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resources, but characteristic tourism resources can be competitive in terms of 
optional tourism or domestic tourism. 

Figure 3.1.2   Provinces with Potential Tourism Resources in the Central Tourism Region 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
Source: JICA Study team 
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Figure 3.2.1 Tourist Activity by International Markets 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
Source: JICA Study Team 
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3.4 Geographical Information Database for Tourism Planning 

3.4.1 Purpose of Data Base Preparation 

For the data base preparations based on the first field survey, the JICA Study 
Team identified the following descriptions that explain which part of GIS 
database is prepared during the Study, and which agencies should be responsible 
for maintaining GIS database.  

 Establishing digital base map, scale of 1:2,000 

The study team carried out for digital topographic map of Hoi An town, scale of 
1:2,000, established by sub-contract.  This digital topographic map is the base 
for GIS database system.  The digital base map plays the roll of fundament to 
add several attribute information on related fields such as conservation, 
infrastructure, urban development planning, and so on.  The Department of 
Construction is now making and managing several maps officially.  Therefore, 
the Department of Construction is appropriate to maintain this digital base map. 

 Establishing GIS data base for monuments management and preservation 

The Study Team established GIS database for conservation to support Hoi An 
Center for Monuments Management and Preservation at the first stage.  The 
Center has been collecting and maintaining inventories of each historical 
building.  Therefore, the Center should be responsible to maintain a part of GIS 
database related to historical building management.  It is important to note that 
the Study Team will not input all items in the inventory due to limitation of 
budget and working term.  

Figure 3.4.1   Work Area of Digital Topographic Map, Scale of 1:2,000 

 

 

 

 

 

 

 

 

 

 

 

 

 
Source: JICA Study Team 
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4. Tourism in Greater Mekong Sub-region 

4.1 Tourism Market in Greater Mekong Sub-region 

4.1.1 Organizations for Tourism Cooperation in GMS 

Greater Mekong Sub-region (GMS) consists of Cambodia, Yunnan Province of 
People’s Republic of China, Lao People’s Democratic Republic, Myanmar, 
Thailand and Vietnam.  The socio-economic figures and international tourist 
arrivals in recent years are shown in Table 4.1.1.  GMS has the total area of 2.3 
million km2 and population of 250 million in 1999.  The region has a potential 
of economic development although the some countries have been in stagnation 
and have not started developing.  In general, the living standard of the region is 
still very low.   

Table 4.1.1   Socio-economic Figures and International Tourist Arrivals 

 Total area Total 
population 

GDP per 
Capita Growth Rate of Real GDP 

Population 
below poverty 

line 
Unit 000 km2 Mill persons US$ % % % 
Year  1999 1999 Avg of 97/98 1999 1997/98 

Cambodia 181 11.7 254 2.0 5.0 36.1 
Yunnan, PRC 394 41.4*1 526*1 8.7 NA 10.8*2 
Lao PDR 237 5.1 281 5.5 4.0 46.9 
Myanmar 677 47.3 NA 5.4*3 4.5*3 22.9*4 
Thailand 513 62.0 2000 -6.1 4.1 12.9 
Vietnam 332 79.3*1 354 6.3 4.4 37.0 

Note:  *1 Data in 1998.   
 *2 Fiscal year ending 31 March.   
 *3 Officially designated as poor in 1997.  Population with annual per capita income is below Yuan 640 (about US$77).   
 *4 Refer to another year.   
Source: Various ADB Country Assistance Plans 2001-2003, Asian Development Outlook 2000 by ADB, China Statistical 

Yearbook 1999, and Human Development Report 2000 by UNDP 

Since 1992 the GMS economic cooperation program has been conducted with 
the support of Asian Development Bank (ADB).  In order to ensure effective 
implementation of projects and programs, six countries set up a working group 
and forums.  Tourism is positioned as one of the engines of the growth of 
economic development in GMS.  The Working Group on Tourism is also 
established and supported by ADB and Economic and Social Commission for 
Asia and the Pacific (ESCAP) and Pacific Asia Travel Association (PATA).  
The Agency for Coordinating Mekong Tourism Activities (AMTA) is 
established in the Tourism Authority of Thailand.  The Working Group had 12 
meetings by April 2001.  In the working group meetings, members discussed 
cooperation for tourism promotion1, training of personnel in tourism industry2, 
and regional tourism development.  They in particular discussed 
Mekong/Lancang River Tourism Development and Tourism Development in the 
East-West Corridor.   

                                                 
1 AMTA prepares for a printed material “Mekong Tourist Map” for tourism promotion.  It prepares for a web site for 
promote tourism in GMS (http://visit-mekong.com/i).   
2 ESCAP established the Network of Asia-Pacific Education and Training Institutes in Tourism (APETIT) in 1997, 
with the aim of strengthening the tourism training, education and research institutes in the region.  



 
Chapter 4  
 
  

  

4-2 
 
 

4.1.2 Market Potential of GMS 

As shown in Table 4.1.2, international tourist arrivals in the GMS excluding 
Yunnan Province were 11.0 million in 1999; 75% of the total visited Thailand.  
The share of Vietnam is only 14%, however it marked the second rank in the 
region.  Even though international tourist arrivals in the other countries of the 
region are still low level at present, they have started rapid growth.   

In the definition3 by WTO, China as a whole nation is included in the GMS.  
Therefore, international tourist arrivals to the GMS will account for 185 million, 
and 130 million will be generated only in China in 2020.  This is the reason 
that international tourist arrivals to China are excluded in Table 4.1.2 and Table 
4.1.3. 

Table 4.1.2   International Tourist Arrivals in the GMS 
(Unit: thou persons) 

 1995 1996 1997 1998 1999 
AGR 
(%) 

Cambodia 220 260 219 286 368 10.8 
Lao PDR 060 93 193 200 259 34.0 
Myanmar 117 172 189 201 198 11.1 
Thailand 952 7,244 7,294 7,843 8,651 4.5 
Vietnam 1,351 1,607 1,716 1,520 1,782 5.7 
Total 8,700 9,376 9,611 10,050 11,258  
Note: * AGR means Annual growth rate from 1995 to 1999. 
Source: Compendium of Tourism Statistics 2001 edition by WTO 

WTO also prepares for forecasts of tourist arrivals in the world, regions and 
special regions up to 2020.  The most recent forecast was published in 
December 1999.  The effect of Asian Financial Crisis was considered in the 
forecast.  International tourist arrivals are forecasted as their special regions, 
and Table 4.1.3 shows the international tourist arrivals by years estimated by the 
JICA Study Team.   

Table 4.1.3   Forecast of International Tourist Arrivals in GMS 
 Units 1995 2000 2010 2020 

International tourist 
arrivals in GMS 

mill persons 9 13 27 55 

Share in the world 
market 

percent 1.6 1.9 2.7 3.5 

Share in the Asia 
Pacific market 

percent 11.1 13.9 13.7 13.9 

Note: Italic figures are estimated by JICA Study Team 
Source: Tourism 2020 vision by WTO 1999 

The share of international tourist arrivals to the GMS in the world will increase 
from 1.9% in 2000 to 3.5% in 2020.  Otherwise, the share in Asia Pacific 
Region will be constant at the rate of 14% after year of 2000.   

4.2 Tourism Attractions and Cross Border Tour 

4.2.1 Tourism Attractions and Potentials in GMS 

Major tourism attractions and potentials in the GMS are shown in Table 4.2.1.  
                                                 
3 In fact WTO defines six countries as Mekong Countries in “Tourism 2020 vision”.   



 
COMPREHENSIVE STUDY ON TOURISM DEVELOPMENT 

IN THE CENTRAL REGION OF THE SOCIALIST REPUBLIC OF VIETNAM 
  

  
4-3 

 
 

GMS countries already have rich tourism products and potential resources for 
the future develop.  In such circumstance, Vietnam has tourism products and 
resources as much as Thailand, which has the biggest position in GMS.   

Although tourism development in the GMS will support tourism development in 
Vietnam partly, it may generate new competitions within the GMS countries.  
Especially, the competition in beach resort tourism and ethnic minority tourism 
will get intense.  In the South East Asia, Thailand, Malaysia and Indonesia 
were successful in beach resort development and got their position as beach 
destinations.  Thailand has three resorts: Phuket (20,000 rooms in 1999), Samui 
(8,000 rooms) and Pattaya (24,000 rooms).  Malaysia has three: Langkawi 
(9,000 rooms), Penang (9,000 rooms) and Tioman (9,000 rooms).  Indonesia 
has two: Bali (35,000 rooms) and West Nusa Tenggara (5,000 rooms).  Natural 
condition (climate, etc.), price of tour products and the combination of other 
tourism products such as historical tourism are the key for beach resort tourism 
for Vietnam.   

Table 4.2.1   Tourism Attractions in the GMS 
Country Tourism attractions G C N B O Resources 

Cambodia Angkor Wat Complex 
Phnom Penh City  
Siem Reap 

 
■ 
■ 

■    Beach resort 

Lao PDR Luang Prabang 
Vientiane 

 
■ 
■    Pakse/Wat Phu 

(C) 
Myanmar Yangon 

Bagan 
Mandalay 

■  
■ 
■ 

   Ethnic minority 
tourism 
Beach resort 

Thailand Bangkok 
Sukhothai 
Ayuthaya 
Ban Chiang 
Thungyai-Hoaitkhaeng 
Phuket 
Samui 
Pattaya 

■  
■ 
■ 
■ 

 
 
 
 
■ 

 
 
 
 
 
■ 
■ 
■ 

 Chiang Mai (G) 
Chiang Rai (O) 

Vietnam Hue 
Hoi An  
Halong Bay 
My Son 
Hanoi 
Ho Chi Minh City 
Mekong Delta 
Nha Trang 
Sapa 

 
 
 
 
■ 
■ 

■ 
■ 
■ 

 
 
 
■ 

 
 
 
 
 
 
 
■ 

 
 
 
 
 
 
■ 
 
■ 

Cham tourism (C) 
Nha Trang (B) 
Phan Tiet (B) 

Yunnan Li Jiang 
Kunming 
Dali 

 
■ 
■ 

■    Ethnic minority 
tourism 
Historical & 
culture tourism 

Note: G: Gateway/Urban amenity, C: Culture, N: Nature, B: Beach Resort. O: Other 
 Bold character means the World Heritage and Italic character means competitor of Vietnam.   
Source: Mekong Tourist Map by AMTA 

Figure 4.2.1 shows an international airline network for tourism in the GMS 
based on the analysis of tour programs in each country and multi-countries.  
Bangkok is working as a gateway of Cambodia, Yunnan, Lao PDR and 
Myanmar.   

On the other hand, an international airline linkage in Vietnam is limited.  Some 
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tour programs are connecting Vietnam with Lao PDR and Cambodia by flights 
between Hanoi and Vientiane as well as between HCMC and Phnom Penh or 
Siem Reap.   

Figure 4.2.1   International Airline Network for Tourism 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
Source: JICA Study Team 

4.2.2 Cooperation and Competition in GMS 

As described in the previous chapter, tourism development in the GMS will 
partly support tourism development in Vietnam and make the competition 
among the GMS countries intense.  The JICA Study Team had interviews with 
AMTA and a tour company, which plans and sells tour products in the GMS and 
clarifies the cooperation and competition among the GMS countries more.   

(1) Tourism development of Thailand 

Tourism in Thailand, which accepts 77 percent of international tourists in the 
GMS, is formulating the north-south network through Bangkok, Ayuthaya, 
Sukhothai, Chiang Mai, and Chiang Rai, and will extend to Yunnan, and 
Myanmar.  Bangkok has already been working as a gateway of Yunnan and 
Myanmar.   

(2) Weakness of tourism in Vietnam 

In Vietnam most beaches have rainy season from October to March when the 
European market is in the high season.  The number of hotels, in which 
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international tourists can stay, is very limited, especially in the Central Region. 

Fifty percent of long haul international tourists who visit Vietnam go though 
allover of the country from the north to south or from the south to north, and 
stay there at least for one week.  People who visit both Vietnam and other 
countries are very limited.   

(3) East-West Corridor as a tour product 

Development of the East-West Corridor is the most visible regional cooperation 
in GMS until now.  Development and improvement of road and bridge is going 
on, and regional development will start from now.  VNAT is interested in 
tourism development in the East West Corridor, but tourism development for 
international market is difficult due to the following matters.   

The first one is limited tourist resource in the northeast part of Thailand and 
central part of Lao PDR.  The second one is the issuance of VISA and the 
limitation of passport control point.   

Basically, the East-West Corridor will be used as a trade of goods, materials, etc.  
Therefore, trading of commodities and materials will be active in the East-West 
Corridor in accordance with the improvement of a road network and with the 
regional development.  Tourism activity for such trading business has potential.   

The other potential in the East-West Corridor is tourism for people in the GMS.  
The East-West Corridor will connect nations of Vietnam, Lao Republic, 
Thailand and Myanmar.  Vietnam has already arranged a non-visa agreement 
with Thailand.  Expansion of such agreement with other countries and easy 
passport control in control points are necessary if the GMS countries wish 
tourism development for the GMS by themselves.  Exchanges of personnel and 
opinions at the local government level are also needed.  Agreement of sister 
cities/towns will be the first step of such exchanges.   
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