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5. Other Relevant Data 
 
5-1 Baseline Survey 
 
A baseline survey was conducted for the purpose of establishing baseline indicators to measure Project 
effect.  The baseline survey consisted of quantitative surveys (by local consultant), qualitative 
questionnaire surveys (by local consultant), and analysis of statistical reports.  Methodology and results 
are shown below. 
 
5-1-1 Methodology 
 
5-1-1-1 Quantitative Survey 
 
(1) Quantitative Survey 1:  Visitor numbers at the existing museum 

• Visitors to the existing museum were counted at the museum entrance for 14 days, from February 
10th to 23rd, 2007.  The museum was closed on February 13th, 16th, and 20th. 

• Counts were taken by local consultant staff (surveyors), with participation by two Department of 
Archaeology (museum) staff, who were given instructions in survey methodology. 

• Visitor attributes (sex, region of origin, and age group) were estimated to the best of their ability 
by the surveyors, from visual clues and language spoken. 

• The local consultant handed in the original data sheets, hourly and daily compilations, and a 
preliminary data analysis, from which the Team made further analyses. 

 
(2) Quantitative Survey 2:  Visitor numbers at Sigiriya World Heritage Site 

• Visitors to Sigiriya Site were counted at the West (main) entrance for 14 days, from February 10th 
to 23rd, 2007.   

• Counts were taken by local consultant staff (surveyors).  CCF staff did not participate. 
• Visitor attributes (sex, region of origin, and age group) were estimated to the best of their ability 

by the surveyors, from visual clues, language spoken, and ticket type. 
• The local consultant handed in the original data sheets, total summary, and a preliminary data 

analysis, from which the Team compiled hourly and daily results and made further analyses. 
 
(3) Quantitative Survey 3:  Visitor numbers by area in Sigiriya World Heritage Site 

• Visitors were counted in selected areas within Sigiriya Site for 14 days, from February 10th to 23rd, 
2007, by a surveyor who made rounds within the site. 

• Seven areas were defined, following area markings on site information boards. 
• Visitors who left the main route and explored these seven areas were counted by the surveyor. 
• The surveyor stayed in one area for 15 minutes, counted visitors, and then moved to the next 

defined area.  An exception was the Lion Terrace area, where the surveyor stayed for one hour, 
counting those who ascended the Rock Summit as well as those who visited the Lion Terrace. 
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• The surveyor moved from the West entrance to the Lion Terrace in the mornings, and moved from 
the Lion Terrace to the entrance in the afternoons. 

• Visitor attributes (sex, region of origin, and age group) were estimated to the best of his/her ability 
by the surveyor, from visual clues. 

• The local consultant handed in the original data sheets, hourly and daily compilations, and a 
preliminary data analysis. As the time spent in each area was not equal in all areas, the Team 
normalized the count by time spent, and then made further analyses. 

 
5-1-1-2 Questionnaire Survey 

 
(1) Questionnaire Survey 1:  Foreign visitors (target sample size 100, actual sample size 101)  

• Visitors were interviewed from February 9th to 23rd, 2007, until the target sample size was reached.  
• Interviewees were approached near the West (main) entrance to Sigiriya Site. 
• Multiple surveyors approached visitors, and each interviewee either wrote in his/her own answers, 

or was assisted by surveyors. 
• Interviewees were selected by surveyors to cover the range of attributes, and thus the selection was 

not random.  If visitors arrived in a group, less than 10% of the group was selected to take part in 
the survey. 

 
(2) Questionnaire Survey 2:  Tour agencies/guides (target sample size 15, actual sample size 
15)  

• Visitors were interviewed from February 9th to 23rd, 2007, until the target sample size was reached.  
• Interviewees were approached near the West (main) entrance to Sigiriya Site. 
• Multiple surveyors approached visitors, and each interviewee either wrote in his/her own answers, 

or was assisted by surveyors. 
 

(3) Questionnaire Survey 3:  Schools (target sample size 50, actual sample size 50)  
• Visitors were interviewed from February 9th to 23rd, 2007, until the target sample size was reached.  
• Interviewees were approached near the West (main) entrance to Sigiriya Site. 
• Target interviewees were teachers and supervisors of school groups. 
• Multiple surveyors approached visitors, and each interviewee either wrote in his/her own answers, 

or was assisted by surveyors. 
• There were fewer school groups visiting Sigiriya than expected during the survey period, and only 

13 answers were obtained on site.  The remaining 37 answers were obtained by phone interview. 
 
5-1-1-3 Analysis of Statistical Reports 
 
The main purposes for visitors to visit Sigiriya were tourism and education.  Published statistical reports 
on tourism and education in Sri Lanka were analyzed. 
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5-1-2 Baseline Survey Result Summary(see also 6-1-4 Detailed Results) 
  
(1) Foreign visitors and tour agencies/guides  

• Of the foreign visitors to Sigiriya World Heritage Site, 83% are European and approximately 
13% are East/Southeast Asian. 

• 90% of foreign visitors to the Site are visiting for their first time. 
• Over 80% of foreign visitors visit by chartered vehicle, and approximately 80% tour the Site 

accompanied by a hired guide. 
• Tour agencies and guides determine their itinerary, including hotels to stay and whether or not to 

visit other sites in the Sigiriya area.  Less than 10% of foreign visitors stayed in a hotel in the 
immediate Sigiriya area. 

• 70 to 90% of foreign visitors visited, or was planning to visit, other Cultural Heritage sites 
(percentages vary by site).  35% of foreign visitors visited other museums in Sri Lanka, 
including privately operated gem museums. 

• Less than 1% of the foreign visitors to the Site visited the existing museum. 
• Of the four foreign visitor interviewees that have visited the existing museum, three gave poor 

evaluations of museum content.  Their evaluation of museum experience was also poor, when 
compared to other museums. 

• Over half of the tour agencies/guides consider that 2-3 hours, or on the outside 4-6 hours, as 
sufficient in touring the Sigiriya area.   Half of the foreign visitors actually stayed in Sigiriya 
for less than one day. 

• Over 80% of tour agencies/guides will visit the new Sigiriya Museum. 
• 100% of foreign visitors are satisfied with their visit to Sigiriya Site. 
• Over 80% of foreign visitors and tour agencies/guides think that their visit to Sigiriya helped 

understand Sri Lanka’s cultural heritage and history.  Over 95% of both wish to learn more 
about Sri Lanka’s cultural heritage and history. 

 
(2) Domestic visitors  

• The average number of visitors per day to the Sigiriya World Heritage Site is 1,200 persons, and 
77% of them are domestic visitors. 

• The number of visitors to the Site differs greatly between weekdays and weekends, with an 
average of 780 persons/day on weekdays and 2,000 persons/day on weekends.  

• The average number of visitors per day to the existing museum is between 110 to 140 persons, 
or about a tenth of the number of visitors to the Site, and over 99% of them are domestic 
visitors. 

• Foreign visitors visit the Site early in the morning to avoid the midday heat, but domestic 
visitors are present at the site throughout the day. 

• Most of the domestic visitors to the site were youth (out of school uniform) and adults, with 
only under 10% being schoolchildren (in uniform), but nearly half of the visitors to the existing 
museum were schoolchildren. 
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• Schools that organize trips to Sigiriya are not limited to nearby schools; there were visitors from 
the Southern and Southeast Provinces and many were from large cities such as Colombo and 
Kandy. 

• The language of instruction was Sinhala in 90% of the schools interviewed. 
• 95% of the school interviewees answered that they conduct school trips at least once per year. 
• 66% of the school interviewees chose ‘relevance to the subject’ as the main criteria for selecting 

a destination for their school trips, above distance/time, price, and facilities. 
• Over 77% of the schoolchildren visiting Sigiriya were in grade 10 or over, indicating that these 

trips occur as part of the history curriculum.  Unexpectedly, there were less schoolchildren in 
their compulsory education years. 

• Over 60% of school interviewees answered that they would visit Pidurangala Temple. 
• 80% of school trips arrive on chartered vehicles, and 70% of such groups are accompanied by a 

hired guide. 
• Instructors accompanying school groups have a good understanding of Sigiriya’s history, but 

over 95% answered that they would like to know more about Sri Lanka’s cultural heritage and 
history.  The existing museum lacked, according to one interviewee, sufficient explanatory 
material.  93% of the instructors answered that they would like to visit the new Sigiriya 
Museum. 

• 15% of all domestic visitors visiting the Site visited the existing museum, but in a breakdown by 
age group, only 6% of youth and adults that visited the Site visited the existing museum, while 
60% of both schoolchildren and seniors who visited the Site visited the existing museum.   

 
(3) Tourist statistics 

• The number of foreign tourists visiting Sri Lanka is on the rise since the ceasefire agreement 
between the Sri Lankan Government and Liberation Tigers of Tamil Eelam (LTTE) in 2002.  
Tourist numbers dropped following the December 2004 Tsunami, but is again steadily increasing 
since 2005. 

• Domestic visitor numbers to Sigiriya World Heritage Site have temporarily declined in 2004, but 
over 500,000 domestic tourists per year can still be conservatively expected in the future. 

• Annual trends of tourist movements show an increase in June for domestic visitors to Sigiriya, 
most likely accompanying the influx of pilgrims in nearby Anuradhapura and Mihintale; the 
foreign tourists peak during the winter holiday season and also during the August Perahera season. 
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5-1-3 Analysis  
 
(1) Analysis of baseline survey results 

• Sigiriya is usually visited by foreign visitors as part of a larger tour of Cultural Triangle or World 
Cultural Heritage sites, by those already predisposed to hold an interest in archaeological sites and 
museums.  Their itinerary is usually left to the tour agency or guide, and the existing museum is 
not included in most tours as it has been established as an unsatisfactory destination. 

• Most tour agencies and guides consider 2-3 hours (and a maximum of 4-6 hours) as sufficient to 
tour the Sigiriya World Heritage Site.  It should be noted that the Site is physically challenging 
and is hard to tour in a shorter amount of time, and also that the Sri Lankan experts involved in this 
Project consider the actual Site visit to be a vital experience that should not be truncated or 
replaced by the availability of a new Museum.  The new Sigiriya Museum will need to be 
attractive enough to become the second must-see spot in Sigiriya, in order to get the tour agencies 
and guides to change their overall tour plan. 

• Most of the visitors to the existing museum has been led there on school trips, or necessarily chose 
the alternative when they found the Site visit too physically strenuous. While, as noted before, the 
Sri Lankan experts consider the actual Site visit to irreplaceable by the new Museum, an immersive 
exhibit with full-scale detailed replicas would provide a welcome alternative to those physically 
limited visitors and those that visit on bad weather days. 

• As one of the major functions of the new Sigiriya Museum is to be educational, the content of the 
new Museum should be at a sufficiently high level to interest advanced students, and presented so 
that it is easy to grasp for visitors of all educational levels using various display techniques.  The 
new Museum should contribute to the self-identification of Sri Lankans as residents in a land of 
rich cultural heritage, which is one of the goals exhorted in the Proposed Cultural Policy by the 
former Ministry of Cultural Affairs and National Heritage. 

• To encourage the youth and adult visitors, who were the least likely to visit the museum, to visit the 
new Sigiriya Museum, the new Museum will provide an exhibit with a clear storyline, a large 
landscape model under a glass floor as the central attraction, rest areas and informational facilities 
to attract a wide variety of visitors.  The introduction of other sites and attractions in the Sigiriya 
area through short and succinct audiovisual programs can encourage these mobile youth and adult 
visitors to explore new options, and has the potential to increase tourism in the immediate area. 

• A large number of foreign visitors and tour agencies/guides have shown willingness to visit the 
new Sigiriya Museum.  With an exhibit that is suitable for a world-class World Heritage Site, the 
new Museum has the potential to become the second must-see spot in the Sigiriya area, triggering 
an increase in the length of stay in the Sigiriya area and a revitalization of the local economy 
through the promotion of the tourism industry. 

• To earn foreign currency through tourism promotion is one of the national policies of Sri Lanka.  
Dambulla district, which includes the Sigiriya area, has been named as one of the target areas for 
urban economical development through tourism development and other means.  At present, the 
economic effect of Sigiriya Site is localized to the site itself, but the inclusion of tourism promotion 



Appendix 5-6 

mechanisms in the new Sigiriya Museum (such as introducing other sites in the area within the new 
Museum) could lead to its indirect contribution the local economy. 

 
(2) Analysis of survey methodology 

• The methodology for Quantitative Surveys 1 and 2 were appropriate. 
• Visual evaluation of attributes had to be conducted at a distance in Quantitative Survey 3, and the 

results were more subjective.  The survey method (where a single surveyor made rounds) was not 
appropriate, as it resulted in survey periods differing between areas.  The methodology must be 
reconsidered when measuring Project effect. 

• The questions and categories in the Questionnaire Surveys were mostly appropriate, although 
some were open to subjective interpretation, and should be worded differently in the future. 



Appendix 5-7 

5-1-4 Detailed Results 
 
5-1-4-1 Quantitative Survey 
 
(1) Quantitative Survey 1:  Visitor numbers at the existing museum 
 

1) Hourly fluctuation of museum visitors 

8-9 9-10 10-11 11-12 12-13 13-14 14-15 15-16 16-17 Total

S at 2007/2/10 0 0 0 17 14 16 4 11 6 68

S un 2007/2/11 0 2 27 20 24 2 14 32 4 125

M on 2007/2/12 0 0 0 0 0 22 0 0 4 26

Tue 2007/2/13

W ed 2007/2/14 4 0 10 44 6 1 0 65

Thu 2007/2/15 0 0 0 75 115 3 55 12 0 260

Fri 2007/2/16

S at 2007/2/17 0 0 10 37 85 53 94 39 16 334

S un 2007/2/18 0 0 69 16 100 93 278

M on 2007/2/19 0 2 20 0 24 23 0 22 9 100

Tue 2007/2/20

W ed 2007/2/21 0 0 0 35 0 6 9 1 0 51

Thu 2007/2/22 0 0 4 8 24 139 0 7 0 182

Fri 2007/2/23 0 0 5 13 0 0 18

4 4 145 265 392 358 176 124 39 1507

*　D iagonal line indicates closed hours 

*　H ourly total does not m atch total(s) by category

Total

N um ber of visitors per hour

D ate
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2) Museum visitor attributes 

M ale Fem ale Total

S at 2007/2/10 35 33 68

S un 2007/2/11 77 48 125

M on 2007/2/12 19 7 26

W ed 2007/2/14 32 33 65

Thu 2007/2/15 123 137 260

S at 2007/2/17 166 168 334

S un 2007/2/18 124 154 278

M on 2007/2/19 52 48 100

W ed 2007/2/21 70 26 51

Thu 2007/2/22 115 67 182

Fri 2007/2/23 10 8 18

777 729 1507

51.6% 48.4% 100.0%

E uropean A sian S outh A sian O ther Foreign Total D om estic Total

S at 2007/2/10 3 0 0 0 3 65 68

S un 2007/2/11 0 0 0 0 0 125 125

M on 2007/2/12 0 0 0 0 0 26 26

W ed 2007/2/14 1 0 0 0 1 65 66

Thu 2007/2/15 0 0 0 0 0 255 255

S at 2007/2/17 1 0 0 0 1 334 335

S un 2007/2/18 0 0 0 0 0 278 278

M on 2007/2/19 1 0 0 0 1 99 100

W ed 2007/2/21 0 0 0 0 0 51 51

Thu 2007/2/22 0 0 0 0 0 182 182

Fri 2007/2/23 0 0 0 0 0 18 18

6 0 0 0 6 1498 1504

0.4% 0.0% 0.0% 0.0% 0.4% 99.6% 100.0%

100.0% 0.0% 0.0% 0.0% 100.0%

S chool Y outh A dult S enior Total

S at 2007/2/10 22 24 13 9 68

S un 2007/2/11 28 64 29 4 125

M on 2007/2/12 7 6 9 4 26

W ed 2007/2/14 21 27 10 7 65

Thu 2007/2/15 218 17 15 5 255

S at 2007/2/17 118 94 76 47 335

S un 2007/2/18 99 85 65 29 278

M on 2007/2/19 31 24 32 13 100

W ed 2007/2/21 13 30 5 3 51

Thu 2007/2/22 121 31 17 13 182

Fri 2007/2/23 7 4 6 1 18

685 406 277 135 1503

45.6% 27.0% 18.4% 9.0% 100.0%

S ex

R egion of origin

D ate

P roportion

D ate

Total

Total

P roportion

P roportion

A ge

D ate

Total

Foreign P roportion
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(2) Quantitative Survey 2:  Visitor numbers at Sigiriya World Heritage Site 
 

1) Hourly fluctuation of Site visitors 

7-8 8-9 9-10 10-11 11-12 12-13 13-14 14-15 15-16 16-17

S at 2007/2/10 0 401 424 258 338 154 138 1713

S un 2007/2/11 299 184 311 351 145 148 155 1593

M on 2007/2/12 101 185 90 26 64 91 49 606

Tue 2007/2/13 84 82 73 28 25 13 57 85 447

W ed 2007/2/14 63 39 77 35 22 69 101 87 493

Thu 2007/2/15 107 183 822 49 117 21 27 36 1362

Fri 2007/2/16 164 839 599 573 82 151 170 222 2800

S at 2007/2/17 194 393 468 749 131 162 168 132 2397

S un 2007/2/18 58 311 480 502 88 139 121 266 1965

M on 2007/2/19 101 147 79 137 3 55 44 81 647

Tue 2007/2/20 112 129 77 87 6 19 30 113 573

W ed 2007/2/21 55 75 40 129 7 4 32 284 626

Thu 2007/2/22 48 68 213 215 171 58 35 71 879

Fri 2007/2/23 56 360 214 392 35 36 38 116 1247

0 1042 3026 3912 3721 635 687 1274 1216 1835 17348

*　D iagonal line indicates hours w here surveyor w as not present

*　H ourly total does not m atch total(s) by category

Total

N um ber of visitors per hour

TotalD ate

 

 
 
3) Site visitor attributes 

M ale Fem ale Total

S at 2007/2/10 800 913 1713

S un 2007/2/11 784 901 1685

M on 2007/2/12 302 281 583

Tue 2007/2/13 220 227 447

W ed 2007/2/14 219 270 489

Thu 2007/2/15 640 796 1436

Fri 2007/2/16 1324 1483 2807

S at 2007/2/17 1243 1252 2495

S un 2007/2/18 655 811 1466

M on 2007/2/19 349 296 645

Tue 2007/2/20 290 314 604

W ed 2007/2/21 333 319 652

Thu 2007/2/22 478 397 875

Fri 2007/2/23 682 586 1268

8319 8846 17165

48.5% 51.5% 100.0%

S ex

D ate

Total

P roportion  
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E uropean A sian S outh A sian O ther Foreign Total D om estic Total

S at 2007/2/10 129 62 79 1 271 1442 1713

S un 2007/2/11 276 11 2 0 289 1396 1685

M on 2007/2/12 238 37 5 0 280 303 583

Tue 2007/2/13 267 22 7 1 297 150 447

W ed 2007/2/14 172 0 10 0 182 307 489

Thu 2007/2/15 145 7 2 2 156 1280 1436

Fri 2007/2/16 294 11 3 0 308 2499 2807

S at 2007/2/17 236 35 7 0 278 2217 2495

S un 2007/2/18 214 72 7 0 293 1173 1466

M on 2007/2/19 164 76 3 1 244 401 645

Tue 2007/2/20 344 92 15 1 452 152 604

W ed 2007/2/21 294 47 8 0 349 303 652

Thu 2007/2/22 194 20 4 0 218 657 875

Fri 2007/2/23 332 6 1 0 339 929 1268

3299 498 153 6 3956 13209 17165

19.2% 2.9% 0.9% 0.0% 23.0% 77.0% 100%

83.4% 12.6% 3.9% 0.2% 100.0%

S chool Y outh A dult S enior Total

S at 2007/2/10 273 1064 313 63 1713

S un 2007/2/11 264 1006 347 68 1685

M on 2007/2/12 38 395 136 14 583

Tue 2007/2/13 26 187 228 6 447

W ed 2007/2/14 36 164 280 9 489

Thu 2007/2/15 97 983 337 19 1436

Fri 2007/2/16 144 1729 890 44 2807

S at 2007/2/17 170 1435 828 62 2495

S un 2007/2/18 242 612 564 48 1466

M on 2007/2/19 109 311 212 13 645

Tue 2007/2/20 40 235 323 6 604

W ed 2007/2/21 28 276 342 6 652

Thu 2007/2/22 79 514 275 7 875

Fri 2007/2/23 98 800 366 4 1268

1644 9711 5441 369 17165

9.6% 56.6% 31.7% 2.1% 100.0%

D ate

Total

R egion of origin

A ge

P roportion

D ate

Total

P roportion

Foreign P roportion
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3) Proportion of visitors to the existing museum among visitors to Sigiriya Site 
Total

M ale Fem ale

S at 2007/2/10 4.0% 4.4% 3.6%

S un 2007/2/11 7.4% 9.8% 5.3%

M on 2007/2/12 4.5% 6.0% 2.5%

Tue 2007/2/13

W ed 2007/2/14 13.3% 14.6% 12.2%

Thu 2007/2/15 17.8% 19.2% 17.2%

Fri 2007/2/16

S at 2007/2/17 13.4% 13.4% 13.4%

S un 2007/2/18 19.0% 18.9% 19.0%

M on 2007/2/19 15.5% 14.9% 16.2%

Tue 2007/2/20

W ed 2007/2/21 7.8% 7.5% 8.2%

Thu 2007/2/22 20.8% 24.1% 16.9%

Fri 2007/2/23 1.4% 1.5% 1.4%

11.3% 12.0% 10.3%

*　D iagonal line indicates closed hours 

E uropean A sian S outh A sian O ther Foreign Total D om estic

S at 2007/2/10 2.3% 0.0% 0.0% 0.0% 2.3% 4.5%

S un 2007/2/11 0.0% 0.0% 0.0% (n/a) 0.0% 9.0%

M on 2007/2/12 0.0% 0.0% 0.0% (n/a) 0.0% 8.6%

Tue 2007/2/13

W ed 2007/2/14 0.6% (n/a) 0.0% (n/a) 0.6% 21.2%

Thu 2007/2/15 0.0% 0.0% 0.0% 0.0% 0.0% 19.9%

Fri 2007/2/16

S at 2007/2/17 0.4% 0.0% 0.0% (n/a) 0.4% 15.1%

S un 2007/2/18 0.0% 0.0% 0.0% (n/a) 0.0% 23.7%

M on 2007/2/19 0.6% 0.0% 0.0% 0.0% 0.6% 24.7%

Tue 2007/2/20

W ed 2007/2/21 0.0% 0.0% 0.0% (n/a) 0.0% 16.8%

Thu 2007/2/22 0.0% 0.0% 0.0% (n/a) 0.0% 27.7%

Fri 2007/2/23 0.0% 0.0% 0.0% (n/a) 0.0% 1.9%

0.3% 0.0% 0.0% 0.0% 0.3% 15.4%

*　D iagonal line indicates closed hours 

S chool Y outh A dult S enior

S at 2007/2/10 8.1% 2.3% 4.2% 14.3%

S un 2007/2/11 10.6% 6.4% 8.4% 5.9%

M on 2007/2/12 18.4% 1.5% 6.6% 28.6%

Tue 2007/2/13

W ed 2007/2/14 58.3% 16.5% 3.6% 77.8%

Thu 2007/2/15 224.7% 1.7% 4.5% 26.3%

Fri 2007/2/16

S at 2007/2/17 69.4% 6.6% 9.2% 75.8%

S un 2007/2/18 40.9% 13.9% 11.5% 60.4%

M on 2007/2/19 28.4% 7.7% 15.1% 100.0%

Tue 2007/2/20

W ed 2007/2/21 46.4% 10.9% 1.5% 50.0%

Thu 2007/2/22 153.2% 6.0% 6.2% 185.7%

Fri 2007/2/23 7.1% 0.5% 1.6% 25.0%

58.9% 6.5% 6.4% 57.2%

*　D iagonal line indicates closed hours 

D ate

S ex

R egion of O rigin

A verage

A ge

D ate

A verage

D ate

A verage
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(3) Quantitative Survey 3:  Visitor numbers by area in Sigiriya World Heritage Site 
 

A rea M ale Fem ale Total S chool Y outh A dult S enior Total

S ite 1: W ater G arden 1 1249 1031 2280 134 1361 611 174 2280 15 m inutes x 2

S ite 2: W ater G arden 2 788 594 1382 127 687 423 145 1382 15 m inutes x 2

S ite 3: W ater G arden 3 1026 809 1835 173 917 535 210 1835 15 m inutes x 2

S ite 4: O ctagonal P ond 928 864 1792 184 893 565 150 1792 15 m inutes x 2

S ite 5: B oulder G arden 1360 1143 2503 206 1286 748 263 2503 15 m inutes x 2

S ite 6: Lion Terrance 2688 2240 4928 394 2522 1463 549 4928 1 hour x 2

S ite 7: R ock S um m it 1977 1844 3821 260 2045 1184 332 3821 1 hour x 2

* R egion of O rigin not show n, as results w idely diverged from  Q uantitative S urvey 1 and 2

S urvey duration

S ex A ge
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5-1-4-2 Questionnaire Survey  
Note: results from Quantitative Survey included for comparison where appropriate. 

 
(1) General questions 
 

Q S ex, foreign visitors

M ale Fem ale

Q uantitative S urvey 48.5% 51.5%

Q uestionnaire (Foreign) 54.5% 45.5%

Q O rigin, foreign visitors

E uropean A sian S outh A sian O ther (B lank)

Q uantitative S urvey 83.4% 12.6% 3.9% 0.2% 0.0%

Q uestionnaire (Foreign) 71.3% 12.9% 4.0% 9.9% 2.0%

Q uestionnaire (A gencies) 66.7% 0.0% 0.0% 33.3% 0.0%

Q A ge, foreign visitors

S tudent Y outh A dult S enior (B lank)

Q uantitative S urvey 9.6% 56.6% 31.7% 2.1% 0.0%

Q uestionnaire (Foreign) 0.0% 35.6% 40.6% 22.8% 1.0%

Q M ethod of transport

P ublic C hartered * O ther (B lank)

Q uestionnaire (Foreign) 7.9% 80.2% 5.9% 4.0% 2.0%

Q uestionnaire (S chool) 4.9% 78.0% 12.2% 0.0% 4.9%

* Foreign:  'B oth public and hired vehicle';  S chool: 'school bus'

Q Type of hired vehicle

S edan M inivan B us (B lank)

Q uestionnaire (A gencies) 13.3% 40.0% 40.0% 6.7%

Q Lenth of tim e spent in S igiriya

2-3 hours 4-6 hours 1 day* 2 days 3 days 4 days 10 days (blank)

Q uestionnaire (Foreign) 15.8% 15.8% 30.7% 19.8% 7.9% 5.9% 2.0% 2.0%

Q uestionnaire (A gencies) 0.0% 0.0% 60.0% 13.3% 0.0% 6.7% 0.0% 20.0%

Q N ecessary am ount of tim e to tour S igiriya

2-3 hours 4-6 hours 1 day* 2 days 3 days 4 days 10 days (B lank)

Q uestionnaire (A gencies) 53.3% 23.6% 0.0% 0.0% 13.3% 0.0% 0.0% 6.7%

* A m biguous; could m ean day trips or overnight trips

Q Length of w hole trip

1 day 2 days 3-6 days 7 days 8-10 days 11-14 days over 14 (B lank)

Q uestionnaire (Foreign) 21.8% 8.9% 15.8% 12.9% 6.9% 15.8% 11.9% 5.9%

Q Frequency of visits to S igiriya

1 >1

Q uestionnaire (Foreign) 90.1% 9.9%

Q H ow  often is S igiriya included in the tourists' itinerary?

A lw ays A  lot R arely N ever

Q uestionnaire (A gencies) 83.7% 13.3% 0.0% 0.0%  
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Q H as the interview ee been to the follow ing facilities in the S igiriya area?

Y es N o (B lank)

Q uestionnaire (Foreign) R estaurants 56.4% 38.6% 5.0%

Q uestionnaire (A gencies) H otels 55.4% 40.6% 4.0%

Q E valuation of facilities in S igiriya area

A ccom odation E xcellent G ood N ot very P oor (B lank)

Q uestionnaire (A gencies) 20.0% 73.3% 0.0% 0.0% 6.7%

Q uestionnaire (A gencies) 0.0% 20.0% 40.0% 0.0% 40.0%

Q R easons for not staying in S igiriya

H otel not attractive A rea not attractive P ackage tour O ther*

Q uestionnaire (Foreign) 9.1% 6.1% 48.5% 36.4%

* S tayed w ith friend, in transit, no overnight

Q Location of accom odations (foreign visitors only)

Location (C ity)

P ersons % P ersons %
S igiriya * 11 9.8% 20 16.5%

H abarana 11 9.8% 16 13.2%

D am bulla 13 11.6% 17 14.0%
35 31.3% 53 43.8%

A nuradhapura 5 4.5% 3 2.5%

G iritale 6 5.4% 8 6.6%

P olonnaruw a 3 2.7% 3 2.5%
14 12.5% 14 11.6%

B eruw ela 1 0.9% 3 2.5%

C olom bo 23 20.5% 2 1.7%

G alle 1 0.9% 0 0.0%

K alutara 4 3.6% 0 0.0%

K andy 10 8.9% 15 12.4%

K urunegala 0 0.0% 1 0.8%

N egom bo 1 0.9% 1 0.8%

N uw ara E liya 2 1.8% 1 0.8%

W adduw a 0 0.0% 1 0.8%

O ther 10 8.9% 10 8.3%

52 46.4% 34 28.1%

       Total 112 100.0% 121 100.0%

* Includes resort located outside im m ediate area

Q H as the interview ee been to the follow ing attractions in the S igiriya area?

A ttraction Y es N o (B lank)

Q uestionnaire (Foreign) P idurangala Tem ple 20.8% 49.5% 29.7%

N ew  C ity and m ain visitor road 8.9% 51.5% 39.6%

S igiriya H andicraft V illage 9.9% 50.5% 39.6%

O ther archaeological sites 13.9% 48.5% 37.6%

Q uestionnaire (S chool) P idurangala Tem ple 63.4% 36.6% 0.0%

N ew  C ity and m ain visitor road 31.7% 65.9% 2.4%

S igiriya H andicraft V illage 36.6% 63.4% 0.0%

O ther archaeological sites 36.6% 63.4% 0.0%

Q E valuation of attractions in the S igiriya area

A ttraction E xcellent G ood N ot very P oor (B lank)

P idurangala Tem ple 13.3% 26.7% 6.0% 0.0% 53.3%

N ew  C ity and m ain visitor road 0.0% 46.7% 20.0% 0.0% 33.3%

S igiriya H andicraft V illage 0.0% 40.0% 33.3% 0.0% 26.7%

O ther archaeological sites 0.0% 13.3% 40.0% 6.7% 40.0%

N ight of S igiriya visit

 (for foreigners)

       A round S igiriya: S ubtotal

       C ultural Triangle:  S ubtotal

       O ther:  S ubtotal

   (for dom estic)

P revious night

 
 
 
 



Appendix 5-15 

(2) Existing museum 
 
Q H as the interview ee been to the existing m useum ?

Y es P robably D idn't know N o (B lank)

Q uestionnaire (Foreign) 2.0% 23.8% 38.6% 34.7% 1.0%

Q uestionnaire (S chool) 34.1% 56.1% * 7.3% 2.4%

* C ategory did not exist

Q H ow  often is the existing m useum  included in the tourists' itinerary?

A lw ays A  lot R arely N ever

Q uestionnaire (A gencies) 6.7% 26.7% 13.3% 53.3%

Q E valuation of m useum  experience (existing m useum )

E xcellent G ood N ot very P oor (B lank)

Q uestionnaire (Foreign) 0.0% 50.0% 25.0% 25.0% 0.0%

Q uestionnaire (S chool) 8.3% 58.3% 33.3% 0.0% 0.0%

Q uestionnaire (A gencies) 20.0% 26.7% 20.0% 33.3% 0.0%

Q E valuation of m useum  content (existing m useum )

E xcellent G ood N ot very P oor (B lank)

Q uestionnaire (Foreign) 0.0% 25.0% 0.0% 75.0% 0.0%

Q uestionnaire (S chool) 8.3% 60.9% 30.4% 0.0% 0.0%

Q W hat did the interview ee like about the m useum ?

Q uestionnaire (Foreign) M odel [m odel does not exist]; the shape of the building

Q W hat didn't the interview ee like at the m useum ?

Q uestionnaire (Foreign) U nrelated exhibits; no air conditioning

Q S uggestions for the im provem ent of the existing m useum

Q uestionnaire (Foreign) H ave books; do not exhibit artifacts from  other sites; protect artifacts

Q uestionnaire (S chool) H ave guides/attendants

Q uestionnaire (A gencies) Im prove exhibit; im prove entrance; m ake it like P olonnaruw a M useum

Q H as (w ill) the interview ee visited (w ill visit) other C ultural H eritage sites?

Y es D on't know N o (B lank)

Q uestionnaire (Foreign) 73.3% 21.8% 5.0%

Q uestionnaire (S chool) 24.1% 24.4% 39.0% 2.4%

Q H as (w ill) the interview ee visited (w ill visit) other m useum s?

Y es N o (B lank)

Q uestionnaire (Foreign) 34.7% 57.4% 7.9%

Q E valuation of m useum  experience (other m useum s)

E xcellent G ood N ot very P oor (B lank)

Q uestionnaire (Foreign) A nuradhapura M useum 0.0% 66.7% 0.0% 0.0% 33.3%

C olom bo N ational M useum 0.0% 87.5% 12.5% 0.0% 0.0%

D am bulla M useum  * 0.0% 0.0% 100.0% 0.0% 0.0%

G em  M useum  * 100.0% 0.0% 0.0% 0.0% 0.0%

K andy M useum  * 0.0% 50.0% 0.0% 0.0% 50.0%

P olonnaruw a M useum 14.3% 78.6% 0.0% 0.0% 7.1%

* D am bulla: could be C C F or Tem ple m useum ; G em : m ultiple private facilities exist; K andy: m ultiple m useum s exist

M useum

S ites to visit (Foreign):

K andy 13 P olonnaruw a 10

A nuradhapura 7 D am bulla 6
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(3) Sigiriya Site 
 
Q H as the interview ee been to the S igiriya W orld H eritage S ite?

Y es W ill go N o (B lank)

Q uestionnaire (Foreign) 56.4% 13.9% 24.8% 5.0%

Q uestionnaire (S chool) 70.7% 19.5% 9.8% 0.0%

Q E valuation of S igiriya S ite

E xcellent G ood N ot very P oor (B lank)

Q uestionnaire (Foreign) 83.0% 17.0% 0.0% 0.0% 0.0%

Q uestionnaire (S chool) 46.3% 31.7% 0.0% 0.0% 22.0%

Q uestionnaire (A gencies) 93.3% 0.0% 0.0% 0.0% 6.7%

Q E valuation of visit experience to S igiriya S ite

E xcellent G ood N ot very P oor (B lank)

Q uestionnaire (Foreign) 73.8% 26.2% 0.0% 0.0% 0.0%

Q uestionnaire (S chool) 34.1% 41.5% 2.4% 0.0% 22.0%

Q W hat did the interview ee like about S igiriya S ite? (M ost popular answ ers)

Q W hat didn't the interview ee like at S igiriya S ite? (M ost popular answ ers)

Q uestionnaire (Foreign) Too m any stairs, litter, nagging of guides and vendors, bad facilities, expensive fee

Q S uggestions for the im provem ent of S igiriya S ite

Q uestionnaire (A gencies)

Q S uggestions for the im provem ent of larger S igiriya area

Q uestionnaire (A gencies) Im provem ent of access road, m ore shops, protect site

Q O ther suggestions (M ost concrete answ ers)

Q E ntrance fee vs. overall experience

C heap A ppropriate E xpensive D on't know (B lank)

Q uestionnaire (Foreign) 35.6% 36.6% 9.9% 10.9% 6.9%

Q U nderstanding of S ite history

Y es N o (B lank)

Q uestionnaire (Foreign) K now ledge of geology and prehistory 55.4% 36.6% 7.9%

K now ledge that S igiriya w as once a m onastery 63.4% 25.7% 10.9%

K now ledge about K asyapa and the R oyal P alace 64.4% 26.7% 8.9%

K now ledge about the hydrological engineering in its gardens 54.5% 34.6% 9.9%

K now ledge about ancient tourism  and the G raffiti 50.5% 40.6% 8.9%

K now ledge about how  S igiriya w as re-discovered 37.6% 53.5% 8.9%

The site helped further their understanding of heritage/history 88.1% 10.9% 1.0%

Q uestionnaire (A gencies) Their clients have know ledge of S ri Lanka's heritage/history 80.0% 6.7% 13.3%

Q uestionnaire (S chool) K now ledge of geology and prehistory 78.0% 22.0% 0.0%

K now ledge that S igiriya w as once a m onastery 82.4% 14.6% 2.4%

K now ledge about K asyapa and the R oyal P alace 82.9% 17.1% 0.0%

K now ledge about the hydrological engineering in its gardens 68.3% 31.7% 0.0%

K now ledge about ancient tourism  and the G raffiti 100.0% 0.0% 0.0%

K now ledge about how  S igiriya w as re-discovered 53.7% 46.3% 0.0%

The site helped further their understanding of heritage/history 85.7% 9.8% 4.9%

Q uestionnaire (Foreign) Its view , its beauty, its history, particular features (e.g. Fresco, pond), its solitude, its conservation/restoration

efforts

Q uestionnaire (Foreign) R ailings to staircases, m ore inform ation boards, suggested route indicators, litter boxes, prohibition of guides

and vendors w ithin S ite, m ake drinks available after clim bing

Q uestionnaire (Foreign) S ouvenir shops, excavate w hole area, prohibition of guides and vendors w ithin S ite, m ake food and drinks

available on S ite grounds, low er fee
P rom otion of P idurangala Tem ple as destination, prohibition of unlicensed guides, m ore toilets, drink sales of

drinks after clim bing, m aintain ancient atm osphere, tw o exits instead of one, low er fee, official guide

registration system

Q uestionnaire (A gencies)

B etter toilets, m ore inform ation boards and suggested route indicators
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Q D oes the interview ee w ish to…

Yes M aybe N o (B lank)

Q uestionnaire (Foreign) K now  m ore about heritage/history before visiting the S ite? 52.5% 33.7% 9.9% 4.0%

V iew  short inform ational videos? 49.5% 33.7% 15.8% 1.0%

V isit a new  archaeological/historical m useum ? 51.5% 39.6% 7.9% 1.0%

K now  m ore about S ri Lanka's heritage and history? 95.0% 0.0% 3.0% 2.0%

Q uestionnaire (A gencies) V isit a new  archaeological/historical m useum ? 80.0% 13.3% 0.0% 6.7%

Q uestionnaire (S chool) K now  m ore about heritage/history before visiting the S ite? 80.5% 12.2% 2.4% 4.9%

V iew  short inform ational videos? 92.5% 7.3% 0.0% 0.0%

V isit a new  archaeological/historical m useum ? 92.7% 2.4% 2.4% 2.4%

K now  m ore about S ri Lanka's heritage and history? 97.6% 2.4% 0.0% 0.0%

Q W hy w ould the interview ee not visit the new  m useum ?

Q uestionnaire (A gencies) N ot enough tim e 26.7%

Language inappropriate 13.3%

If m useum  is not about S ri Lanka's history 6.7%

If m useum  is not about S igiriya 6.7%

(B lank) 46.7%

Q U se of guides and guidebooks

H ad guide N one (B lank)

Q uestionnaire (Foreign) 78.7% 16.0% 5.3% 0.0%

Q uestionnaire (S chool) 70.7% 2.4% 19.5% 7.3%

Q U se of m aps

H ad m ap N one (B lank)

Q uestionnaire (Foreign) 16.1% 30.6% 53.2% 0.0%

Q uestionnaire (S chool) 17.1% 31.7% 36.6% 14.6%

Q U se of signboards 

Y es N o (B lank)

Q uestionnaire (Foreign) 90.9% 6.1% 3.0% 0.0%

Q uestionnaire (S chool) 61.0% 14.6% 12.2% 12.2%

Q Tour agency locations

C olom bo Triangle O ther

Q uestionnaire (A gencies) 86.7% 6.7% 6.7%

Q Tour agency languages (m ultiple answ ers possible)

E nglish Japanese R ussian G erm an French S inhala Tam il

Q uestionnaire (A gencies) 93.3% 33.3% 13.3% 6.7% 20.0% 26.7% 13.3%

Q Tour agent licenses

N one

Q uestionnaire (A gencies) 13.3%

Q N um ber of tours (according to tour agencies and guides)

1 2 3 4 7 10 over 14 (B lank)

O verall tours / m onth 6.7% 13.3% 6.7% 6.7% 26.7% 0.0% 20.0% 20.0%

S igiriya tours / m onth 20.0% 33.3% 20.0% 20.0% 0.0% 6.7% 0.0% 0.0%

73.3%

O ther qualifications

13.3%

H ad a guidebook

U sed the signboards

D idn't see any

Licensed guide
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(4) Education 
 
Q C ategory

G ov't P rivate International

Q uestionnaire (S chool) 90.2% 4.9% 4.9%

Q Language of instruction

S inhala Tam il E nglish

Q uestionnaire (S chool) 90.2% 2.4% 7.3%

Q U sual num ber of students per school trip to S igiriya

M ale Fem ale Total

Q uestionnaire (S chool) 40.3 43.2 83.4

Q G rade of students on school trip to S igiriya

G rade 1-5 G rade 6-10 G rade 10-11 G rade 12-13

Q uestionnaire (S chool) 4.9% 17.1% 51.2% 26.8%

Q N um ber of school trips per year 

1 2 3 4 (B lank)

Q uestionnaire (S chool) 41.5% 34.1% 17.1% 2.4% 4.9%

Q W hy choose S igiriya as destination?

R elevance* D istance/tim e P rice Facilities (B lank)

Q uestionnaire (S chool) 65.9% 9.8% 2.4% 14.6% 7.3%

* R elevance to subject taught

Q P urpose of school trip

H C * E ducational O ther (B lank)

Q uestionnaire (S chool) 24.4% 65.9% 7.3% 2.4%

* H C : H istory C urriculum

Q Location of schools
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5-1-4-3 Statistical research results 
 

2000 2001 2002 2003 2004 2005

N . A m erica 17,352       16,304       20,004     25,099     30,654     46,727       

A sia 91,409       89,343       142,578   177,377   196,023   222,844     

O ceania 18,222       12,926       13,311     23,067     27,940     29,575       

W . E urope 261,011     204,510     200,676   255,179   285,366   227,558     

E . E urope 6,840         7,045         8,046       10,600     14,259     9,305         

M id E ast 4,347         5,364         6,462       6,759       9,486       10,230       

O ther 1,233         1,302         2,094       2,561       2,474       3,069         

Total 400,414     336,794     393,171   500,642   566,202   549,308     

S ource:  A nnual S tatistical R eport 2005, S ri Lanka Tourist B oard

Jan Feb M ar A pr M ay Jun

N ights 173,686     156,928     240,115   232,359   209,132   205,538     

Jul A ug S ep O ct N ov D ec Total

N ights 238,617     292,056     248,649   265,982   284,237   310,276     2,857,575 

S ource:  A nnual S tatistical R eport 2005, S ri Lanka Tourist B oard

N um ber of nights of stay, by m onth (2005)

Trends in Foreign Tourist N um bers

N um ber of nights of stay, by m onth (2005)
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Jan Feb M ar A pr M ay Jun

N um ber 20,868       20,480       18,888      13,389     7,420       7,244        

Jul A ug S ep O ct N ov D ec Total

N um ber 16,323       20,568       15,903      15,743     18,380     14,932      190,138     

S ource:  C C F S igiriya P roject 

Jan Feb M ar A pr M ay Jun

N um ber 22,506       43,418       32,095      41,590     22,698     61,611      

Jul A ug S ep O ct N ov D ec Total

N um ber 56,808       44,160       18,935      19,994     17,974     -               381,789     

S ource:  C C F S igiriya P roject 

Jan Feb M ar A pr M ay Jun

N um ber 3,351         5,078         7,710        7,638       5,248       4,747        

Jul A ug S ep O ct N ov D ec Total

N um ber 7,238         7,466         7,700        8,738       10,154     11,028      86,096       

S ource:  C C F S igiriya P roject 

Jan Feb M ar A pr M ay Jun

N um ber 13,932       23,200       38,170      45,390     61,303     83,633      

Jul A ug S ep O ct N ov D ec Total

N um ber 73,298       58,311       39,171      31,669     12,107     35,346      515,530     

S ource:  C C F S igiriya P roject 

N um ber of dom estic tickets sold, by m onth (2005) 

N um ber of foreign tourist tickets sold, by m onth (2004)

N um ber of dom estic tickets sold, by m onth (2004) 

N um ber of foreign tourist tickets sold, by m onth (2005)

N um ber of dom estic tickets sold

N um ber of foreign tickets sold
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5-1-4-4 Report by Environment & Management Lanka (Private) Ltd. 
 

 



Appendix 5-22 



Appendix 5-23 

 
 
 



Appendix 5-24 

 
 
 



Appendix 5-25 

 
 
 



Appendix 5-26 

 



Appendix 6-1 
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Document Roland Silva 1969 
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