





Appendix 1-1. Domestic Questionnaire Survey Result

Table 2.1: Percentage distribution of industries by amount of replacement cost (net asset)

Amount of Replacement cost (net asset) % n
> TK. 30 crore 42.0 115
TK. 10 — 30 core 17.9 49
TK.501lac to <10 core 17.9 49
< TK. 50 lac 19.0 52
No response 3.3 9
N 100 274
Table 2.2: Percentage distribution of industries by nature of ownership
Foreign ownership % n
100% 30.7 84
>50%to <100% 3.6 10
50%
> 0% to < 50% 1.5 4
0% 61.7 169
No response 2.6 7
N 100 274
Table 2.3: Percentage distribution of industries by number of employees (full time)
Number of employees (Full time) % n
>250 40.9 112
100-250 16.1 44
25-99 14.2 39
<25 25.5 70
No response 3.3 9
N 100 274
Table 2.4: Percentage distribution of industries by export ratio as proportion of turn over
Export Ratio as proportion of turn over % n
100% 48.9 134
75 -99.99 % 4.0 11
25 - 74.99% 3.6 10
0.01 - 24.99% 6.2 17
0% 35.4 97
No response 1.8 5
N 100 274
Table 2.5: Percentage of industries by import ratio as proportion of purchase (excluding machineries cost)
Import ratio as proportion of purchase % n
100% 17.9 49
75 -99.99 % 20.1 55
25 - 74.99% 21.2 58
0.01 - 24.99% 7.7 21
0% 314 86
No response 1.8 5
N 100 274




Table 2.6: Names of major export destination as reported by surveyed industries

Names of major export destination % n
us 52.3 90
EU 63.4 109
Japan 22.1 38
China (including Hong Kong) 22.7 39
India 12.2 21
Cambodia 14.0 24
No response 5.8 10
N 100 172
Table 2.7: Percentage distribution of industries by location
Location of Manufacturing/ Service site % n
Government EPZ 45.3 124
Private EPZ 0.0 0
BSCIC Industrial estate 4.4 12
other areas of the country 50.4 138
N 100 274
Table 2.8: Purpose of investor in investing in Bangladesh
Purpose of investor in investing in Bangladesh % n
Produce and sell products in the domestic market of Bangladesh 33.6 92
Produce products in Bangladesh and export to other markets outside
Bangladesh 50.7 139
Produce and sell production in Bangladesh and export to other markets
outside Bangladesh 15.0 41
No response 0.7 2
N 100 274
Table 2.9: Factors that attract investors in investing in Bangladesh
Factors % n
Cheap labor 89.8 246
Skilled labor 66.1 181
Positive attitude of labor (diligence, loyalty, hard working etc.) 68.6 188
English language proficiency of labor 2.2 6
Skilled managers 35.8 98
Incentive (Tax, duty) 35.0 96
Profit repatriation facilities (free repatriation) 11.3 31
Cheap raw material (e.g., agro product, leather) 26.3 72
Availability of supporting industry (components, engineering, etc.) 24.5 67
Domestic market (size, growth, and potential) 40.9 112
To get benefit of investing in Least Developed Countries (LDC status) 21.9 60
Cheap utility cost (electricity, water, gas, etc.) 33.6 92
Others 3.3 9
No response 0.7 2
N 100 274
Table 2.10: Countries compared by foreign owned/joint venture investors in the process of taking investment
decision in Bangladesh
Status of comparison % n
Compared with other countries. 28.6 28
Did not compare with other countries. 15.3 15
Don’t know 56.1 55
N (applicable) 100 98




Table 2.11:
investing in Bangladesh

Countries compared with Bangladesh by investors (foreign owned/joint venture) before

Compared countries % n
India 17.9 5
Pakistan 3.6 1
China 3.6 1
Srilanka 3.6 1
Japan 3.6 1
No response 82.1 23
N (applicable) 100 28

Table 2.12: Percentage distribution of companies by their opinion on several issues

environment in Bangladesh

related to trade

Indicator Ex.cellent Good .Fair _Bad Not Applicable
(in %) (in %) (in %) (in %) (in %)
Custom clearance 3.3 47.1 33.2 10.9 55
Trade license 6.2 60.6 26.3 4.7 2.2
Import license 4.7 48.9 28.8 5.8 11.7
Export license 5.1 42.0 29.2 6.9 16.8
Bonded warehouse license 2.9 37.2 27.0 4.4 28.5

Table 2.13: Percentage distribution of companies by their opinion on several issues related to
service related environment in Bangladesh

transport

Indicator E)gcellent Good _Fair _Bad Not Applicable
(in %) (in %) (in %) (in %) (in %)
Ocean freight service 8.4 49.6 21.9 4.4 15.7
Air freight service 2.9 44.5 20.1 1.8 30.7
Land transport service 3.3 39.1 31.4 11.3 15.0
Railways service 0.7 13.9 29.2 4.4 51.8
River based transport service 2.2 22.3 19.3 4.4 51.8
Table 2.14: Evaluation of investors regarding labor market aspect of Bangladesh
Indicator E)gcellent Good _Fair _Bad Not Applicable
(in %) (in %) (in %) (in %) (in %)
Labor cost 11.3 62.8 215 2.6 1.8
Labor relation 8.0 75.2 14.6 0.7 1.5
Easiness of hiring employees 4.7 63.9 26.3 3.3 1.8
Flexibility of firing employees 3.3 48.5 37.6 1.1 9.5
Availability of skill workers 5.5 39.1 38.3 12.4 4.7

Table 2.15:

infrastructure condition in Bangladesh

Percentage distribution of companies by their opinion on several issues related to

. Excellent Good Fair Bad Not Applicable

hite IS E17 (in%) | (in%) | (in%) | (in%) (irFI) I%/o)
Port (size, delivery time) 3.3 47.8 28.5 10.2 10.2
Gas 1.8 24.8 28.5 29.2 15.7
Electricity 11 23.4 43.8 31.0 0.7
Water 5.5 44.5 25.5 12.0 12.4
Communication 6.6 42.0 34.3 15.7 1.5
Land/Industrial Estate 5.8 42.3 28.5 17.9 5.5
Roac_i (weight, alternative highway, 33 26.3 38.3 26.6 55
quality of road, road management)




Table 2.16: Evaluation of investors (applicable) regarding administrative service of investment &
trade promotion institutions of Bangladesh
o . Excellent Good Fair Bad | No response

Institutions/Indicators (in %) (%) | (in%) | (in %) (in %)
Board of Investment (BOI)

Efficiency of one stop service 2.9 63.2 26.5 1.5 5.9

Transpa_rency of administrative  rules and 206 26.5 15 15
regulations

Promotion function 58.8 30.9 5.9 4.4

Advisory function 1.5 50.0 38.2 5.9 4.4
Bangladesh Export Processing Zone Authority (BEPZA)

Efficiency of one stop service 7.2 80.4 10.1 0.7 1.4

Transpa_rency of administrative rules and 51 86.2 79 07 07
regulations

Promotion function 4.3 84.1 10.1 0.7 0.7

Advisory function 1.4 84.1 11.6 1.4 1.4
EPZs’ Industrial support facilities 5.8 76.8 13.0 2.2 2.2
Export Promotion Bureau (EPB)

Efficiency of one stop service 3.9 67.5 19.5 5.2 3.9

Transpa_rency of administrative rules and 26 675 23.4 39 26
regulations

Promotion function 66.2 26.0 3.9 3.9

,:(élg/;sory function (marketing, quality standard, 26 61.0 273 39 59
Bangladesh Small and Cottage Industries Corporation (BSCIC)

Efficiency of one stop service 6.5 35.5 35.5 9.7 12.9

Transpa_rency of administrative rules and 3. 18.4 25 8 9.7 129
regulations

Promotion function 3.2 45.2 355 9.7 6.5

Advisory function 3.2 38.7 38.7 12.9 6.5
BSCIC industrial estate supports/ facilities 38.7 32.3 16.1 12.9

Table 2.17: Percentage distribution of investors by their future plan of investment and trade in Bangladesh

Future investment and trade plan of investors % n
Increase remarkably 41.2 113
Increase moderately 44.9 123
Remain the same 5.8 16
Decrease 0.4 1
Do not know 6.2 17
No response 15 4
N 100.0 274
Table 2.18: Future trade (export) plan of currently export oriented firm
Future trade (export) plan % n
Increase remarkably 41.3 71
Increase moderately 41.9 72
Remain the same 3.5 6
Decrease
Do not know 7.0 12
No response 6.4 11
N (applicable) 100.0 172




Table 2.19: Future trade (export) plan of non-exporting firm

Export plan % n

Have future export plan 40.2 41
Do not have future export plan 42.2 43
No response 17.6 18
N (applicable) 100.0 102

Table 2.20: Constraints should be improved to expand business in Bangladesh as suggested by investors

Constraints % n

Land availability 66.4 182
Infrastructure (road, electricity, gas, water, etc.) 86.5 237
Finance 55.1 151
Training (Human Resource Development) 60.2 165
Marketing 37.6 103
Production Technology 46.0 126
Logistic (transportation, customs clearance, etc.) 43.4 119
Information Communication Technology (ICT) 34.7 95
Others 3.3 9

No response 1.5 4

N 100.0 274




Annex Tables: Chapter 111

Table 3.1: Percentage distribution of industries by amount of replacement cost (net asset)

Amount of replacement cost (net asset) % n
> TK. 30 crore 69.6 64
TK. 10 — 30 core 15.2 14
TK.50lac to <10 core 9.8 9
< TK.50 lac 1.1 1
No response 4.3 4
N 100 92
Table 3.2: Percentage distribution of industries by nature of ownership
Foreign ownership % n
100% 56.5 52
>50%to <100% 3.3 3
50% 0 0
> 0% to < 50% 0 0
0% 37.0 34
No response 3.3 3
N 100 92
Table 3.3: Percentage distribution of industries by number of employees (full time)
Number of employees (Full time) % n
>250 66.3 61
100-250 16.3 15
25-99 12.0 11
<25 2.2 2
No response 3.3 3
N 100.0 92
Table 3.4: Percentage distribution of industries by export ratio as proportion of turn over
Export Ratio as proportion of turn over % n
100% 83.7 77
75 -99.99 % 4.3 4
25 - 74.99% 4.3 4
0.01 - 24.99% 1.1 1
0% 6.5 6
No response 0 0
N 100.0 92
Table 3.5: Percentage of industries by import ratio as proportion of purchase (excluding machineries cost)
Import ratio as proportion of purchase % n
100% 26.1 24
75 - 99.99 % 29.3 27
25 - 74.99% 30.4 28
0.01 - 24.99% 4.3 4
0% 8.7 8
No response 1.1 1
N 100.0 92




Table 3.6: Major export destination as reported by surveyed industries

Major export destination % n
us 61.6 53
EU 73.3 63
Japan 14.0 12
China (including Hong Kong) 16.3 14
India 7.0 6
Cambodia 12.8 11
No response 7.0 6
N 100 86
Table 3.7: Percentage distribution of industries by location
Location of Manufacturing/ Service site % n
Government EPZ 78.3 72
Private EPZ 0.0 0
BSCIC Industrial estate 2.2 2
Other areas of the country 19.6 18
N 100.0 92
Table 3.8: Purpose of investors in investing in Bangladesh

Purpose of investors in investing in Bangladesh % n
Produce and sell products in the domestic market of Bangladesh 4.3 4
Produce products in Bangladesh and export to other markets outside Bangladesh 81.5 75
Produce and sell production in Bangladesh and export to other markets outside

14.1 13
Bangladesh
N 100.0 92

Table 3.9: Factors that attract investors in investing in Bangladesh

Factors % n
Cheap labor 93.5 86
Skilled labor 70.7 65
Positive attitude of labor (diligence, loyalty, hard working etc.) 68.5 63
English language proficiency of labor 2.2 2
Skilled managers 45.7 42
Incentive (Tax, duty) 47.8 44
Profit repatriation facilities (free repatriation) 15.2 14
Cheap raw material (e.g., agro product, leather) 27.2 25
Availability of supporting industry (components, engineering, etc.) 28.3 26
Domestic market (size, growth, and potential) 17.4 16
To get benefit of investing in Least Developed Countries (LDC status) 30.4 28
Cheap utility cost (electricity, water, gas, etc.) 45.7 42
Others 1.1 1
N 100 92

Table 3.10: Countries compared by foreign owned/joint venture investors in the process of taking investment
decision in Bangladesh

Status of comparison % n
Compared with other countries. 38.2 21
Did not compare with other countries. 12.7 7
Don’t know 49.1 27
N (applicable) 100.0 55




Table 3.11: Countries compared with Bangladesh by investors (foreign owned/joint venture) before investing

in Bangladesh

Compared countries % n
India 18.2 4
Pakistan 4.5 1
China 4.5 1
Srilanka 4.5 1
Japan 4.5 1
No response 81.8 18
N (applicable) 100 22

Table 3.12: Percentage distribution of companies by their opinion on several issues related to political

situation, market, economic and investment policy environment in Bangladesh

Indicator E)gcellent _Good _Fair _Bad Not Applicable
(in %) (in %) (in %) (in %) (in %)
Political Stability 0 45.7 42.4 7.6 4.3
Economic Policy Consistency 1.1 52.2 40.2 4.3 2.2
Terms and conditions of ownership 4.3 77.2 9.8 0 8.7
Market size 16.3 60.9 8.7 0 14.1
Market Potential 18.5 48.9 20.7 3.3 8.7

Table 3.13: Percentage distribution of companies by their opinion on several issues related to Trade
environment in Bangladesh

Indicator E)gcellent _Good _Fair _Bad Not A_pplicable
(in %) (in %) (in %) (in %) (in %)
Custom clearance 1.1 62.0 29.3 5.4 2.2
Trade license 4.3 67.4 25.0 1.1 2.2
Import license 3.3 62.0 29.3 1.1 4.3
Export license 3.3 63.0 29.3 1.1 3.3
Bonded warehouse license 1.1 46.7 34.8 5.4 12.0

Table 3.14: Percentage distribution of companies by their opinion on several issues related to transport
service environment in Bangladesh

. Excellent Good Fair Bad Not Applicable
T (in %) (in %) (in %) (in %) (irF: %A))
Ocean freight service 12.0 56.5 22.8 2.2 6.5
Air freight service 3.3 58.7 19.6 18.5
Land transport service 1.1 44.6 28.3 12.0 14.1
Railways service 1.1 12.0 29.3 5.4 52.2
River based transport service 1.1 22.8 15.2 4.3 56.5
Table 3.15: Evaluation of investors regarding labor market aspects of Bangladesh
Indicator E)gcellent _Good _Fair _Bad Not A_pplicable
(in %) (in %) (in %) (in %) (in %)
Labor cost 12.0 67.4 17.4 2.2 1.1
Labor relation 7.6 76.1 14.1 1.1 1.1
Easiness of hiring employees 5.4 60.9 30.4 2.2 1.1
Flexibility of firing employees 2.2 46.7 43.5 7.6
Availability of skill workers 3.3 45.7 38.0 10.9 2.2




Table 3.16: Percentage distribution of companies by their opinion on several issues related to infrastructure

condition in Bangladesh

Indicator E)gcellent _Good _Fair _Bad Not A_pplicable
(in %) (in %) (in %) (in %) (in %)

Port (size, delivery time) 4.3 51.1 31.5 10.9 2.2

Gas 3.3 15.2 38.0 35.9 7.6
Electricity 1.1 29.3 39.1 29.3 1.1
Water 9.8 50.0 23.9 10.9 5.4
Communication 9.8 41.3 34.8 14.1

Land/Industrial Estate 5.4 53.3 25.0 13.0 3.3

Roa(_j (weight, alternative highway, 33 293 38.0 279 29
quality of road, road management)

Table 3.17:

promotion institutions of Bangladesh

Evaluation of investors (applicable) regarding administrative service of investment & trade

o . Excellent Good Fair Bad | No response
Institutions/Indicators (in %) (%) | (in%) | (in %) (in %)
Board of Investment (BOI)

Efficiency of one stop service 8.3 58.3 29.2 0 4.2
Transpa_rency of administrative  rules and 0 792 20.8 0 0
regulations

Promotion function 0 54.2 41.7 4.2 0
Advisory function 4.2 50.0 37.5 8.3 0
Bangladesh Export Processing Zone Authority (BEPZA)

Efficiency of one stop service 10.5 78.9 10.5 0 0
Transpa_rency of administrative rules and 53 895 53 0 0
regulations

Promotion function 3.9 85.5 10.5 0 0
Advisory function 2.6 85.5 11.8 0 0
EPZs’ Industrial support facilities 6.6 73.7 14.5 1.3 3.9
Export Promotion Bureau (EPB)

Efficiency of one stop service 10.0 73.3 13.3 0 3.3
Transpa_rency of administrative rules and 6.7 80.0 13.3 0 0
regulations

Promotion function 0 76.7 23.3 0 0
,z?g/;sory function (marketing, quality standard, 6.7 0.0 20.0 33 0

Table 3.18: Percentage distribution of investors by their future plan of investment and trade in Bangladesh

Future investment and trade plan of investors % n
Increase remarkably 53.3 49
Increase moderately 33.7 31
Remain the same 1.1 1
Decrease
Do not know 8.7 8
No response 3.3 3
N 100.0 92
Table 3.19: Future trade (export) plan of currently export oriented firm
Future trade (export) plan % n
Increase remarkably 54.7 47
Increase moderately 27.9 24
Remain the same 1.2 1
Decrease 0 0
Do not know 9.3 8
No response 7.0 6




| N (applicable) 100.0 | 86
Table 3.20: Future trade (export) plan of non-exporting firm
Export plan % n
Have future export plan 50.0 3
Do not have future export plan 33.3 2
No response 16.7 1
N (applicable) 100 6

Table 3.21: Constraints should be minimized to expand business in Bangladesh as suggested by investors

Constraints % n
Land availability 63.0 58
Infrastructure (road, electricity, gas, water, etc.) 88.0 81
Finance 37.0 34
Training (Human Resource Development) 60.9 56
Marketing 30.4 28
Production Technology 44.6 41
Logistic (transportation, customs clearance, etc.) 50.0 46
Information Communication Technology (ICT) 35.9 33
Others 2.2 2
No response 2.2 2
N 100.0 92




Annex Tables: Chapter IV

Table 4.1: Percentage distribution of industries by amount of replacement cost (net asset)

Amount of replacement cost (net asset) % n
> TK. 30 crore 40.0 4
TK. 10 — 30 core 40.0 4
TK.50lac to <10 core 20.0 2
< TK.50 lac 0.0 0
N 100.0 10
Table 4.2: Percentage distribution of industries by number of employees (full time)
Number of employees (Full time) % n
>250 10.0 1
100-250 50.0 5
25-99 10.0 1
<25 20.0 2
No response 10.0 1
N 100.0 10
Table 4.3: Percentage distribution of industries by export ratio as proportion of turn over
Export ratio as proportion of turn over % n
100% 0.0 0.0
75 -99.99 % 0.0 0.0
25 - 74.99% 0.0 0.0
0.01 - 24.99% 10.0 1
0% 70.0 7
No response 20.0 2
N 100.0 10
Table 4.4: Percentage of industries by import ratio as proportion of purchase (excluding machineries cost)
Import ratio as proportion of purchase % n
100% 0.0 0
75 - 99.99 % 30.0 3
25 - 74.99% 50.0 5
0.01 - 24.99% 0.0 0
0% 20.0 2
N 100 10
Table 4.5: Purpose of investor in investing in Bangladesh
Purpose of investor in investing in Bangladesh % n
Produce and sell products in the domestic market of Bangladesh 70.0 7
Produce products in Bangladesh and export to other markets outside 20.0 2
Bangladesh '
Produce and sell production in Bangladesh and export to other markets
. 10.0 1
outside Bangladesh
N 100.0 10




Table 4.6: Factors that attract investors in investing in Bangladesh

Factors % n
Cheap labor 60.0 6
Skilled labor 40.0 4
Positive attitude of labor (diligence, loyalty, hard working etc.) 30.0 3
English language proficiency of labor 0.0 0
Skilled managers 30.0 3
Incentive (Tax, duty) 40.0 4
Profit repatriation facilities (free repatriation) 10.0 1
Cheap raw material (e.g., agro product, leather) 40.0 4
Availability of supporting industry (components, engineering, etc.) 10.0 1
Domestic market (size, growth, and potential) 90.0 9
To get benefit of investing in Least Developed Countries (LDC status) 10.0 1
Cheap utility cost (electricity, water, gas, etc.) 10.0 1
Others 20.0 2
N 100.0 10

Table 4.7: Percentage distribution of companies by their opinion on several issues

environment in Bangladesh

related to trade

Indicator Expellent Qood .Fair _Bad Not Applicable
(in %) (in %) (in %) (in %) (in %)
Custom clearance 10.0 60.0 20.0 10.0 0.0
Trade license 30.0 50.0 10.0 10.0 0.0
Import license 30.0 50.0 10.0 10.0 0.0
Export license 10.0 30.0 20.0 10.0 30.0
Bonded warehouse license 30.0 10.0 20.0 20.0 20.0

Table 4.8: Percentage distribution of companies by their opinion on several issues related to transport service

related environment in Bangladesh

Indicator Ex_cellent Qood .Fair .Bad Not Applicable
(in %) (in %) (in %) (in %) (in %)
Ocean freight service 20.0 50.0 10.0 10.0 10.0
Air freight service 0 40.0 10.0 10.0 40.0
Land transport service 20.0 60.0 10.0 10.0 0.0
Railways service 0 40.0 10.0 10.0 40.0
River based transport service 20.0 60.0 0 10.0 10.0
Table 4.9: Evaluation of investors regarding tax and market aspects of Bangladesh
Indicator E)gcellent Qood _Fair _Bad Not A_pplicable
(in %) (in %) (in %) (in %) (in %)
Tax burden 0 20 80 0 0
Administrative services 0 30 60 10 0
Size of market 10 80 10 0 0
Potential of market 10 70 20 0 0
Table 4.10: Evaluation of investors regarding labor market aspects of Bangladesh
Indicator Expellent Qood .Fair _Bad Not Applicable
(in %) (in %) (in %) (in %) (in %)
Labor cost 30.0 60.0 0 10.0 0.0
Labor relation 10.0 60.0 30.0 0.0 0.0
Easiness of hiring employees 10.0 30.0 30.0 30.0 0.0
Flexibility of firing employees 10.0 50.0 30.0 0 10.0
Availability of skill laborer 10.0 50.0 40.0 0.0 0.0




Table 4.11:

promotion institutions of Bangladesh

Evaluation of investors (applicable) regarding administrative service of investment & trade

o . Excellent Good Fair Bad | No response
Institutions/Indicators (in %) (in %) (in%) | (in %) (in %)
Board of Investment (BOI)

Efficiency of one stop service 0 87.5 12.5 0 0
Transpa_rency of administrative  rules and 0 750 125 125 0
regulations

Promotion function 0 75.0 12.5 12.5 0
Advisory function 0 75.0 12.5 12.5 0
Bangladesh Export Processing Zone Authority (BEPZA)

Efficiency of one stop service 0 100.0 0 0 0
Transpa_rency of administrative rules and 0 100.0 0 0 0
regulations

Promotion function 0 100.0 0 0 0
Advisory function 0 100.0 0 0 0
EPZs’ Industrial support facilities 0 100.0 0 0 0
Export Promotion Bureau (EPB)

Efficiency of one stop service 0 83.3 0 16.7 0
Transpa_rency of administrative rules and 0 833 0 16.7 0
regulations

Promotion function 0 83.3 0 16.7 0
Aé?g/;sory function (marketing, quality standard, 0 833 0 16.7 0

Table 4.12: Percentage distribution of investors by their future plan of investment and trade in Bangladesh

Future investment and trade plan of investors % n
Increase remarkably 60.0 6
Increase moderately 30.0 3
Remain the same 0.0 0.0
Decrease 0.0 0.0
Do not know 10.0 1
N 100.0 10
Table 4.13: Future trade (export) plan of non-exporting firm
Export plan % n
Have future export plan 44.4 4
Do not have future export plan 55.6 5
N (applicable) 100.0 9

Table 4.14: Constraints should be improved to expand business in Bangladesh as suggested by investors

Constraints % n
Land availability 40.0 4
Infrastructure (road, electricity, gas, water, etc.) 70.0 7
Finance 80.0 8
Training (Human Resource Development) 60.0 6
Marketing 30.0 3
Production Technology 50.0 5
Logistic (transportation, customs clearance, etc.) 10.0 1
Information Communication Technology (ICT) 40.0 4
N 100.0 10




Annex Tables: Chapter V

Table 5.1: Percentage distribution of industries by amount of replacement cost (net asset)

Amount of replacement cost (net asset) % n
> TK. 30 crore 8.2 5
TK. 10 — 30 core 1.6 1
TK.50lac to <10 core 19.7 12
< TK.50 lac 68.9 42
No response 1.6 1
N 100.0 61
Table 5.2: Percentage distribution of industries by nature of ownership
Foreign ownership % n
100% 8.2 5
>50%to <100% 0.0 0
50% 0.0 0
> 0% to < 50% 1.6 1
0% 85.2 52
No response 4.9 3
N 100.0 61
Table 5.3: Percentage distribution of industries by number of employees (full time)
Number of employees (Full time) % n
>250 9.8 6
100-250 1.6 1
25-99 9.8 6
<25 77.0 47
No response 1.6 1
N 100.0 61
Table 5.4: Percentage distribution of industries by export ratio as proportion of turn over
Export ratio as proportion of turn over % n
100% 6.6 4
75 - 99.99 % 1.6 1
25 - 74.99%
0.01 - 24.99% 3.3 2
0% 85.2 52
No response 3.3 2
N 100.0 61

Table 5.5: Percentage of industries by import ratio as proportion of purchase (excluding machineries cost)

Import ratio as proportion of purchase % n
100% 4.9 3
75 - 99.99 % 4.9 3
25 - 74.99% 1.6 1
0.01 - 24.99% 11.5 7
0% 73.8 45
No response 3.3 2
N 100.0 61




Table 5.6: Names of major export destination as reported by surveyed industries

Names of major export destination % n
us 0.0 0
EU 28.6 2
Japan 28.6 2
China (including Hong Kong) 0.0 0
India 14.3 1
Cambodia 28.6 2
No response 14.3 1
N 100 7
Table 5.7: Percentage distribution of industries by location
Location of Manufacturing/ Service site % n
Government EPZ 8.2 5
BSCIC Industrial estate 1.6 1
Other areas of the country 90.2 55
N 100.0 61
Table 5.8: Purpose of investor in investing in Bangladesh
Purpose of investor in investing in Bangladesh % n
Produce and sell products in the domestic market of Bangladesh 86.9 53
Produce products in Bangladesh and export to other markets outside 6.6 4
Bangladesh '
Produce and sell production in Bangladesh and export to other markets
. 4.9 3
outside Bangladesh
No Response 1.6 1
N 100.0 61
Table 5.9: Factors that attract investors in investing in Bangladesh
Factors % n
Cheap labor 93.4 57
Skilled labor 65.6 40
Positive attitude of labor (diligence, loyalty, hard working etc.) 70.5 43
English language proficiency of labor 1.6 1
Skilled managers 19.7 12
Incentive (Tax, duty) 13.1 8
Profit repatriation facilities (free repatriation) 1.6 1
Cheap raw material (e.g., agro product, leather) 23.0 14
Availability of supporting industry (components, engineering, etc.) 18.0 11
Domestic market (size, growth, and potential) 82.0 50
To get benefit of investing in Least Developed Countries (LDC status) 9.8 6
Cheap utility cost (electricity, water, gas, etc.) 8.2 5
Others 1.6 1
N 100.0 61

Table 5.10: Percentage distribution of companies by their opinion on several issues related to political
situation and investment policy environment in Bangladesh

Indicator E)gcellent (_300d .Fair _Bad Not Applicable
(in %) (in %) (in%) | (in%) (in %)
Political Stability 0 39.3 14.8 42.6 3.3
Terms and condition of ownership 0 50.8 27.9 1.6 19.2




Table 5.11: Percentage distribution of companies by their opinion on several

service related environment in Bangladesh

issues related to

transport

Indicator Ex_cellent Qood _Fair _Bad Not Applicable
(in %) (in %) (in %) (in %) (in %)
Ocean freight service 0.0 36.1 24.6 14.8 24.6
Air freight service 1.6 27.9 34.4 3.3 32.8
Land transport service 1.6 45.9 27.9 16.4 8.2
Railways service 0 19.7 52.5 3.3 24.6
River based transport service 0.0 27.9 32.8 8.2 31.1
Table 5.12: Evaluation of investors regarding the market of Bangladesh
Indicator Expellent Qood _Fair _Bad Not Applicable
(in %) (in %) (in %) (in %) (in %)
Size 23.0 57.4 16.4 1.6 1.6
Potential 14.8 45.9 32.8 1.6 4.9

Table 5.13: Evaluation of investors regarding raw materials and semi-finished products

Indicator Excellent Good Fair Bad Not Applicable
(in %) (in %) (in %) (in %) (in %)
Availability of domestic raw materials 3.3 63.9 26.2 4.9 1.6
Infrastructure to collect raw materials 1.6 55.7 31.1 9.8 1.6
Qu_allty of domestic raw materials/semi 16 705 26.2 16 0
finished products, suppliers
Table 5.14: Evaluation of investors regarding labor market aspect of Bangladesh
Indicator Excellent Good Fair Bad Not Applicable
(in %) (in %) (in %) (in %) (in %)
Labor cost 4.9 54.1 344 3.3 3.3
Labor relation 3.3 70.5 23.0 0 3.3
Easiness of hiring employees 1.6 62.3 32.8 0 3.3
Flexibility of firing employees 1.6 42.6 34.4 0 21.3
Availability of skill labore 4.9 54.1 34.4 3.3 3.3
Table 5.15: Evaluation of investors regarding human resource development
Indicator Ex_cellent Qood .Falr .Bad Not Appllcable
(in %) (in%) | (in%) | (in %) (in %)
Education system 1.6 115 57.4 19.7 9.8
Vocational training system 1.6 8.2 44.3 27.9 18.0
Availability of competent trade/marketing 16 246 595 98 115
managers
Availability o_f competent pr(_)ductlon 33 246 50.8 33 18.0
managers (engineer, pharmacist etc.)

Table 5.16:

infrastructure condition in Bangladesh

Percentage distribution of companies by their opinion on several

issues related to

Indicator E)gcellent _Good _Fair _Bad Not A_pplicable
(in %) (in%) | (in %) (in %) (in %)
Port (size, delivery time) 1.6 37.7 18.0 21.3 21.3
Gas 0.0 27.9 19.7 27.9 24.6
Electricity 0.0 6.6 36.1 57.4 0.0
Water 0.0 26.2 26.2 26.2 21.3
Communication 0.0 29.5 39.3 29.5 1.6
Land/Industrial Estate 0.0 32.8 26.2 37.7 3.3
Road_(welght, alternative highway, 0.0 213 344 410 33
quality of road, road management)




Table 5.17: Percentage distribution of investors by their future plan of investment and trade in Bangladesh

Future investment and trade plan of investors % n
Increase remarkably 44.3 27
Increase moderately 39.3 24
Remain the same 14.8 9
Decrease 1.6 1
N 100.0 61
Table 5.18: Future trade (export) plan of currently export oriented firm
Future trade (export) plan % n
Increase remarkably 28.6 2
Increase moderately 42.9 3
Remain the same 0 0
Decrease 0 0
Do not know 14.3 1
No response 14.3 1
N (applicable) 100.0 7
Table 5.19: Future trade (export) plan of non-exporting firm
Export plan % n
Have future export plan 53.7 29
Do not have future export plan 46.3 25
No response
N (applicable) 100 54

Table 5.20: Constraints should be minimized to expand business in Bangladesh as suggested by investors

Constraints % n
Land availability 85.2 52
Infrastructure (road, electricity, gas, water, etc.) 98.4 60
Finance 91.8 56
Training (Human Resource Development) 55.7 34
Marketing 55.7 34
Production Technology 59.0 36
Logistic (transportation, customs clearance, etc.) 34.4 21
Information Communication Technology (ICT) 31.1 19
Others 1.6 1
N 100.0 61




Annex Tables: Chapter VI

Table 6.1: Percentage distribution of industries by amount of replacement cost (net asset)

Amount of Replacement cost (net asset) % n
> TK. 30 crore 56.3 18
TK. 10 — 30 core 9.4 3
TK.50lac to <10 core 28.1 9
< TK. 50 lac 6.3 2
N 100.0 32

Table 6.2: Percentage distribution of industries by nature of ownership

Foreign ownership % n
100% 37.5 12
>50%to <100% 0.0 0
50% 0.0 0
> 0% to < 50% 3.1 1
0% 59.4 19
N 100.0 32

Table 6.3: Percentage distribution of industries by number of employees (full time)

Number of employees (Full time) % n
>250 50.0 16
100-250 12.5 4
25-99 18.8 6
<25 12.5 4
No response 6.3 2
N 100.0 32
Table 6.4: Percentage distribution of industries by export ratio as proportion of turn over
Export Ratio as proportion of turn over % n
100% 71.9 23
75 - 99.99 % 6.3 2
25 - 74.99% 3.1 1
0.01 - 24.99% 6.3 2
0% 12.5 4
N 100.0 32

Table 6.5: Percentage of industries by import ratio as proportion of purchase (excluding machineries cost)

Import ratio as proportion of purchase % n
100% 28.1 9
75 - 99.99 % 21.9 7
25 - 74.99% 12.5 4
0.01 - 24.99% 12.5 4
0% 21.9 7
No response 3.1 1
N 100.0 32
Table 6.6: Names of major export destination as reported by surveyed industries
Names of major export destination % n
us 25.0 7
EU 64.3 18
Japan 57.1 16
China (including Hong Kong) 50.0 14
India 25.0 7
Cambodia 7.1 2




[N | 100 | 28
Table 6.7: Percentage distribution of industries by location
Location of Manufacturing/ Service site % n
Government EPZ 43.8 14
BSCIC Industrial estate 3.1 1
Other areas of the country 53.1 17
N 100.0 32
Table 6.8: Purpose of investor in investing in Bangladesh
Purpose of investor in investing in Bangladesh % n
Produce and sell products in the domestic market of Bangladesh 18.8 6
Produce products in Bangladesh and export to other market outside Bangladesh 50.0 16
Produce and sell production in Bangladesh and export to other market outside
28.1 9
Bangladesh
No Response 3.1 1
N 100.0 32
Table 6.9: Factors that attract investors in investing in Bangladesh
Factors % n
Cheap labor 93.8 30
Skilled labor 71.9 23
Positive attitude of labor (diligence, loyalty, hard working etc.) 71.9 23
English language proficiency of labor 0.0 0
Skilled managers 37.5 12
Incentive (Tax, duty) 50.0 16
Profit repatriation facilities (free repatriation) 9.4 3
Cheap raw material (e.g., agro product, leather) 50.0 16
Availability of supporting industry (components, engineering, etc.) 40.6 13
Domestic market (size, growth, and potential) 21.9 7
To get benefit of investing in Least Developed Countries (LDC status) 21.9 7
Cheap utility cost (electricity, water, gas, etc.) 46.9 15
Others 3.1 1
N 100.0 32
Table 6.10:  Percentage distribution of companies by their opinion on several issues related to political

situation, market, economic and investment policy environment in Bangladesh

Indicator Ex_cellent Qood .Fair .Bad Not Applicable
(in %) (in %) (in %) (in %) (in %)
Political Stability 0 53.1 40.6 6.3
Economic Policy Consistency 0 62.5 28.1 6.3 3.1
Terms and condition of ownership 6.3 71.9 12.5 3.1 6.3
Market size 15.6 59.4 9.4 0 15.6
Market Potential 21.9 59.4 6.3 0 12.5

Table 6.11:
products in Bangladesh

Percentage distribution of companies by their opinion on Raw materials and semi finished

Indicator Ex_cellent (_sood _Fair _Bad Not Applicable
(in %) (in%) | (in %) | (in %) (in %)
Availability of domestic raw materials 6.3 53.1 15.6 9.4 15.6
Infrastructure to collect raw materials 0 46.9 31.3 6.3 15.6
Su_allty of domestic raw materials/semi 6.3 56.3 15.6 31 18.8
inished products, suppliers




Table 6.12: Evaluation of investors regarding labor market aspect of Bangladesh

Indicator Excellent | Good Fair Bad Not Applicable
(in %) (in%) | (in%) | (in %) (in %)
Labor cost 18.8 53.1 18.8 3.1 6.3
Labor relation 12.5 71.9 12.5 3.1 0.0
Easiness of hiring employees 9.4 65.6 21.9 3.1 0.0
Flexibility of firing employees 3.1 53.1 40.6 3.1 0.0
Availability of skill workers 3.1 40.6 25.0 18.8 12.5
Table 6.13: Evaluation of investors regarding human resource development
Indicator Expellent Qood _Falr .Bad Not Appllcable
(in %) (in %) (in%) | (in %) (in %)
Education system 0 18.8 53.1 9.4 18.8
Vocational training system 0 12.5 53.1 18.8 15.6
Availability of competent trade/marketing 0 46.9 106 6.3 6.3
managers
Availability of_competent proQuctlon 6.3 563 313 31 31
managers (engineer, pharmacist etc.)

Table 6.14:
condition in Bangladesh

Percentage distribution of companies by their opinion on several issues related to infrastructure

Indicator Expellent (_sood .Fair .Bad Not Applicable

(in %) (in %) (in %) (in %) (in %)
Port (size, delivery time) 0.0 56.3 37.5 0 6.3
Gas 0.0 34.4 313 25.0 9.4
Electricity 0.0 21.9 50.0 28.1 0.0
Water 6.3 53.1 18.8 9.4 12.5
Communication 12.5 37.5 40.6 6.3 3.1
Land/Industrial Estate 6.3 25.0 50.0 12.5 6.3
Road (weight, alternative highway, quality 6.3 344 313 18.8 94
of road, road management)

Table 6.15:

promotion institutions of Bangladesh

Evaluation of investors (applicable) regarding administrative service of investment & trade

- . Excellent Good Fair Bad | No response
Institutions/Indicators (in %) (in %) (in%) | (in %) (in %)
Board of Investment (BOI)

Efficiency of one stop service 0 81.8 9.1 0 9.1

Transpa_rency of administrative  rules and 0 797 18.2 0 9.1
regulations

Promotion function 0 63.6 27.3 0 9.1

Advisory function 0 45.5 36.4 0 18.2
Bangladesh Export Processing Zone Authority (BEPZA)

Efficiency of one stop service 0 82.4 5.9 5.9 5.9

Transpa_rency of administrative rules and 59 88.2 0 59 0
regulations

Promotion function 5.9 82.4 0 5.9 5.9

Advisory function 0 82.4 0 11.8 5.9
EPZs’ Industrial support facilities 11.8 76.5 5.9 5.9 0
Export Promotion Bureau (EPB)

Efficiency of one stop service 0 62.5 18.8 125 6.3

Transpa_rency of administrative rules and 0 625 375 0 0
regulations

Promotion function 0 62.5 25.0 6.3 6.3




- . Excellent Good Fair Bad | No response
Institutions/Indicators (in %) (in %) (in%) | (in %) (in %)
,:(tjg/;sory function (marketing, quality standard, 0 625 250 6.3 6.3
Bangladesh Small and Cottage Industries Corporation
Efficiency of one stop service 0 0 60.0 20.0 20.0
Transpa_rency of administrative rules and 0 60.0 0 200 200
regulations
Promotion function 0 60.0 20.0 20.0 0
Advisory function 0 0 60.0 20.0 20.0
BSCIC industrial estate supports/ facilities 0 40.0 0 40.0 20.0

Table 6.16: Percentage distribution of investors by their future plan of investment and trade in Bangladesh

Future investment and trade plan of investors % n
Increase remarkably 18.8 6
Increase moderately 71.9 23
Remain the same 3.1 1
Decrease 0.0 0
Do not know 6.3 2
N 100.0 32
Table 6.17: Future trade (export) plan of currently export oriented firm
Future trade (export) plan % n
Increase remarkably 21.4 6
Increase moderately 71.4 20
Remain the same 3.6 1
Decrease 0.0 0
Do not know 3.6 1
N (applicable) 100.0 28

Table 6.18: Constraints should be improved to expand business in Bangladesh as suggested by investors

Constraints % n
Land availability 71.9 23
Infrastructure (road, electricity, gas, water, etc.) 75.0 24
Finance 34.4 11
Training (Human Resource Development) 75.0 24
Marketing 28.1 9
Production Technology 46.9 15
Logistic (transportation, customs clearance, etc.) 59.4 19
Information Communication Technology (ICT) 34.4 11
Others 12.5 4
N 100.0 32




Annex Tables: Chapter VII

Table 7.1: Percentage distribution of industries by amount of replacement cost (net asset)

Amount of replacement cost (net asset) % n
> TK. 30 crore 18.2 2
TK. 10 — 30 core 54.5 6
TK.50lac to <10 core 27.3 3
< TK.50 lac 0.0 0
N 100.0 11
Table 7.2: Percentage distribution of industries by nature of ownership
Foreign ownership % n
100% 0.0 0
>50%to <100% 9.1 1
50% 0.0 0
> 0% to < 50% 0.0 0
0% 90.9 10
N 100.0 11
Table 7.3: Percentage distribution of industries by number of employees (full time)
Number of employees (Full time) % n
>250 72.7 8
100-250 9.1 1
25-99 9.1 1
<25 9.1 1
N 100 11
Table 7.4: Percentage distribution of industries by export ratio as proportion of turn over
Export ratio as proportion of turn over % n
100% 0.0 0.0
75 - 99.99 % 0.0 0.0
25 - 74.99% 0.0 0.0
0.01 - 24.99% 36.4 4
0% 63.6 7
N 100.0 11

Table 7.5: Percentage of industries by import ratio as proportion of purchase (excluding machineries cost)

Import ratio as proportion of purchase % n
100% 9.1 1
75 -99.99 % 9.1 1
25 - 74.99% 63.6 7
0.01 - 24.99% 0.0 0
0% 18.2 2
N 100.0 11
Table 7.6: Names of major export destination as reported by surveyed industries
Names of major export destination % n
us 25.0 1
EU 25.0 1
China (including Hong Kong) 25.0 1
India 25.0 1
Cambodia 50.0 2




[N | 100 | 4
Table 7.7: Percentage distribution of industries by location
Location of Manufacturing/ Service site % n
Government EPZ 0 0
BSCIC Industrial estate 63.6 7
Other areas of the country 36.4 4
N 100.0 11
Table 7.8: Purpose of investors in investing in Bangladesh
Purpose of investors in investing in Bangladesh % n
Produce and sell products in the domestic market of Bangladesh 27.3 3
Produce products in Bangladesh and export to other markets outside Bangladesh 45.5 5
Produce and sell product in Bangladesh and export to other markets outside
Bangladesh 27.3 3
N 100 11
Table 7.9: Factors that attract investors in investing in Bangladesh
Factors % n
Cheap labor 90.9 10
Skilled labor 72.7 8
Positive attitude of labor (diligence, loyalty, hard working etc.) 90.9 10
English language proficiency of labor 0.0 0
Skilled managers 27.3 3
Incentive (Tax, duty) 9.1 1
Profit repatriation facilities (free repatriation) 18.2 2
Cheap raw material (e.g., agro product, leather) 9.1 1
Availability of supporting industry (components, engineering, etc.) 54.5 6
Domestic market (size, growth, and potential) 18.2 2
To get benefit of investing in Least Developed Countries (LDC status) 63.6 7
Cheap utility cost (electricity, water, gas, etc.) 27.3 3
Others 9.1 1
N 100.0 11

Table 7.10: Percentage distribution of companies by their opinion on several issues related to political
situation, investment policy and promotion environment in Bangladesh

Indicator Ex_cellent Qood _Fair .Bad Not Applicable
(in %) (in %) (in %) (in %) (in %)
Political Stability 9.1 18.2 72.7 0 .0
Intellectual Property Right (IPR) 0 27.3 72.7 0 0
Investment promotion consistency 0 90.9 9.1 0 0
Investment Incentive 9.1 36.4 45.5 0 9.1

Table 7.11:  Percentage distribution of companies by their opinion on several issues related to trade
environment in Bangladesh
Indicator E)gcellent _Good _Fair _Bad Not A_pplicable
(in %) (in %) (in %) (in %) (in %)
Custom clearance 27.3 36.4 36.4 0.0 0.0
Trade license 9.1 81.8 9.1 0.0 0.0
Import license 18.2 72.7 9.1 0.0 0.0
Export license 18.2 18.2 27.3 0 36.4
Bonded warehouse license 0.0 36.4 455 0 18.2




Table 7.12: Evaluation of investors regarding the market and tax scenario in Bangladesh

Indicator Excellent Good Fair Bad Not Applicable
(in %) (in %) (in %) (in %) (in %)
Size 18.2 63.6 18.2 0 0
Potential 18.2 63.6 0 0 18.2
Tax burden 0 36.4 54.5 0 9.1
Administrative service 0 455 455 0 9.1
Table 7.13: Evaluation of investors regarding labor market aspect of Bangladesh
. Excellent Good Fair Bad Not Applicable
hite IS E17 (in%) | (in%) | (in%) | (in%) (in %)
Labor cost 27.3 36.4 36.4 0 0
Labor relation 27.3 45.5 18.2 0 9.1
Easiness of hiring employees 0 54.5 36.4 0 9.1
Flexibility of firing employees 0 36.4 63.6 0 0
Availability of skill labor 9.1 18.2 54.5 18.2 0
Table 7.14: Evaluation of investors regarding human resource development
Indicator Excellent | Good Fair Bad Not Applicable
(in %) (in%) | (in%) (in %) (in %)
Education system 9.1 27.3 45.5 18.2 0
Vocational training system 9.1 27.3 27.3 18.2 18.2
Availability of competent trade/marketing 0 636 273 0 91
managers
Availability of competent prc_nductlon 91 727 18.2 0 0
managers (engineer, pharmacist etc.)
Table 7.15:  Percentage distribution of companies by their opinion on several issues related to

infrastructure condition in Bangladesh

Indicator Ex_cellent Qood _Fair .Bad Not Applicable
(in %) (in%) | (in%) | (in %) (in %)
Port (size, delivery time) 0.0 36.4 63.6 0 0
Gas 0.0 45.5 54.5 0.0 0
Electricity 0.0 18.2 72.7 9.1 0
Water 0.0 18.2 81.8 0.0 0
Communication 9.1 18.2 36.4 27.3 9.1
Land/Industrial Estate 18.2 27.3 18.2 36.4 0.0
Road (weight, alternative highway, quality 00 18.2 455 36.4 0.0
of road, road management)

Table 7.16: Percentage distribution of investors by their future plan of investment and trade in Bangladesh

Future investment and trade plan of investors % n
Increase remarkably 27.3 3
Increase moderately 63.6 7
Remain the same 0.0 0.0
Decrease 0.0 0.0
Do not know 9.1 1
N 100.00 11
Table 7.17: Future trade (export) plan of currently export oriented firm
Future trade (export) plan % n
Increase remarkably 25.0 1
Increase moderately 75.0 3
N (applicable) 100.0 4




Table 7.18: Future trade (export) plan of non-exporting firm

Export plan % n
Have future export plan 28.6 2
Do not have future export plan 14.3 1
No response 57.1 4
N (applicable) 100 7

Table 7.19: Constraints should be minimized to expand business in Bangladesh as suggested by investors

Constraints % n
Land availability 36.4 4
Infrastructure (road, electricity, gas, water, etc.) 72.7 8
Finance 54.5 6
Training (Human Resource Development) 36.4 4
Marketing 54.5 6
Production Technology 27.3 3
Logistic (transportation, customs clearance, etc.) 36.4 4
Information Communication Technology (ICT) 36.4 4
N 100 11




Annex Tables: Chapter VIII

Table 8.1: Percentage distribution of industries by amount of replacement cost (net asset)

Amount of replacement cost (net asset) % n
> TK. 30 crore 8.3 1
TK. 10 — 30 core 16.7 2
TK.50lac to <10 core 41.7 5
< TK.50 lac 33.3 4
N 100.0 12
Table 8.2: Percentage distribution of industries by nature of ownership
Foreign ownership % n
100% 0.0 0
>50%to <100% 0.0 0
50% 0.0 0
> 0% to < 50% 16.7 2
0% 83.3 10
N 100.0 12
Table 8.3: Percentage distribution of industries by number of employees (full time)
Number of employees (Full time) % n
>250 0.0 0
100-250 25.0 3
25-99 33.3 4
<25 41.7 5
N 100 12
Table 8.4: Percentage distribution of industries by export ratio as proportion of turn over
Export ratio as proportion of turn over % n
100% 8.3 1
75 - 99.99 % 8.3 1
25 - 74.99% 8.3 1
0.01 - 24.99% 41.7 5
0% 25.0 3
No response 8.3 1
N 100.0 12
Table 8.5: Names of major export destination as reported by surveyed industries
Names of major export destination % n
us 100.0 8
EU 62.5 5
Japan 12.5 1
China (including Hong Kong) 12.5 1
India 25.0 2
N 100.0 8
Table 8.6: Purpose of investor in investing in Bangladesh
Purpose of investor in investing in Bangladesh % n
Produce and sell products in the domestic market of Bangladesh 33.3 4
Produce products in Bangladesh and export to other markets outside Bangladesh 25.0 3
Produce and sell production in Bangladesh and export to other markets outside
Bangladesh 41.7 5
N 100.0 12




Table 8.7: Factors that attract investors in investing in Bangladesh

Factors % n
Cheap labor 50.0 6
Skilled labor 66.7 8
Positive attitude of labor (diligence, loyalty, hard working etc.) 41.7 5
English language proficiency of labor 25.0 3
Skilled managers 16.7 2
Incentive (Tax, duty) 33.3 4
Profit repatriation facilities (free repatriation) 8.3 1
Cheap raw material (e.g., agro product, leather) 0.0 0
Availability of supporting industry (components, engineering, etc.) 0.0 0
Domestic market (size, growth, and potential) 58.3 7
To get benefit of investing in Least Developed Countries (LDC status) 8.3 1
Cheap utility cost (electricity, water, gas, etc.) 41.7 5

N

Table 8.8: Percentage distribution of companies by their opinion on several issues related to political situation,
information security, investment policy environment in Bangladesh

Indicator Excellent | Good Fair Bad Not Applicable
(in %) (in%) | (in%) (in %) (in %)
Political Stability 0 33.3 25.0 16.7 25.0
Security condition of information 0 66.7 16.7 8.3 8.3
Intellectual Property Right (IPR) 0 41.7 8.3 50.0 0
Table 8.9: Evaluation of investors regarding Tax and market aspect of Bangladesh
Indicator Expellent Qood _Falr _Bad Not Appllcable
(in %) (in %) (in %) (in %) (in %)
Tax burden 0 58.3 33.3 8.3 0
Administrative services 0 25.0 41.7 33.3 0
Size of market 8.3 41.7 33.3 16.7 0
Potential of market 58.3 33.3 8.3 0 0
Table 8.10: Evaluation of investors regarding labor market aspect of Bangladesh
. Excellent Good Fair Bad Not Applicable
T (in%) | (in%) | (in%) | (in%) (in %)
Labor cost 16.7 50.0 33.3 0.0 0.0
Labor relation 8.3 75.0 16.7 0.0 0.0
Easiness of hiring employees 0.0 41.7 41.7 16.7 0.0
Flexibility of firing employees 8.3 25.0 41.7 8.3 16.7
Availability of skill workers 8.3 16.7 75.0 0.0 0.0
Table 8.11: Evaluation of investors regarding human resource development
Indicator Excellent | Good Fair Bad Not Applicable
(in %) (in%) | (in%) | (in %) (in %)
Education system 16.7 0 50.0 33.3 0
Vocational training system 0 8.3 25.0 0 66.7
Availability of competent trade/marketing 8.3 250 333 333
managers
Availability of competent prc_nductlon 8.3 333 16.7 16.7 250
managers (engineer, pharmacist etc.)




Table 8.12: Percentage distribution of investors by their future plan of investment and trade in Bangladesh

Future investment and trade plan of investors % n
Increase remarkably 25.0 3
Increase moderately 66.7 8
No response 8.3 1
N 100.0 12
Table 8.13: Future trade (export) plan of currently export oriented firm
Future trade (export) plan % n
Increase remarkably 50.0 4
Increase moderately 37.5 3
No response 12.5 1
N (applicable) 100.0 8
Table 8.14: Future trade (export) plan of non-exporting firm
Export plan % n
Have future export plan 50.0 2
Do not have future export plan 0 0
No response 50.0 2
N (applicable) 100 4

Table 8.15: Constraints should be minimized to expand business in Bangladesh as suggested by investors

Constraints % n
Land availability 16.7 2
Infrastructure (road, electricity, gas, water, etc.) 66.7 8
Finance 83.3 10
Training (Human Resource Development) 66.7 8
Marketing 66.7 8
Production Technology 16.7 2
Logistic (transportation, customs clearance, etc.) 8.3 1
Information Communication Technology (ICT) 58.3 7
Others 16.7 2
N 100.0 12




Annex Tables: Chapter IX

Table 9.1: Percentage distribution of industries by amount of replacement cost (net asset)

Amount of replacement cost (net asset) % n
> TK. 30 crore 42.1 8
TK. 10 —30 core 57.9 11
TK.50lac to <10 core 0.0 0
<TK. 50 lac 0.0 0
N 100.0 19
Table 9.2: Percentage distribution of industries by nature of ownership
Foreign ownership % n
100% 31.6 6
>50%to  <100% 21.1 4
50% 0.0 0
> 0% to < 50% 0.0 0
0% 42.1 8
No response 5.3 1
N 100.0 19
Table 9.3: Percentage distribution of industries by number of employees (full time)
Number of employees (full time) % n
>250 47.4 9
100-250 31.6 6
25-99 15.8 3
<25 0.0 0
No response 5.3 1
N 100.0 19
Table 9.4: Percentage distribution of industries by export ratio as proportion of turn over
Export Ratio as proportion of turn over % n
100% 84.2 16
75-99.99 % 5.3 1
25 -74.99% 5.3 1
0.01 - 24.99% 0.0 0
0% 5.3 1
N 100.0 19

Table 9.5: Percentage of industries by import ratio as proportion of purchase (excluding machineries cost)

Import ratio as proportion of purchase % n
100% 15.8 3
75-99.99 % 26.3 5
25 - 74.99% 26.3 5
0.01 - 24.99% 10.5 2
0% 21.1 4
N 100.0 19




Table 9.6: Names of major export destination as reported by surveyed industries

Names of major export destination % n
us 77.8 14
EU 44.4 8
Japan 5.6 1
China (including Hong Kong) 11.1 2
India 5.6 1
Cambodia 11.1 2
No response 16.7 3
N 100 18
Table 9.7: Percentage distribution of industries by location
Location of Manufacturing/ Service site % n
Government EPZ 84.2 16
BSCIC Industrial estate 5.3 1
Other areas of the country 10.5 2
N 100.0 19
Table 9.8: Purpose of investor in investing in Bangladesh
Purpose of investor in investing in Bangladesh % n
Produce and sell products in the domestic market of Bangladesh 0.0 0
Produce products in Bangladesh and export to other markets outside Bangladesh 89.5 17
Produce and sell production in Bangladesh and export to other markets outside
Bangladesh 10.5 2
N 100.0 19
Table 9.9: Factors that attract investors in investing in Bangladesh
Factors % n
Cheap labor 89.5 17
Skilled labor 57.9 11
Positive attitude of labor (diligence, loyalty, hard working etc.) 78.9 15
English language proficiency of labor 0.0 0
Skilled managers 42.1 8
Incentive (Tax, duty) 42.1 8
Profit repatriation facilities (free repatriation) 21.1 4
Cheap raw material (e.g., agro product, leather) 15.8 3
Availability of supporting industry (components, engineering, etc.) 21.1 4
Domestic market (size, growth, and potential) 26.3 5
To get benefit of investing in Least Developed Countries (LDC status) 15.8 3
Cheap utility cost (electricity, water, gas, etc.) 63.2 12
Others 5.3 1
N 100.0 19

Table 9.10: Countries compared by foreign owned/joint venture investors in the process of taking investment
decision in Bangladesh

Status of comparison % n
Compared with other countries. 30.0 3
Did not compare with other countries. 10.0 1
Don’t know 60.0 6
N (applicable) 100.0 10




Table 9.11:

situation, market and economic policy environment in Bangladesh

Percentage distribution of companies by their opinion on several issues related to political

Indicator Expellent Qood _Fair .Bad Not Applicable
(in %) (in %) (in %) (in %) (in %)
Political Stability 0 63.2 15.8 15.8 5.3
Economic Policy Consistency 0 78.9 5.3 15.8 0
Market size 10.5 63.2 10.5 0 15.8
Market Potential 10.5 78.9 0 0 10.5

Table 9.12:
environment in Bangladesh

Percentage distribution of companies by their opinion on several issues related to Trade

. Excellent | Good Fair Bad Not Applicable
T (in%) | (in%) | (in%) | (in%) (in %)
Custom clearance 0.0 52.6 21.1 26.3 0.0
Trade license 0.0 68.4 15.8 15.8 0.0
Import license 0.0 57.9 26.3 15.8 0.0
Export license 0.0 57.9 26.3 15.8 0.0
Bonded warehouse license 0.0 52.6 31.6 0 15.8
Table 9.13: Evaluation of investors regarding labor market aspect of Bangladesh
Indicator Excellent | Good Fair Bad Not Applicable
(in %) (in%) | (in%) | (in %) (in %)
Labor cost 0.0 73.7 26.3 0.0 0.0
Labor relation 0.0 94.7 53 0.0 0.0
Easiness of hiring employees 0.0 94.7 5.3 0.0 0.0
Flexibility of firing employees 0.0 73.7 26.3 0.0 0.0
Availability of skill workers 0.0 73.7 10.5 10.5 5.3
Table 9.14: Evaluation of investors regarding human resource development
Indicator Excellent | Good Fair Bad Not Applicable
(in %) (in%) | (in%) | (in %) (in %)
Education system 0 15.8 31.6 21.1 31.6
Vocational training system 0 10.5 47.4 26.3 15.8
Availability of competent trade/marketing 0 63.2 26.3 53 53
managers
Availability o_f competent pr(_)ductlon 0 579 36.8 0 53
managers (engineer, pharmacist etc.)

Table 9.15:
condition in Bangladesh

Percentage distribution of companies by their opinion on several issues related to infrastructure

Indicator E)gcellent _Good _Fair _Bad Not A_pplicable
(in %) (in%) | (in%) | (in %) (in %)
Port (size, delivery time) 5.3 78.9 15.8 0.0 0.0
Gas 0.0 42.1 31.6 21.1 5.3
Electricity 0.0 47.4 36.8 15.8 0
Water 0.0 57.9 36.8 5.3 0
Communication 0.0 84.2 10.5 5.3 0
Land/Industrial Estate 53 57.9 31.6 5.3 0
Road (weight, alternative highway, quality 53 211 579 15.8 0
of road, road management)




Table 9.16:

Evaluation of investors (applicable) regarding administrative service of investment & trade

promotion institutions of Bangladesh

. . Excellent Good Fair Bad No response
Institutions/Indicators (in %) (in %) (in %) | (in %) (in %)
Bangladesh Export Processing Zone Authority (BEPZA)

Efficiency of one stop service 0 86.7 6.7 0 6.7

Transpa_rency of administrative rules and 0 100.0 0 0 0
regulations

Promotion function 0 93.3 6.7 0 0

Advisory function 0 86.7 13.3 0 0

EPZs’ Industrial support facilities 0 100.0 0 0 0

Table 9.17: Percentage distribution of investors by their future plan of investment and trade in Bangladesh
Future investment and trade plan of investors % n
Increase remarkably 47.4 9
Increase moderately 36.8 7
Remain the same 10.5 2
Decrease 0.0 0
Do not know 5.3 1

N 100.0 19

Table 9.18: Future trade (export) plan of currently export oriented firm
Future trade (export) plan % n
Increase remarkably 27.8 5
Increase moderately 38.9 7
Remain the same 11.1 2
Decrease 0.0 0
Do not know 56 1
No response 16.7 3
N (applicable) 100.0 18

Table 9.19: Constraints should be minimized to expand business in Bangladesh as suggested by investors

Constraints % n
Land availability 84.2 16
Infrastructure (road, electricity, gas, water, etc.) 84.2 16
Finance 31.6
Training (Human Resource Development) 42.1
Marketing 15.8
Production Technology 36.8
Logistic (transportation, customs clearance, etc.) 57.9 11
Information Communication Technology (ICT) 31.6 6
No response 5.3 1
N 100.0 19




Annex Tables: Chapter X

Table 10.1: Percentage distribution of industries by amount of replacement cost (net asset)

> TK. 30 crore 66.7 4
TK. 10 — 30 core 16.7

TK.50lac to <10 core 0.0 0.0
< TK.50 lac 0.0 0.0
No response 16.7

N 100.0 6

Table 10.2: Percentage distribution of industries by number of employees (full time)

>250 66.7 4
100-250 0.0 0
25-99 33.3 2
<25 0.0 0
No response

N 100.0 6

Table 10.3: Percentage of industries by import ratio as proportion of purchase (excluding machineries cost)

100% 0.0 0
75-99.99 % 33.3 2
25 -74.99% 33.3 2
0.01 - 24.99% 0.0 0
0% 33.3 2
N 100.0 6

Table 10.4: Purpose of investor in investing in Bangladesh

Produce and sell products in the domestic market of Bangladesh 83.3 5
Produce products in Bangladesh and export to other markets outside

Bangladesh 0.0 0
Produce and sell production in Bangladesh and export to other markets

outside Bangladesh 16.7 1
N 100.0

Table 10.5: Factors that attract investors in investing in Bangladesh

Cheap labor 100.0 6
Skilled labor 100.0 6
Positive attitude of labor (diligence, loyalty, hard working etc.) 100.0 6
English language proficiency of labor 0.0 0
Skilled managers 83.3 5




Factors % n
Incentive (Tax, duty) 0 0
Profit repatriation facilities (free repatriation) 50.0 3
Cheap raw material (e.g., agro product, leather) 83.3 5
Availability of supporting industry (components, engineering, etc.) 50.0 3
Domestic market (size, growth, and potential) 100.0 6
To get benefit of investing in Least Developed Countries (LDC status) 16.7 1
Cheap utility cost (electricity, water, gas, etc.) 83.3 5
Others

N 100.0 6

Table 10.6: Percentage distribution of companies by their opinion on several issues related to political situation,
economic and investment policy environment in Bangladesh

. Not
. Excellent Good Fair Bad -
Indicator g g T ) Applicable
(in %) (in %) (in %) (in %) (in %)
Political Stability 66.7 16.7 16.7
Economic Policy Consistency 83.3 16.7 0
Terms and condition of ownership 100.0 0 0
Table 10.7: Percentage distribution of companies by their opinion on several issues related to transport
service related environment in Bangladesh
Indicator Excellent Good Fair Bad A Nlci)(fabl
(in %) (in %) (in %) (in %) ep(’i’n %)
Ocean freight service 16.7 16.7 0 0.0 66.7
Air freight service 16.7 0 0.0 0.0 83.3
Land transport service 16.7 50.0 0 0.0 33.3
Railways service 0 0.0 0.0 0.0 100.0
River based transport service 16.7 33.3 33.3 0 16.7
Table 10.8: Percentage distribution of companies by their opinion on market condition in Bangladesh
Indicator Excellent Good Fair Bad A ,\Ili(c):gble
(in %) (in %) (in %) (in %) %On %)
Size 33.3 66.7 0
Potential 16.7 83.3 0

Table 10.9: Percentage distribution of companies by their opinion on Raw materials and semi finished products

in Bangladesh

. Not
. Excellent Good Fair Bad .
Indicator g g g Mg Applicable
(in %) (in %) (in %) (in %) (in %)

Availability of domestic raw materials 50.0 50.0 0
Infrastructure to collect raw materials 16.7 833 0
Quality of domestic raw
materials/semi finished products,
suppliers 33.3 50.0 16.7 0 0
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Table 10.10: Evaluation of investors regarding labor market aspect of Bangladesh

Indicator Excellent Good Fair Bad Ap;}lii):gble
in 9 in 9 in 9 in 9
(in %) (in %) (in %) (in %) (in %)
Labor cost 16.7 83.3 0.0 0.0 0.0
Labor relation 0.0 100.0 0.0 0.0 0.0
Easiness of hiring employees 0.0 83.3 16.7 0.0 0.0
Flexibility of firing employees 0.0 83.3 0 16.7 0.0
Awvailability of skill labors 0.0 100.0 0.0 0.0 0.0
Table 10.11: Percentage distribution of companies by their opinion on several issues related to infrastructure
condition in Bangladesh
Indicator Excellent Good Fair Bad App,\lli(():;ble
(in %) (in %) (in %) (in %) (in %)
Port (size, delivery time) 0.0 66.7 33.3 0.0 0.0
Gas 0.0 50.0 50.0 0.0 0.0
Electricity 0.0 333 66.7 0.0 0.0
Water 0.0 100.0 0 0.0 0.0
Communication 0.0 100.0 0 0.0 0.0
Land/Industrial Estate 0.0 100.0 0 0.0 0.0
Road (weight, alternative highway,
quality of road, road management) 0.0 100.0 0 0.0 0.0

Table 10.12: Constraints should be minimized to expand business in Bangladesh as suggested by investors

Constraints % n
Land availability 83.3 5
Infrastructure (road, electricity, gas, water, etc.) 83.3 5
Finance 83.3 5
Training (Human Resource Development) 83.3 5
Marketing 33.3 2
Production Technology 100.0 6
Logistic (transportation, customs clearance, etc.) 66.7 4
Information Communication Technology (ICT) 100.0 6
N 100.0 6




Annex Tables: Chapter XI

Table 11.1: Percentage distribution of industries by amount of replacement cost (net asset)

Amount of Replacement cost (net asset) % n
> TK. 30 crore 14.3 1
TK. 10 — 30 core 14.3 1
TK.50lac to <10 core 57.1 4
< TK.50 lac 14.3 1
N 100.0 7
Table 11.2: Percentage distribution of industries by number of employees (full time)
Number of employees (Full time) % n
>250 14.3 1
100-250 14.3 1
25-99 0.0 0
<25 71.4 5
N 100.0 7
Table 11.3: Percentage distribution of industries by export ratio as proportion of turn over
Export Ratio as proportion of turn over % n
100% 0.0 0.0
75 -99.99 % 0.0 0.0
25 - 74.99% 14.3 1
0.01 - 24.99% 14.3 1
0% 71.4 5
N 100.0 7

Table 11.4: Percentage of industries by import ratio as proportion of purchase (excluding machineries cost)

Import ratio as proportion of purchase % n
100% 0.0 0
75-99.99 % 57.1 4
25 -74.99% 14.3 1
0.01 - 24.99% 0.0 0
0% 28.6 2
N 100.0 7
Table 11.5: Major export destination as reported by surveyed industries
Major export destination % n
us 0.0 0
EU 50.0 1
Japan 0.0 0
China (including Hong Kong) 0.0 0
India 50.0 1
Cambodia 100.0 2
N 100 2




Table 11.6: Purpose of investor in investing in Bangladesh

Purpose of investor in investing in Bangladesh % n
Produce and sell products in the domestic market of Bangladesh 71.4 5
Produce products in Bangladesh and export to other market outside
Bangladesh 14.3 1
Produce and sell production in Bangladesh and export to other market outside
Bangladesh 14.3
N 100.0
Table 11.7: Factors that attract investors in investing in Bangladesh
Factors % n
Cheap labor 100.0 7
Skilled labor 14.3 1
Positive attitude of labor (diligence, loyalty, hard working etc.) 71.4 5
English language proficiency of labor 0.0 0
Skilled managers 14.3 1
Incentive (Tax, duty) 14.3 1
Profit repatriation facilities (free repatriation) 14.3 1
Cheap raw material (e.g., agro product, leather) 14.3 1
Domestic market (size, growth, and potential) 85.7 6
N 100.0 7
Table 11.8: Percentage distribution of companies by their opinion on several issues related to Trade
environment in Bangladesh
. Not
Indicator Egc;e!;j)n t (ﬁ,oc% ) (i':a(;) ) (iﬁ%i) A;zipr:i(t):}::)lgale
Custom clearance 0.0 14.3 42.9 42.9 0.0
Trade license 0.0 14.3 57.1 28.6 0.0
Import license 0.0 14.3 42.9 42.9 0.0
Export license 0.0 14.3 14.3 0 71.4
Bonded warehouse license 0.0 14.3 0 0 85.7

Table 11.9: Percentage distribution of companies by their opinion on Raw materials and semi finished products

in Bangladesh

. Not
. Excellent Good Fair Bad .
Indicator . iy Mg 5 Applicable
(in %) (in %0) (in %) (in %) (in %)

Availability of domestic raw materials 28.6 57.1 14.3
Infrastructure to collect raw materials 42.9 57.1 0
Quality of domestic raw
materials/semi finished products, 0 85.7 14.3 0 0
suppliers
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Table 11.10: Percentage distribution of companies by their opinion on support industries in Bangladesh

Indicator Bt e O o9 Apf’?%} e
Availability 0 0 100.0 0 ( 0 )
Quality 0 71.4 28.6 0 0
Cost 0 42.9 57.1 0 0
Delivery 0 71.4 28.6 0 0

Table 11.11: Percentage distribution of investors by their future plan of investment and trade in Bangladesh

Future investment and trade plan of investors % n
Increase remarkably 0.0 0
Increase moderately 85.7 6
Remain the same 14.3 1

N 100.0 7

Table 11.12: Constraints should be minimized to expand business in Bangladesh as suggested by investors

Constraints % n
Land availability 85.7 6
Infrastructure (road, electricity, gas, water, etc.) 100.0 7
Finance 71.4 5
Training (Human Resource Development) 57.1 4
Marketing 14.3 1
Production Technology 71.4 5
Information Communication Technology (ICT) 28.6 2
N 100.0 7




Annex Tables: Chapter XII

Table 12.1: Percentage distribution of industries by amount of replacement cost (net asset)

Amount of Replacement cost (net asset) % n
> TK. 30 crore 33.3 8
TK. 10 — 30 core 25.0 6
TK.50lac to <10 core 20.8 5
< TK. 50 lac 8.3 2
No response 12.5 3
N 100.0 24
Table 12.2: Percentage distribution of industries by number of employees (full time)
Number of employees (Full time) % n
>250 25.0 6
100-250 33.3 8
25-99 20.8 5
<25 16.7 4
No response 4.2 1
N 100.0 24
Table 12.3: Percentage distribution of industries by export ratio as proportion of turn over
Export Ratio as proportion of turn over % n
100% 54.2 13
75 -99.99 % 8.3 2
25 - 74.99% 8.3 2
0.01 - 24.99% 4.2 1
0% 25.0 6
N 100.0 24
