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2.6, Ancash PTDZ (Zoane V1)

2.6.1. TPhysical Counditions
The Ancash PEDZ is located in the notthern central part of the country. The capital
cily of Ancash Department is Huaraz, The geographical features extremely vary
from the coaslal arcas to the mountain areas. Tt is at the altitude of about 4m to

3,374m above sca level. It is hot during the day and is cold during the night. The
annual average temperature is 22.6 degrees with relative humidity of 78 %.

Figure 2, 6 Ancash PTDZ
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Saciocconomic Conditions

Ancash has a total population of 1,035,321 in 1997. It accounts for 4.2 % of the
national population and ranks 8thin Peru. The population has been increased
gradually, however the population increase rate is shightly downtrend, More than
half of the total population lives in the urban arcas (§9.0% in 1996). The average
population density is 28.86 persons per square kilometer.

The gross regional domestic product (GRDP) is USS$ 789 million, and per capita
GRDP is USS 770 in 1996. Bach one ranks 13th and [9thin the country. The annual
increase rate of GRBDP on the constant price of 1979 is 5.62% in these 5 years.
Services sector is the major industry, it accounts for 29.7% of the GRDP in 1996.

Setvices sector for government comes sceond (15.79%), and agricultural sector is on
the next (14.9%).

Table 2.17 Major socioeconomic Indices

Adminisyalive area (km2} Share Densty
Geography Tolal | Costa { Selva | Slena Towl | Costa | Seiva | Sera | 2385
LR R o] Z279%0] 100% 2% 0% T8% | (Popkm)

Populai

Totalpopulafon Annualgrowh rale
on [Year 1972 1961 1953 1396 1597 | 72-81]"81-53] 93-B6 ] 96-57
ToRl ) 761 A41| T B62380) SaSAn T DASSI| IO A] T AR R AR 10%

Industies Total Agit. | Fiskery | Mining | Tndusly TConstuc | Commer.|Gov. serv. Plhersery.

GRDPYear[monUS3)~ " | 7892|1178 7751 13| 829|837 e8d) 1235 ?HOT

1996

Share T{000%]  149% 3% 2% 108%| T05%|  87%| 157%| 7%
GRDF gercapia 770 {USH)

GRDP annualinarease rake b&2% {192-795 oonslanl price of 1978)

2.6.3.

Note:  US$ 1 =3 Nuevos Soles
Source: Nalional statislics institute {INEI)

Tourism Conditions

Visitor arrivals of Ancash are over 250,000 in 1996, of which domestic visitors
account for 94% and foreigners account for only 6%. Aanual trend of visitor
arrivals, the average length of stay and the room occupancy rate are on the increase.

Also, the capacity of accommodations is on the increase except 1995, however this
would be incomplete data.

Table 2.18 Major tourism indices

Year 192 1993 1934 1955 1996
Ysior arivas ol 18/ 819 208100 231329 235,51 praFaL N
PDomesic 18,167 2049435 226194 22586 233,416
rternational 25652 3155 6135 10205 1643
Totalguesls iy 243,825 284679 318517 329,146 367,563
Domestc 246,675 278606 309972 31,129 338,135
nlemational 4150 6073 9545 1807|2843
Averagelength  [Tol! 123 1.37 138 1.40 144
of stay Pomestc 13 988y YAt} AR 4t
Entermational] — 1B | T 182 &6 1] 7
Ocoupancy rate 22.92% 24.63% 2465% 2384% 2381%
Sock of Holels - 118 133 160 118 185
acommoddions [Aooms | 28431 2,817 2684 2803 389
Beds 4,419 5,923 5887 5508 6,215

Source: National statistics institute (INE1)
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2.6.4. Tourism Administration and Organizations
(1) Tourism organizations
a. Huaraz . ‘ _ _
- PRIVATE SECTOR: There is a Chamber of Iotels, Travel and Tourism

Regional Agencies Association, Official Tour Guides Associatton and a
Regional Chamber of Tourism.

- PUBLIC SECTOR: Industry and Tourism Regional Direction of Chavin's region
and counts with an Industry Direction and a Tourism Direction.

b. Chimbote
- PRIVAT E SECTOR: There is only one Hotel Association.

- PUBLIC SECTOR: The Pacific Sub-region is part of the Chavin Region. This

Sub-region counts with a Industry and T'ourism Direction that also has a Tourism
Direction.

(2) Government tourism office
a. Huaraz

- The Tourism Direction counts with a Director and specialized personne! (4
persons). It functions in the Regional Government office in Vichay.

h. Ch'imbole :

- MITINCI has a representation in the Pacific Sub-region Dicection. There is
tourist information in the Tourism Direction's offices,

(3) Toeurist information center
a. Huaraz

- In the Municipality of Huaraz, there is a Tourist Information office that is in
charge of the Tourisi National Police.

b. Chimbole
- The only tourist information center is MITINCL.
(4) Sister cities
a. Huaraz

- Huaraz doesn't have a sister city.
b. Chimbote

- Chimbote doesn't have a sister city.
2.6.5. Plans and Projects

(1) Regional development plan

a. Gestion Urbano Regional de Investmentes Region: Deptos.Ancash

(Divectorate General of Urban Development of MTC,1997)

In this plan which is on the way to elaborate the regional development plan a
- including tourism sector by MTC, the map of tourism development plan has

proposed the following program.
- Coast corridor development (Santa - Casma - Huarmey)

- Highland corridor development (Huaylas - Yungay - Huaraz - Recuay - Aija,
Sivhuas - Pomabamba - Asuncion - Antonio Ray, Bolognesi - Ocros)
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Tourism Development Plans and Projects

Plan Regional de¢ Desarrollo Turistico {(Divector Regional of Industry
and Touvism -Region Chavin of MITINCI,1998)

This plan elaborated as a conceptual frame of the region Chavin shows the
following objectives:

- to optimize to gel a better to the regional tourism, taking advantage of the
resources and attractions,

- o try to get an agreement between the participants managers in the development
activitics of regional tourism,

- to promote a competitive tourism activity,

- to strengthen the identity of the national tonrism activity that manage to rescue
the natural and cultural valucs, and

- to promote and develop tourism activities diversity.

Action programs to implement the plan in 4 tourism arcas, propose 15 projects
including projects of walking circuits and beach circuits, hotels, and observation

points.

Plan de Uso Touristico y Recreativo del Parque Nacional Huascaran
(Insfitute de Montana in cooperation with USAID under the Ministry of
Agriculture and INRENA,19%96)

This plan establishes objectives as follows:

- to assist in the redistribution of visilors to a greater percentage of the park, both
in the prisnitive and the recreational zone,

- to create proper conditions for the development of national tourism, especially in
the primitive zone,

- to improve the quality of the experience for visitors, as well as minimize the
risks,

- to increase the economic and social benefits of tourism in all arcas surrounding
the park, especially on its eastern flank,

- 1o increase the presence of park employees and the supervision of visitors in its
entire territory,

- to increase public consciousness with respect to the park’s objectives as well as
its attractions,

- to reduce negative impacts and environmental damage due to tourism and other
aclivities,

- to strengthen park management capability for entrance fees,

- to improve inter-institutional cooperation in the management of tourism.
8 programs which have been proposed to implement the plan, are as follows:

- Adventure tourism program including projects of construction of huts, signs,
routes,

- Conventional Fourism Program including site plans for landuse planning,

- Program of Interpretation and Dissemination to improve visitors knowledge
about conservation,
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- Capacity Building Program including 3 Iducation and Enviconmental Vraining
Cenlers projects,

- Tourism Cooperation Program to cstablish conditions for the local participation
in tourisi,

- Tourism Impact Evaluation Program,

- Institutional Strengthening Program including control of post construction
projects, and

- Program for Institutional Cooperation in Tourism to minimize the overlapping of
functions in tourism.

¢. Estudios y Obras de Infraestructura Turistica 1998 (Ministry of
Presidency, PIT)

The followings show the projects and study of the fiscal year of 1998, in relation
with tourism sector by Ministry of Presidency.

- Chavin Lodging Tourists Hotel project

- Hot Spring development study in Olleros
d. Al Tur ‘98 (Tourism Programme European Union - Promperu)

The pilot projects of Al Tur ‘98 projects in this zone has been formulated as
follows.

- Peru Liama Treck in Ancash with trekking, camping, visits to arlisan workshop,

harp and violin festivals, Chavin de Huantar, etc., accompanied by ltamas i
Huascaran National Park.

(3) Infrastructure Development Projects
a. Road improvement project

The following shows the trunk road improvement progeam based on the MTC
project list in September 1998 in Zone VI

- Santa - Huallanca - Sihuas road project {evaluation stage: CAF)
(4) National Tourism Reserve by Ministerial Ordinance

According 1o the list of Ministerial Ordinance, the Ancash TPDZ has a National
Tourism Reserve as follows.

- Tourism Park Zonc: Huascaran National Park

190



Volume 3 Technical Documents

2.7, Lima PTDZ (Zone VII)
2.7.1. Physical Conditions

The Lima PTDZ is located in the center of the country. Lima city is on the Pacific
Ocean, mouwntain arcas are extending 1o the east. The climate is moderated in (he

coast, and annual average temperature is about 25 degrees. I the mountain, it is
moderated during the day and cold in the nights.

Figure 2. 7 Zone-¥il (Lima) Tourism Polential Zone
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2.1.2,

Socioeconomic conditlions

Lima has a total population of 7,784,554 in 1997, It accounts for 31 9 % of the
national population and ranks 1stin Peru as a malter of course. The population has
been increased, however the population increase rate is slightly downtrend. The
urban population accounts for over 95%. The average population density is 222.74
persons per square kilometer.

The gross regional domestic product (GRDP) is US$ 26,764 million, and per capita
GRDP is USS 3,507 in 1996, The annual increase rate of GRDP on the conslant
price of 1979 is 7.99% in these 5 years. Services sectot is the major industry, it
accounts for 39.5% of the GRDP in 1996. Manufacturing sector comes sccond
(23.4%), and commercial scctor is on the next (19.8%).

Table 2,19 Major soctoeconomic Indices

Adminklralvearaa (nZ] ‘ Shard Dengty
Gaography Tolat Costa | Selva | Sea Total | Cosla | Selva } Siera | 22274
. 34999 15,157 o 21,81 100% B 0% 62% | (Popikm?2)

Tolat population _ Annual growth 12k

Poputation {¥ear o7 | 6T [ 790 %% [ 107 | e[ BB | B B9

Toldl T 39270181 5,447 345| 1,126 522 |7 R AT V2| TARA SR T ATR} T 23%|T T2I%[  20%

Industics Tolat | Agi. | Fishety | Minhg | Indusly [ Construe | Commer. [Gov. serv |Other serv.

GROP Year|(mifon LISE) 267635) 3355 438 488| 62523] 293067 52041 12248] 105735

1996

ShareT T | 1000% 1.5% 0% 0% 234% 11.0% 19.8% 4.6% 33.5%
GRDP percapta ] . 3507 (USS)

GROP annual inorease rale 7.99% {52 -756 onstant pricz ol 1979

2.7.3.

2.7.4.

Note: USS$ 1 =3 Nuevos Soles
Source: National statistics institute (INE})

Tourism Conditions

Visitor arrivals of Lima are nearly 3,900,000 in 1996, of which domestic visitors
account for 89% and foreigners account for only 11%. The visitor arrivals and the
capacity of accommodations arc favorably on the increase. However the average
length of stay and the room occupancy rate are slightly on the decline.

Table 2.20 Major tourism indices

. Year 1992 1993 1994 1995 1936
Vistor atvas  Jiotal 3302314 3710415] 0,635,045] 3,790285] . 3,588,554
Domestc 3.250366| 3510955 3,289,765 . 3385811 3447305
Infernational 141,948 - 190460 - 345,180 404,675 441,189
Tolalguess  [Tolal 3351407{ 4,766,1%5] 4.031915] 5107,717] 5075988
[Domeste | 3907721 4171280 5064 350] 4,087 554 4,105555
International| 443,776 504,855 967.065| 1,026,463 970,733

Average length |Total 128 123 136 1.35 131
of stay Domesle | 120 ERRT) 121 .21 119

international{ 333 312 279 754 220
Ocoupancy fale 41.26% 1381% 4786% 4607% 43.76%
Sockof Hole's 780 ® 1,004 1,335 1703
sommmodations|Rooms | 19,255 20,974 16,243 22974 34,289

feds TR 74z 34,486 23150 3253 49,124

Source: National statistics institute (INET)

Plans and Projects

Major plans of in this zone as regional development plans seem not to exist, but
Lima metropolitan city as it’s scll has a lot of projects concentrating on
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infrastructure development such as the Callao Port development project, tele-
communication facilitics development, water and sewerage improvemeat,

There are no major development plans in the tourism scctor of this zone, but many
efforts arc on the way to claboration of programs and plans such as investment
program in coordination with CANATUR, policy making of Lima metropolitan
city, and urban development program in the World Heritage arca of Lima Historical
Center by INVERT and PROLIMA.

Estudios y Obras de Infracstructura Turistica 1998 (Ministry
Presidency, PIT)

The followings show the projects and study of the fiscal year of 1998, in relation
with tourism sector by Ministty of Presidency.

- Implementation of archeologicatl resources inventory study

- SIG tourism development implementation study
Infrastructure Development Projects

. Read improvement project

The following shows the trunk foad improvement program based on the MTC
project list in September 1998 in Zone VIL

- Lima - Canta - Serro de Pasco road project (evaluation stage: IDB)

- Lima - Canta road project (evaluation stage: OECF)
National Tourism Reserse

According to the list of Ministerial Ordinance, the Lima TPDZ has four National
Tourism Reserves as follows,

- Tourism Reserve Zone: Yacumama
- Tourism Park Zone: Laguna de Quistococha

- Tourism Center Zone:  Monumental Callao and the Punta
Cieneguilla

Chapter 2 Profile of the Potential Yourism Development Zones (PTDZs) 193
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2.8. lca TPDZ (Zonce VIID
2.8.1. Physieal Cenditions

This zone is located in the central south of the country. The capital city of Ica
Department is Ica, The geographical features relatively flat at the altitude of about
[71m to 588m above sea level. The terrain is almost desert land. 1 is very hot during
the day and is cold during the night. The annual average temperature is 28.7 degrees
with relative humidity of 43 %.

Figure2. 8 Zone-VIli (ica) Tourism Polentlal Zone
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2.8.2, Seociocconomic Conditions
[ca has a total population of 618,253 in 1997, Tt accounts for 2.5 % of the national
population and ranks 14thin Peru, The population has been increased, however the
population increase rate is slightly dowatrend. The urban population accounts for
84.3% of the total population in 1996, The average population density is 28,99
persons per square Kilometer.
The gross regional domestic product (GRDP} is US$ 1,069 million, and per capita
GRDP is US$ 1,759 in 1996. The annual increase rate of GRDP on the constant
price of 1979 is 8.36% in thesc § years, Services sector is the major industry, it
accounts for 34.9% of the GRDP in 1996, Commercial scctor comes sccond
(14.1%), and manufacturing scctor is on the next (12.8%).
Table 2.21 Major soclaeconomic Indices
Adminsyative area(km?2) Share vensty
Geography ol | Cosla | Selva | Tema | Todl Cosla | Selva | Sera | 2899
21328 15098 1] 23821 100% 89% % 11%] (Popkm2)
Tolal poputalon Annual growh rale
Peputaton [Year 1972 1981 1633 1996 1097 | 72-B1 ] 81593 ] 93.96 | 9697
Tolaf 373,338] 4465023 578708] w0V 30| BIB253 0% e IRRY T 1%
Industies Total Agh. 1 Fishety 1 Mining | Tndusty [Constuc.] Commer. [Gov. serv. {Tihersenv.
GHDPYeaI]ﬁiWGﬁUSS) T1GesT 1088 198 771320 1373 TUeTe | UiBEY| 8741 3132
1996 [|Share | T000%E| T WORE| NG| Y2AE|T TES%i O BS%| Wl 8| 34w
GRDP percapi 1,58 {USS)
GRDPannpalincease rae BT (92- 96 consiant price o 1379)
Note:  US$ 1 =3 Nuevos Soles
Source: Nabional slalistics institute {INE)
2.8.3. Tourism Conditions

Visitor arrivals of Ica are over 350,000 in 1996, of which domestic visitors account
for 83% and forecigners account for 17%. The visitor arrivals, the capacity of
accommodations and the room occupancy rate are on the increase. However the
average length of stay is slightly fluctuated

Table 2.22 Major tourism indices

Year 1992 1953 1994 1895 1495
Visiorarrivals  [Total 1655617 237020 307341 350800 353659
Domesic 14541 213635 267279y 239973 29413m
nfernafonal 10275 227385 [062 ROBTI| ~ RABiT
Total quests otal 227214 3237706 450,458 486843 481 341
Domesic | 210668 255085 402018) 423673 405037
internalional 16,546 28141 43440 63270 76304
Kveragelengh [Toll i %74 137 T30 136
of sty omesic 145 138 1.50 idi 138
irfernalional | 187 125 127 124 I8
Ocaupancy rale _ 16.73% 2155% 5 81% 26.68% 2662%
Stockol Holkels §7 141 144 171 63
accommodafions |[Hooms 2,183 2533 2671 KN R 3506
Beds — [ 303 4570 4816; — 5355] 5173

Source: Nalional statistics institute (INE()
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2.8.4. Tourism Administration and Organizations
(1} Tourism organizations

- There is only a publi¢ scetor organization, the Industry and Tourism Regional
Direction, which is divided in: Tourism Direction, with two offices, the Zonal
Office of Chincha, Pisco and Paracas and the Zonal office of Nazca, Ica and
Palpa and an Industry Direction.

- This entity controls both sectors, the public and the private sector, hotels, travel

agencies, tourist transport, nightclubs, ctc.
{(2) Government itourism office

- It depends normatively from the Tourism National Direction and
administratively from the Transitory Council of Regional Administration. They
work dircctly with the tourist offices of Lima since there is not any official
government office here,

(3} Tourist Imformation center

- There are two Tourist Inforination center, one is in Tca and the other is in
Chincha. They work from 8 am (o 4 pm.
- They only speak Spanish.
(4) Sister cities

- lea's Sister City is the cily of Miami, USA. They had a project with Tsrael in the
zone called "the Promised Land”, They were going to support us because of the
similitude of Isracl with Ica.

2.8.5. Plans and Projects

This zones, having one of the most important natural resources in Peru coastal zone
as Reserva Nacional de Paracas, has been elaborated a Master Plan for Reserva
Nacional de Paracas in cooperation with international agency.

(1) Master Plan for Reserva Nacional de Paracas (Ministry of Agriwlture
and INRENA,1996) - '

Plan Maestro Reserva Nacional de Paracas as master plan for conservation and

development plan of the Paracas National Reserve including tourism sector, shows
the objectives as follows,

- to define outline of the policies of conservation and management of Reserva
Nacional de Paracas and its area of influence.

- to integrate efforts of the public and private sectors in order to attain a
sustainable development of the Reserva.

- to achicve the participation of organized groups of citizens, directly involved in
the distinct actions of conservation of the Reserve and its area of influence.

- to promote and orient the processes of territorial arrangement at the scope of the
Reserva and its surroundings.

- to'reinforce the institutional and legal framework that assure the stability of the
Reserve.

Aund tourism policies in the master plan are indicated as follows.

- 1o determine areas designated for tourism use with the part_icipeitidn of the private
sector, promoting the development of ecotourism through the utilization of
tourists hiking course and of passive recreation at perfect limited zoncs.

- lo promote the study of load capacity and environmental impact for those areas
sclected for tourism circuils development.

196



Volume 3 Technical Documents

- lo guide projects of tourism investment to the inside of buffer arca of the
Reserva,

- to promote an arrangement of the activitics developed by the tourism agents and
other tourism services.

- to achieve the supervision and control of tourist services in the zone through the
Sub-regional Direction of MITINCI/Chincha/Paracas to maintain the quality of
service and action conducted by INDECOPI.

- to avoid the saturation of some too visited places, re-orienting the tourist flux to

other points of interest at the Reserva or outside it, by programs and necessary
actions.

(2) Tourism Development Plan and Projects

a. Estudios y Obras de Infraestructura Turistica 1998 (Ministry of
Presidency, PIT)

The followings show the projects and study of the fiscal year of 1998, in relation
with tourism sector by Ministry of Presidency.

- Nazca Municipal Museum installation projects
- Centinela Tourist Center project
b. Al Tur ‘98 (Tourism Programme European Urion - Prompecru)

The pilot projects of Al Tur ‘98 projects in this zone has been formulated as
follows.

- Tour for Disabled Persons with offers of services in Paracas.
{3) Infrastructure development projects
a, Road improvement

The following shows the trunk road improvement program based on the MTC
project list in September 1998 in Zone VIIIL

- Nazca - Puqio road project {(evaluation stage: OECF)
(4) National Tourism Reserse

According to the list of Ministerial Ordinance, the fca TPDZ has two National
Tourism Reserves as follows:

- Tourism Reserve Zone: Reserva Nacional de Paracas
Nazca - Palpa
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2.9. LoretoIPDZ (Zone IX)
2.9.1. Physical Conditions

This zone is tocated in the north of the country. The capital city of Loreto
Departmient is fquitos. The great amazon plains flat cover the geographical features.
The terrain is almost covered by the low jungle. It is hot and wet year-around, and
annual average temperature is about 27 degeees with relative humidity of 89 %.

Figure 2. 9 Zone-1X (Loreto) Teourlsm Potential Zone
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2.9.2., Sociaceconamic Conditions
Lorcto has a total population of 819,037 in 1997, It accounts for 3.4 % of the
national population and ranks 1lthin Peru. The population has been increased,
however the population increase rate is slightly downtrend. ‘The urban population is
over the half, accounting for 59.3% of the total. The average population density is
2.22 persons per square kilometer,
The gross regional domestic product (GRDP) is US$ 1,872 million, and per capila
GRDP is US$ 2,344 in 1996. The annual increase ratc of GRDP on the constant
price of 1979 is 3.63% in these 5 years. Services sector is the major industry, it
accounts for 39.5% of the GRDP in 1996. Construclion sector comes second
(17.9%), and commercial sector is on the next (13.9%).
Table 2.23 Major socioeconomic indices
Admnsyative area (2} Share Densty
Geography Tolal | Costa | Selva [ Slema | Yol Cosla | Sehva | Serma 2.7
3555 ) s ol 100% %[ 0% % {Popikne)
Tetalpopufalon Annual growh rale
Popuialon [Year 1972 13981 1833 1996 1997 [ 72-81 8093 ] 9396 19597
Toll | 408,772 5153M| 735161 708846] 813,037 26% 30% 28% 26%
industies Total Ao | Fisnery | Wring | Trdusty [Constuc | Commer [Gav. serv. Pherserv.
GROP Year[[milon USS) YEE| 89| 129 17027 IR3T| URBI|TUHRME| T 40| 73357
1996 [Share | 1000% 45% 0% 9%l T 82%) 178%| 138%1 6% 335%
GHOP percapa | 2343 (USSY
GRDPannualincrease rak 3.63% {'92-"96 conslant price of 1979}
Note:  US$ 1 =3 Nuevos Soles
Source: National statislics institute (INEN)
2.9.3. Teurism Conditions

Visitor acrivals of Loreto are over 150,000 in 1996, of which domestic visitors
account for 77% and foreigners account for 23%. The visitor arrivals and the
capacity of accommodations are on the increase. The average length of stay is on
the decline, and the room occupancy rate is slightly fluctuated.

Table 2.24 Major tourism indices

Year 1992 1983 1994 1995 1995

Visiorarsivals  [Total 97,008 116,985 105223 128550 150,755
Domesic 82855 95,669 81,725 100,495 116207
Internalforal | 14,153 "—QU,ST@ [~ 23458] T 2B3DBS|  3454E

Totl guests Tolal 190,331 241730 214710 223949 258507
Domesle "} 186025 201830 170261 V73272 196,169

internakonal 24506 40,100 43449 50677 63,358
Averagelengh [olal 195 207 204 1.74 171

ol stay Domesic 200 203 210 1.02 164
Internakonal 172 Y7 T8 181 188

Gecupancyrate 26.40% 3206% B% 3158% 3285%
Stock of Hokels [ 57 (1) 72 103
accommadatons |Rooms 1534 1,366 TA3T 1342 2011
eds | e8| 2288 2458 2214 3286

Source: National statistics institute (INE1)
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2.9

A,
(1)

d.

(2)

(3}

(4)

Tourlsm  Administration and Organizations

Tourism organizations

Public sector

- President of the Transitory Council of Regional Administration - CTAR

- Regional Director of Tourism and Industry
- DBxecutive Dircctor of Tourism, who takes care over the problems of tourism.

. Sub-regional level

Only in the city of Yurimaguas (high Amazon Department) exists one office,

which is in Charge to take care over the tourist aspects.
Private sector

- Peruvian Association of Travel agencies of Iquitos - APAVITI

- Peruvian Association of Lodging Iistablishments Administrators of Loreto —
APAEHL

- Official Tourists Guides Association of Iquitos - AGOTURI
- Tourism Journalisis Circle - CIRPETUR

- Airlines

- Restaurants

. Chambers

- Industry, Trade and Tourism Chamber. Almost all the guilds of the private
tourism scctor belongs to this chamber,

- Regional Tourism Chamber, formed by the following guilds:

Government tourism office

The organization that really takes care about tourism is the Regional Direction of
Industry and Tourism, which for an accident has lost all the infrastructure and now
we are working at a rented local, We are trying to get our own locat and we are
acquiring all the equipment which is necessary in order to follow the administration
of one month before. The organization of the personal office is as follows:

- Director

- Sub-dircctor

- Asgsistants - _ e
These are the persons we have working with us to do all the administration work. It -
is specially to'make to fulfill the norms. We are working together with the Ministr
of lndustry, Tourism, Integration and International Trade Business — MITINCI. The
idea is to promotion Ecotourism in the region because the potential and good
conditions of the area is very high for this kind of tourism. For that are important
the fodges and Inns. Is important to prepare all the ways that have any relation with
the Receptive Tourism.

Tourist infermation center

- We don’t have any tourist information center because we are very limited, but
we hope that the new major will improve an Information Center.

Sister cities

- There is no information about Sister City.
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Plans and Projects
Regional development plans

Flujo de Turistas a la Ciudad de Iquitos y Proyccciones al 2005 (1997)

This work shows a study of future dircction in terms of tourists demand analysis,

and the recommendation of Iquitos cily as a gateway of the great Amazon basin of
Lorcto as follows.

- to induce tourism investments positively on the great Amazon basin having
biologicat diversity (ccosystem).

- to develop and consolidate a clear regional ideatity with a conception of
development as mutual co-existence between human and environment.

- to stimulatc tourists consciousncss, programming (he scminar, promotion of

tourism. in coordination with the municipality, Regional Chamber of Commicrce,
Regionat Direction of Industries and Tourism, ete.

- to formulate tourism institutions for training youth on the history, geographical
characteristic, cultural of our entity, dances, monuments of the region, origins,
elc.

and this study proposes the following framework for Iquitos city.
- International tourists arrivals (2005) 104,300 visitors

- Doimestic tourists arrivals (2005) 191 160 visitors

Areas con petencial ecoturistico in tourism development potential
diagnosis map (Instituto de Investigaciones de L.a Amazonia Peruana,

1998)

The map which has elaborated recently by AP (Instituto de Investigaciones de La
Amazonia Peruana) , showing the development direction for tourism of Department
of Loreto, indicates a plan of the zoning by several categories of tourism activitics
and conservation area, and could be summarized as follows.

- o develop the 5 tourist centers in lguitos, Nauta, Requena, Yurimaguas,
Contamana.

- lo formulate and designate the 2 River Cruising Area from Parinai to the border
of Brazil on Amazaon river and Ucayali river.

- to formulate and designate the 9 Adventure Tourism Areas on Yavari- Yavari
Mirim river, Nanay riv., Tapiche riv., Tangarana riv., Baratijo-Tigre riv.,
Curaray-Arabara riv., Morona riv., ParanaPura riv., Ipactia riv., Pisqui riv.

- to formutlate and designate the 11 Special Interest Areas in Nauta, Bajo Samira,
Bajo Sakaya, Bajo Napo-Sucusari, Gueppi reserve zone, Pacaya-Angusilla river,
Allahuayo-Mishana reserve zone, Tamashiyacu-Tahuyo communal reserve,

Confluencia Ucayali-Maranon, Rimachi-Pastaza lake, Aguas Calientes-Sierra
Divisor.

Estudios y Obras de Infraestructura Turistica 1998 (Ministry
Presidency, PIT)

The followings show the projects and study of the fiscal year of 1998, in relation
with tourism sector by Ministry of Presidency.

- Nanay Boulevard project

- Second observation stage development study in Nanay
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(2} Infvastructure Development Projects

a.

Road improvement project

The following shows the trunk road improvement program based on the MTC
project list in september 1998 in Zone 1X.

- Tarapoto - Yurimaguas (evaluation stage: IBRD)
- Oracuzar - Santa Maria de Nieve - Sarameriza (evaluation stage: IBRD, CATF)

- lquitos - Nauta (MTC)
National Tourism Rescrse

According to the list of Ministerial Ordinance, the Loreto TPDZ has two National
Tourism Reserves as follows:

- Tourism Reserve Zone:  Yacumama

- Tourism Park Zone: Laguna de Quistococha
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2,10,  Avequipa TPDZ (Zone X)
2.10,1, Physical Conditions

This zone is located in the south of the country. The capital city of Arequipa
Department is Arequipa. The geographical features extremely vary from the coastal
arcas to the mountain arcas, It is at the altitude of about 12m to 3,630m above sca

level. Tt is hot during the day and is cold during the night. The annual average
temperature is 22.4 degrees wilh relative humidity of 49 %.

Figure 2. 10 Arequipa Tourism Potential Zone

N
N
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Source: JICA Study Team
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2.10.2,

Socioceconomic Conditions

Arequipa has a total population of 1017,491 in 1997, 1t accounts for 4.2 % of the
national poputation and ranks 18thin Peru. The population has been increased,
however the population increase rate is slightly downtrend. 86.6% of the total
population, almost people live in the urban areas, The average population density is
16.006 persons per square kilometer,

The gross regional domestic product (GRDP) is USS 2,996 million, and per capita
GRDP is US$ 2,999 in 1996. The annual increase rate of GRDP on the constant
price of 1979 is 7.72% in these 5 years. Services scctor is the major industry, it
accounts for 42.7% of the GRDP in 1996. Commercial scclor comes second
(18.8%), and manufacturing scctor is on the next (14.6%).

Table 2,25 Major socioeconomic indices

Adminisyative area{km2) Share Density
Geograghy Totat Costa Selva Siema Tokl Costa | Seva Serra 1606
63,5 22464 o] 4655 100% 3B% 0% 65%] (Popim2}
Tolalpepuialon ‘ Annual growh rate
Poputaton [Year 1372 1951 1933 1536 1987 | 72-817 'B1-'93 ] '93-96 [ 96-97
TOB — | SAT.E38| T 730482] T939,062| T 999026| 1010491 T 3% T T20%|  20%|T 13%
Industies Tolal Kot [ Fishery | Mining | Industry FConstuc. | Commer. | Gov. serv. Dtherserv.
GRDPYear[(mifori US3) | 23980 2118 157 268 4355 3070 5626 1582 12m7
1996 [Share — [T T000%| T 7| T 05%| 08%| 146%| T 102% | 188%|  53%| 427%
GRDP percapia 2,599 (U -
GRDP annualincreasa rake T2 (92-796 constant pice of 1979)

2.10.3,

Note:  USS$ 1 = 3 Nuevos Soles
Source: Nationa! statistics institute (INEK)

Tourism Conditions

Visitor arrivals of Arequipa are over 300,000 in 1996, of which do_niestic visitors
account for 81% and foreigrers account for 19%. The visilor arrivals and the room
occupancy rate down in 1996, however forcign visitors are on the increase. The

capacity of accommodations is on the increase. The average length of stay is
slightly fluctuated.

Table 2,26 Major tourisin indices

Year 1992 1993 | 194 1995 1936
Visrarrivals  |Tolal 241542 277770 . 298,119 328603 301,995
Uomestc 2 35 LR AL 263142 282881 244413
Infefnalional 13047 13052 _34',977 46522 57522
Tol guests Tolal 435,363 485824 458642 510853 397627
Domesic §10268] 462247 206429 4355300 305876
infernational 25091 23377 02213 15333 91,751
Averagaiengh  [Total 150 175 1241 155 132
of shy Domesie 150 175 154 1.54 125
infernalonali ™~ 193 79149 152 60
Ocoupancy rate KN cyA A% KR 3185% 2BE6%
Stock of Holkels 136 i 168 204 270
acoommodatons IR ooms 3041 4731 33832 EREE 4124
Beds ~ 7|77 57354 B7eBl T B3GR 8323

Source: National statistics institute (INE1)
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2.10.4, Tourism Administration and Organizations

(1}

(2)

Tourism ovganizations

The Regional Direction of Industry and Tourismn (DRIT), Arequipa, depeids on two
entitics: the Transitory Council of Regional Administration (CTAR - AREQUIPA),
that sces the Budget and Administration and the Ministey of Industry, Tourism,

Integration and International Trade Negotiation (MITINCE), that sees all about
Normative.

According to the Organization and Functions of the Tourism Divection Manual, this
office has 4 workers:

Tourism Director

Tourism Specialist 1

Technique on Tourism

Sccretary

Their actions take place within the Institational Plan presented annuatly by the

DRIT, in which it priorities tasks in accordance with the budget programmed
assignation.

Within the Public Sector, the Tourism Direction of DRIT, is in charge in applying
the in force legal normative for the assistance of tourists services; it coordinates
with the private sector entities for the acquisition of different tasks. Tasks of
orientation, capacitation and tourism promotion:

- AHORA: Hotels ard Restaurants Association of Arequipa

- AVIT: Travel and Tourism Agencies Association of Arequipa

- ADEGOPA: Tourism Guides Association of Arequipa

- Comite de Turismo de la Camara de Comercio ¢ Industria de Acequipa
- Comite de Turismo de PROMAS (Promocién de Arequipa y ¢l Sur).
- Instituto Nacional de Cultura

- AUTOCOLCA: Autoridad del Colca y Anexos

- POLTUR: Policia de Turismo

- Municipios Provinciales y Distritales _

- Universidades ¢ Institutos Superiores de Formacion en Turismo
Sister cities '

- Chatlotte, North Carolina, USA, 1962, (representant USA, Douglas Martin)
- Corrientes, Argentina, 1975,

- Las Condes, Santiago de Chile, 1965.
- Vancouver, Canada, 1965.

- Miami, USA, (not date declared)

- LaPaz, Bolivia, 1973.

- Biella, Ttalia, 1985.

- Valparaiso, Chile, 1989.

- Cochabamba, Bolivia, 1990.

- Nichoacan, México, 1991

- Arica, Chile, 1992,
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2.10.5.

Plans and Projects

(1) Regional devclopment plans

H N

(2)

a.

b.

Promoviendo ¢l Desarrolle de Arequipa en ¢l Marco de
Descentralizacion (CTAR-Arequipa, 1998)

This plan of Arcquipa Department aims at giving dircctions for the regional
cconontic development including industrial sector and social sectors in order to

cope with the decentralization of Arequipa’s cconomic and social activities. The
objectives of the plan are: :

- to formulate the program and evaluation of the investment programs in the
poveity,

- to promote inter-departmental projects strategically to be exccuted by the central
government, and

- to reduce the extreme poverty levels to 8% of total habitants (2,840 inhabitants
of the total 35,500 inhabitants located in 15 Distrios),

"The objectives for the tourism sector are:

- to give the incentives and to optimize the rational cxploitation of the tourism
resources,

- to cncourage programs of commercialization for the arts and crafts sponsoring
the private investmenl,

- to develop infrastructure (roads, ports, airports, lodgings) to support the tourism
industries, and

- 1o encourage and consolidate the tourism industries with the private company,

for the valleys of the Colca, Cotahuasi, Toro Muerto and Majes and the
volcanoes of Andagua.

Tourism development plans
Valle del Colca del Proyecto Tourismo (AECI-MITINCE,1998)

‘This project as a pait program of the Project of Strategic Development for Tourism
Sector in Peru in cooperation with AECI of Spanish government, is on going
duration from 1997 to 1999. The objective is ;

- to promote the tourism circuit development of the Colca Valley, Salinas Aguada
Blanca National Reserve and Valley of the Volcanoes, taking account of

preservation of the environment and social impacts to the communities in the
area. :

- to imprové lh¢ quality of life of the local communities, through direct actions and
institutional cooperation with all the tourist agents,

Al Tur ‘98 (Tourism Programme European Union - Promperu)
The pilot projects of Al Tur *98 in this zone has been formulated as follows.

- Bike Treks & Hot Springs with offers program of mountain-bike trekking in
Colca. '

- Colca Man and Nature with hikes, trekking, horse-back rides in Colca Canyon.

- Expedition to Cotahuasi with rafting and hiking through visits to archeological
sites local villages in the canyon of Cotahuasi valley.

- The Window to the Collaguas World with offers alternative program of visits to

Colca Canyon including participation to focal community’s life and home-stay,
ete.

206

la



Volume 3 Technlcal Documents

- Lico Tambo Alpaca Herding with offers of tour accompanicd by Hamas through
participation to local conununity’s activitics in Colea Valley.

(3) Infrastructure development projects
a. Road improvement project

The following shows the trunk road improvement program bascd on the MTC
project list in September 1998 in Zone 1V,

- Yura - Santa Lucia road project (bidding stage: OECEF)
{4) WNational Tourism Reserse

According to the list of Ministerial Ordinance, the Arequipa TPDZ has four
National Tourism Reserves as follows:

- Tourism Reserve Zone: Castilla y Caylloma
Cotahuashi
Qucbrada de 1a Waca

- Tourisim Center Zone:  Sabandia
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3. Result of Sub-contracted Surveys

3.1,

3.1.1.
(1)

JICA Study Team has sub-contracted the following surveys to local consultants in
order to collect necessary information to prepace a tourisim master plan,

~ Survey of potential tourism zones, and
- Social survey at archacological and other tourism sites.

The surveys were conducted in the six tourism potential zones of Tumbes/Piura

(Zone ), Puno (Zonc IV), Lima (Zone VII), Ica (Zone VI, Loreto (Zone 1X),
and Arequipa (Zone X).

The study team also purchased rcports of surveys that were conductcd in the same
manner as the sub-contracted surveys in the remaining four tourism potential zones

of Amazonas (Zone 1), Lambayeque/L.a Libertad/Cajamarca (Zone 17), Cuzco (Zone
V), and Ancash (Zone VI).

The followings are the summarized results of the surveys for the six zones and the
survey reports for the four zones. The resulis of the surveys and the survey reports
arc integrated for belter readability.

Survey of Petential Tourism Zones
Survey of potential tourism zones consists of lhree survey components namely:
- Supplementary data coltection
- Interviews with the travel trade and tourism-related 0rgai1izali6hs,
- Questionnaire survey on tourism resources evaluation
Supplementary Data Collection
Methodology

Survey team collected data in relation with tourism secter in each potential zones,
such as maps, tables, photos, pamphlets, including projects and plans related to
tourism and regional, urban development by the government including international

economic’ co-operation. It also conducted interviews with local governments/
municipalities,

Contents of data are shown briefly as follows.

Category Conlents of Data Collection

Tour Information Tour routes and packages offered by tour operators of 6 zones,
{pamphlets, ete.)

Plans and Projects Tourism development plans, reg.onal and urban development
plans, infrastructures, etc.

Interesl on tourism Inteviews with local governments /municipalities.

The final number of interviewees was as follows:

Group A

Il. Tumbes/Piura
V. Puno

Vi, Lima

Vill. Ica

iX. Loisto

X. Arequipa
Total

[ 1 et Ry L) Ly

M B
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_Zoncs

1 Amazonas )
1. Lambayeque , La Libertad
and Cejamarca

V. Cuzco

VI, Ancash

Tolal

NN D

The field work was performed from October 29 to November 20, 1998,
Results of interviews with local governments

Relationship with National Institute of Culture (INC) and
Preservation of Archeological Sites

Group A

In relation to the links between Municipality and INC for the study and
conservalion of the archeological sites in town, there is a slight majority of the
interviewees that have a negative perceplion as is expressed like this:

- "The INC s milyl an obstacle for the Municipality's work"

There is a second group of answers that shows a fluid relation with the INC, mainly
in some districts of Lima and Arequipa as follows:

In force agreements in exccution, as in Miraflores, Lima
Evaluation of monumental zones , as in Pueblo Libre, Lima
Archeotogical studies, as in Yanahuara, Arequipa

Museum projects, as in Cayma and Islay, Arequipa

Another group says that the links are eventual or related to concrete subjects (some
of them doesn't have refation to archeotogical or historical patrimony) for example:

L]

- Artistic shows

- Agreements wailing for being carrying out

- Non presented projects

- Municipalities taxes exoneration

- Infrastructure works and access to archeological zone

Group B8

A slightly majority of interviewed peop!é stated that there is a punctual refationship
with the INC regarding very concrete aspects. The topics mentioned were the

following:

- Preservation of archeological sites

- Building permits

- Remodelation or restoration works

- Voiding shanty towns in zones declared as archeological sites
- Economical support of the municipality

Other group interviewed demonsirated a negative conception regarding INC
relationship and they mentioned topics such as:
- Double function

- Legal disputes between both
- Total lack of co-ordination

A smaller group, located in Cusco and Chachapoyas, declared that there is a close
relationship and co-ordinated actions are taken to preserve historical places.
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b. Benefits that rceports to municipatitics the existence of

archeological siles and touvist visits
Group A

in relation to this, the interviewed were skeptical and expressed their negalive
perception on arguments like:

- The Municipality doesn't chargé for the visit to archeological places
- The benefits are for the owners of the tourist places
- It's locations are not part of tourism circuits

A sccond group thinks that tourism and archeological places only report to them
partial benefits or/and indircct benefits, for example:

The recovering of the Historical Center, in Lima
Reat or potential taxes

Improvement of the town image
Cultural benefits only

Finally, there is a small group of interviewed that identifics the presence of tourists
with the economical improvement of their town.

Group B

Regarding this extent, it has not been found a visible conception which tends to a
majority. A consistent group of answers, however, has a negative tendency, in the
sense that there is no economical benefit to the municipalities. Within this
conception we can find comments as:

- Archeological places are not adequately preserved _
- Centralization avoid the participation of municipality in tourism

Other imporiant interviewed group thought thal there are concrete but indirect
benefits such as:

- Improvenent in hotel, restoration and transportation services and their major
report to tax contribution to Municipalities

- Incomes originated by building or establishment operation permits

In this group, some municipality officers understand as benefit the archeological
research or the future understanding of the theme.

A slightly smaller group located in Cusco consider the participation of municipality
within incomes of the boleto turistico (tourist ticket) very favourable,

Benefits that municipalities should receive from Tourism

QI’QNQ A

When we asked if the Municipality should receive greater beaefits from Tourism
almost everybody said yes. Then, we asked how could we do to receive greater
benefits, and a large majority said that with coordinated promotion actions,
investments and assignment of municipalities resouices:
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- Assign recourses to improve tourist centers
- Promote and reevaluate tourist resources

- Tmprove access routes and services

- Give information scrvices

- Propitiate tourist circuits

- Improve the lourist services

- Support the construction of Sites Muscums

It is important to cmphasize in this group the unanimity of the interviewed in
Arcquipa.

A sccond group,' a very smaller onc, assumes that the central government must
strength the Municipality capacities towards tourisin as a previous condition to
increase the benefits of the tocal government. The following options are given:

- Central investments for roads infrastructure

- Specific economical transfers 1o the municipalitics.

Finally, some people made reference to concrete mechanism to municipality
initiatives:

- Charge the entrance or tolls to tourist places

- Cleanliness and care of the surcoundings of the places
- Coordination with involved entities convoked by the Municipality

Group B

Towards the questton if Municipalily should receive greater benefits from tourism,
the most of interviewed people answered yes. Towards the question how this greater
benefit should be supported, a wide majority answered the following:

- Co-ordinating initiatives with central and regional government and the private
sector to value the tourist altractions.

- Generating new products and circuits
- Developing investments in infrastructure and facilities

Other group of interviewed peaple centred their answers in the tax contribution
aspects of municipalities (tolls, operation permits, specific taxes) or in direct
economical participation of the municipality concerning to visit collections.

Finally, a small group claimed municipalities should legally have greater authority
over tourist aclivity,

Benefits that the population receives from Tourism
Group A

When we asked if the population was having benefits from the tourist activities, a
large majority said yes. The Municipality authorities were asked if this benefits
where significant but this time the large majority said no. It means that an important
majority (those who think that the population doesn't receive benefits from tourism
and those that consider that these benefils are not important) consider that the
population should receive greater benefits fromTourism.

When we asked to those people that consider that the population is obtaining benefits from
Tourism (although not meaningful benefits) about what type of benefits are they receiving,
a large majority said that they received cconomic benrefits in relation to incomes or job:
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- Increasing of the commerce

- Recruit of personnel for tourist companies
- Use of tourist services

- Handicraft's sales

- Increasing of sales in small scale

- Increasing of tributary collection

Another group of answers, very small, relates benefits with culture, recovering of
identity and recreation for the population.

With the question about how could the population receive greater benefils from
Tourism, the majority proposed actions of Municipalities initiatives of different
types, with participation of the population:

- Develop programs of tourist conscicnce

- Promote circuits, products and activities

- Organize handicraft commercialization

- Have an information service

- Making investments in infrastructure and other facilitics

- Improve the quality of tourism services

There is a group of people that mentioned that the central government or private
invesfors could do the following actions:

Construction of roads and aicports
Assignee resources from Treasure to the municipalities
To value the tourist resources

~ Investments in tourist services companies

There is an answer that deserves to be considered independently. It states that
MITINCI organize an annual tourist calendar, where all those festivities that could
be considered as tourism atiraction should be in the caléndar.

Group B

Towards the question if population is receiving benefits from tourism, interviewed
people divided their judgements praclically into two similar groups. There is also a
lack of location criterion in order to identify the probable origin of the affirmative
or negative answers.

When we asked to those people than consider that the population is obtaining
benefits from tourism if those benefits were meaningful, also the answer were into
two groups. It is worth to point out that on the contrary of the latest case, a
concentration of affirmative answers in Chachapoyas and Cusco were found here.

Regarding the kind of benefit that population is receiving, the most of the same
persons stated that this is given through the employment and incomes generated
from the same activily: transportation, restoration and accommodation enferpriscs,
tour operators and travel agencies and with the production and sale of handicrafts.
In this extent is worth to remark an answer from Cusco which appealed the Banco
de Materiales to support the building of lodging-houses, topic which docs not
support the lecture of hotel enterprises, tourism chamber and authoritics from the
sector,

Towards the question how the population could receive more benefits, a group
widely greater related their answers with the nced of emphasize the private
investment to the creation of tourist packages., tourist services and also in training.

A smaller group stated the need of organization and engagement from the
population to get the increase of tourist activity. Finally, a less important group
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centred their answers in the need of public investment in infrastructure and in
basical in credit support services to the microenterprise.

Availability of municipalities to participate in actions involving
tourism development

Group A

The question was if the Municipality would be ready to participate in tourism
development actions and conseivation actions of tourist resources . All the
interviewed answered yes.

Then, we asked how should this participation be done; there were 1wo groups of
answers, The first group proposed specific and clear initiative municipalitics actions

and the second group proposed combined actions between public ang private
seclors.

The specific and clear initiative municipalitics actions proposed are:
- To make and carry out a tourism development municipality plan
- Auspices of tourism projects

- Reconstruction, restoration and/or rehabilitation of abandon tourist places
- Carry out works of tourist facilitics
-~ Carry oul works of tourist infrastructure

The combined actions between public and private sectors proposed are:
- Construction of routes or roads to tourist places
- Tourist promotion

- Construction of facilities in some tourist places in association with local
companies (fike Huacachina in Ica, with support of Invertur)

- Coordinated actions with INC for the preservation of historical recourses and
cultural values of the town.

- Coordinated actions with tourist guilds in order to develop promotion and image
of the town.

As regards of how could we get the interest of the population in order to avoid the
destruction of tourism resources, the absolute majorities appealed to the necessity of
develop tourism conscience into the population through actions like:

- Organize campaigns in all schools
Convoke the population to specific works of historical preservation
Preserve our folklore

- Use mass communication media

- Elaborate adecuated legislation

Other ideas in this respect have relation with the role of INC (it is perceive as
negative and insufficient) in order to generate an identity between the poputation
and its inheritance and to involve all the organizations of the sector. An interviewed,
for example, includes expressly the coordination of actions with the police.

Group B

Towards the question if the Municipality should be able to participate in actions

involving tourism development and in tourist resources preservation, all of
interviewed people gave an affirmative answer.

]

Towards the question how they will get specifically engaged with those actions, a widely
majority stated very specific points:
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Tourism information and promotion

Preservation and recovery of specific resources

Training and programs of tourist conscience

Investment in infrastructure

Another group did not have a precise conception but their answers clearly ratify
their availability to initiate tourism development actions. A third group, slightly
smaller, relate their engagemient with an obligation c¢stablished by the law or
subordinated it to actions taken by another organizations.

Finally, towards the question how to get the attention of populatton in order to avoid
the running out of tourist resources, all of interviewed people agreed in the nced of

developing a “tourist conscicnce” in population. They proposed the following
methods:

- Technical lectures and orientations
- Integral programs

- Direct participation of population in benefits originated by the exploitation of
tourist resources

- Integration in the school curricutum
- Massive campaigns in communication means

- Panticipation of population in planning actions for use of tourist resources

Nevertheless, it is necessafy to point out, that in Chachapoyas two of intervicwed

people did not referred to what they should do, but to what they were right doing, as
follows:

- Communal actions to clean the archeological zones

- Rondas comunales {civit guardians) to protect the archeological zones
Interviews with the travel trade and tourism-related organizations
Methodology

A sub-contracted local consultants conducted interviews with tourism related

establishments such as hotels, tour operators and travel agents as well as tourism-
related organizations.

The final number of interviewees were as follows:
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(2)

Table 3.1 Distribution by type of intervieweos

Group A Tour operators Transpodt
_Agents, Hotels enterprise Total
1. Tumbes/Piura 4] 1 7
V. Puno 7 2 9
VIt lca 10 2 12
IX. Lorete 10 2 12
X. Arequipa 10 2 12
Total 43 9 52
Group B Tour operators Transportt
Agents, Hotels Entesprise Yotal
I. Amazonas 8 1 9
Il. Lambayeque, La Libedad
and Cajamarca 19 3 14
V. Cuzco 10 2 12
V1. Ancash 10 2 12
Total 39 8 47

Results of interviews are shown on the tables as follows.

The field work was performed from October 29 to November 20, 1998.
Resulis of interviews
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Table 3.2 Results of Interviews with the Travel Trade and Tourism-
related Organizations

No.jlocation lgpe of  [reidsol Numborod Numbér Typical Iravel Wnevaries Guest characlanslics Seling metheds

) Jbusiness [scecializafion | emDiovees q-Lmns_v R

1 [Crazhapeyas ltiowed Lodgng 3 “Guesis who usa [his hetd are Promotonal prices o groups.
people lom institubons hal o five or mora sp they can
tan pay this price. gel more fourists

2 (Chachapoyas [Hold {Lo-Fing 2 86% ara domestic guasts
wisiting the city of
Ghachapoyas for business

e e e A0 SN0 i Tty .

3 |Chathapoyas [Hetel todjing 3 9 Specna‘ry fravel agentsand  Prices dapend on the chants
cifizens that woutd ke to
feavel.

4 [Chachapoyas (Others 3 Dotumenlades

5 |Chachapoyas [Air Training for lourist 2 Mos!'y doméstic tounsls. Al ha moment thers is an

transpod | management Forgion loudsts constitle  offerin the flight tickots
0%, becauss tha low seasin
& [Chachapoyas |Travel Travel agency 1 Chachapoyas, Kueiap, Jaica Guides, Tolkkora, brochures
agency Grands, Leimebamba, Cernro and videas.
Ofan, Crachapoyas, Carafa,
_Pomacochas.
7 [Chachapoyas [Holel Lodging 3 2] Chenis aro workars ofthe  Whan wa have 2 studonts
. public sector, hezith and qrouD of workars we rmake 2
education seclor, There ate  offerfike 20% of ha price.
fow lourists
8 [Chashapoyas [(anguage 2 Trada Show
cenler

9 |Chachapeyas |[Radio

shation

10 [Cajamarca  THolet 27 47 Gues!s are comirg for Magaznes. TV, rado and
business. fraval agenr.ues :

$1 |Cajamarca  |Handierafts [Local handiecalt 4 When the peopie make tha

: promotion 1o theit fiands and
: s with $impls papers.
12 [Caamarca Transpodt [passengers franspod, 16 Businessmen, professionals  the client la’ lo thelr fdends
compary  [money orders and passergers fhat can about our hotel, also TV and
sperd the money Tor the Fight adio, newspapers, but
. Gicked _teqlonal

13 [Cjamarca Hotel Execulive guesls Z5 an Businessman. 90% are Direct markeling. the offics in
executives involved inmining  lima wodks together with the
activly. office in Cajamarca.

14 [Chidaye [Rale 15 €3 Businessmen and loadists  Lefters, visils fo instilutions.

. growps. Pubfic setations such as radio,
newspapies, TV,

15 [Chictayo Travel 2 Lambayeque: Tutuma- promotion {November-

agency and| Lambayeque, Sipan, Batan December). cadio, TV,
tour Grande. Folidoric medicihe, e WSDAPETS.
operalon Varabie peces for the ciienls. '

16 [Crittays Trave! 2 Visits lo the Irtemet, brochuies,
ageny and| SipandTucurnbe Brunning MAJATAES NEWSPAPRTS
lour sites. Price per perscn for tha }
operator ¥istin 2 47 day: $1

17 [Chidlayo Hotel 100 129 8% arebusinessmen and  tour operator in foreinn
20% are inbound tourists. counbiies , intemet, travel

. AQENCiS

18 {Tnjile Transpord transpod and money L] Directly makeling.

company i_(ansers rrom: e ﬁma somehmes we use
) neuspa_persbuhtsvery
o eXpense, .
13 |Truifo Holel 52 0 Our markel is led by wa have 1efalions wih e TV,
exgcutive ¢lass, principal bulwedonotuse it we
company, and the foreigners  cblain a greal per'ecbon
who have busingss in the city. thanks to our sales
gepanimant
20 |Trujtio Travel Nationa! fourism 3 The company works for Directy markelng,
agency sludents market from USA,  sometimes we use
Hofland, Latin Americaand  newspapers bitil's very
Eurcpe. Domestic lourists  expansive.
vome during the raditorat
Hie: :

21 |Trajfio Holad 12 o Tre holel receives To obtain more toudsts we
intamational toursts (French, make many confacts with the
Spanvsh, and Americans) of  lraved agencies, wa use the
the ridde class. television, media of

CommLnIcation.

22 {3aen Holel § (4] Gues's a3 iomLa Liead, They have peananect clienls.
Lambayeque, and Jaen Thay We also gat mary clients by
arg mosty busiressmen and miouthlo-medh advartising.
fasmers,
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No jLocation Typeof [Fieidsol Nembar ot Kurder Typical travel tineranes Guest characlerstics Seling melhoos

b Mbusingss IspeCialzation englovees olrooms i .

23 [Chiciayo Transport 1 Oomasts passengers and Ihe Alention 1 rsquests, depend
Company residonts of the cay. ?ﬁ ha destination and the

119,

24 [Pivea feavel Tounst packages 5 Students and aged people.  Direot eflering because wa
agency and arg & well known agancy in
four the ared.
soeralor I [

25 [Tunbes Travel 3 Estuary and mangroves in workshops in fima for
3GeNCE BN Tumbes: §20 por porson, Tumbes, ecatoursm.
four Reserves in Tumbes: §55 per brochures, ageaties.
perator person The participanisin

Bys Tour are mostly addlls and
professionals, _

26 |Tumbes Travel [ Baach hotel 47 persons $125 WMagazines, 1adio, Tax
agency and 4 dg\:s, 3 nights each o),
ot beach hotel and city 40
operator rsons 1008, mangrove tour

in Tumbes and playa $25 per
corson wihodt lunch, .

27 {Tumbes Transpint 2 They wail fof the ¢lients. also
cOmpany 1ado and tv

28§ [Mancora Hotel Beach reson 25 Surlers and walk in gues! jﬁo&sﬁaﬁds book, lace to

= 2,

23 [Piva Teavel [ Chanchaque-Piura {4 dzys advertising brochure and

agency andt 3 nights). Huancabamba- peesonal advedising.
Piwa (4 days and 3 nights)).
Ch'dayo—l.amba{eque t2

i days and 1 night). ]

3) |Piura Travel 5 If_"‘lura (Ag;bab?'M ) advertising bough
ager uancabamba, Moropon). NEWSpapers,magagines,

s YOU Can practice ecttourism, brochures and personal
Featmend for companies,
31 [Puno Hoted 14 ¥ European passengers travel agencies that maka
) res¢rvations, sometimes
brochures and advertising in
intemet and travel agencies

32 fPune Travel Receplive louism 9 The radilional tinerary is Representatives inima

anency Uros Istand and Siltustant.
They have a’so the chance to
visht Taquita Istand. From 45
Dl pETSon. - aﬂd

R [Puro Transport {Intemational ranspont 5 Pagsengers that come Travel agencias and own

company | between Puno- Yrain n?ge&er kirds of o office
Cepacabana-la Paz. transport

3 |Puro Holat Receptive tourism 12 kL Feceplve four'sm and inlem  nadonal fourism chamber,

ourism brochuses and magazines

35 |[Jufaca Traved 1 Selling domeshe Soht ickets. Radio logether with the
agency Domesic foursts constiule a yeglonal direction of tourism

99% of he tctal sales. of Juliaca

3% [Puno Taavel | Travel sendcesand 3 Lago Sagrado four. Sifustani Direct sale, indirect sale
agency  {lourism programs. ruin 1our, Puno-La Paz. through other braws! agencies.

37 [Puno Holel Reception of 13 2 Foreign lownis! , especially  Wa are advostising Geeally

busingssmen and from France. and obiain the recognition
inigraatione] tourists that our holef is abestin
quaity sd nPxoin

33 §Puno Transporl | Transpod Yo Matant 2 {he 50% are residents and the Direct offer in the pot.
gompany  |island other percent 40% are

Torglgrgry.

33 [Puna Travel General lounsm 3 M iceny $120. Sacred witemalional
agensy valley $40. city lours $15. wholesalers France, USA

and some agency in Tma,

40 |Cusca Travel Ecclourism Many tineraries, Lima- Ihey make sludies ,
agercy ArequipaPuno-la Par commission, infermet

41 |Cusco Held Kitchen, restaurants, Cufture, mystica? and Infernel, e-mall, inlemational

national and ecaingical fourism fairs, ete
infernational food

£2 Cusco Travet [] Lima - Cusco - Puno. Lima - International fairs, post, e-
agency fquitos, Lima - kca, Lima - mail

Chicleye - Trjifto,
43 [Cusco Hoted Infemational food 80% ol the recepliva lourism  Marketing giddes, tour
isecoloursmand the 20%  operatos in Texas.
are famifies and business.
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No {tocation Typeol  [Fieldsol Rumber of Nurber Typical raved ingzart Guestcharactenstics Sefing melhads
b lbusinges  fopediafipafion gmolovees olfodms I — _ e
44 JCusco Travel Receplve tourism Inlzmationsl Tars, magarires
Bgancy and
our
~Jeterator - - e
45 |Cusco Hobed Receplive tourism Amencan, European, Asan  Inlemational fairs, magazines
and national lours!s. and a gaod séevice
46 |Cusco Travel - {raceptive Yourism, 12 Konicancha, Satsayhuaman, Lima
agency  packagas, branspon Pisac, Unbamba,
_ Olantaglambo. .
47 [Cusco Heotel Lodging, tood, Agerbetween 23 and 40 Intemational {airs, magjazings.
ConVenhions years old
43 [Cusco Transporl [travel agency, air H Amenican clizens and wodkshops, brochures,
company  |transpod students magazines, inlemet
43 Custo Transport | Exclusive ransport 4 Persons of madium age, Gusca traval agencies and
pompany visilg o the reprasentatives
50 [Cusco Travel — [Tours atloufism 8 Bus Jight aircal §1585 (9 Inlgrnational representalive.
agency  fzonesand malaly at days). Bus, gt sircralt web ste and inferest in fair,
Manu $1195 (6 days). Bus, fight
__Airerat $1098 Y, .
51 [Cusco Travel No ora 3 Bookings are made {rom Thiough international and
agancy Uma, Arequipa, Cuso. others Penadans wholesalers.
People visit Nazca Unes, Wa are planning o produce
Ballestas Island, and 99 discourd rates (Jansary o
Earaus. lo Arequipa om Juned
usoo by E‘m
£2 [Chimbote Transpod [passengers ranspod 10 Adou 2G years of tha iife give
company |, money orders, them a very good prestige.
parcel post, glc. in the
waty Chimbote-Trujiflo-
Lin
53 [Chimbole Holel 3 t2 The clients tell thelr ifends
abaik the godd sanvices.
&4 JChimbole Holel 12 =) 95% are businessmenand  Newspapers end lelevision
‘ doclors. .
5 JChimbole Travel Intlemational fight 3 Promoticn of evenls. Selling They have their own
agency  [ficke!s, money mdomesﬁc flight Lckets brochures.
transler. ot infemational ones,
because there ks nok an
- 2irpord in Ghm']mg.
£§ [chimbota Travel 2 Middia class henls. Fluent Bacause the good senice, we
agency clients wanl fo travei bo have our own market
foreign countrias for vacation,
57 [Huaraz Restaurant 'Grib, sandwiches, t2 Yy mouth-lo-mauith
videos. advertising
58 |Huaraz Hotel 3 9 | adverbise my company
{rough the yeliow pages and
German magarines, betause
they had inchisded me and bwo
more comparies in Huaraz,
&8 [Huaiaz Hctd [ 3% Gererally we atlend peopie | Generally with Majaznes oul
who 0oma for work, travel  of ha counby ar.dggzﬂ\e 200
agencies, studenls from with infemation sponsoring
60 |Huzraz Hotel 7 21 S0% from receptive fourism  we use magazires, aifines
and §0% frorm nationals. 80% and brochures.
are Spanish and nadonals.
The bigger percentags is from
fim
61 |Buaraz Travel 3 Fromb and ¢ soial clagses, §work wih a video compary
agency because of holals, few flights, 100, and paricipate in
and the tow quality of interrabional markals.
services. There is quanbty but
: ng quality.
62 [Huaraz Travel Ecoipurism 2 Ahending peple wha want 1 hava bwo representatives n
agency ecclurism, trekking, Iips to Eurape, bul the most
foudst places, Eurogeans impodant is the
lock tar and economic recomm.endations of our
thirgs. We povide equipment chents.
and ransportation
63 (Huaraz Transpot [Passenger 8 travel agents, business men, lslevision and rado
oompany | transpodation: shudents. promotion, trochures, we
Chimbote- Trajitlo- cher‘dse n Huaraz and in
ma.
&4 |Psco Tour th cire.t. 4 Lima- Baflestais a typical Fsi“g\hl oW we afa working
operalor tirerary. Pices depend on with fourism sfudents who
SEASON. peoeole the sales in the 2one
10 get national foursts.
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Na{tceation Typaol  |Fieidsof Numberof Numder Typdaltravel Wineraies Guesi charactedstics Salling mehods

N I busingss  (seecializalion  evelovess odroomg S : -

£5 (Fisco Teaiel Paracas. 3 European students coma in Wa wark with agancies iom

agency wirder. Gima and with ofhers s
pefican kavel and with
promoters infca.

65 flca Hotel 4 0% ratona’s and 30% W promele duting atthe
forgignérs. business people  year theough radip ard
from both, vacations and tetevision we have two

—_ e e et e et e e -_____J&Iudm______ﬁmsmﬁismm___

67 |Nazca Hilel Pl dound lourism, 3 20 years we 3ta working with
[ omofers in fima, students
profesaona sd\ool evenls, .

12 N

63 |Paracas- E] 135 Recepm Tourism; they slay Woagh mmlwcns inou

Pisco one night 1o vigit officg Inlima, alea wo use
estas istand. very few of - magarines.

lhe'n decided to stay longac

- — and visll ancther atiractions.
9 {Nazca Travel inbaund toudsm 3 Nazca lines fights, tand offer dirocliy 1o tousts in
agancy cirpils, Aveta%%age of tha bus slops. tha "Jaladarss’

padicipacts is offer senvices with lower
prces.

70 [Nazca Tour icbaund toufism 3 Nazca has fols of aftractions wa arg inferested in the

oporator and no only Nazea tines, Eaca fon thal our clients give
peogie can practice usa of Qur good sendces,
adventure spons and sand fairs, brochures, intemet.
board,

71 fiea- Pisco Holad Only concessonalres 11 S5 B0%arg engineers that coma  Wa advertiss our product
for busingss. nationals arg thmugh 1ha newspaper,
from lima and foreigaers in - somelimes we attend our
groups from Raly. resenvations by lelephona.

72 |ica Tour Mgquediogical towrs, & 30 Yo 90% Paracas Nazca- Theaugh agencies from ima

operatot  [paleontalogic lca. Flights to Nazca Unes. ard giving & good senvice.
SXCLSIOnS. The prces can changs
depending on the economical
siteation of the ghent. Most of
tha clients ara Eu
znd tha US markst
incieased,
73 |ka Transport {Roya¥ Class sendces @ They havs very c(vnroﬂabie tnformation in diferent
company servioes as of royal cfass, for tanguages.{Enghish, French,
them to go back io ima !hey Geman, alian).
use {ravel agancies’ sorvices.
74 [Psco Transport | Transpor senvices for 80 plncipally badesmen from  wa do ot have subsidiaries,
oumpany  |Lima-PiscoLima, fison, French lourish, Israefis, there are agencies 2nd the
Pisco-ica-Pisco, and Dudch and Greeks. principal of them is In ima,
fea-Naxca . the safes ana dirgctiy o
cliegnts. we doa't have
¥

75 [Nazxca Hoiel ] Fd) Piolessionals, studanls itis mirimum, the sales are
Argerilings, ¥aliansg, admiristrated by fca.
Mexicans, groups of
angineers, archagologisl. The
Iscaefis ar2 swear and ruder,

Mostof French people are
eidery people, they complaln
) frequenity when tha voucher
e : docan ok,
76 [lquios Travel Sales of nafional and 3 Sates only in tha office,
agency  |intemational lickels
and fouris! packages,
louristinfoanzlion,
17 iquitos Travel Toudslprogramsin -~ 100 152 Programs: tekking, ishing, advemse 27 magazines
agancy andi the jungle. Vighs. outcide of our pounlry. 23
1o pages in inlemet, we are in
00aralor ifl
73 l'quites Tour Food, odging. B 40 lingranes: lquitos, inns , wa have an office halis i
oparator  |temeslsal, aqua'tc luitos, The piices are charge of the sales infima,
elC. diferent depending on the information is senk by fax.

- pecessifios.

72 [lquitos Hotet Logging and calerng. 45 &0 Arnencans (30% because of  Direct sales, advertise in

Inbound toerism tourism and 20% because of  magazines (Trafico, Guia
business) nationals because  Aerea), internel.
. budness,
80 [iqislos Hole Accomamodalion. F7] [1] Perurdans 70% fousiness],  the pancipal way is ko offer
0% Amercans. tho enlerpns-es national
travel agenties, the
inizmel and inlemational
& [lquitos Travel Ratonal ad [ Wz only sell air ticke's. Direct sales in regional
agercy  [rdomational lickels. enlemprises, offenngs for
Chiristmas, independence
day, sonls, elc.

82 [lqutos Tourisl Ecolourism 130 Good economival stgation]  We wse the Tour operziorn of

ships g%sons oidec than S0 years  Amazonas.
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No focation Typaof  [Figldscd Numberof Numbar Typical travel tineraries Guesl characlenishes T Saling methads
[ lbusingss _ssoeciaizalion  _ _emolowies ¢hrooms .
83 [rquites Hedel Accomodationand S0 9 “"Business a*ants feis0ns in the Travel agencies and intermel,
oriertation. peliolieum nnd«.stry and tourist
B4 auites Vole! Accomodation and 10 5 " Perpvian exacutives, eidedy | Verlaenla agencia y venia
ca'stena. torzighass logal.
85 [fauios Tour {nais and tourst 6 F) Tnp o the inn near e Nanay promotion s realizad Gwolgh
cpgralor  |packages fiver, Wip hrcugh Marafion the wholesalers infima,
dver, visit 1o nalve people. The agancies from miami, and a0
prica can ba diternent ) by infamet.
O .- [ {11111 .
B5 |lquites Transpad Passengers transpor 5 Panvians, lo:engwers {USA,  Direcl sa%s, commissons.
compary  [intha route of laudos- Feance, Spain, coombig and  adverisments in magazines.
Tabatinga- lqutos. brasi).
&7 [rquiles Transporl [Receptivetoudsm 34 &4 relired peoply, workers, wa d‘ & i hrough Yravel agencies
company  (and sanvices. doclovrs, scientishs, students,  from bma, brouchures,
receptive lourfism. intenelwdeos. in other
co_ml_(ies gl agents lom
: ___miami e
83 lArequipa Transport flransporiiccolca 2 {here are two kinds of senvices  In out counlry, is done by local
company  [cannyon Jull and privabs, we atlend fravel ageniies.
gropus of foreign poopie,
89 [Arequipa Transpot  [Colca cannyon, 5 Maost Forgigrers, very few We make promotion through
company  [vocano valleys, natiorals. travel agencies.
colahuasi cannyon,
Gty Jonurg _— :
0 Arequipa Trave! - 3 Fouginners fooking for they work with lravel agencies
agancy ecolounsm, from fima, and they maka the
conlacks.
91 {Arequipa Travel Operalor of receplive 5 We operale ouf itnefaries They work with wholesalers
' agency  [tourism. according To the requasts from agencies, inlemet, in other
thae headquaders inLima. werdsités done by e-mail given
10 tha intemational wholssaler
agencies.
92 |Arequipa Travet Ecoturism [ The typical ﬂmeranes ara the Thiough trauchures, louns'n
agency Colca Canyon, Puno, and makels, and the most important
Nazea, Co'ca costs $40 01 $35 ihe reoommendation of its
aM a prwa'fe senits costs $70 Cierts,
93 Aequips Travel Inbound lourism, & § Colca v«ﬂey g days) Sl @ they work with whelesalars,
agency  |Parador del Colea, passangars 80 private operators lrom ima and
sales of domestic ang senvice, catering, accomodalion forzigners.
interantioral tckeds. and specialized guides.
94 VArequipa Hotel Accomadationand 11 Fi Mosiof themataforeigness,  the mestimportant is marketing,
ralelzda. workers and very lew bussiness thiough wholesalers travel
people. agencies from fima vsing
brouchures and tourist guides
95 [Arequipa Hotel Accomodation 8 £0% exzculives, managers,  [he maostimponand is the
45% tounat that come for recommendation of our cliests
busingss. and the conlact with local and
natioral agenties.
95 [Arzquipa Hotel Aocomodation 7 13 Nationa's and forzignars they  Prircipally contact with agencies
come for toursm and busingss. andtourst erdecprises.
97 [Arequipa Hotel Ledging 8 21 Mast of them are foreigners and They work with wholesaters from
exeoutves from diffaranls firma,
COmfates in our counly.
98 |Arequipa Hoted Lod?ing and 65 53 naliorial tradamans, Eutopeans, We pomole thro ough tra el
CORTETEncas SEIgNs. Asizes, and Amangans. agemes {whoigsaleis) and wih
focal enterprises.
99 |Arequipa Travel Cperalorofinbound 6 Wa operate our itineraries they work with wholesalers
agency  fwurism. aocond {6 the instructions travel agencies, ternet, e-mall.
from ouf headquarasin Lima,
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Wi 163"

Adverlisement poncepls

 Typect Nagative feed backs Clierts by natonaity Warked segments
TYSINEss s
1 - [Chachapoyas {Holel Jourstinformationis providedin Thereis no negaliverelercrces  thetoursls e Mom i USA,  yes, exists. they are promoting
brochures, Courler 5nd e-mad Francs and not oo much {ho lourist sites.
Peruvians
2 |Grachepoyas [Adfd T | Thereisncgoadprometion T B0% are om Peru and 1 rest
from Yoreign couries
3 \Chachapoyas [Hotel | They orgamzed bour iofourist  They GonT exis! yel Furopeans 2nd South Amedtans
sies
4 [(Fachepoyay [Others [Videos There is rol good reads “No'gdides and no irformation
5 [Chactapoyas [Ar  |localpressendndimain sotial  Theve is & negalive ieference for The peopie from fima useho I would be e foad cajamarnca-
ransport  [clubs and ravel agencies the delay of the flighls &p&n&s bt Iha locat people use chachapoyas-ima
S J—— 505
6 |Crachapoyas |Trave! Wrila medias. Tha aceess road lo founstand  Peogla from Ewrope and the peaota in the holst,
agency programe about air service. Americans. restavrants they need a ol
preparation. the guides dont make
thetwokaged
7 {Chachapoyas [Bote Afew medas of pomunicalicn.  They dont have airsenice and  the principal clients are Tha senvice in (he restavrants are
the road to chachapoyas pedio  Pervvians the loreign lourislare  very defficient.
fuls is damaged. fmexican, phople fran Gemmany
. and auslagn,
8 [Chachapoyas [language [Medhas of comurcation, Tack of infraeslructure, franspod
centet and they dont have pessonal
Yreaiment.
§ [Chachapoyas [Radio in his moment thera's a few We canmaks lourismbeczuse  (he lourisd that coma s from Deficient quaity.
station information about the zoce thay have only one fight o Europe in special people lrom
becausa theleast bl interest thachapoyas. gennan.
ah-gy& ]!ﬁ kﬂ!li 4]
10 [Cajamarca  [Hotdd 15 very impodant Yes because the main road is Aot Foreign citizens 15% but for They are students bul we dond
v good conditions business wirk with them
11 [Cajamarca [Handicrafis [ts basic The Penwvian toydstis satished  Nolloo muchforeignclients. — We work i home decoration
bot aot the Tereign toudst {hey prer fo bay jewelry and
texiiles
12 |Cejamarca ~ (Transpid [f5 necessary, butincajamarea yes, becavse the qualilyand  The mostly ara Pervians, USAT Because The boom of mining
companry  [there is not enough promotion cause there are notenough  and South America
bedsinhe high season
13 |Cajamarca Hotel Is the bestbut we have tonow  yes, becauss hereis nol enough Nodhamedcans and Canadians.  The nafional lourdsm arfive 1o owr
how to use franspart %Tsokom South America and  hotel lor:dzastem and
U i nGe day. we are know
e “\5999; .
4 Chicayo Hale? Ladging for the acount Notenough space andthe area  Ecualonians, France, USA, china, Conlerencistas, docenles
exatutiveswihiow prices and  is nod good because the menco, taly univarsilarios.
commodities p?mpela:noe. theta is not enough
EQHT
15 [Chiclayo Traved Transpod and lodging have thelr  France, Spain, USA Pengionists
agency and dilerences becaus-e"\?'e pices
{aur
18 [ChiZlayo Travel Brochures, ravel agencies in - Problems withtha sendcesin - USA, Germany, France, Spain, 70% of lhem &ve o' peogle and
agency andjlima transpon taly argueologisls
tour
cperalor _
17 [Chidlaye Hotel No wfermation neather promoticn Parwians, USA, Germany
18 | Triifo Transpot [1s very mportacd and he tourissn Failing of information about $8% arg ngcionals Family, vacafions ang business
company  {incide more. Tourist routes.
39 {Trujibo Hotel Isvery importani bt wemust — we have not Herdancalo The percent of the Toreligners Tourist ﬁachage lor iecepiive of
iocate e adecuate method foreign fourist, we dord have big' clients are 9and10% principality  rationakl foudst,
depe:nds ofthe caleqory of the  Tnfraestructure Torbigs groeps.  of Americans and Canadian,
25 [Trilo Travet The pubiicity as element of sale  the oomb?ainl is for the ar our clients are Perviansbutwe g students are an wlesesant
ageney  [isnecessary bul welook for the  servicie,the bad servicies of the  recefve more Americans afew  segment olfer fow prices.
way go 1o Ihe saler. taxis of the airportsand the Tailing Latins pecple.
of he infraestructure of the
hatels busses and the
_ reslaurants
21 | Trujike Haotel isimporant becauss wa offer  The forsigrers think et they can French, spanish, koreing 15%  Busingssmien and ilemnalional
g0dd services, and i the service  visit Trujillo in one day b bhat's  are foreing and 85% nalionals.  even's
s good fhe advedising is gomg fo wrong
be good also.
22 {Jaen Hotel i g00d in jaen many hetels  the'chents have mary only have rabonal passengers,  Nothing
have g few adverising because  complanies because the hghway they havent forigrers lraveders,
thoy oblain a few noome. Is vary bad and they can ardive
2 theil m,
23 |Chisiayo Transport [Orly e name of thelr company.  10ad net and caminos del nca Peruvians.
company are damaged.
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We [Totaton gpe o [Adedisement concépls Negalvefeedbacks  Clhenlsbyndbonalty —— Makelsegments T
. Srass — e e — N
23 |Chiclayo Transpod {Only the nama of their compary.  Raad networs, and Caminos dat Peanans.
company Irca are damaged.
2B T Tavel a yes, but not $0 muth 10% dre foreignars, Jo% are  Squtos Tarapolo, for eoolounsm
agency and Pervans
icur
eoerator e e
25 |Tumbes Travel Brochures, Yravel agencies i yes, nhaslruclure, sendteand  The mosty are Penviarsand  no, nit yel
agency and( lima security about 20 % are bom foreign
o countries
operator
26 {Tumbes Travel o8, somaline because the Q0% ere fareigners, B0% Ae | Ecolounsm for stdenls
agency anch eaches ae nol glaan. Pennians.
tour
Gparalor
2T [Tumbes Transpord  {They donYhave lourst packages No negalives references yel 15% are fordigoers, 85% are Marketing the transpod senvices
company Perndans, beder and changing the buses.
28 [Vancora Hotel yes, ro eleciiclty andwaler. "el  60% e Toreigrers, 3% are  Spod fshing -
' Ling” Chenomendn Perniats
23 |Pivra Teavel Pholographs and videos of Peruvian ang forgignars Studenls
agency  fhistoncal and archasological
BS0UICES,
& [Pura Travel Brachures, photos and videos. Local, reguorat and 2l over the  sometimes foreigaes, students.
agency | counlry.
AN [Puno Hetel 1Lis to oler Puno and the beau \ke Transporlis notgood enough for France, Germany, Rustralia, New To improve new senices, ike
of ?;ts take, ais0 the servicas in the receptive toursm Zealand rostaurants, handicraits centers,
¢ ele
32 [Puno Travel Advartising of all over the country thera are some complainls North Amedca and Europe. Not - W are Inying to OVE New
agency because of the transpords, mostly 50 muoh from Asia. ways fo wsd rew islands on the
the traing and aiffines lake.
33 [Puna Transport |They use norna‘hr Situstaniand  Tansport and compelence From isiagl Europs, Chile and  Ecolourism and mystical and
company  [Taquile. They are tryng ta Argentina esolenc lourism
gprove Yunguyo with its
ig loun:
U [Punc Hotel The fake is the st Masly from Europe the mostly are Perivian
mﬁss businessmen
CaUSa We 32 N
figofiet 2008, '
35 Hukaca Travel We ae brying foimprove new  No negative reactions 20% of fofe?;ters that stay for
agency  |lowdst sites. We are working fewdays in Juliaca. The rraiomy
together with the majors. arg krom France and Htaly.
from Argenting and Brass, They
are 90'“9 to Cuzeo,
3% [Pono Travel The fourist come to Puno there’sa iol cmplim!sbecause peopre Trom Eurepe, Asia, South Mystic loudst is good but actualy
agency  [becavse they like Tilicaca's lake  of the infrastructure, agency, America and Nodh America, we don't work with 1his segement.
and their istands. transpon, and the expressway
37 [Puno Hotel Welewpk wih thefmage of In Puo there's a ol competiiion  80% are lareigners, 20% are  £ooloursm
Pung and the best hotefand we with many companies, they dint  nalionals.
Ihelp many chanvels with this  have personal beatment and the
B\amu[lke the ulnage of lhe cily  quality n the senvices is very bad.
5
38 [Puro Transpord The senice isbasic. They dont We da nct know. No o
company have securly. (there's no
salequard)
39 |Puro Travel Personal attention, Nothing. The leurists obtain USA, France, Gesmany. Medium ciass, professional
agency many information abot lhe YOG
senvices.
40 [Cusca Trave! Buy touris! products Inorgion — Aifines are not pundciual. 75% Engiand, 20% Gemrany, 5% Asia, Japan, because of the
agency  [eountries witheud knowing Spain Japanese embassy
Perwvian faws. They also try lo
advedise in Toreign couniries.
41 [Cusco Hotel The 1oists are nol happy for the USA, Germany, Frarce, Perd  Businessmen and infernalional
services and the prices o the events
packaqes, which are somefimes
42 Cusco Travel Brochures ang Toreign lowr There is not & England, Germany, France, North Amencans
agency | operalors, rewspapers infrastruclure, no facities. Sweden
43 [Cusco Hotel Trerais a good image. Therals  Cuzcois nol good in some areas 0% France, 0% Genmany, 26% They go o have fun
not encugh adveriisement. Ergiand and USA
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Tolocaton Ty of  [Awvedsémont concegds | Negaivefoadbacks | Clenstyratonaliy

T Wakelsegmeds
R R |-:=1y'-1-1- 0 IO S O PT J— )
44 [Cusco Tiavel Eootaursn finca Trald, Manu ) Europa, Norh Amenca, Agslaalia
ageney and
tour
N O -1 S N . I . S S U O
45 [Cusza Hatel ol groigh advedising, web site  Notenpughinforrationinthe  USA(Remajonty), Ferviang  No.
oy ERAFER (ot 50 much‘ Argentina {8 ot}
W 160ts T T [iravel T [Gotdimage o Csco ndaraign  The Ralds denthave the  Gred Baan, Gesnany T T T T
agenty  {counides, thay donl lr»eed calegories they say. Aings.
L . |advedising mysticalloussm i - ST
47 [Cusco Hotel Advertsing should have boflar | Thera 15 ol engugh spaca n e USA, Tialy, Gennany, france ~  Refroaction in the markel of
qisality af:-:i quantity airlings, o Quites and no Tawan-Singage
guarantees.
&3 |[Custo Transpor |Nol enough information neither  There 5 net encugh information  LISA, Japan, Latn America Fieg lourism
company  {heTp of the authonties for e founsts, More informaton
abodt tha schedule should be
—— Qv ]
43 [Cusco Transport JGoodimage ofpurcoulryin  Inlransponr there 2o not USA, Feance, Japan Myshicism
company {Europe, bt shoutd bebeller  negalive reactions,
50 [Gosca Travel Natwre, adveniure, wid ife. USA 70%, England 20°%. others Nalonalloudsm 5%
agency 10%.
51 (Cusco Travel Wa use the image of gur counlry  No one Amescantounstandwawok  Our objactive Is make national
agercy  |as archaeclogy and adveniura only with 10% of latin people.  towdsmin the low season.
dashnation,
52 |[Chimbole Transpot |Advedising is necassary The majorily arg Pennvians they are rom dferent titles:
company shoes industry, professionals
53 [Chimbote Holel In Chimbole, $hey don't nead The majonity arg Peruwarns,
publicity bacause ey have thexr someltimes Toreigners o the way
fixed clienls. 1o Huaraz

£4 JChimbote Hatel Advertsing has bean recessary  Tn some place, the woidtourism W have pecple from Asia, Norh Wa are twying lo gat analther kind
isunknown They work only with  America and Spain, tut lhey of towrism

fishing agtivity €O just to wode
55 [Crimbote Trave! Adverlising i dwestnant b wa Pary, Chila and Cuba.

Chimbota is a very good fown but
commerciaized. We ara trying 1o
improve the archaegiogical rins.

agancy  fmust know bow lo bse &

£5 IChimbota Trave! 1s necessary, bul n Caamarca, Perwvians and some foreigners  We will congicer the paople who

agercy thera is nol encugh promotion thalcome loworkinthe area.  come to wark.

57 |Hiaraz Restauranl [yes, is converient Tha bigged probiem i the Wa ofler sandwiches el tha Qur maket is focal in the high
teansporl which bs very expansive moment because tha foreigner  seasta.
inthe high season lock fat that.

58 [Haaraz Hotel Advertisng ks really i anl,  There are some complaints due  1he B0% are receplive foudsls,  Prncipally people of ihe mining

Dl in my own case, §think that 1o the Tack of secudty hom Ewopeans who speak Gernan,  activily.
the most imporiant of allisthe  poticemen.
personalized services.
3 fHuaaz Hetel Huaraz neads a littie bt of the favel agencies manol 5o I5rachis, Evropeas, with low Miners are also coming lo
profassional maketing. g0, bad sandces in gconomical resources, French  Huaraz
restawants. have good economical rescurces.

60 {Huataz Botat We have our web pags. We didnt have problems, ot 50% foreigners, 80% Spanish  Basicaly nalionals. Wehave a
caleteria hasbeen and tafans. Yravel agency and we represent
acommended, 60 trom Lima, oue clients are

professionals, workers from the
middte class. o
61 {Huaraz Trave! TheliplromlimaioHuarazis  Eurtpeans, Spanish, Fiench and Segmeni ¢ {sludenls and high
3gency loa bong, the qualily in sendcesis Amencans, il generally nabonal seasons)
not whal they expact paope.
€2 {Huaraz Travet The gy (18%} 1ax is toc high, The 90% of Europeans, 10% Europeans are inferested in us,
agancy politicat situation of our counlry.  Americans. ey da not atlend  Lhey are business peogle with
eationals. high econorrical resources,

B |ara Transpot |Adverssemant gives good The Wormally, Lgvas atad | 29% a'e Kicgrers Wa atlend students and workers

compaty  Eresulls, mage of e ciy. who traved 1o Lima on weekends.

[EREE Tour 10 promote their tourist cikcuits

) The most frequent probiem is the Most of Ihe loreigners are talian Chenls to this zone a2 different.
operalar  [they sendeverphingheyare  Tackofacleanwhad. hehigh  ard nalionals f:gi Lima,

asiad 1o, that is their best sa'es  price to erter Io the rgserve,
sysiem.
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hrochurss and magazices.

Nolosation ~ [Typeof  |Afverisimént concopls Negatvgicodbacks  Cherisbynalionally  Wakdlsegmeels
RO IR £ - 71543 — e i
65 |Pisco Travel wa gvatoursts brishngs , for  Tha bad senvice givenby hole’s  we wark with peopla who carry  Mostof tha cliznls are nationals.
agoncy  [ihem lo understand quickly. and the infannaldy. thair 5293298 lsreelis, Franch,
Ratians and Americans.

& [ea Hatdl™ Jourcompany ofer profestional — Nol Complaints bl Sugnestions 307 loregacrs depending on e 5chod's axd unversity studanls.
services, hey efier pramations,  abou redasigns and season, the rest ol ihem are a's) private enlerprisas,
dstounting posshiliy 10 gt rew hotet rationas.

. — —-— L ——— — L )

&7 [Nazca Hotg! tha promation s inciuded in the probiam s bhe infarmaity,  French, Halians, Amencans, They would like to gain [he fus!
packages, magazioes and Hferand prices on senices Geamang and nationals masied mazket { ofer them
FOWSPEDETS: EisGust loursts. special promalipns).

8 |Paracas - Hotel Theta is nota clear law for them. The aciessis dificelt and dresls B2% forsigagrs (Norh China and Taiwan,

Pisto wne Yo them. Amencans, Gerrmans, Frerch,
Japangsa), and nationa's.
€9 [Nazea Travel  |They donyhave, Foreigrers would ka 1o prachica Foreigners : Dulch, Gemmany,  Average from 23 1 30 years ofd.
agency adventure spors, also hey would Maly, Israel, Nodh Amedcans,  Japanésa donlcome a3 ever.
like 1o parboipata in lolkiede less Asians.
fehsgv:tes, and go 15 good rght
10 [Nazca Tour Welcome fo Nazea and of VerylewholelsTromd and5  Foregners: Duich, Geamany,  women brom 2010 40 years old.
operator  Imystery. stazs, Ipts of fitt'e hotels with low  Htaly, Israel, Brazil, and Belora, 20% were poopla who
prices and bad services, Argentines. Nationais: Lima. cawy heir baggaga, fght now,
thetg ara more peopie who come
with a lravel agency.
T tea-Pispo [Holod Thay don have. Trey woudthe lokrow more  Foreigners: ltaly, Spam, shudents, trps 1o Cusce-Arzquipa
paces Gemany, Norh Amedca, and  and Pund.
Asians.
72 |ica Tour Enjoy lca with us. Bag senices inholels, lack of  Foreigners: Spain, France, Students, bt our lraved agency
operator water, communication difficulties, Germany, Maly, Canada, Latin  doesml wod( with this segment.
Tourism in our Country is Amedcans, Nationa's: Lima,
expensive, we need adequate  Trufiflo and Chiclayo.
irdrastructure.

73 tea Transporl | They ofler thair services by Wrong information n embassies, Germany, Dutch, England, Raly, indonesia and Russa

compary  fintemet. guides and encyclopedias. Arercans and Asians

74 {Pisoo Transpont |iickets promotion, whea hey sale Foreigngrs asked Iox rhore Wast o them are paticna’s, very  Studenis in Decombar and

company [15onaistree. theirstoganis®  facillies as lefevision, ai few foreigness. nationa’s in the Summer 533500,
the feficly of a happy destination, condition, et.
peshaps Rk doesnt induanca in the
seles amaunis. ) )

75 |Nazca Hold the promation Is good when they wght aow high and micdie iass  1n July, Auaust, and Beplember  Masl masculing adulls.
ara air transpodalion companies, pecplais raveling, sowensad  Ewropeans come. national comeg
brachures kom prompers morg infrastructure in botels, and ahways.

{slogan. visit Nazca, rafional  reguiar sanvice of waler,
humanity pelimony)

7% [lquitos Travel poor advedising. They donclusa There ace Joks of complainls Franca, USA Jiay, and Pere — national seqmend, Lima, Trgifo,

ajency  |adverising agents, they ae because of tha air transporation SanMartin
based on their clients COMpaniss.
@eouTmendation,
77 liquites Travel The publicity of he company by At ransportalion teservalions  50% Europeans, 50% Amadcans. Because of fie new ed3ies [Chile
agency and{their own, are nol tespacied. ard Spain}
tour
i
78 |lquites Tour ab page and ioudstiesource  Air ianspodiation shouig 85% Ewropeans {Geanany, Asians {Japan 2nd China)
operator  |videos. incfease. Franes, Austria and England),
others are nationdls.

72 |lquitos Hotel Bad oirism image. Fightprobiems, e Yrallin e 55% Americans, ['afians, Chie and Azenlina

airport has problems. Spanish, Casadans and the rest
Pernians.

80 Jlquites Hoted there is nd promation of the There are domeste probloms 70% Peruvians fusiness and  Scieatist loursm
jungla, prompera doesnt suppord because autharities dont decide  vacalions), 39% toreignars
promotion there. 1o sova problams, Lack of praces (Spain and Japan).

1o find entertainment.

81 [lquitos Travel Very few adverisemanl because Chenls compraint berause lack of 80% «abioral passengers 0% hoore

agency  |therais no meney. credis, Ioegigrers

82 [1qdios Tounsl  [Visil e Jungie (2cotounamy, There 2:ent 100% Amencars furopearns.

ships arfverlisernent is done theough
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Wollocaton ~ {Typeol  |Advedsementconcepls Negatvefesddacks 7 Chenisbynatoraty | Wakelgegmesis
e esness L e
83 [lqutos Hotel From passengar1o passengsr. €)% Pertvians, 30% Amercans, Koreans,

5% Spanish and 5% others,

M fiqultes T [Hatel Brochures i which 21 (he People who (Fve o se0vces are Span, France, Garmany and Mol bavel agents, execulives,

senvices are explained ol prepared. Ameficans, Argentines and and retired people.
Perniars.
&5 [lquites Tour Foreign image only @ Cusco and  There arend T E5% Amentans, 20% Germans,  France
operator [ notin he jungle 10% Canadians, 10% Hafians,
10% ara patonals.
6 Madtes Transport 60% ratonals, 40% !ore;gners Express servica lo diferent
compary Colombia, Brazid, USA, Frarce, g&ce 5. Japan, Argentina and
pain} e,
87 |lquites Tianspor [ Theoogh brochuras ard 8% Amencars, 10% Euwopeans, No one
company  [rewspapers {foreigners) 10% (Oceania, Asia.

83 [Aequipa Transpad | The toudst ackivity Ts a social Many had peoblems with e Mestolthem arefrom Tialy end Through agencies, we wanl 1o

compary  [phenomencn. 201255, Spain, gain &l the segments.

83 |Arequina Transport [travel agencies are nol used,  Phey disagree with services, the  Mestcltheme:a Rafensand — Ecotourism has lofs of potentials.

company  [people preter lo come alore, aocessloColezisrealydad.  Freach

90 TAequipa Travel we need more promabon and  Generelly toursts comolain Peocipatty French and Germans.  They wank cfiens rom all the

agency - |adverisement do sefl cur fourist  becavse of aifines and ’ markels.
dteactions, b frst we pead o spacialized quides due lo the
make our saivices for nationals  languages, many leurists ksl
and borcigners bettar. thait connections and theli fours. ‘
3% [Arequipa Travel The povate m!erpdw o Thealr: tion Is deficient  Principally clients from Hafians,  Americans ganerate Yols of
agency  |ioudstmarkels. the wholosalers  whenitis igh seasonthey can  French and Genmans, very few  emblems, i would ba interesting
promole their products infourist  altend all their passengers Americans and Japanese, 10 have this segment in the
markets i% foreiga counlries. 4 iataly, they cancel their  because ey always comato  fulure.
ﬂ%ﬁs and peejudice travel visil Gusco..
A0ENGIES
92 [Arequipa Travel promperns promotes Pene, and — Generally, in Colca Camy:‘n, Most are from France, Belgivm,  The Japane se and American
agency  fthey aradaing agood work but  there are many probiems and Spain. Americans goto fnarkel
litde comparies have benefit from Yranspodation, they da not Custo dirsctly.
it. each company work 10 get this respedt schadules, tack of
pose. 1raining 1 tourls] Quides
93 |Aequipa Teavet They are promoling i foreign Access to differgnt the principal  Germans, English and French.  Europeans and Latin Ameficarns.
agery  [fairs and by the media. tourist destinations and bad air :
Yrarspodation sanices.

9 [Aequipa Hotel we had lost {60 much the nationa! the [aices oflerad in other Most are English and thea Captute the real fouris!s those
tourism because of the publicity, countries a:e high, the sendces  French. who lzavs foraign exchange, also
we need morg promotion offered inthe oty are not so domestic fourism.

go0d.

95 {Arequipa Hetel we have a kol of elflractions in our the principal protlem s the France, Belgium, Spain, I i5 impodant the Ameadican
courtry, the archaeclogicaland  infrastnuclure, aifines jammed.  Amesicans go directly lo Cusco.  market, bul wa want to gel the
historical tourism. lack of quilds in hotels, travel ecolourism market.

agencies, ranspodation and
guides. there arg to mich

9 |Azequipa Hotel We donYhave a1 defined image  secunily for tourisis and the Spairt and Dulch. Eurcpeans in general, Noth
about Pers. poliution in the city. Americans who wanl

enlertainment.

97 |Aequipa Hotel Arequinaisntpromaledasan  Theyhadheardthatthe Celica  they atlend clients Irom Belgium, Nodh- Americans (s an
impodant atrachon fornabional  actess i not good. Ausirala, Kaly and Frarce. important market fo get.
and foreigners.

98 {Arequipa Holel ihe touds Image of our Colnlry is We have no complants because They are business paopie. Ge! (he high economical
oot promoted, oaly Macchy of our services. the air Toreigrars dont come. resources markel
Piccha and not another cities.  transporation s bad they do nit

respect their sghedures.
9 YArequipa Travel the ait ransportation Is deficient  Principally cllants from Haly, Amergans generate ois of
agency when 15 high season they can  French ard Germany. Very few  emblems, it would be interesting
aflendd 2% their ngens Amaricans and Japanese, to hava this segment in the
opriately, Ig:'isfance! their  beczuse they awayscomete  Rture,
gms and prefudice travel visit Cusco..
RoSncigs,
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Nofloselion "yt [F as'istt grewing Sogments of e $aasonaily Other characleristics of clianls  Stzrghis of Pervvian tovdsm
oo JUBLESS | MATKE e el
1 [Chactapoyas [Hotet restadrants, fours and trarspod ey comate vist Chachapeyas  Fhere ace alot ol louist
butthey have references of aifractions.
apol?;c—r sited also, sa ey golo
[ — S N . wistit i
2 TMchamyas Hotel restaurants, bars and i dubs There ate a fol of tourist
attactions.
7 [Chathaptyas [Falel lrarspod, hitels and restauants - T ey come for thied days 10 visk Peopiz 76 viry Kind 19 B8
ha lounist sites visitors.
Y [Chathzpoyas fOwers  |Inhastuciore, hotels and - Many alt-achions. T
reglaurants
§ [Chachapoyas |Air Chachapeyas-ima. T T The mosi are fom publig Tourismwe are receving is
kanspon ofganizations moslly ecolourdism
§ [Chachapoyas |Travel Transpor and restaurant National toudsm, Cultural toussm resources,
agercy
7 [Chachapoyas THote! Restayrants. Walk in quest
8 [Chachapoyes [Lanquage Arqueglogrcal and ciltural
cenler fichness.
4 Chachapoyas [Radio pubfic senvices ol car{taxis), and Wrkin guest ~7 The Amazon
station restavrants,
10 [Cajamarca [Holte! Miring Tourst aftrachions near
. Cajamarca such as Kun!;u: Wasi,
i [Capmarca  [Randoralis Th&ca.rm! spendica much ™ Pany has a kot of ecoloursm
students spendinhandierafts  polential. Thermat baths.
12 [Cajamarea  |Transport |Mining andindusinal security Students from vniversifies and Avery fich fustory and
company professionals archeclogical sites ara gur
heritage.
13 [Cajamarca [Holef We are rying to give a very good We have to repait o harbors Qur cultute and the peopie and
sandce to tha busingssmen often because e exigancy 5 the archedkogical sites |
very high,
14 [Chiclayo Hatet Oid pacple groups Business traveler Discovered atfacts.
15 |Chaclayo Travel Perivian buginessmen - Aol of Yourism resources.
agency and
four
operalor
6 |Chiclayo Travel Oid people Archagdlogical sites, Yow prices
agency and and kind peopie.
four
o
17 [Chiclayo Hotes Aot of tourist alteactions.
8 [Trgilo Transgont [Business Tramtima fo Trujlio. Wia have a incredibs 20ne of
company resources fo offer.
13 }Trijifio {Holed Our past history.
20 Trujillo Trave! No answer. Medum high class. Peruvian are hospitadle, and
agency there are nchness in archagology
angt the na're.
21 [Trujiio Haotel the kocation of the holiet 59000, Culhwrallourism,
the hotel is in down lown ey
22 {Jaen Hotel Nothing Many merchants from Wia have many tourism
Lambeyeque andfa Liverated. resources.
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iy of T TFasiest growing segeients of Fe Seasmam T Gtngr chaacienistios f efients T Sirengle of Pargdan touasm
e besingss fmaket O e
23 |Chiclayo Transpen |Domestc obasts, n ganciar,
comganry  shudonts.
B B T |Tavel T [Huarez and Caararca are | 5106 days inhgh season and 3 They bk for g Gen loars There a7 a Kt of aftvactions, it
agency and] growing very fast in 3 low seas0a paricutar, in Piura
1Gur
SNSRI (<. -~ AR O o PGNP SV gy S S ppa -
25 |fumbzs Tave! TumbesTs a spacial placs, we People wha lke natura and that “Riotoltounst affractions.
ager-cy and|cannot say thal is growing butls are shll coming
stable. wa think hat Turbes s at
operaeor the moment a miltary piace.
26 [Tumbes Travel  [Consirocton of lodes fof young 3 days They likz 1o camping al the Aot of fourist attrachons bul wa
agency and| people beach, need hunds to exgloit them,
four
vparalor
27 | Tumbas Trarspot | T T T 3daps passengers, businessmen, ravel
company agents
25 [Mancora Hatel Telable 20r30%5 Migle dass eeadre? waves, ard
< )
PR Travel  |Stodents Juna to November. Thed age. Many beadfl resources.
agency
30 [Pura Tiawel Studsnis September Oclober November, Peru has many placas sultable
agency Tor lourists Irom Lalin America,
31 [Puno Hotel Tourist ships on the fake Midds Ju’y to middle &ﬁember The loreign loudst ook Jor good  Toudst atiractions |, weathar,
February because of virgen deta and dlean services. the Peruvians people, and what U’\ey achigved
candelada bt the masty are  are looking fot something cheap inthe past.
Perinvdans. and iy not 19 spand 100 much,
2 |Pwno Travel The touasts Ihal go 1o the istands March Apdl and November They are complaints Jor the Tra kind pecpia and tha qualityin
agency puncluality the senices
33 [Puno Transpor ]Is siable, ool growing, bl e July, August and Seplenber T!'e paaseﬁr- are spacially
company mys‘uca!and €50l tourism is from the migde ¢ass of high
Qrowing. ROmpetenca is vedy hugh class bl the senvice is these for
evendody
H [Puro Holel frices shoukd be Kwsr 50 ws 620 July and August Albe guasls are bocking Tor Pary has & greal polential which
et more ciienls typical and iha reslawrants  we shouid exploit &, but we need
in Puno. Mostly international Tood suppods Trom MITINGI.
35 |dfaca Travel Trade ard handicraks from Jy, August'and Seplamber, also Machupicchu, Sacseyhuaman,
agenwy Juﬂ%ca‘ and ot tha inlematicnal  Irom February and Maich and ooloninl churches.
macke
36 [Puney Trave! Fotegn lourism High season in July- Augusi and  Walkinquest Macchy Picchu,
Aqency Septemberfholidays in turopel,
February {Candatada fest)
37 [Puno Hotel  jEcolourism and myshic loufsm High season in January. in Cusco, Amenicans. fnPuno,  Many riches, many kinds of
European, peogta, theit culture, and their
L geography.
38 {Puro [ Teansporl | Tourism because this seadcets  Augusl, Seplember, October,
compary  lereated lohocal services.
3 [Puro Trave! The young that come with s June, August, Seplember, Resources and hospitality.
ageacy  |tamily. October,
40 [Cusco Travel the image ol Pery lsgmmngior Peowvians, Wachy Picch,
agency  |he internaficnal madel asoin Titicaca Lake , tha higHlands, elc.
Peru, Inca Traf, rain faest .
41 [Cusco Hotel Gy in fourism Toso
42 [Cusco Trave! English fun and cuttiral lnips Personal sarvice and human
agency factor.
LER ST S F T Ecoloursm and mysfical oorsm . Eye 45 fo S0years 04 they e 112 ecosyslems. A ot of birds.
10 ezt well and 10 know
evenything possiie.
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Mo [locatién Trpa ol [Fastesigroming sagments of he  Seasonalty Otner characienstes of cfizats  Strangths of Pervian lowism
S P _pusinets  rarkat - e e e e e e e
44 1Cusco Trave! Ecotourism Aga. 3310 S5 yzars oid middle - il secures a cedain position in he
FJENCY 8O3 high class roarked,
four
R R {1171 . S O U st e e e e e emn o an
45 [Cusco eholet Mary, Putdo Waidorado, lnca Qur history: Cuseo.
Trail. ecolourism
W0use T el [Eeolodsm T T T T T T Qurbeathes. T T
agency
47 {Gusco T [Hotel T JEuropean and Amencan o Alotof culres and Tandscapes.
Peopla arg kind and ara always
Irying 1o give a good seivica.
43 [Cusro Yransposl [Free boufism Ourhentaga is Trmitad fo euliaral
company H
43 {Cusco Transpott | Eoolourism T Ourimaga and altracliveness.
company
S [Cusn Travel  §Eoolurism - T T Adsfity yearsy Newbushess.
agency
§1 [Cusco Travat Ecotoutism. Many cultural and ratural
agency sasources, variely of customs.
52 |Chimbole Transpon {infommal irzders We a0 improving e
compary transpodalion,
53 1Chimbols [Hotel We ar2 Iying 10 improve Beauliful places ke Cusco ard
seminars and cultural evenls Cajamarca.
T [Chimbols  [Hold IsTa B'anca Middie ciass, mosly Nafural and cultural r2501ces,
professionals
£5 [CHimbole Travet Chimbole Is lounst lerms The majodity are busiressmen  Alot of resources that we have io
agency exgiol. The municipality should
help wihit
56 |Chimbote Trayel Agricuiture sector have 10 grow Tourst that eome for cultural Cuitural and archaeological ateas
. agency fourism.
57 [Hoaraz Reslaurant | They 2:athe same Couples, middle and high class.  Geography, culture and
chmatology.
53 |Huaraz Holel Nationa's come for the mining louris hatlove nalwe, young  Lots of natural resources
' activity. people that come with their
paiants.
59 tHuaraz Hate! 1t 58 fluztuating Tha Tower migdle class. The Our fours! resources.
eiderly ara not 5o many. White
ﬁ;e:e 15 0ol an airpod, lowsis's in
. high dasses do pof come. i - _
£0 |Huaraz Holel Eoolovrism. Bifferent toursl eftraciions in 2ll
the tounlry.
61 fHuaraz Travel wa a8 sefling only corventional  Cultural, natural and eootounsm.
agency tourism, bt we ase asking for a
new Creuit
62 [Huaraz Travel They arg demarnding chenls Free market, but t coutd ba
BRENCY becausa they pay veg r?ood for  betler.
senvices. they soicd afferant
tanguages from giides.
63 |Huaraz Transpod  JOur sexvice s for high class. Natural landscapes Huaraz
company becasse o the ice
&4 [Pise Tour itis difterent lor famifies, lourst.  In summer, Juby and August. Yes, Macchu Piochu is the
oparalor {Paracasisazonelogol modal.
retaxalion and entedainment
Peopls that Always come are e
Aies W! M 23 552,
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Ho.[Tosation gzce o Fasria&‘-l QWG SCOmEnls ¢ e Seasonanty Cither charagtenshios o ghents Strengifs of Pensdan bufsm
O U L V{1 S0 L
[Piszo Travel The matket is same. The amount Pa‘acas is i igh season al1he  [hey 87@ VBTy COMmuniatye  The toufist 1asources.
ey fof people ae Increasing year. Feople. fe e: pople wha logk
6t Relp, support and information.
Tre majofty are sludents that
_ e T theie vacalions.
(5] Hotet yaiation, famhes b pecpls  In summer, rot oru*y foreigrers  Hotel sandcas are nol for bhe Their lourst resources.
who ghways coma ard but alsy rationa’s. Evropeans. It depends on the
busingssmen and people on nahar‘ah’y ol eachgroup o
varabions. DEr500g
67 [Nazxa Holel National lousm Aogust is Wigh season for professionals with Figh
foreignars, pationals and  preparation, eagerlo kndw althe
businessmen. lourist planes.
£3 tPasacas- Hatel Nodh-American markel Forergners {Jure, July and We attend professionalswith  Tha big amount of pal
Pisco August), nationats (Janvacy, ages between 35 ko 50 years od. richness and foudst infrastriclue
February and Marchy iy 20083 In Custo.
63 [Nazca Travel Duich, éefintcly. Foreipners: July and August. Dilferent attractions landscapes,
agency Nationals: Apd and June. climales and psopls.
0 [Nazca ~ Tour ftdepends on bocal vadesmen,  Foraigrers  figher seasonisin g0 of 50% know whatthey  Pery: offers lols of destinafions
sperator | the govemmend and the Oclober fan July and Avgust.  want, the majorily only know the  and big amourts of senvices
advedising, to getinvestments o N:wember projectiobe agood  MazeaUnes and lhe senvicas  lakinginto account the ourist
development, month oftered intho zone, necessiies.
7i [ia-Pisco  [Hoted The Hafian market. Foreigners. June, July, A Touris!s come well informed and  There are a belier im omge of our
and September Natmais buy afl the senicesinatravel  counlry and bis promotes that
week, Independence Day and  agercy. fourst nodld want to visit our
holidays. counlry.
72 |ka Tour Nasionals: sludents. they come  Januafy, February and March foe professionals oider than 35 years Lots ol aflractions that motive
operaler  [withoul information, guide, they  nationals, holy week, 0id, the sama averaga bedween  fowrs! to come.
reehize informal tousism. independence day, and holidays. men, women and partners.
73 |lca Transpoil |Eusopeans June, July, August and High tuliure .
company Seplember,
M |Pisco Transport §The same group Begins on December, hree Professionals, radesmen,
company months in summer. receplive  studenls, workers. Less
foursm in July. percentage of {orgigners.
75 [Nazea Hotel Affiuence of people wha caay .Mr Augus!, September. ey are wedl organized, .
thair baghage 10% Germans, Dutch, Australians,  educaied, respactful and happier
Sparish, Israefis and French,  than Penwians.
76 Viquilos Travel Exdedy people Steady stuation, it would people who carry Welrbagoage,  Ecotourism and important 2s
agenty intreasa. advenlure and ecotoudsm. Tourist destination.
77 |lguitos Travel increase equaly June, duly, August: high season,
agency and| Seplember and October, low
{our $2ason.
78 [lquites Tour German ang Rafian matket They wank their pregrams lo b2 Peru is Visited by ds hisfory,
aparalor pedcnned. peopie is very wamm with tourkst
an they feel comlorable
Lecageofthat,
73 |lquilos Holel Ecolourism, Receplive Iourism has increased . Lots of fourist atiractions.
‘ in the three kst months.
80 [iquAcs Hols! Ecolourisma Wchawges dependingonthe Because of its loudst resources
image in the exterior of our and Bs wila fives.
couniry.
81 [lgitos Travel . . Theit nalutal atiractions and
aQency mystical
42 [iquites Tourst USA markel There is no exact season, due lo |
ships the atirachors which are conslant
and we have $2% of cccupancy.
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No JLocation Tipaof " [Fastest prowing sogreenis of ha Seasondity T Oer charadiarishics of cienls Strengls of Penvian loursi
b Jbusiness [makgl T — e N ——
83 [lquios Ho'el Asiang Trey ace i the average, inc:ease Fred passengers, eiedy peesent many passibnbes lor
in Juty and August in 100% Amencan chands, university Lourism, spaciatly for s history
shaderts, and natore.
84 [lquites Holal T T T T Wil acepabiy had T They are arcving eldedy peopls . T
increased. {special prces)
85 Hauiles Tour USA market It can change. Yool prople, scntisls, Supporting Yoursm ia different
operator students, eldedy people and aspacts.
panners.
85 |lquas Transpol |USA market The maelincigasd in iy and | Chents lrom 20%0 3 yaars o' s nature and ecalogy.
) company November, The low seasonin
Apri and May.
37 Tiqutes Transport |Europeans T Teanchange. Hh seasin 8% are men and 20% women.  We have becn promotng e
Company beging Ty July wlil Apdl. Tow nalional markel
$eas0n from March wntis the first
15 days of Juna.
£8 [Arequipa Transport 1Segments of peogls withlow  wa feceive a ol of lourisls in July The majonty a6 people who we have archagological
company  feconomical rasources. and August, festivities andinthe  carry their bagga?e fomtsrael  atbraclions, hisloncal,
summer monit:s: Latin Ihek pomo wel intormed. monuments, beaches, that mus!
Amencans. be prepaied. )
89 |Arequipa Transporl {Ecolourism, the best manihs are July, August adults, and elderly peﬂec.a archacotogical ruins Trom Cusoo,
comparny ard Seplember. evegg.m gel amazed usg of the Colca anra?ron n Arequi&ae,
the Calic canyon, alsa they and 1ﬂ'se national resarves in
90 [Arequipa Travel Ecotourisen ivalve people who  we regeive a big amount of Toudst average ages between 2010 30 Architectufe ard nature, and tha
egency  [donol need sendces froma tiomn. June unlil Seplember_ then  yearscld and 40t S0years.  varlely in dimates and
{ravel agoncy because they come the fow season begins. they gotimpressad because o landscapes.
by themzelves. our 004, architecture and
clinate. )
41 [Arequipa Travel Actually ecoloufism fs increasing. From July o September wa AN kind of ctents. Suppord the national Yourism, I
agency  |Foreigners are interestod in this” altend I?:?s of Yourists. actually, oLt different climates and qur
xind of toudsm. Qctober and November 2o thiea natural regions.
becoming beter,
92 [Arequipa Travel Ecological tourism s increasing  the months are Apr, May, June  Inv the majorily they come alone I Perl we hava sm:%?ths i
agency ragidly, laking into account the  and July. and their ages are between 2310 make diffusion. # is sold by Hse¥f
adventure sports. 45yearsold. n Ewrope and others by its
differend geography.
93 [Arequipa Fravel Ewopeans toudsm. European ouiismis increasing It depends on their job, April, July we work with cfients from 3610
agenty rapadiy. and August. S5 years old and with a good
economical jevel, they comain
groups of 30 people,
o4 |Arequina Hotel Ecotourism. From June unil Septamber, the big majority are groups Wa have 3 regions and diflerand
between 61e 20 persons, they  climales,
come through agencies.
95 |Arequipa Haoted traditionat fourism, due 12 From July Yo November, they come with efaborated Peru has different kinds of
execufives realizing it packages, they recefve groups of fourism.
eldady peopla.
96 [Arequipa Hoted Adveniure sporis {ecotourism) — We receive more Toursin Sy~ In [he majonily ey come n Monumental aflractions,
bt itis not promoled Angust GFOUPS. architechure, landscapesin
appioprataly. Cusco and Arequiza.
47 LArequipa Hoted Adventure sporls (ecctourism)  The months are June and coma with elaborated our archslacturg is known in all
August. packages, they raceive groups of the workd, some giies in the nodh
eldedy %eo;u'e betwean 6006 65 and the Jungie.
XRErS o
93 |Aequipa Hotel Adventure spons ecolounism).  High season: June and Augusl  Gererally execufives, Stargths in the resources.
pralessiona’s and studenls.
99 lArequipa Travel Actually ecolounsm is increasing. From July fo Seplemberwe Al kind of ¢hienls. suppont the national tourism, in
agency  |foreigners areinfarestedinthis  atiend lols of tourisls. actualy, our different climates and our
kind of tourism, Oclober and Novamber asg ez nalural regicns.
becoming belter,
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No[locafion  [Typaol | [Weaknéssis of Perian ourism Madkel segmenits 1o altraclin the Toursm images, seréces, Possibiity ta dversity

b aesess b e pdelsderhopinthoftue pedets

1 [Chachapoyss |Holel Wa dont know whal wa have.  We are teying o gat a sky 1oom

and a conferencs rom on the
14th fioos .
7 |Chackapoyas [Hot [N wwasiments i lourist saivices - T - ottt
andd na good roads
A |Ghapeyas (P | Tress s ot good Wrastiedtuie  Toursm of publid andiorsign  fouristinlonnation, Uranspad, 19 necessary. at least fomare
neither rpads i professiondd guides sotikz alol  places
l— of matedal.
A |Chachapryes [Cfhers | No informatian 37 Ao good Journalst pioduchion centeris 1 very erportant 56 thal chents
roads clabaraling documentaries so we have chantes 10 chagse.
canreach other countries.
B {Chachapoyas [ATr Tha flighls are oy weekly aad  For ihe buture of our loudism The rehiable imags of the Tha option could bs Guzee-
teansport | the 10ads are nol good marke! should ba Cajamarca.  company is important. Jufiaca-Puerio Maldonado-Uma-
Chachapoyas.

& |Chachapoyas |Trave! They don't have & great pubBicity To extend the ofter, make Esotanc louism and ecolourdsm
agency  {énd they have many access gromobion in Europe and Noth

damaged. Amenica, Amglly ourism
- SN Lacyd

¥ [Chachapoyas THolal nationgl touris's go fo the Inde near future wo would iike to
atlractions without corect help. lﬂ:uﬁd a dining raom on the lourth

oot

8 |Crachapoyas [tanguage [There's afew services. tourguides, travel agencies, transpod, souvedqirs, rightlile yes, | agres, but t dor kave the
cenier handicralts eenters right management

9 |Chachapoyas [Radio we need more adversing in to create new fraved agencies, to
staton schocls, inside of counlryand  selt Bighl tickels. more promotion

oulside.
Th [Caamarca (el Tha 10ads and the £ines We foreign tourist, then [dont  To be known inforeiga countias tsimpodan and Cajameca hasa
have t0unists anymone, tid Rt
businegsmen, .

11 |Cajamarca [Handicralls [ There Ts not a study onihe Al social ¢fasses and tnird age. We hava to creata move

marke!s with them we should atraciions in the established
_— Ld : 10418,

12 [Caamaca [Franspon [ Thereis nol tour'st infeasiructre The eddie high cfass secelva the Wi have began o offer ourists W can efaborale more packels.

company senvice we give and becausa of  packels {city bours) and we would it depends 00 how much mongy
their class slatus, they do not lka Yo be closer to tha toudsm  the clienk can spend.
damage the yehidle

13 [Calamarza [Ho'e! The roads. lhere isnotagood  Middle cass and busmessmen.  twolld ke totake thetowrs of  Yes, lagree

: maragement of the prorotion, city.

14 [Chictaye Hael we need a macro analysis, we  Receplive toursm and no, to grow and disgiace to other Very necessary but difficult
dont have enough help, and wa  ecolonsism areas. because of tha laws.
don have plans, faxas are 10
high - -

15 IChuciaya Travel These is not lourist infraslruciute. Peasionists Ecolourism 10 sellintemalional packels
agenty andi unfrined personned and Lhere is (archaadlogical, culturat and
our notlocal and intemational ecological
cperater  Pnlomation,

16 |Chidzye Travel Peopla who gives tha seavices  Eolourism, German toueism Ta develop ecoloutism It would be very interesting lo sef
agency andfare not enough Frained and there different tours 0 the rorth
o 15 nid good senvices of the

f; irfines,

17 |Chicaye Hotel - %\’elze i3 ot enough promolion in Receptive Tourism
the north. thera is not toudst

18 fTrujito Transpott Jihe company o lransport does Tourist a company that cover att the obtain work, and a persan can
pompany | nct olfer personal featment, and roules of the norh get a high teved

sesurly.

19 |Triil Hatel Thereis 2 few infrastncture to  Foreigalouristbecause you can Make a hatel of bve slars bu frst In someone’s aspedt, is very
give a good atention. we're obtain a high paolitability. we are agm? to be consofidate as inpodant bl we must work with
hospitable but this s not enough. a good holel of four stars. grafessionalism.

20 |Trjifio Travel Quaity inthe services and the  Retired groups that fike the The clients oblain good We can olizrother destinations 4

agency  |national bousism have many bigh  archaeclogy and wark loknow  information and of%er high quality we are nol ready and canbe
nost tha folldora. LUls2 of retired senfces. harmid. we must be perfect that
groups from the forsign countries, we have,
109,

21 |Trujile Hotel the infrastructire of the aocess  wo must complele our services  We must oblain the point break  Peru § an attractive counlry in af
w0ad. lika :pool, elevalor, we nesd more for allend louris! of medium high  asped, we must work lo extend

tainang Tor oblain move tourisl.  class. Eﬁ:ﬂet for norh-west people

2 e fei [ We dontknad the rcbes of o Jeen must obtan mors hotel wih botels Io give arcther image for a Jaen s very imporant becasse
counlry 3 the toudst services  Tigh qualily to give a conformity  bourist they have many resouicas.
cany promole, 1o e teunst.
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No [Localion Typaol | [Weaknesses OF Pervan 10unem Wiarkal Seqmerts 10 alrac in 8 Toursm images, scces, | Possbiily 1o dvarsiyfouism
oo Jeusiness. i S ¥, _ productitodeyiopinthaltu grodpdls
23 |Criclayo Transpdd | Recegticn and orgamaationis  Foreign taursn {receplive To estend the imaze To extend and retanthe
compary  fveqy bad tourism) iranszon,
24 |Pirs fraval | There s nof enough promotion In We read o expioi our teaches  organize packels, Bearkes and etatourism
egency and{ thq norh. there is nol toudst and esdlenic toudsm infraslracture and main roads o
four constiance. (here are pl good the stes.
b jtbgtalor  roads i e
25 |Tumbes Travel The attractions and 1esources a8 whal we have in Tuabesis Receplive lounism, Paradans | doatcara. we have to exploil
agercy andinot explaited as they should. somening gverybody should should givo a good imaga ly what wa have now.
lout know, especially our beaches  grow.
oparator and esolescal louriam
2 Tumbes Teavel | There 15 nd securty In lanspad Buitural fgunism, hardicrats (very There shoud be
ajency and similar lo Calacaos) with anether Lo improve new things
four characterishics.
opatalor
27 [Turdes Transpor | There are not enough roads and They want 1 orgamze lowrs To change the tours. 10 go 10
company  [teansport shopping bacause this s a imited
. —— ares
28 {Mancora Roldl There a‘e rot enough roads They would lika to improve they We have % diversiy tha tourist
—1 ; goume] maskel, R senvlees B
29 [Piura Travel Alowinfrastactore. Eeolourism in e region To diversdy new packe! and
agency nclude many kind of activities,
30 WPiura Travel they naed promota tha tourst  Studenls of afl lhe levels and We are projechng excursions 1o To biing a personal treatmanl
agancy  {masources andthey need more  Whird age members sites In another regons ard promota other stes.
infrastructare.
31 [Puvo Holel There is not enough promotionin To getthem thatarebockingJor— Tilicaca lake s very dify atthe 1o let the client choos Because
the noh. therg is ool tousist flight ticke!s and ecolourism. moment. ha has many interests like arts,
constience. transpod is not good cultuee, landscapes, e'c.
32 |Puno Trave! The sarvices a8 ook punctual  Receplive and infesa fourism Now we know new sites fovisit |5 good because wa can oller
agency  |specialy inlranspod, bﬁg there are 0o 10ads Y go many iings.
ro. .
33 |Puno Transped {We dantiknow why we pay 18%  The receplive tourism. we would  we are woring together ky Al lhe moment marmwmwies
company |laxes whie others pay only 2%.  Kkatooffer hemaverygood  developanareaintheimits of  are Improving new Things but we
senvice. . Bolivia, Yunguyo, Copacabana.  onlty work with ranspod In the
3 [Puno Halel Miling shold help the persons WG would Bke o have maore Betledng the services sa the wa have 1o giva tho ursts more
who give the serces and not Panindan fourist, clignts will be satisfied oplions ke gastume museum 1o
give problems. imprave morg history, aipaca
s,
35 [Juliaca Travet Wa dont hava enough #idines Juiacais present bl herels  Wawould ke o work with
agency and they don’ kelp the lourism, some inconvenience, but we wholesaler Wavel agencies
think we coutd b2 in the Rturs
ona of tha most important
$uppoits of fourigm,
5B [Puw Travel Transporl Myslic loursm, Ciereis oot Wath Ihe help of the competent | Oersify new products ke Puno.
agency Ynaining by competent authovities. erganisms we wodidtke ta
improve new sles.
37 [Puno Hotel
33 jPuno Transpon Yas they're agrea.
company
33 [Pune Travel Afewinlrastruckire. Segmenl of young prgfesgona’s  Ecotousism bind b the T6 Garsiy 15 very imponant bul
agency of the middle ciass communites we ae visting i i5 necessasy 1o maka the
trancpor senvics s pedact
B [Cusco Travel Laws Bboul igv. Many pecple — Asia, Japan, Fiance To betizring Toudst consciente, nol as s necessary o Gvarsly.
agency | don) kvow how muchmongy the  the services. miting, bat 35 local govemments
tourism eams. of Wnstikutions.
4§ |Cusea Hoted We are not sincersly and honast  Businessrmen To cizale new holel managemert Historcal bulkdings ate more
with the senvices we give, thereis schodts andlo give acorstant  impodant than reson holels.
nowaler, Yraining.
42 |Cusca Travel Fs necssary Yo betterng the Naeh, Soith American axd pew sites in 1 Chachamayo, We are tydng fodo it we have
agency  [aidines and tha teain Spanshradkel Cajamraca. the traditional things and wa put
morg things logether (0o
_ conyeniona)
43 [Custa Holat Thera is not a good imaga of Ecolourizm and recreaton To go inside he markal hrough We have 10 do it Yo offer more
Pery in foreign countrias bacause cytermetic 10 cieate adirest things to the gliants
thers is nol enough security and makel,
Peru 5 250 an expensive place
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No Wlecalicn Tyredl | Wedknessés ¢f Perovantourism Markel segrménls 1o glliactin the  Toufism images, sendces, Possbity lo Gversly lowdsm
o fsieess b oo Keae L pdelstodieainte ldute orodudls _—
44 iCusco 1376l Beller infrastructure and low Ecotourism To change the holel infiasiruciuré Trere is nol & passibiity of
agency andpnces diversily.
tour
e Jocerator ]

45 [Cusco Hoted Kol enough lrasspont Japaness mahet

46 [Cusco Travel Urknewn beachias and not good Mystical Toudsm, ofler of course, beaches in ihe nodh

agency  laiines coast.

47 [Cusco Hotal e contingal Lrairing Asian, Geman, English, French if wa oHer more sites, we will

market. have more fourists

43 [Cusco ™ [Transpol |probiems of vanspodt, daly  Qualty of kurism in foreign Tagiee wih 16 Gwesslication. AR

company countries. ahiernative is Many- Puero
WMaldonado,

43 1Cuseo Transped JNot enough aidines. N3 security. Yes, & should be diversified.

company

50 [Cusco Travel & few nlrastruchice. To consolidate the actual maket To observd the berds becausa we There ate oplions bid we need

agercy have a fot species (25% of he  inlrasirutture
total of the warld)

&1 |Cusca Travel Atew inhastructure. Lztin Amencan Yoursm Strergthaning of ecotourism To diversify the offer so we oblain

agendy many tourists.

53 |Chimbote Transport | Transpod is rot good A soviad class iherg arg sofne projects of tounst yes, becausa we Jonl have onaly

company trave's fo orgamzed packels. Cuiture. we have also projects as
£3 [Chimbote Holed The & ace 100 much molels Evenls and Lonvenions There should b standard Vagrea with it
senvices all gwer (he country.

5 |Chimbote Holet There is nol lounist awareness  the tounsl from bhe highiand Chimbole havs sea and cuftural - Chimbols has afl the necassary
and 2 good trealment should go 1o visit the coast, 1B50L1CRS, elements Yo diversify, specially

55 JChimbote Travel Wa dont do anything fos the Cultura! and history tourism, We have fo prepara fhe peopis W have 10 offec everything we

agenty  |lresbusces, ecolourism fot the thidd century hava. ltis better i taka some
Yours fo lat them know what we
have.

56 [Chimbote Travel There i ol promotion and net Enterpeises in Chimbole Peny shouid Lecoms e Mexico. Wa Fave 1o O1qarizh congrasses

agency  {lourisl constience. we musl foflow this example, and evenis. cuttural tourism,

57 [Buaraz Restaurant [rof a g-:od service, bud betiesng ANl the classes That the peopte keep us in mind. 1s always thers because Twe
have & bot of sites 1o visit we wifl
hava more 1o olfer.

53 |Hoaraz Holal Lack of qualily in services, Only the clients | am altending up Huaraz should be sold as ¥ is very im| it bar Peew, the

infrastnacture, people donthave 16 now. Galsjon de Huaylas, the same as govemment should make efforts

‘ourisl ponscience. nature and ecotourism paradise. 1o olfer more Sourist destinations
and ielp the other zones 1o
develop.

5 |Huaraa Teatel Lack of promofion, quality in Gain e pational macket, Yes, wg have Yo diversily, in our
senvices, reatment i fourist, case we always olfer Pastorud to
media and inkrastructure, lourist

60 |Huaraz Hotet Lack of promelicn, Receptive fourism, Huarazis a destinabion because  Diversily is good, our counlry has

of the snow, due to the Corditiera lots of resources.
Blanca.
6y [Huaraz Trave! Bad lourst gromation, lack of Ecclourism, stientific, plant and  Personalized servica and itis necessary, bul we have fo
agency  [wraining. animal studes. prolessional, concrele ideas , we have to
create atemafves.
62 |Huaraz Trave! W2 ara free in e market I dont work with conventional yas, bersuse wa have many
agency Yourism, 1 prefer working with an things to cfler.
exciusive market, | like to
keep my clients.
63 [Huaraz Transport [thereis informality Tourists from high economical Itis gaod, each oty has its
company  flranspodation, lack of securly  resources particulanties.
and infrasiructure.
&4 [Pisco Tour We shoutd promols foreign Pwold ke loget sluderts and  They would liks Yo offer Yes, implementing sendces of
operaler  investmerits. ratonal markets. Regarding adventure lpurism. advenrture spots, also they would
lore‘xgﬂnue;s, {prefer Europeans Iika to connect Lo other operalors
and Amencans. in the nation
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Yo [Location Typeod  [Weaknesses ol Perwantourism Madkelsegments to atlactinthe  Tourism images, senvices, Possibility o dversify tourism
b Jbusingss | i ue . eohudslodaveoointhelulure opdds. .
€6 1Pisco Travel we have eompelibve rescurces In Twould tike 10 gain sohoais and Bo codverional lourfsm projects. It possitia thal ha agency glve
agency  [Pery, lhev{aafe rottorforeigner’s  recepbve Asians Qrou gisogunts.

demand. lack of infrasiructure

and our bad image becaus ol

the problem in the Japan

embassy e on

€6 lica Hedel Change our riied to become We are loying 1o et all e Trey wouid tee Woincreasa their  They could amplily its sernviees in
batter, caspect and protack segmenls with belter senices.  senvice in aft tha areas. Pisco, Larguillas and could do
tourism, Camping .

67 |Na2ca Hotel Lack of morey that affect the National taurism, there are investimen's Yo increase We ooufd inprove the south pad
majonity of the enterprises. 20 ro0ms, right clubs. such a3 Azevipa, connacted with

‘ Custo.
€4 [Paracas - Hotel Lack oF security [o¢ Wudsls. Belore getling a new marked, the  our holel doesn have capacity 1o Direclly o an Hafian madkel, we
Fisco hotel lerestis o keep he sales becoma bigger, webave a havenl study the Nodh Amerdcan
In the Nafian market, project lobuitd & tower, fighl now market becausa it is very dificult,
: v 1@ radasigring the holel. .
€9 |Narca Yravel People cobect highes prices 1o Parkipale inintemational lairs to Inlemet sales, they would ke to  Diversdy would Incife thal tourst
agency  ftoust Tack o tour s eonscience  gel new markets there are ot have a subsidiary. stale inlonget and bing the
and acoess. aciitation. we wou'd the 10 work . possitility Lo oier services.
with receptive tourism for ever. )

70 INazca Tour Morg erganization in pavale Russians, Chirese, Talwanese  Complementary sevices with W can offerbeaches, hifls,

: operalot  |enferprises in confacl with the  and Japanese. Arequipa and Pisco but it doesn Puedo inca plus ruins of tha
central govemment, prompeny wodk fine, Incas pedod, sarcfboard in Cerro
shoutd do mere promolion. Blanco. For ihal purposs they

hava people rained. Trekking in
. 2y

71 llca-Fisoo  [Hold Lack of secuniy for lourisls i No one in special. we are prefending to increase our Thay haven think about that.
pubdic fransportation, produdts, all the sendces glfered

$56m5 10 be sufficient.

12 |kea Toue Guides donTknow languages.  The Arequipe and Trgilane Advenare 1ounism. make a lounst Dversily advenlure foudsm,

oparator markels because of the Pan- diffusion for students from paleontalogy ; but it seeds more
Amarcan rad  whoiesalers of  schoois of our altractions and gel infrastructuré and support from
receplive tevel, toueTst benstiecice. Inca and in the Ocucae Jone.

73 {ka Trarsport |Cosls are too high for naional  our promotionin the exfenoris o ose, we have sgutes forellthe 11s no necessary.

vompary  |lounsts. & needs more ditfusion ta through embassies, respecting  tourist places In our counlry.
improve the lourist conscizace.  theloudsm laws.
74 |Pisco Transpor  |No one. amplify the route b Ayacuche- — Amglifing route lo Ayacucho.  yes, bt ihs needs mors
LOMpany Nazca, perhaps there are Fough segments of the madket, more
projacls ﬁgssangers movement bacausa it
§ increased,

75 |Kazca Hotel there is no money, the German, Duich, Raly because of  Devefopment of (he Ceramic and 138 necessary 1 diversiy tourist
governmend dogsnt want 1o Their cullura, they 2re peoplo o tha Aqueducls. there are oducts, the governmant should
sunpar 1o get more invesiments.  high economical dass. agencies thal are amplifylng ; irvolved 1o get rol only
thete &5 no contact with routes to the Chauchulla cemelery economical resources but alsain
authwrities. whaze fhey ¢an ¢o camping. the professional aspedts,

6 |iquites Travel Lack of investments. Amhing of Japanese. Ecolourism. stienlific toursm, ecolourism.

agency

77 |iquos Teavel Na answer Caplure move tourist of the same  Coordina’e with CONAPAC Change inns to something more

agercy Grd 008, becavse of a reserve of sophistica‘ed.
tour 1,000,000 ha, that are wsing for
goerator ecolourigm
78 {iquilos Tour Doasnt rasped flights. The govermment shou'd support  Fiest we have fo do some studies
operator the image of our counlry in all the 1o find new destinalions.
aspects.

7 [Iquites Hotel Disadvantages; diflerencesin - Getthe Chile maket (igh cdlass), Build a 5 star hotel, image of an  We have lo marage tourist

giving the foudst products. Argenline, young people, crganized cdy. peoducts befors diversify,
professionals and uriversity
shudents,

80 fhquites Hotel Pernian lowdsm is poor, itis American, Chiie and Arganbng yas, | agree lo diversily the lourist
devel more inthe coast and  markels. product ko example: sciaatific,
ot in the jungle becauss of the ethnology.
areess.

& [iquilos Travel Lack of promotion {nalional and T2 have an appropzte inn, ecolourism

agency  tintemafional) lack of suppont from
Qovemment.

82 [lqutos Tourist Wa shoud give vip services Yo Itisimpartard Yo have diferent Tagree

ships ot efents, alternatives for atiractions (sae
of handcrafis). a hotel fiotarte”

Sig Senvices,

Chapter 3

Result of Sub-contracted Surveys 235



Master Plan Study on National Tourisen Doveloprient in the Republic of Peru

No |Location Typaol  [Wezknesses of Peravdan toursm Makel segmenis o atiractin e Toufism imanss, secices, Fagsiblty 10 diversdy toursm
ST SR |- T fulua e e - DQucls Yo diylen in he Wlure todiucts
&3 [tqutos Hoted takirg Inlo account frastauchure, Wwould b idealta getthe Ecoloutism vill develop in the
Perd is not well prepared o Japanese maket fiura in the jungls.
e ounisls.
84 Tigquitos Hatel Allihe segments of the market.  Ghve ¥ senices, raining e
personal.
83 lquites. Tour Wa shoutd intograls Halional segreet, Creating atractions inthe city Tor Tnleresting 10 ¢&l aew chients.
operator | economicaly, founst 1o be hers such 83
tusayums and others.
85 [iquics Trarspod [Loreto has Infrastnacluse and Gan more pational lourists. Buy ships with all tha comfors 1o
company | senvices problems. Amazonas ofter cheaper prices.
needs more prometion.
87 |lgstos Transport JEcongmical shuation doesnl Japan andg Chile markels. Toudist air transpcdationinthe  yes, Fagree. wo need more
company | peanit pationals 13 do lourismin Colombia and Brazi borders,  ivesiments in Nanay dver
the zone. gﬂmazonas), Napo fiver and
at2ya Samira.
83 |Argquica Tearsport | Lack of promotion, we 6on count Lwouid K2 1 work with the Wa have tourisl trculls. iLls necessary lo dversify some
comnpary  fwith brochures. the fevel in lravel Japanese marked, because they of the touris piodogls.
agencizs had decreased and  leave high emblems and they can
don cound with adaquale buy many things.
o) porsonal, . ‘
59 [Arequipa Transpord [Lack of access lo ourlst pYaces.  They are eapecling what e They wou'd e to develop fourst yes, lagree we could promcle
tompany agencies can offer. circuls lo Gotahuass, anthropotogical places,
lrnglemen{\ng infrastructurg inthe
_ ' yaley :
a0 |Arequipa Travel Acczss 1o Tounist glaces and less They wondd fike the Nodh Actually we donThave pians,  Yes, Fagree, we have many
agency  ltineradesbecause of thelack of  American madet, majorty they would ke Yo implemend her plates 10 promaole, the pantipal
{Sighls. adventure fourism, senvices taking nlo actount difficulty Is that we don havg the
lanuages. adequale services neither than
1he coordination with agencles lo
ol [Aequipe Travel Lack of Waning of peopra in Lock for the wish of North Their are prometing the manual  We agree. we would ke foudst ta
agency  ftounsm. Amercans and Japanase. of new ounst destinations, our  be hera longar 1o ofler alt our
geography and natural resources. attrackons.
92 |Aequipa Travel Lack of raining of gacole who  [hey would s fo promote lney araworking o generate  apan lrom national circulls, we
BYeNcy offer bowrisl senvices, Yack of adventure burism, eachyear ¢iferent and new woadd have 10 cestus our cuttural
infrastouctuse, access, means ol {ecolounsm). they would g to  Circulls, rew products forthe  Aichoiess in each rity.
gommLrication in fourist pfaces. g%l chigntsiom 2D o Wyears markel ool o become worst
[0 8
93 |Arequipa Travel we count with our oan Infemational aif transpodtabon.  1he recommended ime Yo vist L agree. it is necessary to
agency  Igeography, Hislory and nature. Gofica, 3 days and 2 nights, for  proemote different natural
foutist o appraciale all our fesowces.
) achansiogical and natural
94 |Aeqiga el Wehadreducedinaveryilte  tdoesnlhava preference, af first actually lhey are thinking in we have the necessity 1o develop
rational level, we should promote itls necessary lo develop betler  improving (e hotel infraslruchure access o new zones, promaole
oiher Ciults. sorices 10 gel patonal fourism |, conlarence saloons, changesin other kinds of tours altractions.
thal had deteasad inthe lagt 150ms, decorations.
years.
95 |Arequipa Hatel the guilt are nol well defined, the  Tre only ore is the exzculives there are mary possibiiilies 16
govermiment poficy of loudsmis  markels. diversity our products,
nol defingd. investments are necessades.
% (Areqdpa Halel We are pol laking inlo account  they wouldlikeleincreasethe ey do nol have plans to To dversily landscape circults.
tourism in the noth of our promotion of cullural tourismin  increase thelr services, orly it we should offer a great vanely
country. Euope andin Latin American  infrasinucture because of being in
maie:s. due Yo impordance of the 2 monumental 2one,
INArkeis.
97 |Arequipa Holel the tack of means ol Trey would ke to get Norh Imaiemen the Conference We should daversity tha Yourist
lranspadation, information, Amesican mahet, saloon, taking inlo account the  produdts and other
Iraining. infrasiructurg. Erd\aeolo;icd stes such as
[ [ — iials,
93 |Arequipa Haodl Lack of access and promctionin  High class disnts. Actually radesign. redessary, but wa don't have
tourist places. many atractions. firstly we have
fo create infrastrocture, offer
good seevices and hen
93 Araquipa Trave? Lack of vainuny in fourcm. Lock for the visd of Norih their are promoting the manial of Wa agrea. we would like lourist >
agency Ameticans and Japarese, new Youist destinations, our e herd bonger 1o ofier af our
geography and natyral resources. atiractions.
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e forral companizs,

paticutar, lakes. Firsty, wa have
19 ¢reate 1ourist 2aarcness.

need impravement of rew rads
and infrastructura.

Locefion Typadl ~ |Suggusions i ohér govermenail Opinons on cooloursm  Qpmorscabeachresod Dyplions i 1a nodhera trcat
b fDUsicass faoencies e o Rwdlogend fompation ... ______ ..
1 1Chatrapoyas [Hatct WMITINGI shodld wosk together Chanchamaydis abestareator Avary inferesting lour woald be:

with the travel agendies this king of tourism Chachapoyss - Leigndin -
Cajamarca,
2 [Crachapoyas |Hotd  |iramng inihe aea Of sarvices. o Tt - Chictayo and their afiacions,
Amazonas, Gajamarca and Lima
37 [Chachageyss [Heldl — [Gampagos wihrghi plans o Amazonrainforestis apiviegad Aot of posshities San Martn,
tours and kraining. arza becausa the dvers hyr Cajamarca y Amazonas
canesing, natural forests, and a
. ol of 5p0ds, N -
4 |Chachapeyas [Others  [Improve atoudstinformation This eclivity will be centered on Vafloy of Qinosaurs {Bagua),
offica. ha uza of the Ulcubamba River, Calarata, Chinata, Lake of
fot canoeing and £xcursions o Pomacochas, Via Gonsuelo
takes and waterlals. k!e*). Kuclap, Macro, La Jalea,
.......... e It
5 [Chachapoyas |Air Felp entorprises grow inthe Tharsis a praposal of imviting Tha cireuit would be;
transporl  |area. expert groups in the azea. Chachapoyas, Chiclaye, .
Cajamarca, butilis stit a picied!.
6 [Chachapoyas [Traved Taka carp abouf Cajamarca, their ItTs tobe he tourism of tha fture Yes, very good. s thabestwe have, and we
agency  |toads and alpod. because Peruhas atob of places . hava ta try {o gel more tourisls in
for this. tha parih.
7 |Chachapoyas [Hote! Travel 1o sea how other counties There & a great polential due to HisTabulous. Itis good anyway
marage their loursm, for P dwersily of the ecosystem,
example, Guba. : ) .
B {Chachapoyas }Language Viors elp for fhe pasimerts | 1115 8 giowing 703 A wa need Could bea lem 10 be Sabshed  Yes becauseit woud heipthe
canter this area. hotels and todsm infrastructury davelopment of ihe region which
e chose 1o the toufism product, . 15 pot kngwnowell,_ .
¢ |Chachapoyas [Radio Wa hava lo present our country  We didat explot dyet, Yas bul thgre a2 only unknown - Itis one of Fra best wiays lo heip
station with sefected places. beaches. Thisis whal wahaue  Iha sales of Peru and s lowrs.
70 Cejamarca  |Hold Prorcta boursm. Constant tenprove: Huaraz, Trujiko,
training fot tha peagle who work Cagamarca, Chiclays.
in tounem.
11 {Cajamarca  [Handicrafts|lmprove nomms lo make the vist A vary keen promotiona Beflerinfrastrciure in re $tes  Pul Yogelhat Lambayeque,
of tourists easier, CATMPAIGN i$ nACEsSATY. Caiamarca y Chachapoyas.
12 |Cajamarca | Transpod {Should help tha fourist activity by Develop omitheiogy, walks, and Promota arghacological ruing and
company | impeoving infrastructurg and ishing. the activity of shaman.
wainng.
13 [Caamaca [Hoel Help hotels 1o work with raguced  Naed promolion, There s nol rostaranis, B16. - 52l Trjea, Chiclayd and ieach
taxes. Chachapoyas.
14 [Chiciayo Hotet Guides and maps ol (F4 Sty are - Baating In he Cnira Aver, waks  Appropriale infrasiructure the first Piura - Sufiana - Padta - Manoira -
reeded. Yidacs and help for through Ayabaca. £ha5$ 1eson cantel is necessary.  Cabo Blancs - Sullara.
training eourses. . _
15 |Chiciayo Teavel Contbe lheorelical but practical, Eoosjs;eem, niver, reserved area, Warm water all he ygar- H ¢oudd be visited logether with
agency andl See whal we have and work for  thermal balhs with mud. Zorites, Punla 52, Playas el the'rest of 2iractons of the
four that. Deita, where water is warmer and counliy dacause the beaches of
operalor sand finer.  Tumbes ata the most bea b
16 [Criclays Trave! Tcant sea tho work of tha Not oofimumm There is natinfrastruciure on the  Not optimum. T
agency andfminisiry beacres noc invesiments
tour
Qparalos
17 |Chiciayo Rotel Toufism needs more helpfrom  Leoudbenhe norin bAwe  Pusiio Puang ard Mancosas.  Tour oowld ba: Manglares, &1
fhe govemment authodlies. reed new raads E'emﬁlo‘ Puerta Pizarmo,
1ahesia.
18 {Trijils Transpo improve water 1o be senvice. Wancora, Los Organos, Cabo  Lima - Trjife - Sipan - Plura -
cOmpany Bianco, Huatirgas
13 {Trujilio Hotel Tmprove fdies and vealy hem. 18 one of the ietgs of fourism  Are veryntereslirg bt Tihark  Very interesting but thera s still a
developmen that need ta be there i stil a fot ta do. kot lo da.
developed.
20 | Trujillo Travel Foroe rofes and corlrot urdaic  bn Pung we are paomoting Mary chances if (he ixcuils a8 It would be possible lo developin
agency  [compelition among travel ecolourtsm, clearty defined. Trujio, for example, there arg
agancies. <4 many Iradifional Iourism sifes
Tke in the highiands.
21 [Tnififlo Holst Conlrciftegal companies, and  Give more pomation to Puryy has many beauliful
heip enlerprises that want o give ecolourism, beaches in Yunguyo, Chimbo,
29004 sBnice Chatuma, Porrata, Charcas, tat
we need money lo bultd
bungalows 10 promole
22 |Jaen Hatet Control Magal operatns and hep Wz hase 10 eaproilit, The visit 13 Chancas bullding Wa eould offer some fours lo Fe

ooch of Pery, bacause the
Londilions are there.

Chapter 3 Result of Sub-contracted Surveys
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Mo [Location Tipe o [Suggestions o cifier govermment Oginions 6n coolounsm Opinions on beach resont Cpirions on the nanhem circuil
b | DUSNRES | EMIEMICE devetopment ) LA lel) I
23 [Chsiays Transpod EHelp mol oty Puno bubcther Wit the Felp of MITINGY, 1t could ke possible, Tounsts '3 possitle. tdepands on
compary  {areas. Japarese investgators, a come 19 Puno Just one day o vist MITINGE,
nalional grgamzalons, Pundis bt ime is ot enough,
goirg 1o b2 developad in toufizm
. I ntheresenved ereasefhetake, . _ :
24 |Para Traved Cerliy most important attractions It isn & wel known produch in
agency and forgagn touniries.
Igur
... Joperater R R
25 [Tumbes Travel Better training It woutd be wondertull bl we
aeEnCy and have to glanit,
tour )
oparator
25 {Tumbes Travel Refatiorship batween MITINCE
agency and! and tour operalors should be
tour improved.
operalor
27 [Torbes Transpod [ Thera is st a fot to do, to Tmprove bodging close 1o the We have lo promole it wih very 11 has a lol of potential o develop
company  peomdle Peru like seminars. fourism sies. orices, In areas like ES
mhes, Piurg and South ot fea.
28 [Mancora Hotel Promote socal tourism with fower  Something hew.
. Dfiges

29 |Piwra Travel More infonmation end faclites.  Develop some facilities o Difusion alf cver the country.

agency fourism, Thers is not oo muth touasm,

) [Pura Travel The govemument should invertin Rt is growing. Wa have a kot of unexploited

agery 3 r0ad Yo Macchu Piccu beathes because therg is nol
infrastructure.

31 [Puno Holet Rwoudbahardloestablish  We have Yo work logether with all Beaches in Posu néed Lord of Sipan in Trujlio. Peru has
oompromisa between rave! the people who work in this infrasinuclure. ol ot Toyrist aliractions.
agects, holels, ele. seclor.

32 [Puna Trave! Conliol legal opetalors, and  Nead more dissemination of The goast has alol of beautfl — Tnijilio, Chanchan, Chidayo,

agency  |soheths “dp'ob’:ems with Bha information B how 16 g0 beaches but ho lourist dont Tumbas have a Yot of polential.
lights and transporl. there, know them

33 [Puno Transpont | Take care aboul the secualy of  Tounsis like il Interesied. Toey are nol uliiized yet

compary  |ihe toudsls.

H [P Holel Fight againsl the ilegal We aroworking ot its growth. Couldba avery goodehoica.  {agres that lord of Sipan is a very
tperalors, good tourism product and 2

: alternalive,

35 [Mraca Travel training of $he personneland  We have 1o promole andhefp . We have fo explod thembulihe  Tagree but Chimbole aeeds more

agency  toonl:of of the slandards, Forgicrets ove e nature. factories don clean the beaches. securlty.

36 [Pune Travel Creals events to promote boufsm TtTs agreeable for our country. ATl the Coast 13 Tabulows. We only Improve the mainroad o

agency  [andlourst awareness, nead infrastuciure. Chimbale, Pativica and Hyaraz.

37 |Puna Hotdd Everybody should paricipale.  Ji represents a very good fulore,  Itis pessie lo developbulwe W shoufd buld the main road lo

We have to prepare the have fo make them maore the Mara®on river and the jungle.
Tnfrastructura. attractive,
33 tPuro Transpor Wz have fo teach lowrism since  Ecclourism destinations in We should promote Torlugas  Integration shouid be thers.
company  [he first primary bases. southem Pery are very Beach.
: inferestng
33 [Puno Travel The minislries donY have enough itis one of the ways to diversify  itis a way lo develop loudsm bt We would have beaches, sncw,
Bgency peopie 10 80 the wordk because  fourism, we are not preparedfarityet.  fagoons, sun, raing. itis & good
ihe govervnent don wanl ko Wea.
43 |Cusco Travel Promotion for Huaraz, orly 2% of ltisfanlastic, Wwe donTizke 11is something interestingTor — We would have beaches, snow,
ageny Jiouist that arvive Lima vigh care of ecology we doni have 1o highland peopla. lagoons, sun, rains. s a good
Huaraz, olfer. We should teach people idea.
and lourists 1o manage our
EOROUICes.

41 [Cusco Hetel There are probiems in Foreigners 4ont corsider Yes, | 2gree; we have very Ttis 2 good alemaltve, bud wa
transportation or access ta faciitation 10 access beautifud beaches. nead good roads.
/esoures.

42 |Cusco Travel Suppod 10 develop non- ltistrend, butin Huaraz 275 Itis 2 good allemalive. Itis a good oplion. We have to

agency traditicnal types of lourism. ool bnderstood. Join tourist destinations.

43 jCusco Hoted Reafze negoziarions. no The man-nature relationship itis a good aftemative. Rtisa sllemative. #is1a
commerca’s, b more should be strenglhened. dversity fourism product
speciaized in toudsm.
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o fbusiness  lecencies T ot - fomabon ———

84 1Cusco Trave! We have the logal lramework,  We shodleam lo respect he h\e‘ are gomplomentaty, Wa  Thiwe arg many (hings lo hoow.
agency andi Soma of lhem should have the  rature. We 2t neglacing must B reabshc becavse we They hava characlenstics lo be
tour gaverronent suppor. makeling canteompiie wihha joined.

1 gogtalnr _ ] e Carbbean, .

45 [Cusco Hotal Travel agercies sheuld pay The rature is beautiul, 15 a good atizmative. it would be a good Mea.
highgt prices 5o thal wa hava to

. - mprove Guf inlrasincture. R

48 [Cusco Travel The image of Paracas wolddbe  Wehavetoreacivale the | wouks racorimend Paracas Tejho-Chiclayo,

agency  {improved iFtha tourstwhalis  etonomy for everybody to have
developed. cesgl nise o )

47 JCuste Hoted Ghange tounist faws toreflect the Ttis more feasila than [tis impadant becauss each 2one
Perplanreality. Thapresenl  convenbisnal fourism. has an approprials place for
{aws are smilar bo the Spanish tourists.
eal) _— : S

48 [Cusco Toarspoil [Administralion for simpbfication.  Wa havelo charge thatounst  Cadwas Is avirginbeach, fhas  Huaraz - Selipo - Tarapolo (la

tompany infrastrature. nchness inlandscage, itls Eaguna Azul)
irry:_-reslsiva The accessis

43 [Cusco Transpod Agood wok shouid qenerate Maroona and bomas (Nazea),  Trijilo, Cajamarca, Tumdes.

company roore ditfusion of toufist thers arg seals,
destinafions. : -
50 [Cusco Travel Support tourist because ol their 1 would be Interestiog to dnerslly  Thyough promation and A projed shodld be dona to
agency secutity. Tourdstn, It would Le the most inprovemaat of infrastancture,  promels other boudsm sPes, and
impertan, ) m on{y e ones that appearin
- : Cildebocks. . ____
51 jCusco Travel the "Jafadores” people wha offer  Pancipat sources for flura Promotion Is necessaryleget  Visit lo (ha north has Inceeased,
agency  finformal services totoudstinthe  because Europeansgooulod  foreign ipvestiment. Bt mest of the tourists peeter
bus stafions. they are people not Beir counlries to South Amerdca visiting the south belore the
auvthodzed by the minstry. Tocking for (e contact with the north,
raluse.
52 |Chimhote Transport m shauld pedorm s rola, shot There are many destinalions. The Lock for sponsors 16 host Animportant cireuit eould be
company large objeclives. goverrmend should evaluate the  championships, adventure spods, Cajamrca, Chidlayo and Trujito.
tesources and lormulate projects elc.
to offer poople fo TvesL )

53 {Chimbote Holel Maose promotion dus 1o 7 Peru offers many possibiiies bl Due lothe vadelyinbeaches  Diversify the aclual produc’s. The
information, we shoutd give brue  # noeds distbule its altractions  wilh big atiractions, we could nairth of our country offers good
information for the toudst flow to  suth as ecolourism and develop ciroults lo-2hract pivale  possibilities for lounsm,
be alfected advecture spors .. . lpvestmenis _

€4 [Chimbote Hotel For them Yo perform the 1ulzs Tor ™ 1115 2 good resourcs, bul itnceds Wa have ditereni cimates and — Sipan s tha ploof that promalion
travel agencies and holels, aiso  quides bor specialized lowism.  bedutiful beaches. peoduce intreasa of loudsm.
toufis] fransportation.

88 |Chimbote Travel Mostinformation, securtyfor — We have many fchness lhatwe  Bestinfrasiruciure bo get Developmant would permid 1o

egency  [bourst. g0t know how ta exploit investments. diversty ourlsm products.

5% |Cimbote Travel Give faciities fo acquire buses. 1o The Baliestas isfand is greatfor  Beaches inLa Aguniflas, Chaco, They don'thave the potentil,

agency  jrenew o-ggo oégée tuseshas been this. ) faMina.

57 [Huaraz Restavranl [toarist that come with hequency, Myideais exaclly besameas  Nazcaisocaledonabourlo Lima - Huacho - Callejon de
for lhem potto abusa with the  the agrcuituse ministry, beautful beaches. Hoaylas
tourist. J();;zach‘»can will be a place for :

" .

53 [Huaraz Hotel Cowdnale wih pevale itshould be managed by a In Nanay fiver, Amazones in s impordant. The nodhem Perv
enlerprises, miting should supported developmenfnot o summer emonths{luly, August,  has many attractions both cultural
suppod the goverament 1o damaqge the ecosyslems. Seplember). Developmentof  and natural,
facflitale boan barks ko resorts in the narth of the country.

Ladesmen.

59 [Huaraz Hotel Foi them 10 dedicated specificaly
and nol be managed for people
froea Bma. )

80 [Huaraz Hotel there should be a regional it is good 4o Jeveiod ecoloyrism, To ?el refaxation, i would be Righl now R i pot defined butit
pomimitlee Yo tourism, specialy  butilis necessaryloplan it healthy to stay twe daysinthe  nceds o be planned.
for mitinck and the town counciis, teaches.

&1 [Huaraz Travel e mitingi shoufd commuricale Itis imporiant for s zone, but  Because of the shodpedod of — This an impodant atemative,

agency  |wilh tour cperators, hotels, fravel needs suppords to devdlopit summer, beaches are nol 30 because in the nodh we have
agancies. wholesalers, Cusioms, important in Loreto. many loursm resourcas.
o0lice, education to elaburate
ratignal olan develcoment. .
€2 [Huaraz Travel tourist promotion Tor kradesmen To getbetter infeastnucture could  An impodant p:o;ecl isto
agency  |[to give ideas, niles. selibeaches. co«r»bmejﬁue atiractons,
beaches and archacofopicat
IS,
€3 {Huaraz Transpord | Meina must bring many help for ~ Perukave many ratural places  I'm pot sure bulit would be very  Promate the cireul lo Tet them
company  |agency and the fourist senice.  and we have to creale many interesting Y improve e knew.
tourist packages. recessay infrasticiure o
develoo it
&4 [Pisco Tout The lack of a founst minisly, Fat Ecolowism woutd be developed  Promole beaches in e noch of  Combanalion of mangrove,
operator  fonly isin ohargéa of :ounmm in the jungle ke those nboreto.  Pers with suppor from COFIDE,  beaches, Sipan, Chan Chan,
managemend, developing, benks, ele. ar
gcver?jwed shauld peomote Charh de Huariar.
Fery,
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No [ Lezztion Typoof  [Supgestonsia olfer govEruvent Opinions on ecoloudsm Opinions on beach ragor Opinions on the ronhem circuit

b usiness Raceedies . dewglopment o fenralion

65 |Pisca Travel Bad tour guides. It ngeds investngnis {oreloteaches ars lemporal.

Agency

€6 {ica Hotal peoraglion b Amazonas Locet?)  Peru has Weurisl resources iy In e redth there are beauttd Itisinleresting as the:z an
and ok only Macchy Pichy, fo  develop a5 a pantipal ellraction beaches InLima, fhey ace preInga arehasolagical siss
become a tourist gastination, ina shod penod Eségding lo{ Bvs purpose combmned with beaches.

N NUUURRTY R S gl N -

67 |Nazca Hotel Mitings should promota Lorsto

63 |Paraces - Holel Governmenl should involved Mis fiacessary to develop & well We agree. The govemment has
Fisto e in toursm. organized prozect. t3 give the necessary suppon.

&3 [Nazca Travel Meelings with Cusioms, itis lhe mostimporianibdwe  Rwold borecommendadieto  Iis a good idea and wa should
agendy  [migrations, police lo avad bad need 1o achieve i without nalure  develop s kind of toudsm, do gverything to realize il

trealments inlounism, Jestruction,

70 [Nazca Tour Promobon adt ahly with itis 50 impodant that our Wehave loexploittha Beaches  is important 1o develop and
oparator  Jbrochiires but also with lefevision entemaisa is promoting ths in{he poch, making ewestments, promota the fourist Greut,

in national and infemational product in tis zone. accommedalion and restaurants.
{levels. the govemmen] shouls
Eromota the jungle, rot onty
A1)

1 Hea - Pisco Hote they shou'd go and ses hotels,  Itis being developed here. ltis inlereslin%due fothamonh It would ba interesting.
testaurants and all kind of beaches which have Tols of fow
somvices given. not only a of pational fourism, alsd in the
Durgauciatic entity. south would ba inletasting having

senvices and adequale
persanngl,

72 [ica Tour trairang guides permanently, We have many aspects lo
operalor trof senvices ghven by develop and promole, it has &

agencies holels and reslaurants, greal tourism potential
ranspozafion, et

7 lica Transport [lntemnational promotionlo touds!  Wa showd develop the advanture H wodld help o increasa Yourists W promole beachss circuls and
company  [places, taking inlo accound nodt 5pors in the intemational markel. to our coasls, both national ang  the rurhem zone of our counlry.

orly he prncipal lourist praces s not properdy Funded, foeaigrers. it depends on
bt aled pew gircuils of culture infrastructure and adequata

- and gventure. SEIVioes.

14 [Piseo Trarspont {They realized an adequale Itls a good process for Pera. Wa 1 dont sea s atlractveness, as  Include Truplio, Chiclayo,
company | hunction of conirl iy agences nol nead To approach tha there is not an specific inferest.  Cajamarca and Huaraz, we have

aulhorized, which ofier kow pices international maet lo develop  The beaches madketis very big in imporiant altractions fo ge! other
o ol and don Gve best ecotoudsm, the middie of the continet, kind of markels,
senviges.

75 [Nazca Hote They reafized an adequals Tis a good process fov Peru. We | don't see ifs altracliveness, a5 We recommend toindluda
function of conleol in agencies not nead to approach the thera is not an spedificinterest.  Trujitlo, Chiclayo, Cajamarca and
sdthonzed, which ofer low prices inlesnational makel o develop  The beaches markel is very big in Hudraz, we hava imporfant
ol Yours and dont give best eColounism, the middie of the continent. atiractions lo gt other kind of
SAPACES. marke!s.

75 |lquites Travel Constant training inwnoaledge  We should work mode 12 Jevelop  The creation of beach resorls i | would inchude Huaraz, Ancash,

agency  [and educafion and cuftuce. 2w Cireuils. the procipal louristents inthe  Lord of Sipan, and Chan Chan.
coast ol Per,

77 liquitss Travel They iy 1o schie probiems. Wa are a fich counlry in this i wostd be inferesting lo study ™~ Trujille, Chictayo; in Trojilia we
agency and] aspect. {he possibility of deveioping e d visit Ghan Chan ard in
our southem beaches. Chizlays Lowd of Sipan,
gperaier : .

18 }lquitos Tour freeraning s posableto  Paru offers ecolourism. Ris We could reler tobeachesinthe  Actually there are ¢iouls ke
operalor  |averyone refated I fourisl aciivily necessady 1o promote it soulhin Tacna, if they could Callejon de Huaytas, Trujilo,

10 giva beller senvices. (éor:ge!e with the beaches of Phura, but it 5 good road.

73 [uilos Hotel They had o delined ourfouns! — There are many people In the rorth @ would be A circuit shou'd be developed
products in quantty and qeality lo irlerzsted i but we need to inferesting, butinthe souththe  thatincludes ecolourism,
oromole itin naﬁ-:lml and promole it lo the culside. waleris cold. adventure lourism, and beaches.

__bintarnaBiong] lovels,

8 [fquites Hotel Wa nzed that the govemment  People would ke o know mere It would te inleresting as we it wotd bainterestinglodo a
implemerd now access to lourist  natural gfaces. have a polential markst of compieta tircuits in e thres
TESOUICES. Bofivia. regions i khe counlry.

81 tiquitos Travel peomation, moce promobon fo Developraent of ecotoursmis  The developmentis - Bwouldinciude cifies such as

agonty  fnational levals in Arequipa. infaresting recommandable inthe nodh, as  Tgile, Piura, Cajamatza, Penla
in the south we only have 3 Sal.
months in summer and pur seals

R 10 ¢old

82 |iguites Tourist abig probiamis the cenlraliam,  Ecdicgyisintrend Ris I woutd be an ideresling project  Chictayo, Lerd of Sipan,
ships Litia want o have 2l the developed inourcouniry and®t  but only lor rationzl tloLrsis For tambayeque.

] sesvices. brirgs Us tourism symbais farzigners, the sea is too cold
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. . tusiress . Jadancies | - doeloomen] Aormaton -
83 [lqustos Hotal Wok valh parsons, maks a Tha etaloursm should ba given L'aka in summer, spediatlyinha Dat ;n.me'y Waks gaod aceass
programma with ranspertaton  moee impintance rorth and the nonh would be & union,
ocmpaﬁy b maka the senvice
B [lqutos [Hoet 0~.;r Suggéélms &% tenlsinihe R ig 8 vaid alemaiiee, bul Wa can ot conved our beaches” s Recessary 1o establish ong
trbutary aspect We mwst charga lneficiantinfastnechira and 12 b compelitive with tha associalion to promota e
indrrecl13x33 1o tha lowrst hsg‘{uﬂi;‘ent promotion have lo b Cartdean beaches. 0LrST in B north
E T R tha Gompanios workvay well,  Inthe hlure, Hisimpadant whin Wa bave s lough compefiion  Ts nocessary, Oy wacan
oneraty -mprwe e imags ol Pery wg have lhe recessary with the Canbean boaches, competa vl the sdrth,
foreign Lounlries. infrastnsciore.
86 [bquitss Transporl [ Milingt woek alone the Pero has richness Yo be expioited Cenlral Amédica and the ‘Na shoutd maka effod with public
company  [organizations have to'iook for  bulthe stato should halp foudsm, Garbbean havg advanta Qrganizations 10 promole et
iheir gHovts. indrastiuciure. Beach foursm Callejon ¢2 Hoaylas.
mus! be supplementad with
- guityral bourtsm.
a7 [1guites Transport | Thear highways must wnite Help from govemmentis very  Tha residents of tha nodfwest 152 good idea aed (he Yavel
company  |diferand places as Jaen and fart becavse Jagnislel  muslknow the esast of our agents must krow it
Bahua. ¥'s very impodant fhat be ind in this aspect country.
they have rnan)f capac:ly aboid
i rew lerslation and rew laws.
83 |Arequipa Transpord
COmpany
8% [Arequipa Transpord | To arange the ways and give i
compary  progress fo the cty.
90 [Arequipa Teavel To supervise tha business Fiomete ecolourism. Lambayeque - Amazonas -
agency Cajamarca. San martin -
Avazonas - Gajamarca -
Lambayequa.
§t |Arequipa Traved To peomodte the package of Promota the lounsm. Truills - Cajamarca - Amazonas -
agenty  [Amazon Lambayaque.
92 {Arequipa Travel Toimpiove tha highwayinthe  Visil fvers, waterfalls, mountaing Camping (.hm!ayo Chachapoyas -
agency  |Amazon. and canyon Cajamarsa. In Chachapoyas visit:
Kue'ap, Gran Yiiaya, Yalaps, Ola,
Vale e Baten,
93 |Arequipa Travel to create Youris! consciance. Promote ecolourism, The tourist circull woatd ba
agentcy Cazmaria, Lambayaque,
Amazonas,
94 1Arequipa Hotel Ta promote the nfrasiuciure. We shoutd improve facilitaion in - To deveiop the beach Youdism,
the highiand arga of Piyra. we must have more and bettee
roads
95 [Arequipa Hotal 1o promots the tourism Trjilo - CGajarmarca. Trujilo -
Chitlayo. Chiclayo - Cajamarca.
Piura - Chufucanas -
Huancabamba,
% |Arequipa Haolet To promole the image of the
teursm
97 [Arequipa Hotel To creale the program of towrist  Wemysl developitinatetler Yes Yes
conscience way.
98 [Arequioa Holgd Topromate and haip the public  Personal realment. Thasa is a ol of petental. The same as the Tast one.
EERS
99 TArequipa Travel Personal Treatment. Improve mary icads Gaod aternative ""Has a good ftare
agency
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