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(96L& @17 425 NG) PtavfN@- 20 NC A1 A@ A1 +7F hovo-heé- TCEET OC
+aodde, 1@ 12 ALTF h1 /e TTNC (10 ACOALETS 2 ANFo1427F)
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NAA 1.4 DAN PINLTG (h/ /e NE Wets vt h o8P
INLAG  |ADLE PTG th/e- RINT CAWANET NAMS PHIBA: frm— — frm—
h/ e
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07 MGG h/re- neI0,
aog° (¢
ML5 MNLTG /e
a0t

aoifi UANSG AP
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4. @PFP PAALCA AhAT ONANS 2InJo+f
4.1 AN METG h/ré LE GT MNLTS h/rd- avd°l 95 L8 ML TS
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1. NACOLLET LT 9°CTS Tt #TTC
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+G 1+ M1 LHE 700 NLLP @i A2 Gaot/
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3. NAA ML TS /e LG ATPUS Gloos %6 AT PHLE TINHPOEe PL I
~¢ NG 1,200
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A/0T/AAN INLTS W2 ME LI PNLAITPA::

2. P0ch LLP AN €EF ov0d4o @L ChAN 9°C T NIMC AhAN, 00T AF%A%T
N1l LUPGSA:




The Development Study on the Strengthening Agricultural Marketing System in SNNPR

PTCEnt #7C 9
PTCENE: N9° 15 Téd PA@- WAN P999°LF LHIN TING-4.8 & OF

atté-bs, 2: W&+ At 2994 MGt NN HFPOP P1CE T1027
2-3: N9°C-F ah. At 994 24P TT 71087

2-4: OHARS PNAL PP P°CHT/HLLPT av 1P IMSThC
2-5: ¢4 ML T 714.m7

Pavd 0P L:: i e R e T
TE9° NGHE Téd PAD £LP MO TINFPOP TCIE-9°
eTCEnt 1. 2013-2015 ..k (3 GavF)
eTCENt 0 OALF 75 I9° 14 17
Ptooim ONA /| had
»CT
Ptavlm (277 NOALH TG J9° 14 7 L& CACORLCT N-L5T
499, hhA AN TNLTS h/md 0.C 204
Wy NEHG (h/ /e avgl e A,
L8 MGG e RIF

ao'ily YANG GATI P

NPS PGS NAN A9°LT @LSPT TINFI° N2 DRAGS hé MLSPT N®ALD WG ao-hé-
TMNe TEERT 04 4P PSA: AT ACOALET 09T NATMY ®L8PFSG
NAAT 020 A9°LTT ANANLDT AT AL H4P NMALT NS L7730 14 @448 01.29° 14
H? PAF NAOGT B4 26-PTF Ao 6 BLA DN

0ATHY  ADONLT  9°CH W 5SS PTCERE AP Ut he s ool
PACOALCETT TCHET AavanooC MA@ AT PoING 4T /24 aow i adT:: PTCENE
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n295 MAATI® nH9°T ha- Chto? G21FTS 1922 F IC NLLSCTS
NATHOAST ©70-ch L4P 1210 N2INHPOP 0L FOANC AT P80




The Development Study on the Strengthening Agricultural Marketing System in SNNPR

P-hovldmr (-5
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ANNEX 1. STUDY AREA
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ANNEXII
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