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List of Abbreviations

AFD
ATCL
ATM
AWTTE
B1~B6
BIA
BK1~BK13
BTAC
BTDC
BVHC
BVTDC
CAS
CDR
CHUD
CIF
COM
Coop.
CREADEL
DGA
DGCA
DGM
DGUP
EIA
EIB
ESTs
EU
FAO
Fob
GCC
GCF
GDP
GEF
GIS
GTZ
IDAL
ITB
JICA
MEA

List of Abbreviations

Agence Francaise de Development
Automobile & Touring Club of Lebanon

Arab Trade Market

Arab World Travel & Tourism Exhibition
Project code for the Bcharre Study Area
Beirut International Airport

Project code for the Bekaa Valley Study Area
Bcharre Tourism Action Council

Bcharre Tourism Development Council
Bekaa Valley Handicraft Cooperative

Bekaa Valley Tourism Development Council
Central Administration of Statistics

Council for the Development and Reconstruction of Lebanon
Cultural Heritage and Urban Development
Cost, Insurance, and Freight

Council of Ministers

Cooperative

Social and Economic Development of Lebanon (NGO)
Directorate General of Antiquities

Directorate General of Civil Aviation
Directorate General of Municipality
Directorate General of Urban Planning
Environmental Impact Assessment

European Investment Bank
Environmentally-sound Technologies
European Union

Food and Agriculture Organization

Freight on board

Gulf Cooperation Council

Gross Capital formation

Gross Domestic Product

Global Environment Facility

Geographic Information System

German Technical Cooperation

Investment Development Authority of Lebanon
International Tourismus-Borse

Japan International Cooperation Agency
Middle East Airline



The Study on the Integrated Tourism Development Plan in the Republic of Lebanon Final Report

List of Abbreviations

MICE
MOA
MOE
MOEW
MOl
MOPWT
MOT
NCHT
NCMS
NGO
NTCL
OCW
OoMT
PCO
PIU
SARS
SMAP
SWOT
TMA
TOR
UNDP
UNEP
UNESCO
USAID
WTM
WTO
WTTC

Meeting, Incentives, Conventions and Exhibition
Ministry of Agriculture

Ministry of Environment

Ministry of Energy and Water

Ministry of Interior

Ministry of Public Works and Transportation
Ministry of Tourism

National Council for Health Tourism
National Center for Marine Sciences
Non-governmental Organizations

National Tourism Council of Lebanon
Overseas Contract Worker

Organization Mundial Turismo

Professional Congress Organizer

Project Implementation Unit

Severe Acute Respiratory Syndrome

Short and Medioum Action Programme
Strengths-Weakness-Opportunities-Threats
Trans Mediterranean Airline

Terms of Reference

United Nations Development Program
United Nations Environment Program

United Nations Educational, Scientific and Cultural Organization

United States Agency for International Development

World Travel Market
World Tourism Organization
World Travel and Tourism Council
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