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A2-1 Industrial Design Workshop (Phase 1)

Date Program Text
July | 2 | Sun | am| Summary and analysis of the export market.
pm | Opening / Introduction of instructors and participants.
Lecture: Design process, Commodity design with value added
(LCD projector).
3 | Mon | am | Establishment of the basic concept and target setting.
pm | Preparation of marketing charts.
4 | Tue | am| Preparation of design image map and design plan.
pm
5 | Wed | am Development idea sketches.
pm
6 | Thu | am
9 | Sun | am
pm | Review and refinement of the idea sketches, with consideration
10 | Mon | am| oninternal mechanism.
pm
11 | Tue | am
all Rendering (with computer, and/or markers).
12 | Wed | am
pm
13 | Thu | am| Drafting of preliminary dimensional drawing.
16 | Sun | am
all Development of 3D sketches.
17 | Mon | am
pm
18 | Tue 22 Review and refinement of the 3D sketches.
19 | Wed | am
pm
20 | Thu | am| Preparation of model drawing.
23 | Sun | am
pm
24 | Mon | am| Preparation of surface treatment and coloring plans.
all Preparation of graphics groundwork.
25 | Tue | am
pm | General review of design process (closing of the Phase 1).
Lecture: The relationship between production process and
design.
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A2-2 Industrial Design Workshop (Phase 2)

Date Program Text
Oct | 18 | Wed | am | Opening/ Review of design process (Review of the Phase 1). Design process
pm | Refinement of the design mock-up. Mock-up
Lecture: Merchandising concept - ROBO (LCD projector). ROBO concept
19 | Thu | am .
Preparation of merchandising concept.
pm
20 | Fri |am
pm
21 | Sat | am .
Devel opment merchandising concept.
pm
22 | Sun | am
pm
23 | Mon | am . .
Preparation of presentation.
pm
24 | Tue | am| Presentation of the MD concept.
pm | Genera review of design process (closing of the Phase 2).
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A2-1

"Market-in" product concept
Visual presentation of
concept (deforming)
Design evaluation and
verification

Concept of product
promotion and consumer
appeal

Marketing
concept

Design
development

Consideration on

technology and
production

factors

Finalization
of design

Design
verification

Presentation

/ Design as competitive\

edge

Design as value
management resource
Presentation to allow
management decision

J

techniques
Product design with

design and production
technology
Innovative mind and

point of production

N

Introduction of product design

consideration on engineering

workmanship as the starting

v

Establishment of
product desian

Presentation on successful cases

Consumer and lifestyle survey

Exploration of needs and wants

Storefront survey

Establishment of hypothetical concept

Definition of product features, prices and specifications

Field tour on product development and production sites
Idea development

Use of image maps and panels

Development of idea sketches
Review and refinement of rough sketches

Consideration on elemental technology

Consideration on requirements in mold design

Consideration on material used and surface finishing method
Consideration on internal mechanism and functional working

Preparation of rough drawings

Production of rough model and definition of shape and usage
Preparation of final sketches

Preparation of design drawings

Preparation of design models

Finalization of coloring, surface finish and graphics

Final decision by design department

Design verification and evaluation
Interview survey of retailers and consumers
Formalization of product concept
Presentation to technical and sales departments
Presentation to management
Adoption of final design
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