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1994 1995 1996 1997 1998
EUROPE 444,767 697,539 771,166 845,670 950,265
NORTH AMERICA 89,793 124,354 137,217 157,972 193,615
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JAN | FEB | MAR| APR| MAY | JUNE| JULY| AUG| SEP | OCT | NOV| DEC
EUROP 810| 91.8| 886| 731| 519 38.7| 588| 76.1| 721 108.2| 110.1| 100.0
Z&ELTC R 129| 154| 185| 143| 147| 156| 193] 180| 157| 167| 159| 165
ggmﬁ% 54| 45| 35| 32| 34| 24| 39| 33| 37| 41| 37| 44
AUSTRALASIA| 56| 47| 55| 63| 53| 48| 57| 61| 65| 58| 53| 70
ASIA 102| 89| 99| 112| 99| 87| 10| 127| 112| 136| 106| 124
MIDDLEEAST | 20| 23| 23| 30| 17| 15| 25| 28| 24| 25| 20| 25
:'S\'EAQEOCEAN 12| 11| 11| 11| 11| 09| 10| 12| 10| 10| 11| 11
AFRICA 289.9 | 287.1| 335.9| 385.3| 346.9| 325.0| 371.0 | 363.9 | 351.8 | 3705 | 350.1| 406.5
UNSPECIFIED | 142| 43| 93| 100 77| 1203| 132| 92| 87| 107| 107| 115
TOTAL 4223 | 4203| 474.5| 507.6| 442.5| 407.8| 486.3 | 493.3 | 473.1 | 533.1 | 500.5| 561.8

souce : SATOUR

0 83d



goooooboboboboobooo

gogooooooobooboobooobobbbo*0oo00ooooooor
ggooooobooboooo®

g’ gooooogd

obO” 0Dooobg2500000b000o0booobooDooo

ggoooooooboboboboobbbbbbobobooooood

goooooo*soooooo
goooooooooboooo* 0o0bbooor oooboboobbooboboog

Work”

|:||:|u

Contract Work”

gobooobilee8uunoooonoooooon

gobboooobdg

UNSPECIFIED

AIR ROAD RAIL SEA PEC TOTAL
CUROPE 794201 | 175749 125 10,955 650 | 981,680
. 0 . 0 . 0 . 0 . 0 . 0

80.9% 17.9% 0.0% 1.1% 0.1%) | (100.0%
176,106 24,291 242 2225 201 | 203,065
NORTHAMERICA | a6700) | (12.0%) | (0.1%) (1.1%) 0.1%) | (100.0%)
CENTRAL & 40,311 6,022 5 484 48 | 26870
SOUTHAMERICA |  (86.0%) | (12.8%) |  (0.0%) (1.0%) (0.1%) | (100.0%)
59,077 10,857 6 344 49 70,333
AUSTRALASIA (84.0%) | (154%) |  (0.0%) (0.5%) 0.1%) | (100.0%)
ASIA 110,915 19,867 31 7.144 521 | 138478
(80.1%) |  (14.3%) |  (0.0%) (5.2%) (0.1%) | (100.0%)
25,668 2,642 4 179 77 28,570
MIDDLE EAST (89.8%) ©2%) | (0.0%) (0.6%) 0.3%) | (100.0%)
INDIAN OCEAN 12,249 1,012 2 67 1 13,331
ISLANDS (91.9%) 76%) | (0.0%) (0.5%) (0.0%) | (100.0%)
AFRICA 230.356 | 4,032,652 565 16,086 2888 | 4,291,547
(5.6%) | (94.0%) |  (0.0%) (0.4%) (0.1%) | (100.0%)
4,952 8,252 4 428 | 110726 | 124,362
UNSPECIFIED (4.0%) 6.6%) | (0.0%) 0.3%) | (89.0%) | (100.0%)
TOTAL 1,462,841 | 4,281,346 984 37012 | 115161 | 5,898,244
248%) | (726%) | (0.0%) (0.6%) 2.0%) | (100.0%)
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MAIN PURPOSE OF VISIT 1996 1997 1998 1999
Aug Jan Aug Jan Aug Jan

HOLIDAY 40 44 45 43 40 41

BUSINESS 31 27 29 28 32 27

VFR®P 19 23 17 22 1723

OTHER PURPOSEFF 10 6 9 7 11 9

Total 100 100 100 100 100 100
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0 O Seasons 1995 1996 1997 1998 1999
SUMMER (JAM) 19.5 19.0 17.7 17.0 174
WINTER (AUG) 18.5 17.4 155 16.7 g
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1998/JAN | 1999/JAN 1997/AUG | 1998/AUG

% | nights| % | nights % | nights| % | nights
1. Gape Town 54| 82 |53| 84 1. Johannesburg 50| 52 |48 | 58
2 . Johannesburg 44| 6.2 (41| 54 2 . Cape Town 47| 59 (44| 79
3. Garden Route 23| 21 |22 19 3. Durban 25| 49 |24 | 55
4 . Rest of W. Cape 20| 27 |19]| 23 4 . Rest of KZ/Natal 19| 40 |19] 93
5. Durban 17| 52 | 18| 4.2 4 . Pretoria 17 15 |19| 21
6 . Rest of KZ/Natal 14| 55 | 15| 47 6 . Kruger Park 20| 25 |18| 23
6 . Pretoria 13| 1.2 | 15| 1.6 6 . Garden Route 20 14 |17 | 14
8 . Kruger Park 16| 23 | 14| 21 8 . RestofMpumalanga | 14 | 2.1 |14 | 2.3
8. E.Cape 16| 54 | 14| 538 9. Rest of W.Cape 13 16 |13 | 13
10. RestofMpumalanga | 11 18 | 13| 3.6 10. E.Cape 16| 78 |12| 111
11. Rest of Gauteng 12 13 |10 16 11. Rest of Gauteng 10| 21 |10| 1.2
12. N Province 5| 6.0 6| 51 12. N Province 8| 6.6 8| 12.6
13. North West 5] 32 5| 37 13. North West 7| 38 | 6| 55
14. Free State* 5| 38 4| 95 14. Free State 6| 46 | 5| 55
15. N Cape 5| 43 3| 57 15. N Cape 6| 44 4| 6.8
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2—5—5 EEBREXEHE (1998 - 1999/JAN)
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0000000 oOO0ooO0bO0ooooooooooooooooooonaa* wildlife”
O“ Scenicheauty” 00O OOO0OO0OOOODODOOODODOOOO" Political change” OO
00000000000 0o00oooOgg® politicalchange DOODODOODDOOO
0000O0O0DODoOO0OoooOoooDD” Climate D000 O0O0OODOOODOOOODOOOO
oo

000000000 o0DOO00ob0ODoOO0O0ooODoOoO0bOoOOoO0DOOdn Scenic beauty” OO
0odoooobooobooooooooooooooooooooooooooooon
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00001998/ AUGO 00001999/ JANO
ATTRACTION RS A ATTRACTION Ryt R
1 Wildlife 34 35 +1 1 Scenic beauty 36 47 | +11
2 Scenic beauty 31 42 | +11 2 Wildlife 30 29 -1
3 Political change 22 20 -2 3 Climate 24 23 -1
4 African clutures 20 20 - 4 Seeing friends/relatives 22 16 -6
5 Seeing friends/relatives 20 15 -5 5 African clutures 21 21 -
6 Business 19 13 -6 6 Political change 18 17 -1
7 Curiosity 13 5 -8 7 Business 17 10 -7
8 Diversity of attractions 9 13 +4 8 Curiosity 14 4 -10
9 Climate 8 11 +3 9 Value for mony 10 18 +8
10 Value for money 5 13 +8 10 Diversity of attractions 9 16 +7
11 Other attractions 3 2 -1 11 Other attractions 3 3 -
12 Medical facilities 2 2 - 12 Medical facilities 2 2 -

source :“ A SURVEY OF SOUTH AFRICA'S INTERNATIONAL TOURISM MARKET SUMMER 1999”
oo *“ ASURVEY OF SOUTH AFRICA'S INTERNATIONAL TOURISM MARKET WINTER 1998”
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0000000 uouoouououoggd Holidayr D000 dgggg R26,300
00000000 O0OO0DOODO" Business” OO O R24,10008 VFR” OO O R19,200

O0oooooo
oo0O0ogdl1o0000D000
00001998/ AUGH 00001999/ JANO
Year Expenditure Year Expenditure
1996 / AUG R18,600 1997 / JAN R18,300
1997 / AUG R17,500 1998 / JAN R20,072
1998 / AUG R24,906 1999/ JAN R25,180

source :“ A SURVEY OF SOUTH AFRICA'S INTERNATIONAL TOURISM MARKET SUMMER 1999”
gon0*“ ASURVEY OF SOUTH AFRICA'S INTERNATIONAL TOURISM MARKET WINTER 1998”
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O0000110000000001998/AUGO 1999/JANO

1998/AUG 1999/JAN

R (%) R (%)
Airfare 10,180 (41%) 9,296 (37%)
Prepaid in expenses 5,318 (21%) 5,840 (23%)
Paid in South Africa Accomodation 2,846 (11%) 2,988 (12%)
Food and drink 1,823 (8%) 2,009 (8%)
Shopping,souvenirs,gifts 1,848 (7%) 2,233 (9%)
Local transport 788 (4%) 835 (3%)
Recreation, culture, sport 854 (3%) 629 (3%)
Other expenses 1,249 (3%) 1,350 (5%)
0O OO Total expenditure R24,906 (100%) R25,180 (100%)

source :“ A SURVEY OF SOUTH AFRICA'S INTERNATIONAL TOURISM MARKET SUMMER 1999”
gono*“ ASURVEY OF SOUTH AFRICA'S INTERNATIONAL TOURISM MARKET WINTER 1998”
000 SATOUR
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F2—5—12 FEHRFOEBRE ZOHHE

O Fa SR siPA 720 H
TRATE K 1995 :243,621 | 1995 168,186 | 1995 : 697,539 1995 : 124,354
(A 1996 : 244,401 1996 1 195,473 1996 1 771,166 1996 137,217
1997 : 283,735 1997 . 193,446 1997 © 845,670 1997 . 157,972
1998 : 321,281 1998 : 195,878 1998 1 950,265 1998 1 193,615
18-24: 4% 18-24: 9% 18-24: 9% 18-24; 9%
FEHE 25-34: 20% 25-34: 32% 25-34: 28% 25-34:18%
(%) 35-44: 16% 35-44: 21% 35-44: 20% 35-44:17%
45-54: 18% 45-54: 16% 45-54: 20% 45-54:21%
1999/ JAN 55-64: 24% 55-64: 17% 55-64: 16% h5-64:22%
65+ :18% 65+ 5% 65+ : 7% 65+ :13%
moT | & 54% 64% 63% 61%
D ELTH] B 45% 64% £5% 64%
TEAEk S 21.9 20.0 15.1 19.8
(nights) | & 19.3 18.5 16.8 20.4
AT £ | Total: R249 m Total: R137m Total: R256m Total: R410m
P/day: R588 P/day: R657 P/dav: R1,118 | P/day: R1,303
2 H B | Total: R432m Total: R235m Total: R245m Total: R272m
P/day: R767 P/day: R874 P/day: R986 P/day: R1,051
7S Holiday  :40% | Holiday :54% | Holiday 66% | Holiday 35%
Business :22% | Business :24% ! Business 23% | Business 36%
VEFR :24% | VFR 118% | VFR 9% | VFR 16%
s Other  :14% |Other  :3% | Other .. 2% | Other - 13%]
H Ay & | Holiday :43% | Holiday :53% | Holiday : 52% | Holiday :44%
Business :15% | Business :14% | Business : 24% | Business :30%
VFR 1 37% | VFR :28% | VFR 1 15% | VFR $18%
Other : 5% | Other 7% | Other ;9% | Other 8%
% 1. Wild life 1.Wild life 1.Wild life 1 .Wild life
1.VFR 1.5Scenic beauty 2.5cenic beauty 2.Pclitical change
3.Scenic beauty 3.African culture | 3.African culture 3.5cenic beauty
4. African cultures | 4.Political change | 4.Political change | 4,African cultures
» 4.Business/prof | 5.Curiosity 5.Curiosity 5.Business/prof
Bt reasons R reasons
2, E | 1.Climate 1.Scenic beauty | 1.Scenic beauty 1.Wild life
w7 2.5cenic beauty 2.Wildlife 2. Wild life 2.African cultures
2.VFR 3.Climate 3.African cultures | 3.Scenic beauty
4. Value for moneyv] 4.VFR 4.Climate 4. VFR
5.Wild life 5.Political change | 5.Political change | 4.Business/prof
reasorn

source : “A SURVEY OF SOUTH AFRICA'S INTERNATIONAL TOURISM MARKET SUMMER 1999”
“A SURVEY OF SOUTH AFRICA'S INTERNATIONAL TOURISM MARKET WINTER 1998”
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JUN | FEB | MAR| APR | MAY | JUNE| JULY| AUG | SEPT| OCT | NOV | DEC |TOTAL
HOLIDAY 905| 995/1,0361,192| 871 619| 844|2,040|1,309|2,005| 910]|2,081|14,807
BUSINESS 336| 447| 492| 424 | 447| 411 346| 349| 402| 408 425| 226| 4,713
STUDY 29 9 9| 19 8 3 14 36 4 10 5 5| 151
TRANSIT 167| 224| 369| 167 | 133 99| 156| 405| 258| 225| 126| 156| 2,505
BORDER COM. 1 0 0 0 0 0 1 0 0 0 0 0 2
TOTAL 1,438 1,695| 1,906(1,802 | 1,459| 1,132| 1,361| 2,830(1,973| 2,648 1,466 | 2,468 |22,178
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JUN | FEB| MAR| APR | MAY | JUNE| JULY| AUG | SEPT| OCT | NOV | DEC |TOTAL
HOLIDAY 1,572(1,195| 949| 823 | 738 | 841 |1517|1,449(1,344|1,434| 971 |1,006 |13,839
BUSINESS 126| 162 | 208| 202 | 269 | 115| 174| 145| 153 | 213| 140 | 126| 2,033
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#F2—6—1 [SATOUR'S INTERNATIONAL FOCUS & BROAD
MARKETING STRATEGY 1997-1993] OHIE

MISSION <THE MISSION OF THE SOUTH AF RICAN TOURIMS BOARD>
To be a world leader in responsible tourism development through the marketing of Scuth)

Africa as a unique and quality destination and the promotion of standards

<SATOUR'S INTERNATIONAL FOCUS WITHIN THIS MISSION>
To market South Africa generically in terms of its key tourism features and to
create a positive marketing environment in which the provinces and the trade can market
their products effectively.
* Realising optimuim, sustainable social and economic benefits for all South
Africans.
* Preserving South Africa's unique natural and socio-cultural environment.
* Ensuring a special, quality experience for all visitors

* Striving towards close co—-operation and co-ordination with all stakeholders in

tourism,
BROAD - To increase the number of foreign tourists who visit this country
OBJECTIVES - To increase South Africa's foreign exchange earnings from foreign tourism

- To maintain and extend share in primary source markets

- To upgrade medium yield markets to high vield status

- To service the following emerging markets more effectively by attempting o
establish offices in these areas:
—Scandinavia (Stockholm, Sweden)
— South America {Sao Paulo, Brazil)
— South East Asia (Malaysia or Singapore)
— South Asia (India)

- To maintain the current average length of stay (1 9 nights) of foreign visitors and
possibly extend it

- To work towards the elimination of the current seascnal patterns in terms of
visit or arrivals especially from South Africa’s overseas (excluding Africa) markets

- To increase the proportion of tourists who are attracted to this country as a result
of its cultural product

TARGETS
1987 1998 1999
Arrival 5,103,000 5,734,000 6,385,000
FOREIGN Exchanee R15 bn R19 bn R26 bn
Length of stav 19 pluse nights
% of 18.50% 20.0% 22.0%

* % of visitorss who mentioned culture as an attraction

Souce: "SATOUR'S INTERNATIONAL FOCUS & BROAD MARKETING STRATEGY 1997- 1998 "SATOUR
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STRATEGIC
APPROACE

<STRATEGIC APPROACH>

STRATEGIC APPROACH

PROGIOTING ENVIRONMENT
& CULTURE

PROMOTING RSA A5

& CONFERENCE
EXHIEITHON, EVENT &
INCENTIVE
DESTINATION
BROAD INTERNATIONAL
MARKET OBJECTIVES &
ke it ‘ -
FO(US
SEGMENTATION,
TARGETING &
POSFTIONING PARTNERSHIP VENTURES
WTTH FROVINCES & TRADE

A CONSLOJER APPROACK

<SATOUR'S CONSUMER APPROACH>

SATOUR’S CONSUMER APPROACH

TRAVELPIIGNE
PRESEMTATIONS

DIRECT MAIL ®
AN INTERNKT SIIE TV AND FRINE
PUHLICITY

LDSAROCIURES. ‘s \: 5 ADVERTISING
:‘ : POINT QF SALE/

Word of Mosth DISPLAYS

INFORMATION DESKS
7OFFICES

CONSUMER sSHOWS/
EXHIBITIONS

INNOVATIVE
RALER PROMOTION

CD\ISU\IER AW ARENESS/
ESIRE

<INTERNATIONAL TRADE FOCUS>

EXHIBITIONS

WORKSHOPS &
SEMINARS
; TRADE AWARENESS
AN INTERNET SITE 2
CD'S . GUIDES, @ ’_\/\/\

VIDEQS. BROCHURES

@ TRADE SHOWS
<:] PUBLICITY

PERSONAL VISITS!
FRESENTATIONS

OVERSEAS OFFICES
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MARKET
PRIORITY

REGION HIGHYIELD |  MIDIUM YIELD LOW UIELS
RUROPE UK BENELUX tPORTUGAL
GERMANY FRANCE : SPAIN
SWITZERLAND : GREECE
TALY ! EASTERN EUROPE
%AUSTRIA :
] ] I SCANDINAVIA ]
AMERICAS USA I CANADA 'CHILE
i BRAZIL :OTHER LATION
_____________________________________________ {ARGENTINA _____ AMERICA
ASIA & {AUSTRALIA : KOREA
AUSTRALIA 'TATWAN : PAKISTAN
HONG KONG :
JAPAN
INDIA
SOUTH EAST ASIA
( SINGAPORE,
MALASIA erc . )
NEW ZEALAND
MIDDLE | TTTTTTTTTTTTTTTHSRAEL T 'UNITED ARABR
EAST {ENIRATES
'TURKEY
{REST OF MIDDLE
:EAST AS FLIGHTS
oo b e ADEVELOP
AFRICA ZIMBABWE * {ZAMBIA | INDIAN OCEAN
NAMIBIA* IMOZAMBIQUE 1 ISLANDS
%BO’I‘SWANA iREST OF AFRICA AS
{MALAWI FLIGHTS
'KENYA iDEVELOP
' ANGOLA ;
SWAZILAND
LESOTHO
{ WEST AFRICA

Souce : “SATOUR'S INTERNATIONAL FOCUS & BROAD MARKETING STRATEGY 1997- 1999 7

SATOUR
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oo0 000 O Website

South African Tourism TEL (+27 12)482 6280 FAX (+27 12)347 6199
(Satour) Website:www.satour.co.za

. i TEL (+27 31)304 7144 FAX (+27 31)304 7144
Tourism Kwazulu-Natal E-mail:kznta@iafrica.com Website:www.tourism-kzn.org
CAPE METROPOLITAN | TEL (+27 21) 487 2718 FAX (+27 21) 487 2977
TOURISM E-mail:cmt@cmc.gov.za Website: www.gocapetown.co.za
WESTERN CAPE TEL (+27 21)914 4613 FAX (+27 21)914 461
TOURISM BOARD E-mail:wctbcape@iafrica.com  Website: www.wcapetourism.co.za

TEL (+27 21)418 6464 FAX (+27 21)418 2323

Wesgro (Western Cape) E-mail:info@wesgro.co.za Website: www.wesgro.org.za
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BEENS

SATOUR MARKETING INTELLIGENCE REPORTS

NO. TITLE, DATE PRICE
1. Survey of Motivation for International Tourism to the May R50/set
RSA and Evaluation of Tourism Facilities by Foreign 1992

Tourists - Yol. 1 and Vol. 2 - JANUARY 1992

2. The South African Domestic Tourism Market - Nov.
NOVEMBER 1992 1992
COMPLETE SET : R120/set

Vol. 1 (Tabular Results)
Vol. II (Tabular Resuits)
Vol. III (Research Report)

For VOLUME III (Research Report only) R100

3. Survey of Motivation for Visitors from Affican countnes to the | Dee. R100/set
RSA and Evaluation of Tourism facilities by Foreign Tounsts - | 1992

Vol. 1 and Vol. 2 : AUGUST/SEPTEMBER 1992

4, Survey of Motivation for Intemational Tourism to the RSA and Jan R100/set
Evaluation of Tounsm Facilities by Foreign Tourists - Vol. 1 1993
and Vol. 2 : AUGUST 1992

5. Survey of Motivation for Iniemational Tourism in the RSA and | May R100/set

Evaluation of Tounsm Facilities by Foreign Toursts - Vol. 1 [ 1993
and Vol. 2 : JANUARY 1993

6. The South African Domestic Tourism Market - July R120/set
JULY 1993 1993

COMPLETE SET

Vol. 1 (Research Report)
Vol. 2 (Tabular Results)
Vol. 3 (Tabular Results)

7. International Visitors to S.A. - Exit Survey Winter 1993 Dee. R1060/set
Vol. 1 - Facts & Figures 1993
Vol. 2 - Visitors Comments

8 International Visitors to S.A. Market Survey - Summer May R100/set
1994 1994
Vol. 1 Facts and Figures
Vol. 2 Comments made by Tourists

Reports 1 - 29 undertaken during the period of 1989 - 1992 also available on reguest.

NOTE: Prce includes VAT (Value Added Tax)
Enquiries and/or orders : Information and Research
5.A. Tourism Board
Private Bag X164 PRETORIA 0001 TEL: 347-6600
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PRICE

NO. TITLE DATE

9. A Situational Analysis of the South African Conference July R100
Industry. 1994

10. A Summary of the potential impact that the hosting of the 2004 | July 1994 | R50
Olympic Games could have on the environment of the South
African tourism industry.

11. German Travel to South Africa - Summary Findings Pnimanly | July 1994 | R10
based on International Arrival Statistics Jan 1973 - Dec. 1993
International Market Surveys, Summer & Winter 1992 and 1993
and Summer 1994,

12. An Introduction to the potential of establishing medium size | Oct. 1994 | R50
conference facilities in conjunction with Casinos.

13. Tourism Training Needs and Resources in South Africa. Nov. 1994 | R530

14. International Visitors to S.A. Market Survey - Winter 1994 Dec. 1994 | R100/set
Vol. 1 Facts and Figures
Vol. 2 Comments made by Tourists

15. The South African Domestic Holiday Market - 1994 Dec. 1994 | R150/set
Vol. | - Full Report
Vol. 2 - Tabular Results
Vol. 3 - Tabular Results

16. The Poiential Impact that the Hosting of the 1995 World Rugby | March R50
Cup could have on the Environment of the South African | 1995
Tounsm Industry

17. Investigation of Potential Tourist Flow during the Rugby World | Aprii RS5O
Cup 1995 Tournament in South Africa. 1995

18, International Travel to S.A. Summary Findings - 1994. Based | May 1995 | R10
on Intemational Arrival Statistics Jan - Dec. 1994,
International Market Surveys Summer and Winter 1994

19. The African Tourism Market - Summary Findings. Based on May 1995 | R10
Tourism Market Trends - Africa 1994

20. International Visitors 1o S.A. Market Survey - Summer 1995 Aug. 1995 | R150/set
Full Report
Vol. 1 - Profile of sample Q. 1 - Q. 17
Vol. 2 - Profile of sample Q. 182 - Q. 30b
Vol. 3 - Profile of sample Q. 14 - Q. 22

21 Summary of Survey Results - The Image of Indaba 19935 Aug. 1995 | RS0

22 Ecotourism Report : Nature Tourisim in $.A. links with the Aug. 1995 | R50
Reconstriction and Development Programme.

23. The South African Foreign Tourism Market - Some Useful Sept 1995 | Ri¢

Statistics - 1994 (Keystats)
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NO. | TITLE DATE PRICE
24. | The Africa Soccer Cup Projected Tourism Arrivals and Other Oct. 1995 R18
Useful Information - 1996
25. | South Africa’s Domestic Holiday Market - 1993
Vol. -1 (Report)
Vol. -1I  ( Tabular Results)
Vol -1I1  {LSM Tables) May 1995 R 150/sct
26. | Calendar of Evenis - 1996 Nov. 1995 R10
27. | Lessons from and the Impact of Rugby World Cup 1995 - Primarily Sept. 1995 Ri10
based on RWC Service Study - Strategic Process Consultants; World
Cup 1995: A Situational Analysis - Ilse Otio, RAU.
28. | A Survey of South Africa’s International Tourism Market - Winter Dec. 1995 R20
1995 (Execuiive Summary)
259, i International Travel to South Africa 1993 - Surnmary Findings March 1994 | R10
30. | Gauteng’s Tourism Market - A Bnef Introduction (based on Satour’s Feb. 1996 R10
Domestic Market survey 1994 & Int. Market Surveys, Summer &
Winter 1995.
31. | International Airlines Servicing the S.A. Market (Scheduled and Updated Free of
Non-Scheduled) quarterly Charge
32. | A Survey of S.A.’s International Tourism Market - Winter 1995 Feb. 1996 R50
(Full Report)
33. International Trave!l to South Africa - Summary Findings (Based Mar. 1956 Ri10
on International Asr. Statistics, Jan-Dec 1995 and Int. Market
Surveys, Summer and Winter 1995
34, KwaZulu-Natal’s Tourism Market - Brief Introduction (based on Mar. 1996 R10

Satour’s Domestic Market Survev 1994 & Int. Market Surveys
Summer & Winter 1995)
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35. | Mpumalanga’s Tourism Market - Brief Introduction (based on Feb. 1996 R16
Satour’s Domestic Market Survey 1994 & Int. Market Surveys Summer
& Winier 1995) Satour’s Domestic Market Survey 1994 & Int. Market
Sumrner and Winter 1995,
36 The Western Cape Tourism Market - Brief Introduction (based on Feb. 1996 R10
Satour’s Domestic Market Survey 1994 & Int. Market Surveys
Summer & Winter 1993)
37 The South African Foreign Tourism Market (Some useful Facts and April 1996 | R10
Figures) : Keystats - 1995
38 Foreign Bednights Sold - by Region : 1995 April 1996 | R20
39 Registered Hotel Occupancy Figures - 1995 April 1996 | R1D
40 South African’s Disabled and Aged Tourism Market March 1996 | Ri0
41 A Survey of South Africa’s International Market - Summer 1996 May 1996 R29
(Executive Summary)
42 The Eastern Cape’s Tourism Market - A Brief Introduction (based on May 1996 R1¢
Satour’s Domestic Market Survey 1994 & International Market Surveys
Summer & Winter 1995
43 The Free State’s Tourism Market - A Brief Introduction (Based on May 1996 Ri0
Satour’s Domestic Market Survey 1994 & International Market Surveys
Summer & Winter 1995)
44 The Northern Province Tourism Market - A Brief Introduction (based on | June 1996 R10
Satour’s Domestic Market Survey 1994 & International Market Surveys
Summer & Winter 1995)
45 South Affica’s Disabled Tourism Market - Second Phase of a study June 1996 Ri0
lo investigate the nature and extent of this market
46 The African Tourism Market - Summnary Findings : Primarily based on July 1996 R10
Tourism Market Trends - Africa 1995, published by the WTO and
International Tourism in Africa 1970 - 1990, published by the WTO
47 The North West’s Tourism Market - A Brie{ Introduction : Primarily July 1996 R10

based on - Satour’s Domestic Market Survey 1994 and International
Market Survey’s Summer and Winter 1995
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48 A Survey of South Africa’s International Tourism Market - Summer July 19596 R50
1996 (Full Report)
49 Important tounsm related Associations/Organisations Monthiy R18
50 Explore South Africa : Culture - A CULTURAL COLLAGE - A Aug 1996 RS0
Marketing Campaign by SATOUR which reflects the many facets and
faces of the cultures of South Africa, lived and expressed by the
Rainbow People - S.A.’s best kept secret.
51 The Northern Cape’s Tourism Market - A Brief Introduction : primarily
based on Satcur’s Domestic Market Survey 1994 & International Market
Surveys, Surnmer & Winter 1995
52 German Travel to S.A. /995 - Summary Findings : primarily based on Sept. 1996 R2¢
International Visitor Statistics, Jan 1973-Dec 1995 and Satour’s
International Market Suveys.
33 North American Travel to South Africa /995 - Summary Findings: Oct. 1996 R20
Primanily based on International Visitor Statistics, Jan 1973-Dec 1995
Satour’s International Market Surveys.
54 UK. Trave! 1o South Africa /995 - Summary Findings : Primanily Oct. 1996 R20
based on Intemational Visitor Statistics, Jan 1973-Dec 1995 Satour’s
International Market Surveys.
53 Calendar of Events - 1997 Nov. 1996 R15
36 Important Tounsm related Associations/Organisations - Second Edition | Nov. 1996 R15
57 A Survey of South Africa’s International Tounsm Market - Winter 1996 | Nov. 1996 R26
- Executive Summary.
58 Satour’s International Focus & Broad Markeling Strategy 1997 - 1999 Jan. 1997 RS0
39 The Wilderness Tourism Initiative Nov. 1996 R20
60 A Survey of South Africa’s International Tourism Market - Winter 1996 | Jan 1997 R60
Full Report
61 Summary of Survey Results - The Image of Indaba 1996 Jun 1996 RS0
62 ITB 1996: Summary of Survey Results RS0
63 World Travel Market 1996: Summary of Survey Results R50
64 Foreign Bednights sold - By Region for 1996 R20
1 85 Registered Hotel Occupancy Figures 1996 R10
66 The South African Domestic Tourism Market March 1997 | R120/set
Vol ]
Vol II (Tabular Results)
For Volume I (Research Report only) R60
67 A Survey of South Africa’s Intemational Tourism Market May 1997 RS0
Summer 1397 Executive Summary
68 ITB 1997 Summary of Survey Resulis July 1997 RS0
59 The Image of Indaba 1997 - Summary of Survey Results July 1997 RS0
70 The North West’s Tourisin Market - A Brief Introduction August R30
1997
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71 Gauteng’s Tourism Market - A Brief Introduction August R30
1997
72 KwaZulu-Natal's Touristn Market - A Brief Introduction August R3¢
1997
73 The Western Cape’s Tourtsn Market - A Brief Introduction August R30
1957
74 | The Northen Cape’s Tourism Market - A Brief Iniroduction August R30
1997
75 Mpumalanga’s Tourism Market - A Brief Introduction Angust R3¢
1997
76 The Northem Province Tourism Market - A Brief Introduction August R3¢
) 1987
77 The Eastern Cape’s Tourism Market - A Brief Introduction August R30
1997
78 The Free State’s Tourism Market - A Brief Introduction August R30
1997
79 North Arnerica Travel to South Africa 1997 - Summary Findings August R30
1997
80 United Kingdom Travel 1o South Africa 1997 August R30
1997
81 German Travel to South Africa 1997 August R30
1997
82 A Survey of South Africa’s International Tourism Market - Summer ‘97 | Sept 1997 Ré&0
Full Report
83 Foreign Arrivals and South African Departures by Airlines: January 1o Sept 1997 R8&0
December 1996
84 A Survey of South Africa’a International Tourism Market - Winter 1997 | Nov 1997 R30
Executive Summary
g3 Foreign Visitor Statistics Monthly R10 cach
86 Calendar of Events 1998 R20
87 Important Tourism Related Associations/Organisations Nov 1998 R1S
88 Image of WTM 1998 - Survey of Summary Results Jan 1993 RS0
89 Actual and Planned Tourism Related Developments and Investments -
1996 and bevond Dec 199§ R10
90 A Survey of South Africa’s International Tourism Markei - Winzer 1997
Full Report Jan 1998 R60
91 Gauteng’s Touristn Market ~ A Brief Introduction Feb 1998 R0
92 Western Cape’s Tourismn Market - A Brief Introduction Feb 1998 R30
93 The North West’s Tourism Market - A Bref Introduction Mar 1998 R30
94 KwaZulu-Natal's Tourism Market - A Brief Introduction Mar 1998 R30
95 The Northern Cape’s Tourism Market - A Brief Introduction Mar 1998 R30
96 Mpurnalanga’s Tourism Market - A Brief Introduction Mar 1998 R30
97 The Northern Province Tourism Market - A Brief Introduction Mar 1998 K30
98 The Easiern Cape’s Tourism Market - A Brief Introduction Mar 1998 R30
99 The Free State’s Tourism Market - A Brief Intraduction Mar 1998 R3¢0
100 | A Survey of South Africa’s International Tourism Market - Summer ‘98 | Oct 199§ R160
Full Report
101 | A Survey of South Africa’s International Tourism Market - Susnmer ‘98 | Sept 1998 R60

Executive Summarv
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KwaZulu-Natal Tourism Authority Catalogue of Reports

PUBL SHE RESEARCH REP@RTQ JULY ‘@? May '99

| —REPORT
NO REPORT NAME DATE | PRICE
1. Intemnational Tourism Market Trends with Specific | July
Raference to KwaZulu-Natal. 1897 R 50.00
2. The Economic Contribution of Tourism to the February
Province of KwaZulu-Natal 1997 R 50.00
3. Proceedings of a Workshop on Research on Sept
Community Involvement in Tourism 1987 R 50.00
4, KwaZulu-Natal Lubombo Spatial Development
Initiative-Framewaork Planning for Tourism Fabruary
Deveiopment; Executive Summary 1998 R 20.00
' 5. KwaZulu-Natal Southern Spatial Development
Initiative-Framework Planning for Tourism February
Development: Executive Summary 1998 R 20.00
8. Development of a Tourism Asset Database for February
KwaZuiu-Natal : Executive Summary 1998 R 20.00
7. Analysis of Tourism Development Delays in February
KwaZulu-Natal, Executive Summary 1908 R 20.00
8 KwaZuiu-Natal Lubombeo Spatial Development February
Initiative-Framework Planning for Tourism 1998
Development R 50.00
9. KwaZuiu-Natal Southern Spatial Developrment February
{nitiative-Framework Planning for Tourism 1998
Development R 50.00
10. Development of a Tourism Asset Database for February
KwaZulu-Natal 1998 R 50.0C
11. A Developers Guide to investing in Tourism February
Projects in KwaZulu-Natal 1968 R 50.00
12. Analysis of Tourism Development Delays in February
KwaZulu-Natal 1898 R 50.00
13. KwaZulu-Natal's Domestic Tourism Market February
: ' ' 98-May 98 | R50.00
14. Tourism Analysis Report for the Creation of 3 May
Tourism Facility at Emanguzi in KZN 1998 R200,00
15. KwaZuiu-Natal's Domestic Tourism Market May
QOctober '97 to January 'S8 1998 R 35.00
1 16. A proposed Framework to Create a Successful | July .
Tourism Investment Climate in KwaZulu-Natal 19988 R 50.00
17. A Tourism Feasibility Study for the Mnweni August
Valley, KZN Drakensberg 1988 R 100.00
18. Lubombo Spatiai Developmant Initiative: Rapid April
Scan for Secondary Investment Projects 1988 R 50.00
18. The Port Shepstone Harbour Develepment Pre- December
Feasibility Report 1997 R 100.00
20. Tourism Analysis Report for the Creation of a May
Tourism Facility at Emanguzi in KZN. South Africa | 1998 R 100.00
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REPORT NAME

I DATE

PRICE |

A Composite Business Plan
(A Generic Model)

Tourism KwaZulu-Natal's Broad Marketing Strategy | August ,
1998-2000 1998 R 50.00 &
Kwashushu: Feasibility study of a proposed September Ii
Tourism Development 1998 R200.00
Tourism Business Plan for the Mpembeni Lodge in | June ,
the Emakhosini Valley in KZN L 1698 R200.00
Lilani: Feasibility Study of a Proposed Tourism June
Development 1998
R200.00
KwaZulu-Natal's Domestic Tourism Market December
June1998 - September 1998 1998 R50.00
KwaZulu-Natal's International Tourism Market December
January 1998 1998 R50.00
KwaZulu-Natal's International Tourism Market March R50.00
September 1988 1999
Preparation of a Series of "How To" Tourisimi February R850.00
Brochures: Research Methodology 1699
Tourism KwaZulu-Natal's Domestic Consumer June R200.00
Survey 1998 1999 il
KwaZulu-Natal's Proposed Heritage and Eco- May R100.00 i
Tourism Route for Lubombo SDI 1999
KwaZulu-Natal's Mtunzini Junction Development April R200.00 g
1989
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