Action Plan 26

Encrease l_n'é'.lll_\' |1r_u_[h‘|tﬂl halal food
. in the-world market '

: ‘liul':il'_l-“(i\_n_(lrlluh. ' Appvoach

The said appointed agency/department should encourage food
preducers to:

Main Objective:
Develop a hatal brand for » comply with the Guidelines on Foods, Drinks and Goods
Malaysia. Eiilised by Muslims for production of all non-haram food

+ apply halal label on all their preducts

Recommended:
Give tax incentives to food producers who have obtained halal
certification.

\welion Plan 27 -

~ Develop strategies for making Viakaysia as
the hub for world hakl food

Hatal Faod Hub

Approach

Should the findings from the proposed study on international hatal
food market behaviour indicate that it would be cconomically

Main Objective: beneficial for Malaysia to be hub for world halal food, then we
Turn Mataysia as the hub proposed the relevant government agency:
for world hatat food. -

1. Engage more rcsources in branding Malaysia as a Halal
food producer

2. Encourage all non-haram food producers to obtain halal
cerlification

3. Altocate land for the halal hub

4. Develop world-class infrasfruclure equivaleat to MSC,
which incorporates GMP and HACCP standards

A0



The chart below shows the link between the propesed strategies and action plans and the challenges,
oppottunities and threats identified in the study:

MAJOR CHALLENGES, THIREATS AND
OPPORTUNITIES ACTION PLANS STRATEGY

PROBUCTION

g
i
L

_‘
3,
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g
R

TECHNOLOGY and R&D
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The chast botow shows the ik between (he proposed statceos
opportumines and thieats tdenniticd i ahe stinly

MAMMCHALEFNGES, FHREATS AND
GPPORIUNITIES

ACTEON LN

PRODUC HION

sfocus on niche niarket, 1.2 value-
. -—geadded and halal chilled and frozen food

Moalaysta s wely ahig e
talaysiais eelanvely abhigh products

cost food producer
sIncrease production capacity

.
«Raw materials management -
vegelables
Eigh cost of imported . sReduée import duties in the short run
equipment T - Eimprove quatity of local fabyicated
machines . S :
Inferiof peiformance of tocally

fabricated machifingy as
‘compared tb importéd dtes 1

FECOHNOLOGY and RAND

Linle R&D onlocal ¢&fF fo *Undertake R&D for popular lecal
*Making government fund/incentives
more accessible .
Provide incentives (o privale
comparnies to carry R&D gither
individually or with public sector
*Promote “contract R&D” for products
in specific target market between
public sector and local or foreiga
rescarch house/companies
*Establish a sub-section within the
curient R&D centres focusing on
ethnic c&f food

Lack of suitable equipment for
production of e&flocal food

*Undeitake R&D for popular local
food

*Making government fundVincentives
more accessible

+Providz incentives to privale
companies to carry R&D either
individually or with public secter
*Promete “contract R&D” for
processftechnology for developing
food demanded in specific target
market between public secior and focal
or foreign research houselcormpanics

RN it “-

10

10

19

mephins ol e chadlonees

STHATERGY

« Product Marketing Stuateyy

* Product Marketing Strategy
JInceease Peoductions

* Production Suppori Stratégy
» Cold Chain Development Strategy

'-.'Céld_ Chaih:[)‘e}é_!piimml Stistegy

«Increase Production and Products
Varieties Strategy

»Increase Production snd Products
Varicties Stratepy



MAJOR CHALLENGES, THREATS AND

OPPORTUNITIES ACTION PLANS STRATEGY

R Product Marketing Srstégy
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Puser prareeption of frozsa sEdueste pubhe on the valug of o& T
i o - food- fresh altermative

C U BaeTiducate public on foud safeiy and
fack of awarencss on T proper andling of &1 food
hirdling and on quaiity sFrisuce high product guality

O D TP

+ Training on proper handiing of c&¥
ford
..oy . e *Encourage imnplenientation of GHP,
Poariundiing paciice '--k‘\\ GMP, HACCP
sEnforce current begislations: Feod
T, Avt 1983 and Food Regulation 1985
& Proposzd Drafl Food Hygicns
Regulatien {once approved)
sfntroduce and mandate the practice
of temperalure monitonng system
Fnsure all e&{ food producers
implement GHP, GMP

troproper destgn & quality of sRegulate materials specifications
materials wsed in - for constucting/fabricating machinegs
chillerifreezer Tl *Obtain epproval for design of

" iagefrigeration equipment
sEnsare ali locally fabricated
machines are comparable with
imporied machines

Lack of cold truck network «Provida incentives for logistics

outside the Klang Valey 7 . companies to expand thelir services
1o selected areas Ouhlde the Klang
Valley.

HEMAN JESEH ROES PLEVETOPMENT

Shortage of frontline . *Allow recruitent of foreign
wockers T e, workers
-Upgrade produciion technotogy —
encourage automation

Prodiucers Mannfagtucers -quca!c .' Aagel

lack knowledgein food b

standard and the technicsl -

know-how covering this | on Good Man gémint
indusoy - ‘ 'Propésg‘d Héd and F

s‘asourcb ,v‘c
+Ensure At ¢&f food producers = -
unp!em-:nt GHP of GMP = nmnda'e

GHP and GMP impleméntation :

+7

SERAVEEGY

» Product Maketing Strategy

dfncrease Prodoction and Products
Vancties Strategy

«Cald Chain Development Strategy

+Cold Chain Development Stealegy

+Cold Chain Development Stiategy

stfuman Resource Development
Strategy




MAJOR CHALLENGES, THREATS AND

OPPORTUNITIES ACTION PLANS

STRATEGY

OFPORTUNITIES

- Popularity of the ceatral

*Promote th establishicat of
kitchen opzratidns - : '

i\c¢"“3'-ki‘@heh__ LI
' +Upgiade SMTs in c&ifoodty - ¢
become suppliers 10 central kitchen :

operafors I S

LEGISLATION & INSTITUTIONAL

*Development of Food service -
Sector

e e R




MENTORGRIAEE SO S TR v Es Ny

DN R R AR

Tnoreasiog urbanisation rote
and demand for convenient
food

High potertial arcas e

ready meals, snack and
meat-based and scafoed-

based products, and

minimaly processed .
vegetable as they are in the
infancy stage with only a

fow sroall producers and
limited product varielics

FLOGINEATTON XINNTTIE TN A

Difticulties in meating
internzational food standards

and foreign big customer’s el

requiremecis

Industry players are npt
organized

Ineflicient information flow —

industry and governaent
IEENCICS

T~
i

N

missing link ~ between T

Undertake R&D for jocal foed

«Educats public on the value of c&d

food - fiesh alteinative
sPromnte local c&f food

sIndrease prodaction

sIncoease products varieiies of c& T

food

Licatify poputar foval food and
inported ¢& [ food

=Promote local production of & f
food to foodservice providers

sFrcourage investroent in minimatly

. brovessed vegetables

““oIncrease production
sInceease products varieties, e.g
popular c&[ food
sPenetrate overseas markets with

locally product ¢ & £ food including

thase with meai-based products

sPromote th2 eatablishment of
central kitchei
B Upaiade SIS in o&F food to

bevon

*Expose management on

implementing GHP, GMP, {HIACCP
*Provide incentives for companies
o implement GHP, GMP, HACCP

and 18O

sEnforce current Food Act and Food

Regulation
Govemnment 10 assist c&f

iame.

Promote locally produced ¢&f food

aggressively

*Inforce Proposed Draft Food
Hygiene Regulation (once
approved)

+Initiate self regulatory system

+Setupa Chilled and Frozen Food

Association

*Facilitale information flow within

the iodustry ard government
., "Transform Chilled and Frozen
_{HFood Association into.a non-

—" governinental segulatory and

markating body for ithe industry.
‘Develop trade associations for
other supposting industry in the
chilled and frozen food industry

pliery to central hitehen

meatmeat-based food producerss to
export their products by negotiating
with countrigs thal imposing ban on

sInceease Size of Players anid
Products Varizuies Stratewy

s Protact Merkeiing Steategy

* Product Madeting Srrategy

ddnvcease Size and Products
Varnictics Stategy

=Development of Food service
Sactor Strategy

e st ont ot Foasd soivile

«Celd Chain Dovelopirent Stiategy

eProduct Marketing

rindustry Linkeges Steategy



MAJOR CHALLENGES, THREATS AND

OPPORTUNITIES ACTION PLANS STRATEGY
THREATS
*Cost eflicient - sIncrease Size and Products
. . o ‘ sIn¢eease products varieties | Varictics
Globalisation. - : sEnsure high product quality. L
*Promnote locally produced c&l‘ +Hzlal Food Hub Strategy
food aggréssiv ely - 1o tocal &
OVErseas +Cold Cham De\ ¢lopment
dntedduce & promole quahty Strategy.. '
tecagnition logo for c&f food
sFncourage all potential foud

exportess to implement ‘HACCP
*Encourage all noa-haram food lo
have Halal certification.

HALAL FOOD HUB
BTG
R e N i
Siltialn ’
pond]

34




MAJOR CHALLENGES, THREATS AND

OFPORTUNITIES ACTION PLANS STRATEGY
THREATS
sCost eflicient b sknerease Size and Products
, ] sIngrease products varieties *11 Variztics
" Globatisztion. sFnsure high product guatity 12
sPromote locally prodiced c&f 17 +Hata! Food Hub Strategy
food aggressively - tolocal &
OVrseas «Cold Chain Development
JIntraduce & promote quality 17 Stratepy..
recognition logo for ¢&f food
*Lncourage all potential foud 2
exporieis o implement HACCP
Encourage all nen-haram food to 26
have tlalal certification
- Competition fom nen C&F +Educate public on the value of 16 * Product Marketing Strategy
Food c&ffood- fresh alfernative .
*Ensure high product quality 12 *Increase Size of Players and
sIncrease product varieties I Product Varigties Strategy
sPromote locally produced c&f 17

food aggressively

HALALYOOD HUB

Noctearvision "/

T

h“v % r?s’:‘;n:!;!'y, T kg’%@%‘ﬁ

stk

25

*24

27

2 Halal Food Hub'




9.4 Implementation Timeframe For Action Plans

As the steategies and action plans proposed are for a period of 10 years, below is the recommeanded
implementation timeframe. The timeframe for action plans arc immediate to two years time, and long-term
would refers to 3 10 10 years.

The diagram below links the challenges, opportunities and threats identificd to short term and long term
action plans.

(Please sefer to the following pages) :
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CHAPTER 10

CONCLUSION AND RECOMMENDATION

The demand for chilled and frozen food bas been increasing in both developed and developing countries,
such as Malaysia mainly duc to changing demographic and lifestyle. In Malaysia, the chilled and frozen
food industry is considered to be at an infancy stage. The state of cold chain, chilled and frozen food
handling awareness, consumer petception, food technology and R&D knowledge are still far from the
desired level. This study has also identified the polential food segments to be further developed e.g. local
ethnic food and snacks, minimally processed vegetables and central kilchen operations.

Alfthough this Study reveals that the Malaysian chilled and frozen food industry has great potential in the
future, the existing limited industry infrastructure and knowiedge would hinder the growih of the industry.
Accordingly, it is believed that Goversment needs to interveng to realise the projected market potential and
ensure orderly development of the chilled and frozen food industry.

Accordingly, strategies and action plan together with the implementation timeframe have been formulated
to achieve the vision secommended by this Study. It is strengly recommended that the Malaysian
Govemment spearheads the implenientation of proposed action plans during the initia) period, as adequate
financial and policy supports arc nceded.
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Appeadix 1

LOCA'I‘I_ON OF CONSUMER SURVEY (LIST OF SHOPPING MALLS)

M_issing
Total

Shopping Mall

Sg Wang

Megamall _
Carrefour Subang Jaya
Sunway Pyramid

Cold Storage S514

BB Plaza

Sego

The Mall

Amcorp Mall

One Uhama

Wangsa Maju (Alfa
Angle)

Subang Parade
Bansar Mall

Plaza Pheonix

Leisure Mall .
Mydin (}1n Masjid India)
Kotaraya (S&M,
Metlrojaya)

Metrojaya SS 14

Lot 10

~ Jusco Tmn Maluri

Jaya Jusco Klang
‘I'mn Lucky Garden
Baturoad '
Mines

Extra

"Subaimit -
- Bukil Jambul
-Sunshine (Penang)

Komitar (Penang) -

Bkt Jambu) (Penang)” -

Ipoh Parade .
Superkinta (Ipoh)
Terminal | (Seremban)
"The Store (Seremban)
Seremban Parade
City Square(JB) ..

Kotaraya {IB)

Penang
Total
System

Frequendy

7
i3
3
36
s
15
24
20

9

14

3
799

N 3'1}0

. A4
- 999

Percent

. —
el o)

W R
-3

= N
D -

Lo
e O -

1000

ok
LGy S VIR N R R R N

Valid Percent

P B,
Ao -

1.9
3.0
25
11

1.8

a2l
1.8

S 58
24
3.8
1.3

23
118

Cumulative
Percent
9
50
9.1
13.6
18.0
199
229
254
265
- 274
292

313
33.0
3838
41.2
449
46.2

466
468
49.1
628
640

643

Y
68.1

69.2

720
740
742
788

832

857
897

9Ll
932
© 992
996 -
1000 -
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Appendix 2

DEMOGRAPHIC DATA OF SURVEYED RESPONDENTS

_____ Frequency Percent (%)

Place:
Klang Valley : 554 69.3
Penang 59 7.4
Ipoh 61 .16
Seremban _ 60 7.5
Johor Bahwu . 66 83
Gender: :
Male 195 49.4
Fennale . 104 - 506
Race: )
Matay ' ' 353 44.2
Chinese 247 309
Indfan . 154 19.3
Foreigners : 35 4.4
Others 10 113
Aged
<18 10 is8
18-24 242 303
25-34 264 A0
3544 187 234
45-55 ' 69 86
>55 L 7 09 -
Marital stalus: '
Marmried . 420 526

| Single - o 378 174
Family monthly Income: -
<RM 1,000 _ 88 11.0
RM 1,001-2,000 : 161 20.2
RM 2,001-3,000 - 179 225
RM 3,001-4,000 K41 1.1
RM 4,001-5,000 : 97 122
>RM 5,060 . 131 N 16.4
Contributor of family in¢ome: ' .
Respondents - N . : 418 52.3
Spouse ‘ S ' 24f 30.1
Chitdren of the family N R : M 4.3
Other family members ' _ 296 - : Y2
Familysize: =~ s ' _
1-3 D - 174 - 21.8
4.6 : i . o ) . 467 58.4
79 . . ‘ BT 16.6
t0 and moie - ' 25 3.1 ]




Appendix 2

DEMOGRAPHIC DATA OF SURVEYED RESPONDENTS (cond’t)

- Frequency B Percent (o) |
Slage of cducation: ' :
Primary : p 36
Secondary 266 33.3
Higher (Certificate/Diploma) 270 - 338
Testiary {Bachelor, Master, PhD) ' 233 _ 29.2
Ownership of household appliance:
Normal fridge : 7i9 98.6
Independent freczer 109 13.9
Oven _ 595 75.6 -
Microwave oven 400 50.8 ]

© % Number of respondents are 800
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Appendix 3

QUESTIONNAIRE FOR CONSUMER SURVEY

Section A e

Chiiled and Frozen Food (eg: frozen murtabak, pan, mantan, fish batls,

sausage, burger, nugget, crab meat, chilled chicken)

1. Do you know the difference between
chilléd and frozZen {oods?
L) Yes
o
2. Do youconsume chilled foods?
O ves
_ L} No
3. Do you consame frozen foods?
O Yes
O ne
4, ~ Do you know thai chilled foods are
available in the market?
0 Yes
' D No
5. Do you ¢onsider chitled foods as
healthy foods?
O ves
) O w~e
6. D6 you consider frozen foods as healthy
foods? '
Q ves
CI No
7. Whar factors are )'our major CONRCerns
' when - purchasing chilled & frozen
. foods? = Please rank "the  following
- factors ae-:o:ding to_their importance.
(Number ¥ is the most imporianl, 2 as
: SRR sw:corad mostm\porlanland so foith).
Factor - - lmporlancc
Quiahity
Price - .
Halal status -
Hygieng Ll
Quilet
Brand
Taste.
Numhousfl'leahhy

Convemence
(easy to obtain, lime savmg}

T F Autiactiveness of the packaging l

8.

10.

11.

2

Please tank the following foods
according to their perceived quality.
{Number 1 is the highest quahly food, 2
as second and so forth). '

D Frozen foods
DChilIed foods ( fresh & processed )
DCanned fodds

What (ypes of foods do you normaliy
consume?

3 Home-cooked meals

E_] Ealing om .

E_] Conveiience foods (such as chilled and
frozen foods)

0 Cenned foods

0 othess

How do you determine the halal status
. of foods? (Fitsf choice)
[ “Ihe hala) fopo staled on the Iabe)
Would you accept?
£} Only official logo by JAKIM
O Any logo indicating halal
- slatus

(] Check the fngvedients -
] Botn

How do ydu determine the halal status
. of foods if there is no halal logo staled
on the tabel? s

- (B Check the ingredients
L} Brand name '

© [ Manufacturer

O Lookat the packaging/words

In your opinion, should the Government
standardized the ha!al logo?

_'D Yes
.C]N



Section B ¢ Chilled & Frezen Meals & Snacks

Appendix 3

Frozen karipap

these foods

Please cheek if
)'OU consunie

How many packages
do your family
consume per month?

_______ __Consumption Frequency

<Once | Oncea | Once a 23 Daily
a month | week | timesa
_month week

Frozen murtabak

Frozen pau

| Frozen mantan

Frozen spring rolls

Frozen roti canai

Frozen samosa

Frozen pizza

Frozen pies

Chilled nasi femak

| Frozen naan/capati___

The following questions focuses on this category of food in general:

Do you like these types of chilled and
frozen meals & snacks?

0 ves
il No

When do you nommatlly cat chilled and
frozen meals & snacks?

L Morning as breakfast
O 1Lunch as full meal
L3 Dinner as full meal
D Tea break as snacks
(| Anytime

Who nonmally consumes chilled and
frozen meals & snacks in your family?

0 Chitdien

0 Adun

O Senior citizen at home
O an famity membeis
Q Only myself

Where do you notmaily purchase
chilled and frozen nreals & snacks?

Qa Supermarkethypemarkets
O Mini markelgroceries
L wet markets

a Night markels

(J petishops

5.

How frequent do you purchase chilled
and frozen meals & snacks?

(] Daity

) 2-3 time a week
D Once a week
[ once a monih
) < Once amonth

How many packages do you purchase at
one tinie?

(] Only 1 package
Q22 packages '
L 4s packages
0 69 packages
Q g9 packages

0 10 0rmore

Normally wha docs the purchasing of
chilled and lfozen meals & snacks?

O vourselr

0 Spouse -

[ Senior citizen at home

J cChitdren

a Maids

Will you continue to ¢onsumie chilled
and frozen meals & snacks?

0 ves

DNO



Section C : Chilled & Frozen Food Ingredients

Appendix 3

Please check | How many Consumption Frequency
if you packagesdo | <Once | Oncea | Oncea 2-3 Daily
consume yout family a month | week | timesa
these foods | consumes month week
| per month?
C&F ¢oconut :
milk/grated

Chilled spices pastes

Frozen vegetables

Chilled veggtab!es

Chilled fruits

Cendol/cincau

The following questions focuses on this category of food in general:

L

frozen food ingredients?

0O ves
d no

food ingredients?

(] Preparing normal meals
Preparing snacks

O satenas fresh

U children

L Aduit

0O Senior citizen at home

':_l All family memberss
Q) onty myselil

Do you like these type of chilled and

When de you use chilled and (rozen

Whe normally uses chilled and frozen
food ingredients in your family?

Where do you normally purchase

chilled and frozen food ingredienls?

Q Supermarket/hypetmarke(s
3 Mini markel/groceries

L) wet markets '
B Night markets

O Deli shops

5.

1.

How frequently do you purchase chilled
and frozen food ingredients?

(] Daily

3 2-3 time a week
L} Onceaweek
] Once a month
O <0nce a month

How many packages do you purchase at

one time?

Q Only 1 package
0 23 packages
L 45 packages
) packages
0 s9 packages
£ 10 or more

Nermally who does the purchasing of
chilled and frozen food ingredients?

U vourself

D Spouse

1 senior citizen at home
O cChitdren

L) Maids

Will you continue {o use chilled and
frozen food ingredients?

LD ves
g No




Section P ¢ Chilicd & Frozen Mcat & Scafood Products

Appendix 3

Please Howmany | Cohsmﬁption Frequency
checkif packages < Once § Once 2.3 Daily
you your family | Once a a times a
consume consume a month § week { week
these foods | per month? | wmonth
C&F Burger L
C&F Sausages o
C&F Nuggels
C&F Seafood |
C&F Meat cuts 1
| C&F Chicken .
C&F Sotayfkebab
TV Dinner/tunch meal pack_ |
| Japanese type méat (RTE) _
Marinated meat (RTE) 1 S SR
The following questions focuses on this category of food in general:
1. ?o you like these types of chille;i and U paily
Tozen meat & scafood products? Q 2.3 time 2 week
O ves
QO n ] Oncea weck
° ¥ once amonth
2. When do you normally {ake chilled and U <0Onceamonth
frozen meal & seafood products? _ 7 _
O Prepating normal meal 4. How.many packages do you putchase at
[ preparing snacks one ime? .
Q fEpating § 0 oniy i package
Eaten as fresh D 2-3 packages
3. Who nounally consumes chilled and _ R packages
: frozlen meat & seafood products in your 0 67 packages
family ?. O g9 packages
O Childien L3 10 01 mivre
O Adu _
0 senior citizen at home 7. Normally who does the purchasing of
] Al family members ' chilled and ftozen meat & seafood
0O ¥ products? L
Only myself 3 vourselt
4. Wheie do you nonnally purchase a Spouse
chilled and frozen mcat & seafood -0 Senior citizen 21 home
products? (3 Chitdren
(B Supermarkethypermarkets O Maids
O Mini markeb/groceries R _ _ :
I wet markels 8. 7 Will you continue to consunie chilled -

(1 Night matkels
QO peii shops

5. How frequently do you purchase chilled
and frozen meal & seafood products?

and frozen meat & seafood products?
D Yes
3 no




Section E 1 Fulurjstic Questions

Appendix 3

1. Would you continue buying chilled and 4. Would you be willing ta pay more for
frozen food in the future? chilled & frozen food products that are
) ves propetly handled, stored and displayed?
O ne O ves
(B I
2. Which category of food is your
preference? (Please rank the answer 5. What taste of food is your favorite?
with number 1 as mosl preferable, 2 as 0 ;
second and so forth) 0 SI:::d Spiey
{3 Chilted and frozen meals and a
snacks Q Sour
L] Chilted and frozen food mgtednents Q Ditter
{1 Chilted and frozen nieats and Salty
seafood 6. Following is the list of chilled & frozen
3 How much are you willing to spend on ‘_"3"“‘?5 of products, please check
chilled and frozen foods per month? according fo your preferences.
O <rM 100 O westem
2} rM 1012200 Cd sapanese
0 &M 201-300 g Malay
0 rat 301-400 0 Chinese
O rM 401500 fndian
O >rM 500 (3 Middte Bastern
L] Oiher tocat variely
7. Please state your degree of agreement with the lollowing statements
[ Statenient [ stren gly Disagree Uncertain Agree Strongly
: . disagree apree
Chilled & frozen food form a 1 2 3 4 5
significant proporiion of my total food
¢ofsumption,
[ wilt consume more of these types of i 2 3 4 5
food in the future. ]
Most of the people around me : 1 2 3 4 5
consume chilled and frozen food. . :
The consumption of chilled & frozen 1 2 3 4 5
food will be an unponanl irend o{ the |
future. -
I always try new food producls in Ihe } 2 3 4 5
markel ]
I slways come across chii!ed & frozen i 2 3 4 5
food advemsements (m various '
media). - _ R :
| 1am sahsﬁed w;lh the chllled & - [ 1 2 3 4 5
| ftozeén food that I consumed. , ‘ .
Talways try new chilled & frozen food 1 2 ] 4 5
products at the supermarket food B '
teslmg sechion, '




Appendix 3

8. In general, what do you think aboul chilled and frozen food? (e.g. which chilled & frozen food
why you don’t try other chilled & frozen food products?)

products you like the most?,

Scetion F ¢ Socio-demographic

Residence
2 Urban
U3 sub-urban
U rurat

Gendet
L1 Male
1 Femate

Race
Q Malay
L Chinese
(] ndien
Q Foreigners
€] others

Age
0 <s
324
(] 2534
Q 3544
L1 4555
L >ss

Marital status
L] Marriage
O single

Do you have these facilities at home?

Family Income
O <rM 1,000
01 =M 1,000-2,000
[ rM 2,001-3,000
€1 rRM 3,001.4,000
(] RM 4,001-5,000
£ >rM 5,000

Contributor of family income
03 Myself
O ay Spouse
L1 Chitdren
{3 other family members

Education
O primary
0 Sec'ondary
L] stighes (Centificate/Diploma)
(| Tertiary

Family sizé

O 13
Uas
X
L] ioand more

A normal fridge L Yes No ]
An independent Ireezer Yes No

Oven " Yes No

Microwave 6ven Yes No.

Numerator Name: ~_ Location: . Dater
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