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2.3.3
1998/99 GDP41% 31%
GDP 50%

40% 10

10%

75

112,420



Fig. 2-5 2-9

(Table 2-35 2-37 )

1)

(Table 2-39 )

(2)

(Fig. 2-10 2-12 )

(3)
1) DDC

2) DDC
3)

4) DDC

5)
(Table 2-38 )

2.34
APP

Food Act 1996 (Food Regulation 1971)
Animal Health and Livestock Service 2000
Animal Slaughterhouse and Meat Inspection Act
MoAC

10



2.35
9 23,000

1.0kg 80

(Table 2-40 )

(Table 2-41 )

70 100 Rs./kg
(120 220 Rs./kg)

2.3.6

1998 9

2055 (Table 2-43 )

MoAC

MoAC MMC

(MMC)
1 DADO

MMC

MMC

2.4
241

1)
1)

2)

1997 2016 20

1.2kg 1980 0.3kg

90

(Table 2-42 )

MoAC
1957
MoAC

1996 1998

MoAC

MMC

1 ASC

25

11

75,000

1990

(60 70 Rs./kg)

MMC

VDC



3)
(2)
1)
2)
3)

(3)

4)
1)

2)

3)

4)
a)
b)
c)

242
1)
2
3
(4)
®)
(6)
(V)

2.4.3
)
(2
3
(4)
®)
(6)

12



()
(8

244
)
(2
3
4)
®)

245
)
(2
3
4)
®)
(6)
(V)

2.4.6

1)
1)

2)
3)

()
1)

2)

3
1)

2)

MMC

MMC

Cooperative Act 1992

Cooperative Act 1992

(cc

13

CC

cC



3)

4)CcC

5) CC
(4)

1)

2)

3)

4)

5)

o)
1) MoAC PP

2)

3)

4)

5) (MMC) MMC 2 MMC
MMC

14



3.1
3.1.1
3.1.2
UNCDF/FAO
East Mount Small Very small None None -
Hill Large Medium Some None + +
Terai Large Very large Some Several +++
Central Mount Small Small None None -
Hill Large Very large Many Many +++
Terai Large Very large Many Several ++ +
West Mount Small Very small None None -
Hill Medium Large Some Several + +
Terai Medium Medium None Several
Mid-W. Mount Small Small None None -
Hill Medium Medium Some None +
Terai Medium Medium None Some +
Far-W. Mount Small Very small None None -
Hill Small Small None None
Terai Small Medium None Some +
Remarks: Classification of population: over 3 million- Very large; 2 to 3 million- Large; 1 to 2
million- Medium; 0.5 to 1 million- Small; less than 0.5 million- Very small
3.2
3.2.1
PP

15



3.2.2

(1)

1)

DDC

2) DDC

3)

4) DDC

5)
(2

(Table 3-1 )
3.3
3.3.1
3.3.2
(1) 1
(2) 2
3) 3
(4) 4 [
( ) ( )
(5) 5
(6) 6
Fig. 3-1
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Terai area of F/W Region, M/W
Region and Western Region

Terai area of Central and Eastern
Region

Three municipality in Central and
Eastern Region

M/W, Western and Eastern region

Central Region

Kanchanpur, Kailali, Bardia, Banke, Dang
Deokhri, Kapilvastu, Rupandehi, and Nawalparasi.

Citwan, Parsa, Bara, Rautahat, Sarlahi, Mahottari,
Dhanusa, Siraha, Saptari, Sunsari, Morang and
Jhapa

Biratnagar (Parsa), Jankpur (Danusa), and
Biratnagar (Morang)

Pokhara (Kaski), Kanchapur and Sapta Koshi
(Sunsari, Saptari), Agniya (Banke)

Kathmandu, Bhaktapur, Lalitpur

Hill and mountain area of all country All of the rest

3.4
3.4.1

3.4.2

Table 3-2  3-3

17



4.1
)
(2
3
(4)

4.2
1)

(2)

(3)

4)

18

MMC



5.1
5.1.1
(1)

(2)
1)

2)
3)
4)

5)

(3)

AEC

51.2

1)
1)

PP

10

DADO VDD FDD AEC

AIC

Table 5-1 5-2

CC

JETRO

19

CP



2)

3)

4)

5)

(23 APP
1

2)

3)

WTO
4)

5)

(3)

20



a) MMC

b) SFCS/ADBN

C) DADO DLSO

d) MMC
( VDC)

5 O&M

AEC

5.2
521

21



522

1)
(2) /
(3)
4)
©)
(6)
(")

5.2.3
(1)

(2)

3) /

VDC
DLSO

DLSO

22



4) /

f) 9) h) i) )
©)
DOA MDD
MDD

DLSO MDD

(6)
1)

DLSO

2)
EC

3) TLDP

(7)

53
531

(@)
1)
MoAC
CFRL DLS

2)

CFRL

23



2

(3)

532

1)
1)

2)
3)

4)

5) DLS CFRL

6)
a) DLS
b) CFRL

)

2
1)
2)

3)
CFRL

4)

24



5)
6)
a) DLS DFTQC

b)

54
541

542

)
2)
3
(4)
®)

543
1)

()

1)
2)
3)

25

DLS DFTQC

FDD



4)

(3)

4)

5.5

5.5.1
(1) ccC WM

(2

3

4)

55.2
)

(2
MMC

WM)  MMC

3

(4)

®)

PP

MMC

MMC

26

MMC

CcC

WM

CP-.CC-WM



553
1)

Act

MMC

Agricultural Marketing Development and Management

MMC

Cooperative Act, 1992

Association Registration Act 1977

3)

WM

NAMB

Board's Fund

NAMB

Nepal Agricultural Marketing Board

MMC

cC
CcC

WM
WM
NAMB

ADBN
MMC/CC

27



MMC

a WM

b CC

c WM

Market Development Committee

MMC
MMC
MMC
MMC
)
CcC MMC
ADBN
MoAC
( VDC)
Figure 5-4 5-6
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6.1
6.1.1

APP

6.1.2

1)
UNCDF/FAO  MoAC

(2)

UNCDF/FAO

29



3

6.1.3

6.1.4
USAID/DADO

6.1.5

6.2
6.2.1

MoAC

30

MMC

Table 3-1



1 Mid-Western Terai Better accessibility & major markets

2 Central Terai Best accessibility & major markets

3 Western Terali Best accessibility & major markets

4 Central Hills Major consuming area

5 Eastern Terai Major markets
6.2.2
€))

3
110 TLDP
125,000 74,000 6000,000
2 13
2
28,000
) 23.9%
)
3
34%
84,000 30,000
98%
4)
25%
88,000 ) 24,000

5)
TLDP 8,500 4,080

31



21,000

26.6 %
(6)
6.3
1) 1 (
1

6
2) 2

2

3

©)) 3

4
4) 4

5

32

DDC



7.1

7.1.1
)
(2)
3

(4)
®)

(6)
(V)
(8
9

7.1.2
1)

a)
b)
c)
d)

(2)

1)

P.P.

O/D

2)
1)

1)

1)

33

2)

2)

4)

3)

3)

2)

4)



7.2

7.2.1

)
2
3
4)
®)
(6)
(V)

DDC

Area(s) important for distribution of livestock
to Kathmandu
Area(s) important for imports from India

Area(s) important for trading live livestock both
for farmers and traders

Producing areas (Production pocket program)

Existence of DDC milk plant

Population density (major consuming areas)

Accessibility

Banke(Khohalpur)

Bara(buffalo), Banke(buffalo & goat),
Bardiya(cattle), Jhapa(goat), Rupandehi(cattle)

Bara(Jitpur & Kholiya), Morang(Belbari),
Jhapa(Dhulabari),

Banke(Ramawapur), Bardiya(Thapuwa)

Jhapa(goat), Morang(goat), Dang(goat ),
Rupandehi(goat), Banke(goat), Bardiya(goat),
Mabhottari(goat), Bara(goat),
Sarlahi(goat),Sindhuli(goat), Makawanpur(goat),
Ramechop(goat)

Rupandehi, Morang, Kaski

KTM, Lalitpur, Biratnagar(Morang),
Pokhara(Kaski), Birganj(Parsa), Nepalganj(Banke),

Banke, Rupandehi, Bara, Morang, Jhapa,
Kapilbastu, Bardiya, Dhanusha, Silaha

34



7.2.2

1)
0)
0)
0)

(2)
1)

2)

3)

4)

5)

6)

a)
b)
c)
d)
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VDC



7.3

7.3.1
)

(2
3
4)
®)

7.3.2

1 2 3 4
Increase of Production to meet national demands A AAA A B
Equitable development of the country AAA C A C
Implementation capacity B A AAA B
Effectiveness of investment B A AAA B
Immediately potent of project A B A A
Coordination with other project - - - -
Security in project area B AAA AAA -
10 1]: 1 (Terai area in Far-Western, Mid-Western, and Western Development Region) and
6 (All Mountain and Hill area)
2. [ 2] 2 3 (Terai area in Central and Eastern development Region), Birganj,
Janakpur and Biratnagar as marketing centers
3. [ 3] 4 Pokhara and Sapta Khoshi
4. [ 4]: 5 Kathmandu city
5. AAA- A- B- C-
1) 2
2 3
1
a)
b)
2
5 1,000 600
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(2)

(3)
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8.1
(1)

(2)

(3)
(4)

8.2
8.2.1

8.2.2

823
1)

(2)

(3)
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8.24
€))
)

8.3
83.1
1)

A 0N -

(2)

(3)

b)

c)
d)

60
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c)
d)

8.3.2

1)

1)
2)
3)
4)
5)

(2)

40



10
11

(3)
1)

2)

3)

4)
5)

6)

7)

8)

b)

c)
d)

e)

9)

9)

10)
a)
b)
c)

75
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d)
€)
f)
9)

8.4 PRA
PRA

PRA

8.4.1
(1) PRA

PRA

(2) PRA

PRA

8.4.2

8.4.3

8.4.4
(1)

6,541 1,055 40

(2)
1)
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2000

2)

8.4.5
1)
(2)

(THTA)

8.4.6
1)

(2)

8.4.7

8.5

(1)
(2)
3 CcC
(4)
()
(6)
(7)
(8)

SAHAKARI

WM

1998
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9.1
9.1.1

9.1.2
1)

()

(3)

4)

MoAC
Nepal Agricultural Marketing Board
(NWM)
(PP)  NWM
CP
NWM
NWM
2
NWM

44

CcC



NWM

(5) NWM cc
0)

0)
0)
0) MMC

NWM cC
0) WM cc

(6)
NWM cC ( )
(MMC)

(")

NWM

NWM CcC

(8)

9.2
9.2.1 Sectorl

1)
(CC) (WM)

45



(2)

cc
)
2)
3)
4)
5)

(3)

0)
0)
0)
0)

0)

0)

0)

0)

0)
0)
0)

0)
0)
0)

PP
PP

CcC
CcC
cC
CcC

CC
CC

CC

CcC

cC
CcC
CcC

CC

(CC)

(CP)

MoAC

46

(PP)

APP



9.2.2 Sector 2

A.
1)

(2)

b)

c)
d)
e)
f)
g)

2000

40,000
FAO

2015

b)

10
15,000
10
Table 9-24 9-26
188,000 34,000

70,000

47

Table 9-1 9-23

2010

83,000

15,000

39,000

73.3kg

Table 9-27

Fig. 9-1 9-6

68,000

2010

2010 165,000

FAO

9-28



d)

€)

9)
h)

)

1)

Table 9-29 9-33

48

CcC

CC



2

a)
b)
c)
d)

f)

2010
2000

23,000 26,000

50%

9.2.3 Sector 3

1)
1

a)

b)

Table 9-34 9-35

16

4,000

Table 9-36

49

2010

195,000

30000

2015

215,000



b)

b)

Table 9-34

2

b)
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b)

d)
MoAC DLSO
€)

NGO

9.2.4 Sector 4
(1)

LMMC

51

VvDC

DDC DLSO



(2)
(3)
(4)

(5)
(6)

DFTQC

DFTQC

9.2.5 Sector 5

1)

(2)
1)

2)

3)

4)

FDD

9.2.6 Sector 6

1)
1

a) MMC

Koshi Barrage

MMC
CcC
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3)

Board
“Market Development Committee”
CcC

4)

MOAA

(2) WM cc

a) MMC

b)
c)

MMC

MMC WM CcC

WM CC MMC

a) MoAC

Nepal Agricultural Marketing

WM
(MMC)

Market Development Directorates

MoAC
MMC

Nepal Agricultural

Marketing Development and Management Acts

b)

c)
d) WM cc

e) MMC

Nepal Agricultural Marketing Board

Market Development Committee

Market Management Committee
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MoAC

MMC
(3) WM cC
1
CcC WM

a) ccC

b) cC
c)

d)

€)

f)

g)

2
MMC
a
b
CcC
(
CC
CcC
WM

CcC

54

WM

CcC



Table 9-38 )

Table 9-39

cC
CcC

cC WM

CC
Table 9-40

cC cC
cC

NWM

55



CC WM

cC
PP CcC
PP CcC
cC
ASC/LSC DADO/DLSO
f)
WM CcC
WM cC
WM CcC
CcC
(
MMC WM/CC

Table 9-42

56

Table 9-41

O/D

)



4)

)

oJT

WM

CC

MMC 5%

CcC

MMC

WM CC MMC

Table 9-44

57

Table 9-43

MMC

WM



1)

2)

3)

4)

a) CC
b) CC
c) CC

b)

b)

c)
d)

9)

PP

PP CcC

cC

CC

CC

PP

CcC

PP
CC  MMC
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1)
a) WM

b) WM

4)

5)
a)

CC

1960

CC
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g) MMC

1)

2)
PP
(i) (ii)
(iv)

b) PP

c) PP

d)
Agricultural Marketing Development Fund

e) PP CP

3)

b)

c)

60

cc CcP MoAC
PP

(iii)
(V)

Board’s Fund as

CcC NWM

MMC



4)

5)

f)
9)
a)
b)
c) VDC
d)
e)
a)
b)
c)
d) CC MMC
e) WM  MMC
f)
PP cC
0)
cP
CP CC WM
h) CC WM
cc WM

61



6)

MoAC

MMC
Market Development Directorate of the respective Departments
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927 Sector 7

(N
1
a
b
2005 12 2010 14
5 5
5
c
2
MoAC Site A
500
8m 6m
Site B 500 Site
, ,1.5m
Fig. 9-7
d
Table 9-45
1 2 1
1
200
10 1 1.5
12 14 301
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50

1 1875 / x 200
2 281 |/ x 50

Table 9-46, 9-47

NMW

Table 9-48, 9-49

Table 9-50
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f)

A B)
3
/
1
3.5x6
35 50
A B Fig.9-8
Fig.9-10 Fig.9-14
2010

65

RC

Fig.9-9

RC



i) 2010
i)

(ton/m2)

i)

1997

30

70

Fig. 9-15

Table 9-52

66

26

1.8km

200
Table 9-51
30,000 2,000
6
i) iii)

20.0m2



Table 9-54, 9-55

Table 9-56

30
1/2 15m3

67

15.9 m2

Table 9-53



()

Fig.9-18 Fig.9-20

Table 9-59

Table 9-60

Table 9-61

68

Table 9-57

Fig.9-16 Fig.9-17

Fig.9-

Table 9-58

10



3

Table 9-62

(4)
(DFTQC)

DFTQC

DFTQC / Table 9-63

69



10.
10.1

10.1.1

10.1.2

10.1.3
10.1.4

10.2

- NWM

10.3

2000

DFTQC

12 1
12 1
1 73.95NR

Table 10-1 Table 10-8
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11.

11.1

11.1.1

11.1.2

11.2
11.2.1

1)
1)

2)
3)

(2)
1)

2)

(3)

4)

2000 12
2000

Table11-1 2 3

Tablel1-5

50

12 US$1 Rs73.95

71

EIRR



)

11.3
11.3.1

€Y)
1)

2)
3)

(2)

1)

2)

3)

4)

(EIRR)
Table 11-6

Table 11-7

Table 11-8

Table 11-9

(Case2

(Case4)  EIRR  8.4%

(3)

60%

CC

NWM

72

CC

EIRR

3) EIRR 11.3%

cC
NWM

WM

9.9%

PP

40%



11.3.2
(1) NWM CC
Table 11-10

)
Table 11-11

Table
US$200,000 (Table 11-12 ), CC US$78,000 (Table 11-13 )

3
(Table 11-14 ) FIRR FIRR
11.4
11.4.1
(¢
1) Table 11-15
2) NWM CC Table 11-16
3) Table 11-17
4) EIRR Table 11-18 EIRR 3.9%
(2)
Table 11-19
CC
3
CC 65% 35%

73



11.4.2

(1) NWM CC
Table 11-120
2
US$20,000 Table 11-22 CC
3)
Table 11-23

(Case 4) FIRR +0.9%

10

Table 11-21
US$360,000

US$78,000

74

(Table 11-13

20

NWM
)



12.

12.1
1)
1)
2)
3)
4)

(2)
1)

2)
3)
4)
5)
(3)
1)
2)
3)

4)

(59%)

27%

1995/96 14%
9% 1996
18 % 67%
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22%

90% 3% 34%
5%

5% 1%

)

12.2
(@)

CeProlnn
1
1992
WEPCO
WEPCO 1 2 10
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(2)

(3)

4)

12.3

12.3.1
1)

(2)

5 Fig. 12-1
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(3)

4
)
CeProln
CeProln
1 Rs.450 CeProln

78



CeProln

WEPCO

12.3.2
1)

19

79

100



2

10
10
200
40

30%

(3)

11
40 50 11 130 150
1956
1 5 275
UNICEF
Rs.2,000,000
Rs.1,000,000
(Fig. 9-11

80

60%

)

20m

11

1,400

30



4)

(5)

(6)
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BMC Americorp

12.4

12.4.1

1)

(2)
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13.

13.1

13.1.1

€Y)
1)

2)
3)
4)
5) CC
6)
7)

(2)
1)

2)

13.1.2
@

1)

2)

3)
4)
5)
6)
7)

(2)
1)

/P

Table 13-1

CcC
NWM CcC

cC MMC

DADO MoAC

83
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2) MMC
3) OJT
4) MMC

13.1.3

1)
1)

2)

3)

()
1)

TLDP NGO
2)
DLS DLSO

TLDP NGO
3)

4)

13.1.4
1)

(2)
oJT

13.1.5

1)
1)
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MMC

2) WM cC

3)

(2)
1)

Nepal Agricultural Marketing
Board Market Development Committee
WM CcC (MMC)

2) WM cc
WM cc MMC MMC

3)
NWM cc

13.2
( 2005 )

2010 ) 1015

13.2.1
(1)

MoAC
National Market Management Board
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2

3)

4)

(5) NWM

1)
2)

3)

4)

5) WM

(6)

NWM
(MMC)

(")
1)

2)

(NWM)
(PP)  NWM
CP
cc NWM
NWM
CP
NWM
1 2
cc
MMC
NWM cc
cC
cC ( )
NWM
NWM
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3) DFTQC

4)

(8)

13.2.2
1)

(2)
(3)

MMC

4)
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14.

14.1
14.1.1

1)
(2)
3)
4)
14.1.2

1) MoAC
Nepal Agricultural Marketing Board

(2) (NWM)
(PP) NWM

(3) NWM
CP

4)

(5) NWM cc
MMC
NWM cC WM cC

(6) NWM cc ( )
(MMC)

(7)
1) NWM

2) NWM CC

DFTQC

3)
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€C))

14.1.3
1)

cC

CC MMC

(@)

oJT MMC

3)

4)

oJT

()
WM cc

WM cc
(MMC)
WM cc MMC MMC
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NWM CcC

14.1.4

1)
1)

CcC

CC

NWM

2)

()
1)

EIRR

cC
cC

2)

EIRR  9.9%
EIRR

40%

60%
CC
NWM

3.9%

65%

90
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14.2

(1)
MoAC Nepal Agricultural Marketing Board

2
MMC
MoAC

(3)

CP CcC NWM

43
1) MMC

2)
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(5)

(6)
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Fig.2-1 Vegetables imported from India in 99/00
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