co D - Cross Tabulation 1
Sample Number = 2244 )
4
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- ; ¢ ¢ g ¢ 2
Description
i : : : :
- & @ a § -
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No % No % Neo % Ne % No % No %
PC Usage vs Age & Sex PC Usage M 30 60.0 123 71.5 150 67.9 141 485 125 51.7 93 403
F 38 776 172 69.9 206 70.5 a7 58.8 96 51.3 36 36.0
Ever Touch PC M 36 720 137 79.7 167 756 176 618 147 60.7 117 50.6
F 40 81.6 190 71.2 232 79.5 115 69.7 128 68.4 49 49.0
lUse Internet Vs Age & Sex ‘ USE internet M 13 26.0 70 407 103 466 ] 23.9 61 25.2 50 216
E 15 306 a7 354 126 43.2 46 279 50 26.7 28 28.0
[l(now RIC Vs Age & Sex ‘ lKnow Rural Internet Centre M 4 B0 53 30.8 87 394 102 358 77 318 53 229
F 7 14.3 72 29.3 79 271 47 285 56 29.9 24 24.0
[Use RIC Vs Age & Sex \ IUse Rural Internet Centre M 4 8.0 33 19.2 34 15.4 15 53 28 116 13 56
F 3 6.1 30 12.2 45 15.4 12 7.3 9 4.8 6 6.0
Total Number (M) 50 172 221 285 242 23 100
Total Number (F) 49 246 292 165 187 100 43
Use PC (%ah N Touch PC (%)
Use PO vs, Aged&Sex Touch PC vs. Age&Sex
100.0 100.0
B0 OO
&0 60.0
M0 40.0
200 200
0o o0 1
61 2¥rs LA 1EYrs 19-29%T% M0-39Yrs. AD-19Y TS Above 50 Yrs. 612¥rs 1318V 19:29%rs MY A0y Above S0 Yrs
Age Group |—U Male @ F(_ma]t Age Group D \!.!IL' ‘ Female
- — S = — — S
Use Internet (*s) Use Internet vs; Age&:Sex Kaiewt BIC (9 Know RIC vs, Aped:Sex
00 0.0
400 o0
M0 i)
o 0.0
o 10.0
| e [ o0
| 6-12¥rs. 13-18Yrs. 19-29¥rs. M- Y  -0YE, _\_d_ﬂ\-‘{ 20 Yrs | B12¥rs 15-18Yrs. 19-29%rs M-¥0¥re. _ AD-49Yrs .MW\( 0 Yre
Age Croup |D Male B Fumalc ] Age Giroup D Male B |‘blTl Il‘-
UseRIC 04) Use RIC vs. Age&eSex
0
| 400
Lk
0.0
B 2Yre 13-1EYrs 19-29%m A0V A0-ATYrs, Above 50 Yrs,
Age Group OMale @ chnlcl
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co D - Cross Tabulation 2
Sample Number = 832 i
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Description
; £ s 3 3 :
v o @ 3 o 2
o - - L2 - <
No % No % No % Ne % No % No %
Wanting To Learn PC Vs Age & Sex | |Want To Learn To Use PC 14 70.0 36 735 49 69.0 a8 68.1 66 56.4 79 57,2
i} 727 47 635 53 61.6 39 57.4 57 62.6 28 438
Total Number Not Use PC(M) 20 49 71 144 17 138 59.7
Total Number Not Use PC(F) 11 74 86 68 91 64 277
Sample Number = 1352 5
£
>
- ¢ g # ¢ 2
Description
P £ z z > 3 2
o v o 2 hid a
by © @ =] o a
w - - L - <
No % No % No % No % No % No Y%
Wanting To Use Internet Vs Age & Sex | IWant To Use Internet M 22 59.5 75 735 76 64.4 139 64.1 78 43.1 85 47.0
F 25 73.5 110 69.2 95 57.2 59 49.6 59 43.1 22 306
Total Number Mot Use Internet{M) 37 102 118 217 181 181
Total Number Mot Use Internet(F) 34 159 166 119 137 72

™)

Want to Learn to Use PC vs, AgedeSex

11010

100.0
00
600
00
00
o0
612V (ERTAV 19-29Vrs, MNPV
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1000
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s Tabulation 3

Sample Number = 2244 .
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Description - 2 = a 5 =
N LY No L MNo LY No LY MNo L No i
Web Content (Hobby) 0 101 a7 112 52 101 38 84 2 68 T
Web Content (Sport) 10 101 70 167 76 148 56 124 63 147 3 118
Web Content (Computer&intemet) 13 131 55 141 73 142 46 102 35 82 19 58
Web Content (Entertainment) 17172 94 224 101 187 48 107 50 117 27 82
Web Content (Business & Ecanomy) 3 30 130 31 30 58 22 48 41 96 3 118
Web Content (News & Media) 17 172 81 1983 121 236 93 207 85 198 70 212
Web Content (Local Info) 3 9.1 60 143 83 162 68 151 68 158 45 136
i Web Content (Life & Culture) 1 1.0 24 57 53 103 2 71 32 75 3 9.4
Vel Godtenk Hequired Web Cantent (Science & Teknology) 14 141 60 143 2 101 50 111 50 117 1 118
Web Content (Data base) 1 10 7 17 27 % 64 2% 68 % 79
Web Content (Art) 2 20 13 31 20 39 19 42 19 44 % 79
Web Content (Health & Medcine) 7 7.4 7 a8 80 117 52 118 52 124 50 152
Web Content (Education) 22 222 102 243 123 240 63 140 63 147 49 148
Web Content (Politics) 1 1.0 9 21 2 43 20 44 20 47 6 18
Web Content (Social Science) 3 30 14 33 16 34 2 51 2 54 2z 70
Web Content (Others) 1 1.0 4 10 5 1.0 2 04 2 05 7 21
Total Number 59 419 513 450 429 330
Sample Number = 1352 B
£
g i g £ ‘ z
= = = = = £
a 2 a 3 3 5
Description Y ] 2 ] S =]
Mo o No B MNo e Mo ®a No U Ny o
Web Content (Hobby) 3 50 57 17 66 0 34 5 22 3 27
Web Content (Sport) 4 6.7 29 119 a2 164 52 174 19 70 6 72
Web Content (Computer&intemet) 5 83 20 82 % 102 15 54 16 59 4 18
Web Content (Entertainment) 4 87 2 90 32 125 3 M7 20 74 17 18
\Web Content (Business & Economy) 0 0.0 3 12 13 54 13 44 5 18 7 31
Web Content (News & Media) 3 50 37 152 62 242 55 185 40 147 4 193
\Web Content (Local Info) 1 17 3 127 44 172 S0 168 27 99 7 124
Web Content (Life & Cullure) 0 00 12 49 28 109 20 67 11 40 14 63
Web:Gantent Requlred \Web Content (Science & Teknology) 2 33 15 B 22 B8 14 47 9 33 11 49
Web Content (Data base) 0 00 0 0.0 8 31 3 10 0 0.0 0 0.0
\Web Content (Art) 0 00 5 20 6 23 3 1.0 5 18 4 18
Web Content (Health & Medcine) 2 33 16 BB 23 90 25 84 16 59 1B 81
Web Content (Education) s 150 38 160 3/ 137 32 107 16 59 4 63
Web Content (Politics) 0 0.0 2 08 0 39 6 20 5 18 5 22
Web Content (Social Science) 0 00 5 20 12 4T 3 10 1 04 1 04
Web Content (Others) 0 00 5 20 3 35 7 23 5 22 14 63
Total Number 60 244 256 208 272 223
[ |
% ity |
| Web Contents Required vs, Age Group Ot |
| o (Total) WLosal nf
| Wats e
WEdcion
Ocaker:
[ERTS ] Abe Yes
%

Welr Contents Required vs, Age Group
(Not Use Internet)
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CONSOLIDATED - Cross Tabulation 4

Sample Number = 2244
£
. s . -
y £ £ £ £ F
= z z 2 z g
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Description @& b} ] ] = =
No Yo No k0 No Yo No L No Yo No e
Lecal Mail Magazine 24 242 131 3.3 13 255 114 253 64 14.9 42 12.7
Greeting Mail T 71 57 136 70 13.6 a7 82 n 7.2 14 42
BBS, Local Forum 6 6.1 19 45 kb ] 6.0 26 58 18 4.2 8 24
" Download Form 8 9.1 44 105 66 129 52 11.6 46 10.7 a5 106
d
Ri:Sanices Redure e-Commerce 4 40 48 M5 62 121 48 107 5 118 33 100
Public Information 23 23.2 147 351 192 ar4 172 382 124 289 108 27
| dont know 27 273 92 220 108 211 83 18.4 a8 228 ag 300
Others 1 1.0 ] 2.1 11 21 4 0.9 ] 1.4 3 0.8
Open at Night 4 4.0 49 1.7 72 14.0 84 18.7 63 14.7 53 16.1
Open on Saturdays & Sundays 20 20.2 &0 19.1 95 18.5 ¥4 18.2 76 17.7 58 17.6
) Add More Computers 27 27.3 133 31.7 138 271 118 26.2 107 242 64 19.4
RIC O
prtatonTiequied Instructor 23 232 114 272 127 248 107 238 108 252 77 233
| don't know 16 16.2 52 12 4 20 175 72 16.0 64 14.9 79 239
Others 1 1.0 2 05 3 06 4 0.9 4 0.9 5 1.5
Total Number 99 418 513 450 429 330
Sample Number = 234
; , , £
/i £ 4 z £ g
= = = = = rH
o = a 2 2 H
Description b ] s = S 2
E-mail 6 85.7 32 50.8 kY 46.8 13 481 13 51 1" 57.9
Mail Magazine 1 143 1 16 . 63 1 a7 4 10.8 0 00
Web Browsing o 00 28 44.4 29 36.7 13 481 16 43.2 10 526
Fréppsaiof Using:RIG Chat 3 429 2 333 30 380 8 286 10 270 9 474
e-Commerce 0 0.0 0 0.0 2 25 4 148 3 81 1 5.3
Others 1] 0.0 3 48 10 12.7 3 1.1 [ 16.2 3 15.8
Total Number T 63 79 27 kT 19
% RIC Services Required vs. Age Group
0.0 T -
DLocal Mall Magazine
ren B Gresting Mad
OHBS. Local Info
wo DDownload Form
BE-Comumerce
w004 Bliublic Information
B1 ot kow
004 Donhers
ool
6-12Yre 1318YTe, Abave 50 Yrs
| £ RIC Operations Required vs. Age Group
| 00
|
| 00 Oopem at Night i
1
0.0 D Opem on Satirdaysd Sundays |
DAdd More Computers |
0.0 4 |
| Dinstrictor
102 | B ot know [
00 Dt
6:12YrE 15 1EYrs 19-29¥rs. MY s 40-49Y'rs. Above 20 Yre |
a, e . |
1000 Purpose of Using RIC v, Age Group
¥0.0 O E-mail
DMail Magazne
600 DWeh Brawsing
Dl |
o BE-Commerce |
Otnhiers I
200

6-12¥r
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CONSOLIDATED - Cross Tabulation 5

Sample = 2244
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£ 5 & 8 & 2 5 - 5
Mo % MNo % Noe % Ne % Ne % Ne % No % No % No %
| Use PC Vs Occupation [PC Usage 52 306 252 606 25 500 91 419 470 744 102 451 56 629 104 528 154 595
| Touch PC Vs Occupation [Ever Touch PC 67 394 287 690 34 680 121 558 519 821 130 575 63 708 141 716 183 707
[ Use Internet /s Occupation Ever use internet 24 141 138 332 14 280 46 212 262 415 62 274 31 348 56 284 81 313
Know RIC Vs tion [Know About Rural Internet Centre 35 206 138 332 21 420 60 276 188 297 59 261 19 213 63 320 T4 286
[__PC At Home Vs Occupation ] [Have PC At Home 34 200 144 346 18 360 71 327 232 367 67 296 24 270 T3 371 116 448
Total Number 170 416 50 217 632 226 89 197 259
Use PC vs. Occupation Ever Touch PC vs. Occupation
Use PC (%) Touch PC s
100.0 100,0
0.0 0,0
60,0 a0
| 0.0
| 0.0
Office  Edbreprener Sell Dutert  Howewfs Unemploned Warling For Miwte  Errepeenmr Housrwifs  Unemgloyed WorangFor <
Worker Emy loyed ther peogle Worker m.,_, Othier Peopbe
i Occupation
Use PC () ) -
Use Internetl vs. Occupation i Know RIC vs. Ocenpation
0.0 60.0
50,0 0.0
0.0 a0
0.0 00
0.0 0.0
100 ! | H 100 | |
00 00 :
Fammr Offiee Werket Erstrprenes Sell Engloyed Cnadest Hosirunfe Mersglowrd Wtk For Others L Enr Wiwker  Estveprenew Gelf Emgdoved Stadew Homatwunts nrmphoyed Woethmg Fa = 20
thrr Prople Ccher Pesple
Oeccupation Decupation
t; e Have PC al Home vs, Occupation
0.0
ann
200
|
0.0 |
10,0
00
Fauer fice Werkes Extreprrons Eelf Engloved Enul Homiewnfe Tiengdoved Workag Fo Tt
Gthes Proghe |
Ciesupation |

B2-5



CONSOL! - Cross Tabulation 6
Sample Number = 2244
g
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] = = iy el
& £ £ . S £
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; E E i S E g H s =
Description = o = w & = = = (=]
Nuo iy Nuo L) No g No L) No un Na ) No S No B Nao "
Web Content (Hobby) 10 59 35 B4 2 40 13 60 72 114 14 62 ] 101 18 91 19 73
Web Content {Sport) 29 171 49 118 6 120 40 184 90 142 31 137 11 124 31 157 45 174
Web Content (Computer&intemet) 12 71 47 113 7 140 18 83 79 125 21 93 19 213 29 147 21 81
Web Content (Entertainment) 16 94 65 156 4 B0 24 111 129 204 21 93 22 247 28 142 33 127
Web Content (Business & Economy) 25 147 26 63 5 100 30 138 18 30 21 83 3 34 10 51 24 983
Web Content (News & Media) 45 265 77 185 10 200 61 281 122 193 47 208 21 236 38 193 67 259
Web Content (Local Info) 34 200 54 130 7 140 46 212 83 131 30 133 19 213 28 142 51 187
Web Content Required Vs Web Content (Life & Culture) 29 171 23 55 3 6.0 0 138 35 55 19 &4 4 157 N 56 26 100
Occupation Web Content (Science & Technology) 31 182 34 82 8 160 34 157 B85 134 15 B84 8 90 20 102 34 131
Web Content (Data base) 2 129 8§ 22 4 BO 25 115 9 1.4 14 6.2 2 22 7 36 20 77
Web Content (Art) 24 141 9§ 22 3 60 28 128 19 30 14 62 1 11 2 10 19 73
Web Content (Health & Medicine) 34 200 M 99 6 120 40 184 48 76 29 128 18 202 25 127 37 143
Web Centent {Education) 3/ 212 64 154 a4 80 49 226 162 256 I 159 20 225 28 142 50 193
Web Content { Politics) 4 24 20 48 4 B0 4 18 17 27 -] 5 2 22 9 46 12 48
Web Content {Social Science) 2 129 9 22 1 20 30 138 24 38 13 58 1 1.1 4 20 15 58
Web Content {Others) 1 06 2 05 [4] 00 3 14 & 13 2 0.9 1 1.1 2 10 2 0.8
Local e-Mail Magazine 18 106 101 243 6 120 30 138 182 288 43 190 27 303 36 183 57 220
Greeting Mail 9 53 40 986 4 80 15 69 81 128 21 83 13 146 14 71 19 7.3
BBS. Local Forum 4 24 24 58 3 60 13 60 32 53 10 44 3 34 & 41 11 42
R Down Load Form 18 106 51 123 10 200 26 120 60 95 22 a7 9 101 16 81 41 158
RIC Services Requed Local E-commerce 15 88 49 118 8 160 21 97 59 93 24 106 13 146 18 91 35 135
Public Information 59 347 142 341 21 420 B85 392 208 329 79 350 32 360 65 330 895 367
| Don't Know 45 265 77 185 13 260 37 171 147 233 64 283 19 213 52 264 55 212
Others 106 4 10 3 60 4 18 12 19 5 22 ©0 00 3 15 2 08
Open at Night 3 218 73 175 11 220 47 217 68 108 29 128 13 146 28 142 38 147
Open on Saturdays & Sundays 39 229 88 212 6 120 56 258 112 17.7 31 137 21 236 31 157 47 181
. Add More Computers 46 271 107 257 10 200 59 272 184 291 49 217 28 315 50 254 75 290
RiCOpevaions Regied Instructor 48 282 91 219 12 240 65 300 168 266 61 270 23 258 44 223 63 243
I dont know 40 235 61 147 10 200 28 129 92 146 43 190 9 101 43 218 48 185
Others 1 0.6 3 07 0 oo 2 08 5 08 5 22 0 0.0 2 1.0 1 0.4
Total Number 170 4186 50 217 632 226 -} 197 259
T Dby sport - OComputer & Intemet
D Entertatrament W Husiticss & Econsmy DNews & Medin
% Web Contents Required vs. Ocenpation Blocl Info OLife & Cultuee BWsamee & Technalogy
40,0+ Bsta Base OAn DEducation
B Polisics WSl Seience O dor't know
W Others

1004

Student

% s0.0 4

40.0 4

200 4

0.0

40.0

oo

200

0.0

0.0

RIC Services Required vs, Oeeupation

mm.ﬂmmm |

Workteg Fos

Unemployed Workang For Ciber People

T OlLoeal e-Mail Maazine
O Greeting Mad
S, Local Forum
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@ Lecal e-Commerce

DO Fubhe Infermation

@i dom't know
| OOthers

Fanmer Office Worker  Entreprencur  Self Employed Student Housewife  Unemgloyed
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- o |
RIC Operations Required vs. Occupation r |
DO Cipen ot Mgt
B0pen o Saturdaysd Sundays
DAdd More Computers
Ollnstrustor
B don't knaw
ﬂﬁ MI ﬂ N
|
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Other Peogle
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CONSOLIDATED - ion 7
Sample Number = 2244
g g 2 g 2 g g
= @ @ 2 @ @ 2 =
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Description 3 = x & o = = E
No % No % No % No % No % No % No % No %
Use PC Vs Income ] [PCUsage 248 556 382 538 321 573 153 695 T1 651 39 B4B 29 BO6 75.0
Have PC Vs Income ]  [PC Ownership 124 278 270 310 188 336 99 450 63 578 26 565 20 5586 3 75.0
Less Than RM100 102 229 155 218 105 188 28 127 18 165 4 87 0 00 1 250
RM101-500 4 9.2 75 106 43 77 14 64 & 55 1 22 1 28 0 0.0
RM501-1000 20 45 17 24 16 28 4 18 1 08 2 43 1 28 o 0.0
: RM1001-2000 27 641 62 88 60 107 17 77 3 28 2 432 2 56 0 0.0
Wilingness to Pay for PC RM2001-2500 13 20 42 59 32 57 14 64 4 37 7 152 5 138 0 0O
RM2501-3000 16 36 18 25 15 27 5 23 o 0.0 1 22 1 28 1] 0.0
RM3001-4000 4 08 15 21 15 2.7 -] 36 1] 0o 1 22 2 56 0 00
Above RM4000 1] 0.0 1 0.1 3 05 1 05 0 00 [1] 0.0 o 00 1 250
Total Number 446 710 560 220 109 46 36 4
- S | N — =
| userc Use PC vs, Honsehold Income Have PC (%) Have PC vs. Household Income
| 1000 100.0
H0.0 [ | w0
|
60.0 | 0.0
00 | a0
o o ﬂ ﬂ H
0.0 kb 1 | 0o i - ! 1
Less Tham  RMSOO-  RMIODO-  BMIDOO-  RMSD00.  RM4000-  RMSO0O-  Above Less Tha  RMSO0-  RMIODO-  RM2I000-  RM3I000-  RM4000-  RMS00O-  Above
EMIOD  RM9SO  RMIOSU  RMI099  RMWSS M99 RMI9O  RMID000 BMSO0  RMUSO RMISOS  RMI999  RMISO  RMA990  RMO9®  RMIOONO |
Houzehold Income Houschold lncome
% Willingness to Pay for PC vs. Household Income §|
O Less Than RMI00
sa0 BRMI0N-500
DRAS01 1000
"0 DRMI001-2000
T DRM2501:3000
00 ERAIO01 4000
Dl Above RMA000
p &[il Il[l-, ‘1:!_ ‘]IIl,
[
Less Tha  RMI00-RMS99  RAMI000- RM000- M0 RMA000- RMSD00- Above
EMS00 RMI999 RM2999 BMI999 TtMaw9e RMI990 RMI0,000
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CONSOLIDATED - Cross Tabulation 8

Sample Number =

1313  Question 66
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8 3 3 3 z 2
Description & n 2 H = =
No o No Ya No Yo Mo o No o No oy
Word Processor 10 147 92 310 131 387 88 37.0 76 34.4 45 349
Spread Sheet 0 0.0 26 88 70 19.6 37 15.5 a3 145 21 16.3
e-Mail 10 147 ag 30.0 143 401 &7 28.2 59 26.7 33 256
: ‘Web Browsing 1" 16.2 a0 303 141 385 66 217 54 24.4 44 241
f
Pirpese OfUsing PG Web Site Development 2 29 24 81 18 50 10 42 12 54 4 3.1
e-Commerce 0 0.0 3 1.0 10 28 8 3.4 15 6.8 5 3.9
Don't Know How To Use PC 13 19.1 30 10.1 36 101 ral 8.8 27 12.2 8 6.2
Other 3] 88 12 4.0 14 38 14 59 10 45 [ 47
Total Number (Using PC) 68 297 357 238 221 129
Sample Number = 832
“ 4 2 2 ¢ 2
&= - - - - £
a - a ES = E
Description 3 2 e 4 S =]
No “a No O No kO No %a Mo o No Ya
No PC in the House 18 826 45 437 49 348 87 44 .4 78 419 68 368
Do Mot Need a PC o 0.0 10 a7 22 156 34 17.3 34 18.3 46 249
Do Mot Nknow Where | Can Buy 1 43 2 19 7 50 12 6.1 18 9.7 21 1.4
No PC in the Office 2 87 1 10.7 9 6.4 14 71 17 2.1 21 11.4
it U
Resson.Of Not Using PG Do Not Know How | Can Use 4 174 3% 340 47 333 €3 321 73 392 81 438
Not Interested in PC 0 00 2 19 2 1.4 6 31 2 11 3 16
| don't know 0 0o 1 10 4 28 6 a1 4 22 6 a2
Others 0 0.0 o 0.0 0 0.0 ] 05 4] 0.0 3 16
Total Number (Not Using PC) 23 103 141 196 186 185
— = -
Purpose of Using PC
100.0
800 O Word Processor B
I Spread Sheet
60.04 Oe-Mal
OWeb Browsing
W Web Site Development
O e-Commerce
B Do Not Know How to Use PC
0 Others
6-12Ys 13-18Yrs 19-29Yrs 30-39Yrs A0-49Y s Above 50 Yrs
Reason of Not Using PC
100.0
8007 [ No PC in the House f
H Do Not Need a PC
60.0- !D Do Not Know Where | Can Buy PC ||
in No PC in the Office
400 !ll)u Not Know How | Can Use PC
iDNnI Interested m PC
@ don't know
20.0 |0 Others
00+ = |
6-12Yrs 13-18Yrs 19-29Y'rs 30-39Yrs 40-49Y s Above 50 Yrs.



CONSOLIDATED - Cross Tabulation 9

Sample Number = 722
E
4 £ £ £ £ 7
£ - - - - P
- = e o = g
~ = i) ? I z
Description & o o = S =
No “a Nao Yo No o No o Mo k0 No
‘Web Content (Hobby) 1 36 29 185 29 17.0 24 21.1 14 125 8 10.3
Web Content (Sport) 3 10.7 34 21.7 56 243 27 237 3 277 1" 14.1
Web Content (Computer&internet) 6 214 3z 204 47 204 24 211 21 18.8 12 15.4
Web Content (Entertainment) 10 357 65 41.4 101 439 40 351 a7 330 25 321
Web Content (Business & Economy) o 00 2 13 20 8.7 7 6.1 1 9.8 8 103
Web Content (News & Media) 2 71 29 18.5 72 N3 46 404 a7 33.0 23 295
Web Content (Local Info) 1 36 24 15.3 45 19.6 21 18.4 19 17.0 18 231
Web Content (Life & Culture) 0 0.0 7 45 19 8.3 8 7.0 7 6.3 5 6.4
e S ORenBrowss Web Content (Seience & Teknology) 1 36 3 191 24 104 18 158 12 107 s 15
Web Content (Data base) 0 0.0 4 2.5 ] 39 1 09 4 36 3 38
Web Content (Art) 0 0.0 5 3.2 15 6.5 [ 53 3 27 5 6.4
Web Content (Health & Medcine) 3 10.7 10 6.4 24 104 18 15.8 9 8.0 17 21.8
‘Web Content (Education) 10 357 65 41.4 104 452 56 491 a0 268 26 333
Web Content (Polttics) 1 36 9 57 20 87 21 18.4 13 e 7 9.0
Web Content (Social Science) 0 0.0 9 5.7 17 T4 2 18 3] 5.4 2 26
Web Content (Others) 2 71 22 14.0 3 13.5 15 13.2 12 10.7 8 10.3
Total Number (Using Internet) 28 157 230 114 112 78
Webh Site Often Browse i-Dl-[\\;;l..y §‘
“ B Sport |
100.0 - OComputer & Intermet
O Entertainment
: 200 1 B Business & Economy
| O News & Media
B Local Info
60.0 OLife & Culture |
W Science & Techonology i
40.0 B Data Base |
OAnt
O Health & Medicine
200 | B Education
| B Politics
0.0 B Social Science
6-12Yrs 13-18Ys 19-29Yrs 30-39Yrs 40-49Yrs Above 50 Yrs. | Others
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