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Chapter 1 Tourism Demand

_ 1.1  Past Trends in World Tourism

‘World tourism demand as cstlmated by the World 'l ourism Or gamzatlon reached over 520
miflion in 1994 -representing an increase of 5. 7 per cent over 1993 and exceeding the )ear- |
© on-year increase of 3 9 per cent belween 1992 and :1993. The most popu!ar tounsl |

: 'destmations in 1993 were France (63 million),” Spain (43 million), and Italy (29 mllhon)

Most tourists came from Gennany (65 million); the United States (47 million), the United -

~ Kingdom (34!]]1“!01\) Canada (2! million}), llaly(l?mnll:on) France (17 million), and Japan
(13 miflion),

World tourist arrivals increased at an annual average rate:of 4.8 per cent between 1980 and
1990 However, average annual growth rates have been decreasing since 1950, from 10.6
per cént inthe 1950s, to 9.1 per cent in the 1960s, 10 5.7 per cent in the 1970s, and to 4.8 per
cent in the 1980s. Between 1990 to 1994, the annual average growth rate decreased to 3.6

per cent.
Table 8.1.1 Arrivats of Tourists frony Abroad by Region
B ~ Arrivals {units: thousands) Average Annual
Region . Sharc of World Total (%6) Rate of Increase
(%%) .
: . 1980 1990 1994 '80-'90 /'90-'94
I.Europe 189,830 (66.0) 286,651 (62.5) 315,053 (59.6) 12 24
2. AIncricas 7 61,387 (21.3) 93 345 (20 5) lUS 485 (20.5) 1.3 37
3 LadAsia oo -3-‘20 961 (7 3) ?4 741"(14 2) 96_ 94
4.Africa' T 7337( 26 i4,975( 3_3) - 13 $717(3.5) T
-5.Middle East . . 5,992 ( rR) 7,444 ( 1.6) - T.895(1.5) 22 1.5
: 6.Soplh Asia . 2,2920( 0.3) _ 31,179 ( 0.7) . 3,709 (0.7} i3 39
World Tolal * 287,787 (1000) 458357(100.0) 528,461 (100.0) 18 36

' Source.: Ycarbook of Tou.ris:.n Statistics, Vol. 1, 46 ¢d,, World Tourism Qrganization (WTO)
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"~ Table 8.2 Fourisni Receipts by Region

Receipts {(million US dallars) t Average Annual
Region Share of World Total (%) : Rate of Incicase
(%) L
1980 1990 . 1994 " '80-'90 /9094
1.Europe C 61,654 (59.5) 139,693 (53.7) 153,295 (47.6) 85 ¢ 2.4
2. Americas_ 25,503 (24.6) 69,439 (26.7) 97,405 (30.3) 10.5 88
[BEast AslaPacific - BIB(BY) T I8SIT(4E) 898 (is) o led M2
LAfica . 2,711(20) 5238 (20) - 5675(18 68 20
- 5.Middle East L3483 5127260y . 30n2(1l - 40 :-80
" 6.South ‘Asia 1,549 ( 1.5) 2000008 2431 (08). 26 50
- World Total - 103,535 (100.0) 260,114 (100.0) 321466 (100.0) = 9.6 51

Sonrce: Yeatbook of Tourism Statistics, Vol, 1, 46 ed., World Tourissn Organization (WTO)

Table 8.1.3 Nuniber of Hotel Rooms by Year and Region

Region 1989 © - 1990 1991 1992 1993 199371989
; : ' ' {Avg. Annval Grovith
: : - . ) ) s ' . Rate)
Europe 4,990,538 14938275 |4.991,656 |5208065 |5,283 483 5.87%
y 15.87% 44.59% 11.21% 43.74% 0 [44.59% | '
AMCHCAs 4,177,232 4,310,331 [ 4,373,083 | 4,407,256 | 4,410,629 6.31%
[ 138.39%  138.92% 38.74% 37.86% 37.48% - :
| BastAsin/ [ 1,325,973 | 1,214,905 [ 1,302,698 [ 1,371,152 | 1,455,775 [0 29.29% -
Pacific -] 10.33% - 11097% o {01.54% o fi198% 0 1 1329% | i
Afnica 311,083 332,121 343,996 364,173 374,644 20.43%
. 286%  {3.00% 3.05%  |3.13% 6% |
Middlc East | 167,898 168,154 164,272 168,666 168,428 0.32%
1.54% 152% | L16% 1.45% 1 142%
South Asis | 107,808 11,439 113,853 120,507 124,927 15.88%
i 0.99% 1.01% 1.01% 1.04% 1,05% _ .
World 10,880,532 [ 11,075,225 | 11,289,558 11,639,819 | 11,847,886 © B89
| 100.00% | 100.00% | 100.00% | 100.00% [ 100.00% '

Source: World Tourism Qrganization

The East Asia/Pacific region (WTO definition) gained an increasing share of world tourist
arrivals during the 1980s and 1990s, moving from 7.3 per cent of world tousism demand in
1980 to over 11.4 pér cent in 1990 and reaching 14.2 per cent f:_l 1994,

Tourst amvals i the East Asia/Pacific region in 1994 totaled 74 million, a 43.0 'pcr"ocm
increase conipared with 1990. From 1980 to ]990, East- Asia/Pacific region ariivals
mereased by an average of 9.6 per cent annually, which makes its the highest growth region
in the world, ahead of the Americas region (4.3 per cent), the Europe region (4.2 per cent),
the Afica region {74 per cent), and the world average (4.8 per cent). However, the average
annual growth rate from 1990 to 1994 in the East Asia/Pacilic region decreased s!ighlly to
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9.4 per cent but still was the highest in the warld, ahead of the Americas region (3.7 per
-cent), Europe region (2.4 per cent) the Africa region (5 5 per cent), and the world (3.6 per -
cent} in the same penod ' '

From 1990 to 1994, there was a dechine of 1.2 per cent per annum in the world tourism
market. This decline reflects the decrease in tourist arrivals in the Europe region, from 4.2
per cent annual growih between 1980 and 1990 to 2.4 per cent annual growlh between 1990
and 1994, - '

* The level of tmmsm inthe Easl As1a/Pa<:1ﬁc region has increased wuh the i increase in pohtlcal
stability and ecohomic activities in the region. The level of tourisni in other regions, such as
the Ainericas, Europe, the Middle East, and South Asia, increased less rapidly in the period -
froin 1980 to 1994, The East Asia/Pacific region has been playmg a leading rofe in world

| {ourism since the 1980s as the focus of the world economy has tunied to th1s area smce then.

1.2 - Past Trends in ASEAN and Indochina

Tourist armivals in ASEAN in 1994 totaled 25.7 million, a 9.3 per cent increase compared

with 1993; in Indochina (broadly defined here to include Myanmar as well as Cambodia, Lao

PDR, and Vietnam) in the same year, tourist arrivals totaled 1.0 million, a 15.9 per cent

increase compared with the prior year. Tourist arrivals in the ASEAN region increased by an

average of 9.4 per cent annually from 1991 to 1994 and by 40.7 per cent annually in

Indochina during the sanie period, mainly because of an aggressive market opening policy in
Vietnam and an increase in political stability in Cambodia during the period. - The average

annual growth rate in tourist arrivals in these regions was 10.2 per cent during this three-year

period.

The most popular tourist destinations in ASEAN in 1994 were Malaysia {7.2 miillion),
Singapore (6.3 million), and Thailand (6.2 million), while the most popular in Indochina were
© Vietnam {0.75 million) and Cambodia (0.17 million). Thailand captured 24 per cent of all
tourist aniivals in the ASEAN region in 1994, The Indochina region gained an increasing
propoition (allhoug_,h still a small absolute munbcr) of tounist arrivals relative to those of
ASE ZAN, from . 9 per cent |n 1991 to 3.9 per cent in 1994. Table 8.1.4 shows the changes in
© international tounst arnvals in ASBAN and Indochina (mcludmg Myanmar) from 1991 to
1994. ' :

Thailand as a whole constitutes an iniegral part of the Indochina tourism corridor, and it is
still featured as a single destination in the tour packages of the major tourist-generating
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markets. In the future, Thailand is likely to become a strong regional tourism gateway of the
Indachina region and serve as the base for various tours of the surrounding countries.
" Bangkok itself will also serve as a center for urban tourisi in ASEAN and Indochina.

Table 8.1.4 International Tourist Arrivals in ASEAN and Indochina

Units: §,000s

Nation [ 1991 ] 1992 | 1993 1994
Brunci 34 21 s90 C 636
Indoncsia | 2570 3,064 3403 L 4,006
Malaysia - C S84 6,016] 6,504 7,197
Philippincs _ o - 849] 1,043] 1,246 1,414
Singaporc S4.813] 5,316 5,804 6,268
Thailand . o 5087 5,136] 5,761 © 6,166
Sub-total 19,610 28,117 23,308 25,687
Victnam 3000 - H19) 670 750
Lao PDR 25 25 25| ©25
- Cambodia : - 25 88 118 176
' Myanmar 3 ' xR S 88
- Sub-total . 373 580 81 1,039
. .Grand Tota} 19,983] 21,679] 24,182] 126,726

Soum, World Tourlsm OIga m?alion
1.3  Tourism in Thailand

(1) \larket Charac(msllcs :

International tourist armivals in Thailand in 1994 totaled 6 2 mﬂlson a ? 1 per cent increase
‘over 1993.  Tourist arrivals from East Asia (c. g, MalaySIa Japan mean Smgapore)
accounted for the largest portion (59.4 per cent), tota!mg 3.5 million; a 8.0 per cent increase
over the previous year. Visitors from Europe and the Americas accounlcd for 1.6 miltion
(24.5 per cent) and 0.4 million (6_,! per cent), ani increase of 8.1 per cent and 72 per cent,
respectively. Thailand saw a decrease of 2_6'per cent and 2.0 per cent in _touristé from South
Asi'a_and Oceania with a total of 254,593 (3.9 per cent) and 228,865 (3.7 per cent) amivals,
respectively. A total of 87,413 tourists came from the Middle East (l T per cem). which
represented an increase of 12.1 per cem while 49, 882 visitors camne from Africa (0.8 per
cent), a decrease of 2. 6 pcr cent. ' '

: Touri_sié come: to Tha_ilandllo see ‘allrac_:tions, such as the temples, ancient :citiés, religious
sites, jungles, and to enjoy the cohnhy‘s béach resorts. In addition, there are six hill tribes in
- the country, each with their own culture, which can be visited by tourists. The number of

| tourist arrivals to Fhailand by air totaled 5.1 miftion, an increase of 6.8 per cent. Tourists
arriviﬁg by land and sea numbered 944,844 and 129,582, a 10.1 per cent increasc and 2.6 per
cent deceease, respectively.
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Table 8.1.5

Intemational Tourists by Nationality and Mode of Transport, 1994

o International Tourists 1994 Transporl Mode
- Nationality | Arrivals*1 % change % share*91 | By Air By Land | By Sea | 9% Share
_|993 by Air
Malaysia 907,245 + 9.05 ST 191,871 685,507 - 29,867 21.1
Japan 694,649 +19.88 11.26 | 685,367 7,413 1,869 98.7
Taiwan 434,540 -14.89 . 705 431,737 2,183 CGI8[ ¢ 996
Korca 363,655 +35.64 590| 359,236 3,877 C 542 . 988
© Germany 355,471 ©+11.00 3761 341,402| - 10314 3,761 960
UK. 334,037 CHIE06 542] 310,762 20.282( ' 2,993 93.0°
CUSA 317,646 C+ 990 505] 298,545 10,698) 8403 - 94D
* Singapore . 317,097 + 262 S04 254,057 61,565 1,475 . 80.1
~ P.R. China £258,567 S N 17 419 256,841 362 1:364 993 .
" Hong Kong 225,836 © +12.07 166 223,720 944 75| . 995
~ Total 16,166,496 +7.05 100.00 | 5,092,070 934,844 | 129,582 826

Note: *#1: Excluding transit passengers

Source: "Thaitand Touristu Statistical Report 1994", Tourism Authorily of Thailand

" The months of April, May, and June are the slowest months for visitoré

In. ]994 Ihe

 greatest number of arrivals were altracted i in December (643,327) followed by November
(585 008) while the fowest number of arrivals came in May (4!3 179)

The average léngth of stay of intemational_touﬁsls in T hailand in 1994 was 6.98 days.

~Tourists from Europe topped the list with the longest average length of stay (11.03 days),
followed by the Middle East (10.65 days), while tlic shortest (4.92 days) stay was the group
from East Asia: Tmlrlsls !"rom South Asta, the Americas, and Ocea nia had approximately the
“same average length of stay, or 7.56, 7.51, and 7.34 days re<pecl1wely Table 8.1.6 below

‘thows the average lengih of stay by natlonahty

Tabl 8.1.6

Average Lengih of Stay by Nationality in 1990 and 1994

N “Average Lenpth of Stay
Nationality | % Share 1590 1994 | Differcnece
Malaysia 14.71 140 346 0.94)

" Japan ~11.26 167 517 0.50
Taiwan 7.05¢ © 662 - 618 RUREY)
Korea 5908 ¢ 366 - 377 011

. Gefmany 5768 (1369 1338 031 .
‘UK. 5.42 9.31 9.93 0.62) -
US.A BB N Y ¥ _’1.48 0.0)

"+ Singapore AL 5.49 147]. (1.02)
China 1.19 1214 - 7461 (3.68)
Hong Kong 3.66 5.88 528 (0.60):
All Countries | - 100.00 7.06 6.98 (0.08)

Note: Above parentheses indicate decrease in length of stay
Source: "Thailand Tourism Statistical Report 1994",
Tourism Authorily of Thailand
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{2)  Tourist Profile

A general tourist profile is summarized by the Tourism Authority of Thailand (TAT)
statistics (1994) as follows:

First-time tourists made up 52.8 per cent of the total, while the other 47.2 percent

were repeat visitors to Thailand.

© 57.0 per cent of all tourists came to Thailand independently, whilei 430 per cent

“came on a group tour, ' '

- Male tourists accounted for 62.2 per cent of the total.

- '86.9 per cent came for tourism purposes. ;

- 28.0 per cent of the total were in the 25-34 year-old age bracket. .

- 20.2 per cent of all "tourists” were traveling on business while 17.5 per cent were-
laborers or service workc.rs, '

- 96,6 per cent slayed in a hotel.

In 1994, Thailand eamed 145,211 m!]llOl’l Baht or US$S 762 mllhon from lounsts, \'nth the
average touisist expenditure 3,373 Baht or US$133 per day per person '

" Tablé8.1.7  Revenue from International Tourists, 199{

. . International Tourists. 1994

Nationality | Length of Stay | Average Expenditure | Revenue {million -

_ s . - | (person/day) (US §) us dollars)

 Malaysia X 7 - 147.03 S 438.74
Japan _ 5.18 S 19385 69156
Taiwan ' 5.89 5 1834711 .- 48137
Kotea . 13.97 181.86 S 26596
Genmany 13 . 8174 37885
UK. 12.03 : 8251 28219
US.A 7.81 13589 319,39
Singapore . 4.8 . 15168 - 28048
P.R. China 123 - £ 160.45 : 293.66
Hong Kong T ' 112332 . 20448
Region ; ' ' . L '
East Asia " T3 . 65,72 0 293307
Europe 1. i r S -3 1] I 71,679.03 -
Americas | . 176 136,77 39653
South Asia _ Co143 © 182,96 32244
Qccania - 746 C 11133  190.53
Middle Fast - 10.38 _ © 180.00 121.00
Africa : : 5.97 . 165.92 4975

~_Grand Total : . 698 133.88 5,762.34

- Source: "Thailand Tourism Statistical Report 1994," Tourism Authority of Thaitand



Table 8.1.8 Batance of Intermational Tourist Trade, 1993-1994
Units: Milliens of US dollars

. 1990 1992 1994
Tourism Revenues _ 4,326 1,829 5,762
Tourism Expenditurcs 854 1,590 2,966
_Balance 3472 3,238) 2,85

Source: “Thaitand Tourism Statistical Report 1994,"
* Tourisma Autherity of Thailand

© (3) - Tourism in the WSB Region

" The biggest growth in tourism in Thailand since 1990 has been from domestic i.c., Thai)
tourists. With strong and steady econonic growth in the country, more than 38 million Thais
. per year are now taking domestic leisure  trips. Ten years ago, international  tourists
outnumbered Thais at some of the nalion‘s most popular tourist attractions; howevcr,- at :‘
present, the opposite is true, except at major intemational destinations such as Phuket,
Pattaya, and Chiang Mai. Currently, Thai tourists tend to outnumber international tourists in

~ most tourist destinations in the country. ' | B

Tntemational tourist arrivals in Thaitand in 1994 téiated 6.2 million, while t'oui*isl arrivals in
the WSB region tolaled 0.47 million, or 7.6 per cent of total number of forelgn lounsls in
Thailand. The number of Thai and fo:e;gn guest arrivals in major cities in 1994 is shownin
Table 8. 1.9 and Figures 8. 1.1 and 8.1.2. Bangkok was the main gateway for international
tounsts vrsumg Thaifand and was the leadmg destination for Than visitors as well. The most
popular {ourist destinations for international t_ounsts in 1994 were Bangkok (5.1 million), |
Phuket (1.5 million), Pattaya (1.5 million), Chiang Mai (0.76 million), Hat Yai (0.54 rillion),
Sungai Kolok (0.23 million), Hua Hin (0.15 million), 'Ch_é Am {0.13 million), Kanchanabun
{0.09 million), and Nakhon Ratchasima (0.03 million). While Bangkok was also the most
“popular tourist destination for Thais (1.2 million) in 1994, Pattaya (0.74 million) and Hat Yai
- (0.66 million) ranked as the second and third most popular destination for domestic tourists.
‘Chiang Mai (0.53 miltion), Nakhon Ratchasima {0.46 million), Kanchanaburi (0.33 million),
Phuket (0.32 million), Cha Am (0.29 milion), Hua Hin (0.13 miltion), and Sungai Kolok
(0.05 imillion) followed in populatity among this group. Table 8.1.9 summarizes these data. .



Table 8.1.9 Number of Guest Arrivals in Major Citics, 1994

 Major Citigs Total Thais | - Forcigners
Bangkok 6,278,007} 1,224,261 5,053,746
“Chiang Mai 1,286,520f 530,095 756,425
Kanchanaburi 415,020} 329,252 85,768
Patiaya | 2,257,633) 740,430 1,517,203
Phukel 1,836,335 316,991 1,519,344
Hat Yai Sl L197,619] 639,328 538,291
© ‘SungaiKeolok - | 271,913 45899 226,014
‘Nakhon Ratchasima | 92,558 462,904 29,654
‘Cha Am b 422702] 394,048 : 128,654
Hua Hin _ 282,623| 132,313 150,310

. Source: Tourism Authority of Thaifand

- Tourist demand (Thai and international tourists) is not evenly distributed among the WSB's
tourist [ESOUHCES. The region's major tourist attractions/areas are in Kanchanabun, Hua Hin,
and Cha Am. Kanchanaburi is the site of the world-famous "March of the River Kwai"
during World War 11 as well as of mountains and river valleys with damg/reservoirs that

- provide natural scenic beauty Hua Hin is distinguished as Thalland’s ‘oldest beach resort,
datmg back to the 1920s when King Rama VIl bm!l a summer palace there the area is
endowed with a quiet, relaxed atmosphere and a long cumng beach as well as famous
intemational-class golf courses. The Hua Hin resort is now becoming popular with

“international tourists as wel}as with Thais. Cha Amis also known for its long arc-fined white
sand beach,- prowdmg an cmelienl site for family vacations for Thais. 'l hese three areas
(Karichanabur, Hua Hin, and Cha Am) are located w1thm 2 1o 4 hours of Bangkok'
‘international gateway, now at Don Muang.

In 1994, about 38 miftion Thais traveled as tourists within the country, half of whoin visited
tounst altractions in the Central and Eastern regions. TAT statistics shown in Table 8.1.10
indicate that total visitor arrivals to Kanchanaburi, Hua Hin, and Cha Am fourist attractions
in 1994 numbered 3.46 million, of which 1.91 million went to Kanchanaburi, 1.02 million to
Cha Am, and 0.52 million to Hua Hin, i.e., 55.3 per cent, 29.7 per cent, and 15.0 per cent of |
the total sumber of ws:tom to the WSB, respccuvely Of this total, 2.78 million (8(}2 per
cent) were Thais and 0.69 million (19.8 per cent) were foreign visitors. Tourist allracllons in
the WSB region seent to have found more favor with Thai tourists than with foreigners,

1-8



Table 8.1.10 Nunmtber of Vg‘si!or Avrivals ai the Three Main Tourism Areas
in the WSB Reglon, 1994

~ Tourism Arcas Arrival Total “Thais Foreigners -

Kanchanaburi Tourists 310,638 - 696,570 114,068
{Kanchanaburi Prov.) | Excursionists 1,105,829 1,004,643 101,186
Visitors (total) | 1,916,467] - 1,701,213 215,254

<55.3%>| <61.3%> <31 4%>

Cha Am : Tourists 489,094 357,610 131,454

" (Phetchaburi Prov.) - | Excursionists 538,458 387,020 151,438

| Visitors (total) | 11,027,552 744,660 - 282892
. ' <29 7%>] 0 <26.8%> <$1.3%>
Hua Hin Tourists 361,545 201,633 159,912

. {Prachuap Khirikhan | Excursionists 157,830 130,101 121,729
Prov.) Visitors {total) 519,375 ¢ : 331,734 . 182,641
A <15.0%>]  <11.9%>] | <27.4%>
Tourists 1,661,277] 1,255,843; . 105434
] <T5.6%|  <244%>
<100.0%>] © . .

Tolal ' Excursionists 1,802,117y 1,521,764 . 280,353
: | <84.4%> <15.6%>

<100.0%>| - ' '

Visitors (tofal) [ 3,463,394| 2,777,607} 685,787
1 <100.0%>) - <80.2%> <19.8%>
<100.0%> <100_o%>' <100.6%>
S_ourcc Tounsm Aulhont) of Thailand B
Tourists Arrivals: stay over mght or more
- Excursionist Arrivals : do not stay over night
Visitors Arrivals: Tourists + Excursionists

By tourist attraction, 61.3 per cent of Thai visitors visited the Kanchanaburi arca, 29.7 per

cent went to Cha Am, and a 11.9 per cent visited Hua Hin in 1994, while 41.3 per cent of
foreigners visited the Cha Am area, 31.4 per cent went to Kanchanabtm and 27.4 per cent
wsﬂed Hua Hm '

ewcursmmsls i. c visitors who did not stay ovemighl The high percentage of Thals in lhe
number of excursionists to this region reflects the recent motorization of Thai society and the

improvement of accessibility to the WSB region from Bangkok, particularly with the recent |
* upgrading of Route 4. Inthe Hua Hin a-rca excursionists increased by 44.2 per cent in 1994
over the prior year. On lhc other hand, more than half of all foreign visitors (59.1 per cent,
0.4} miflion) weke stili tourists in this region (i.c., they stayed at least one night). However,
the number of foreigners who do not stay the night (and thus: could be lermcd _

“excursionists*) is also increasing in the region g '

Table 8.1.11 shows past trends of visitor arrivals to the Kanchanabusi, Cha Am, and Hua Hin

areas from 1992 to 1994. In Kanchanaburi during this period, the number of ‘Thai touirists
decreased in 1994 while the number of foreigners increased; the reverse was true of
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excursionists, i.e., those making day trips. The past trend of visitors to Kanchanaburi has
been unstable and has been stagnant in the past two years. In Cha Am, the nimber of foreign
excursionists in 1994 increased by 279 per cent (27,729 arrivals) over 1993 (7,318 arrivals),
but the number of foreign tourists decreased by 8.6 per cent in 1994, In the Hua Hin area,
the number of foreign excursionists in 1994 increased by 290 per cent (151,438 arrivals) over
1993 (38,808 arrivals), while the number of Thai tourists decreased by 93 per cent
compared over 1993.° Even though the total number of visitors to these three tourist WSB
‘ sites, both Thai and foreigner, has been increasing steadily in absolute tenms, the number of
visitors by trip-type and by area in each year has been somewhat stagnant. The level of
tourism in this region is still low and unstable relative to other Thai tourist destinations.

* Table8.4.11 Changes in Visitor Arrivals af the Three Main Touvism Areas
' in the WSB Region between 1992 and 1994

(1) Kancha'nabnri Tourism Area

ften L1992 (%) | 1993 . (%) - 1994 (%)
Visitors ; S 1,328,766 -30.91) 1,916,652 4.24f 1,916,467 -0.01
Thais _ 1,100,761 -36.40] 1,629,154 4800F 1,701,213  4.42
Forcigners 228005 1833 287498 17 2609 - 215254 +25.13
" Tourists . 617,558  -30.22f © 888369 . 4385 - 810,638 ~-8.75
Thais _ © 528,742 3565 793,213 5022 696,570 ' -12.29
Forcigners - 88,816 . 40.19 94,156 5.98] - 114,068 2115
Excursionists - 711,208 -31.51 1,028283 4458 1,105829 - 7.54
Thais - . 372,049 237,07 834,941 - 4596 1,004,643 2033 . -
Foreigners 4 139,159 1.62 193342 3894 (101,186 -47.66
- {2) Cha Am Tourism Arca - . s N :
_ Mem - 1 1992 (%) | 1993 (%) 1994 (%)
Visitors : 353,905 -1466] . 458,109 29.44 519,375 © 13.37
Thais ‘ 246,367  -4.47 275829 7 11.96 331,734 2027
Foscigners - . 107,538 -31.41 182,280 . 69.50] © 187,641 294
“Tourists - 278,388 -1.13 360,547 2951 361,545 028
Thais 177,819 28.69] - 185585 ' 437 201,633 865
Foreigners - N 100,569  -29.86 174,962 73.97) 159,912 -8.6
Excursionists - . 75,517 <1327 97,562 - 29.19] - 157,830 - 61,77
Thais 68,548 1274 90,244 3165 130,101 4417
Forcigners 6969 4800 7318 . 501 21,729 27892
(3) Huea Hin Tourisin Arca : iy : :
 Item B 1992 (%) 1993 L) 1994 (%)
“Visitors ;- S 773,325 0 17.98] . 806828 433 1,027,552 2136
- Thais | 737Is 30090 0 694251 2| 744660 726
Forcigners S 59550 4444 112,573 89.04 282,892 . 1513
Tourisls 421,314 17.84] 467,866 11.05 189,091  4.54
Thais 363,681 ¢ 3842 394,191 809 357610 -9.27
' Forcigners 56,633 -39.78 13,675 30.09 131,454 78.42
Excurstonisls -~ T 352,011 18.15 338958 A 538458  58.36
Thais 349,094 2257 300,060 -14.05 387,026 2898
Foreigners ‘ C.2917 1178 38,898 1,233.49 153,438 289.32

Source: Tourism Authorily of Thailand



The number of visitor arrivals to the WSB region in 1994 by province was estimated based
on the number of hotel accommodations and is shown in Table 8.1.12. Tourist arivals in
1994 were thercby estimated to reach 4.47 miltion in the WSB region as a whole, of which
there were 2.16 million arrivals in Kanchanaburi province, 48.4 per cent of the WSB total,
while Samut Songkhram province was estimated to receive about 17,000 tourist arri@als,
‘only 0.8 per cent of the total for Kanchanaburi province. However, with easy access from the -
Bangkok area, neérly? 100,000 day visitors come for a few Thours to visit the Samut |
‘Songkhram area to see the Coconut Sugar Factories and salt farms in the area. Theie are
- only 176,800 tourist arrivals in Ratchaburi Province due to the closeness to the BMA and -
relatively small number of hotel accommaodations located there. The "floating market,” one - -
of the intemnationally popular tourist attractions of Thaitand, attracts large numbers of visitors
to Ratchaburi (an estimated 250,000+ short-tenn visitors).

Table8.1.12

Number of Visiter Arrivals by Province in the WSB Region (1994)
Kanchanaburi | Ratchaburi | Phetchaburi | Samot . | Prachuap | Chumphon| Totat
~ ) 5 Songkhram Khirikhan o :
. Visitor 2,159,320 176,843} 1,177,978 16,972 736,733 198 414] 4,466,260
Thati 1,931,923 175,075 893,582 16,972 521,357} - 168,652] 3,713,561
Forcigner 227,397 1,768 . 284,396 0 209,376 29,762 - 752,699
Tourist - 1,053,491] - 176,843 640,320 16,972 -578,903 198,414} 2,661,143
Thai _ - 927,280 175,085 - 506,562 16,972 397,2'56 168,652| 2,191,797
Forcigner | - : 126211 1,768, 132,958 0 181,647 29,762 472,346
Excursionist} © - 1,105,829 © 538,458 ' 157,830 | 1,802,117
* “Thai 1,001,643 © 387,020 - 130,101 1,521,764
“Forcigner 104,186} <252,700> 151,438] <101,000> 27,729] 280,333

<> Stay only few hours for sightseeing i.c., ﬂoatmg market, coconut sugar factory.

Source: Study Team



Figure 8.1.1  Main Touvist Cities in 1994 (Thais)
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Figure 8.1.2  Main Tonrist Cities in 1994 (Foreignenrs)
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Chapter 2  Tourism Supply

2.1  Distribution of Tourism Resources in Thailand
Tourism destinations can generally be classified into four broad categorics: -

o .a tour circuit of destinétions of historical and cullural‘ monuments and rins
. '(cg, Palmyra in Syria,” Luxor in hgypl Mt. Saint Michele in France,
" Borobudur in Indonesia), _
(i) a tour circuit of destinations of scenic and natural wonders (e g, the Snm
- Valley in Egypt, the Swiss Alps, the Himalayas of Nepal),

- (iil) . -abeach ho!lday destination (e. g Shamn el Sheik in P gypt, Cotfu in Grccce
‘ ‘Bali in Indonesm) and |
(iv) : urban tourism destinations {e.g, Pafi_s, Roine, llong Ko’ng);

" There are, of course, various combinations of destinations. Rome is a tour circuit destination
“of historical and cultural 'n_mnumems and ruins as well as an urban tounsm destination.
* Honolulu is a beach holiday and urban tourism destination. ’

Thailand as a whole may be classified as a tour circuit destination of historical and cultural
mornuinients and ruins, with international beach holiday bascs in Pattaya and Phuket,

2.2 Tourism Resources Distribution in the WSB Region .

There are more than 200 tourist attractions in the WSB region. The selection of the tounist
- atteactions described below was m'ade from the perspective of the future marketability of the
atlractions for both Thai and forelgn visitors.  In the identification and classification of
tourism resources, the cntena applied w ere based on thoseu sed n thc JICA tourism study of
~ the Hua Hm/Cha Am areain: 1992 These cntcna are shown bclow ' '

- Naiural Altractions (N);_ ' o .
. Historical Religious and Architectural Attractions (1), and - :
- Cultural Handicrafl Attraction (C).

Holiday and Activity atiractions have been included under Natural Atiractions in this Study.
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Major tourism spots in the WSB Region have been identified in Kanchanaburi, Petchaburi,
and Prachuap Khirikhan Major tourism attractions by province are described in the
following subsections.

()  Kanchanabu ri Province

The town of Kanichanaburi was originatly established by Rama 1 as a first line of defense
against the Burmese. It is located 130 km west of Bangkok and lies along the Rwer Kivai.
Major tounst attractions in this province mclude '

() the Death Railway Bridge (The Bridge Over The River Kwai) (H);
(i) the Kanchanaburi War Cemetery (H);

(i) the JEATH War Museum (H);

(iv) - Wat Tham Mongkon Thon (H) and

) Wat Tham Khan Leany (H)

Also, Sai Yok Yai Na_tional Park, Sti Nagarinda National Park, and Prasat Muang Singh
Historical Park are located arourid and outside of Kanchanabuﬁ city. Major tourist access
routes include Route 323 to the Khao Laem Dam reservoir and Route 31 99 to Sn Nagarind
Dam, whlch link caves, \\aterf‘allq and nalural forests.

2 Rﬁtchabu'ri Provinc_c 3

Ratchabun city hes on the banks of the Mae Klong River and is connectcd fo the rest of
Cenltral WSIB by canal. The Damnoen Saduak Floalmg Market, part of the Thai national
identity, attracts tourists from around the world. - Major altractions in Ratchabusi province
include:

(i) . Damnoen Séduék Floating Market (N);

(i) - Wal Phra Si Ratana Mahathat (H); -
. (iii). - Ratchabun Na_lional'Milse_um G
~(iv). © Khao Ngu Cave (H);
() - Khao Chongpran (H);

“(vi) + Khao Kaenchan (H); and

(vii) * Khao Bin Cave (N).

There is also a famous cave with a hundred million bats and finc-art flower pots having five
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color and dragon patterns.
3) Samut Songkhyam Province

Samut Songkhram is the smallest province in the WSB region; the city lies along a sharp -
bend in the Mae Klong river. This province is well suited for the steady irrigation needed to
grow guava, lychee, and grapes. Along the highway from Thonburi, there are large artificial
sea lakes used by salt and shell farms. Major towrist attracting in the province include: .

@  Don Hoi Lot {N);
(i)  Wat Phet Samut Worawihaan (I1); and
(i)  Ban Noiand Tha Kha Floating Market (N).

{4) Petchaburi Province

Petchaburi's capital is an historic town that was a major center of arlistic‘production during

“the Ayulthaya pédod In the 19th century, King Rama IV built a palace and obscrvatory on
the top of the hitl dommatmg the tom\s northern edge (Phara Nakhon Khm) Major
attractions in the province mcIude '

- {i) . . Kaeng Krachan National Park (N)
(i)  Cha Am Beach (N};
(i) = Phara Nakhon Khiri Complex (l{)

B (iv) Tempies and Rani Ratchaniwet Palace (H) and
(v}  Khao Wang Con{‘ecuonery (C)

(5)  Prachuap Khirikhan Province

Pineapple and fishing are the main livelihoods in this elongated province, which features a
- variety of small seaside resorts that provide refaxed resort spots for family vacations. Khao
~ Sam Roi .Yot Nétioha‘ Park, which covers 60 km’, is a p]aée of natural wonder:wit_h a
stunning landscape that is a breathtaking blend of forested hifls, decp valleys, Wate_rfaﬂs,:
caves, beaches, mangrove swamps, and coves. Mirror Mouh't in the provincial capital hasa
small pagoda and monkeys with a panorama view of the coaslline and scascape. \13_[0[‘
attractions in the province include: '

()  HuaHin Beach (N);



(i)  Khao Hin Lek Fai (N); and
(i)  Sam Roy Yot National Park (N).

(6)  Chumphon Province

‘Chumphon is known as the "Gateway to the South." ts white beaches stretch for 222 km,
“over 30 islands swrrounded by blue sea. Coral, sea anemone, various species of fish, caves,
waterfalls, hills, and forests have helped tum Chumphon in a new tourist spot. Sometime in
March or April, Chumphon city hosts a marine festival, which features cultural and folk-art
' exhibits, wind surfing competition at Thung Wua Lea Beach, and a marathon. The five-day
* Lang Suan Budddha image parade and boat race festival in October focuses on a procession
of temple boats and a boat race on the Lang Suan river. Major alteactions in the province
include:

()] Ko Mattra (Island) (N);
(i)  KoMatPhon(N),. |
- (i)} - Ko Ngam Noiand Ko Ngam Yai (N); and
(iv)  Rubror Cave (H_).' : '

2.3 Tourism Products

‘Modem tourism has iniroduccd the concept of “tourism 'pro_duc't"_" i lieu of the concept of
“tournist _auractigon" {e.g, scenic wonders, a_rchaéologi(;af sites, historica( monunie:_ﬂs,
festivals) commonly used in the first half of the _QOIH century. f he.c‘oncépt of "tourism
product” covers not only trédilional tourist allractiéﬁs,; but also a much broader range of
natural, historical, and culturat attraciions, - Special types of atlractions and activities are
sometimes  artificially created. - Typical examples include theme parks, cultural
eventg/festivals, "soft” adventure sports, casinos, and entertainment. Even hotels and resorts
~(e.g, nostalgic colonial hotels, the paradors of Sj‘rain,’ niaharaja_h()tels in India), means of
tranépon (e.g‘.,_' Eurostar, the re-c;réated Orient Express), and cuisine (e.g., gourmet tours) -
~can motivate tounsts to travel, Thlis,_prodllct managément: and development ate key .
~elements of toinsm markeling foday. In the fiercely competitive world marketplace, a
thriving tounist industry at'ahy tourist destination will niot be sustainable unless it effectively
’:t\anage.s the existing tourist products and stimulates the market with a flow of new
attractions and ideas. N " |

‘Even though there are many tourist altractions in the WSB region, its tousism activities are
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generally insufficient to aliract as many visitors as other tourist destinations in Thailand.
Many tourism resources in the WSB are not suitable for mass tourism due to the scale of the
tourism resources and their scattered location. Only three places (Kanchanabur, the Hua Hin
and Cha Am area, and part of Ratchaburi) are relatively well-known to Thai and foreign
visitors, but they are not designated as package destinations. The WSB region is endowed
with natural beauly, mountains, and beaches; there are several national parks and beautiful -
beaches in the region. However, visitor facilitics in these areas are generally inadequate, of
poor quality, and maintained below the international standard. However, resort !Quris'.ni in
" Hua Hin and Cha Am is relatively well developed and integrated ‘with adequate
g aécomaﬁodétions for Thai and foreign tourists. Other tourist spots cannot be reached easily
. because of a lack of appropriate directional signs leading to tourist sites. Another pfob!mn is
' that on-site infonmation materials for foreign visitors are rarely available. Mountain resorts
and resort villages should be developed carefully to protect “natural legacies”, including
panoramic views, in line with the eco-tourism policy. ' o '

‘ Th_e Hua Hin and Cha Am tourist resort areas p'rovide'visitors with international-standard

' f‘acilitieé_ as a tourism product, and they of’fe_r various tourist altractions for Thai and foreign
visitors, but the impact area is still limited to accommodation facilities and their immediate

‘vicinities. Kanchanaburi has well-known historical tourism attractions and beautiful natural A
sites. There is considerable demand from Thais fiving in Bangkok to slay'o_vemi ght at resoit |
hotels in forests and other natural sinrrmindings’in Kanchanaburi. Also, rafting and elephant

riding activities are available for visitors. The limited évailability of accomniodation facilities
and their r'elaﬁfely low standard for intenational tourists ate issues, however. '

The floating market in Ratchaburi is one of the most well-known fourist attractions near
Bangkok. Shopping from the floating boats excites visitors and provides a high level of
satisfaction. Urban shopping centers also provide a degree of satisfaction to the visitors. I
the Chumphon area, skin-diving activities have gradually increased by attracling the attention
of younger travelers in the small virgin islands in the Gulf. The Petchaburi arca features an
old city w_ith historical monuments. However, not many Thais or foreigners visit the area
- because of the poor quality ei@ommodélic‘m‘Fa'cilit'iés in the area and finiited marketing.
" Prachuap Khirikhan and Chumphon have thé disaannlage of promoting tourist attractions
in arcas that are far from lhé_ Bangkok,l the gateway for; nearlyfail international visitors and
" the horie of many Thai tourists. - Therefore, many virgin areas stifl remain in these WSB-
provinces. On the bri ght side, the improvement of Route 4 and the opening of a new airpoit
at Pathiu north of Chumphon will increase the potential of existing tourism producl:s as well
as add new products in these areas. '



Generally, there are many areas for tourism producl development in the WSB region.
* However, compared to other tourist destinations in Thaitand, the level of tourism in the
WSB is still low due to the timited tourism facilities and marketing activities. Local people
are neither sufliciently aggressive to create a new ling of tourism produects nor are they aware
of new trends in the world tourism market. Unless they more eftectively manage their
existing tourism products and ideas, a tourist industry will not be sustainable anywhere in the

region.
2.4 Marketing

* (1) - Marketing Materials for the YWSB Region

. The Tourism Authority of Thailand was established in 1960 when only 81,000 intemiational
. travelers visited the country and tourism revenue totaled only 196 million Baht. By 1995 the
number of intermational tourists increased to 6.95 million and tourisin revenue jumped to
© 180,000 mvlllon Baht, In 1996, the number of international tourists have been estimated by
TAT to reach thore than 7.2 million, with the celebration of the 50th Ammersary of Ihe
Accession to the Throne by His M ajesty the King.

TAT' total budget in 1994 was 2,162 million Raht, with 1,310 million Baht (60 per cent)
aflocated to its Markeling l)epartmcnl TAT is clearly focusing its efforts on an marketing-

- otiented approach to promoting tourism. TAT has 17 overseas offices i in 12 countries to

promote travel to Thaitand, the overseas offices are located in Asia and Pacific (ten officesin
seven countries, including three in Japan), Europe (four offices in four countnes) and North
America {three offices in the United States) TAT offices in Thailand are well distributed,
wﬂh 22 regional offices in the country, cight are in the Central region, four in the Northern
region, five in Northeastern region, and five in the Southern region. However, T AT has only
two regional oftices located in the WSB region, at Kanchanaburi and Petchabun.

The area of responsibility of TAT's Kanchanaburi regional oflice {Central region office'1) -
covers Kanchanaburi and Saniut Songkhram provinc‘és in the WSB region. The Petchaburi
: reg,lonal office (Ccnlral region oﬂlcc 2) covers Petchaburi, Ratchaburi, and Prachuap
Khirikhan provinces. Chumphon provinee s, however covered by the Surat T hai regional
oflice {Southermn reglon oflice 5)

While promotional and information materials are avaitable at the TAT regional offices

focated in the WSB, many of the materials are in Thai, little is available in English except for

niaterials on Fua Hin and Cha Am. Sometinies, tourist oflices as well as tourist assistance
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centers are difficult to find, both for international travelers and Thai family drivers. For
better and more effective promotion, TAT's regional offices should be located along main
highway routes marked with a recognizable signboards, as well as in city centers.

Regarding tourism marketing in foreign markets, TAT has designated three target groups:
(i) primary markets (e.g, Japan, Australia, Korea), {ii) secondary markets (e.g., the People’s |
Republic of China, the Nethedands, Austiia), and (i) potential markets (e.g., Malaysia,
Taiwan, Hong Kong). Tourism promotion aclivitics are conducted via mass media (cg.,
- Star TV, CNN, other television networks, radio), through event sporisorship and meeliilg_s' :
and seminars, by organizing trade shows and exhibitions, and by hosting a special
© occasions-tour program.  Tourist attractions in the WSB region have 'nbt“yet been a
* marketing target in the intemational market. Even though the Hua Hin and Cha Am resort
areas are relatively well-known among Thais and in certain forefgn matkets, their general
position in the international market is not pamculariy strong.

* For rcference purposes, ewcamp!es oftourism advertising under!aken by TAT in Japan one of
_ thc Thalland's pmnary tourism matkets, are shown below '

XON .- Kodanshas monihly magazine, entitled - "With," from Jamlary 1996
-+ {circulation of 850,000); :
(i) - Daiei's weekly magazme entlt!ed "Orange Page" (mrculahon of 1,200 000,
3 -and
@) - “\I:kkei Busmess” (cnrcu!ahon of 295 OOO)

2.6 . Tourism Facilities and Industries in the WSB Region
(1) Accommodﬁlion Facilities

| In 1994, Thailand had 4,850 accommodation establishrucnts (e. g, hotels, guesthouses) with
246,113 tooms, of which 622 establishments (12.8 per cent) and 22,514 rooms (9.1 per
cent) were located in the CentralWestem region éxcluding Bangkok. The WwsB had 487
establishments and 15,034 rooms, or 10.0 per cent of all establishments in Thailand and 6.1
~per cent of all rooms. The dis'lribution of Thaitand's accommodation céiablishuents and -
sooms betweesi 1990 and 1994 by region is shown in Table 8. 2.1. About 25 per cent of all
rooms are concentrated in the Bangkok area.
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Table 8.2.1 Number of Accommodation Establishments and Rooms in Thailand
between 1990 and 1994

Region Year 1990 1991 1992 1993 1994
Total : Establishments 3,671 4,011 4,254 4,408 4,850
Rooms ~168,593] 190,453 205,009] 212,38%] 246,113
Bangkok: - [Establishments 507 537 549 306 - 351
: 1314 143 155¢) 2104 214%
Rooms 41,085]  45,548] 48371 4,664] 58909
i 1 28.845% " 31,788%| 34.611%] 44,245% 46,6]19*
Cential/West - [Establishments - 438 464 527 549 62
{(Excluded ~ |Rooms 14,012 15,202 17,159 19,003 22,514
Bangkok) ' : : '
Eastern * |Establishments - L 670 718 S 717 31 365
' . |Rooms _ 32,929] 37,880 43,773) ~ 45313] 49613
“Northern  |Establishmients 650 737 784 8i8 367
L . [Rooms . 24,566] 28,140 28,818 32,1321 36,178
Southern - |Establishments - 1,018 1,145 1,193 1,343 1,504
: © |Rooms - 42,103 48,276 51,016 53,955 60,737
. Northeastern |Establishments 388 406 420 81 441
" IRooms ©13,898] 154071 15,8520 14822] 18162

" "Remark: *Excluding small accommodations =
Source: Toarism Anthority of Thailand

* Tables 8.2.2 and8.23 show the room ocmpancy ratein majbr cities in the country in 1994,

which wete less than $0 per cent except in the Bangkok area (55.6 per cent), The rates in

" Hua Hinand Cha A werc 41,7 and 46,2 per cent, respectively. Tourist attractions in major
" cities should be aggressively marketed to increase these low rates of occupa_néy._

Table 8.2.2 Room Occupancy Rate of Accommonation Establishnents
in Major That Citles in 1994 '

. Cily Occupancy Rate
- Bangkok . [ - 556%
Chiang Mai . 484%
Kanchanaburi - - 37.9%
Pattaya © - - 19.6%
Phkel : _ 53.9%
Hat Yai | 39.7%
Sungai Kolok 48.2%
WNakhon Ratchasima 69.0%%
Cha Am ' 11.7%
Hua Hin 46.2%

“ Source : Tourism Authority of Thailand
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Table 8.2.3 Montbly Occupancy Rate of Accommiodation Establishments in Major Thai Citicsin

§993 - 1994

City Year] DBangkok Chiang Mai | Kanchanaburi Pattaya Phuket . Hat Yai
Month 1993 | 1994 | 1993 1994 [ 1993 | 1594 [ 1993 | 1994 [ 1993 ] 1994 | 1593 1994
Totat s6.6f 55.6] 460| 484] 337 375] a2s] aos| soo] sagl soof 397
January so.s| 563| -s79] 534| 433] 38| s24| s74] 734] 668 a2e| 405
Febroary |~ 5931 61.7] s3] sial 302] 399 463 56.7] 698] 77| ssa| 498
March S71|  612] a24] 4] 36| 352| a0 s02} e29] 622 34l 48
April 550] - 3as| 477 asso| 4] 3s2| asi] s67| sva| seof 485 457
May 509 s1s| 360 384l 25| 364] 398 492| 433 430 463 270
e 454 q9s] 34l 354l 23] 7| 35| 4a3a|Tae7] 3o s12] 298
July s40f 528] 397 T46.9] 265 37s| 414 452 s2s| a06| ad6| 352
August 513 60| 425f 494] 299 355 444 63| 768{ 468 658 422
Scptember ss2f - st9] 379 as2f 3i9| 363 335 398] s0.8 382 496] 360
October 56.3] s42f 458 seof 343 3s6f 379 423] seol s2s| 423 379
- November 662 604] ss0] 603] 40| 416] 41.3] 505 608] 14| 483 434
December | 61.5] 5600 s6.7] sool 433 ax7] ass| sgi| 612 633] 463 408

Souree: Townisin Authority of Thailand

_ Ex:sting (1995) accommodation famlmes (eslabllshmenls) by provmce in the WSB region
are shown in Table 8.2.4, Kanchanabun province had the largest number of establishments
~ and rooms in the region (188 and 5,058, respecnvcly) On the other hand, Saniut Songkhram

~ had only five establishments and 155 rooms, the least in the region, The distribution of"
establishments and rooms in the region varies by province, with concent rations in the major |
tourist spots of _Kanchana_bun’,‘ Hua Hin, and Cha Am.

“Table 8.2.4 Number of Accommodalmn Eslabhshmcn(s and Rooms b) ’l)pe of Facility in the

o WSBchlon, 1995 .

Provined " | ltem Hotel |G.H.# Bungalow Raft | Resort |Motel| Others | Total
Kanchanaburi| Establishments| © 22 i5 351 51 39 3 23 188
_ Rooms 1,240] 359 864 7791 1,407 75 338 1,058
Chumphen | Establishments 3 1 1 R 5. | & 4 58

L | Roomis 1,488} ° 104 . 8 1158 241 1,812
P. Khirikhan | Establishménis 52 23 S & 71 3 ‘136
Rooms = ) 3,021) 289 ~ 763] 108f: 12 30 4,321
Pctchaburi™ ' | Establishments| 64} : 4 S20] o 4 N o 109
| Rooms 38600 85 33 1 240 202 142F 4,921
Ratchaburi * | Establishments{ 17 N R D B B B 1)) 10
: | Rooms © - L 72l 68 351 . 178] .:1,615
* - 8.Songkhram | Establishments T Chp I D 5
Rooims ' S| 40 S ) 155
Establishutents 192] - 58 109 sy 57 19 500 836
Rooms 10,770] 835 2,152] 779} 1,938} 700 708 “ 17,882

Note: * Guesthonse
Source : Tourism Authority of Thailand
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- Looking at hotel standards, 50 per cent of total room supply in the WSB (17,882 rooms) are
high- and middle-grade (25 per cent each), and 50 per cent are low-grade rooms. However,
90 per cent of high-grade rooms are located in the Hua I1in and Cha Am tourist areas; a list
of 4- and 5-star hotels in Hua Hin and Cha Am s presented in Table 8.2.5. There are middie-
and low-grade establishments in the Kanchanabun tourist area for all types of visitors.
However, higher- and middie-grade establishments should also be built for intemational
* visitors to increase the number staying overnight in the Kanchanabun tourist area.

Tablc 8.2.8 List of 4-5 Star Hofels in lhm-liin and Cha Am Areas

Hotel ' Distcict | No. of Rooms |- Remarks
Methavalai ' Cha Am - 118
Long Beach Cha Am 193
- Beach Garden ‘| Cha Am 230
- The Regent Cha Am Cha Am 650 ¢
Golden Sands ' ‘Cha Am 226
Dusit Resort and Polo Club Cha Am ;308 )
Mark Land . ' 'chaAm | 80 |Dec 1995
Novotel “ 1 .ChaAm 107 . | Apr. 1996
Sofitel ' . | HuaHin 218 .
Royal Garden Resort HuaHin | = 217
Roya! Garden Resort "~ | HuaHin 162
Mclia HuaHin | 297
Majestic ~ | HuaHin 48
- Hua-Hin Grand & Plaza - | HuaHin |- 168. !
‘Saitom ‘ Hualim |-~ 66
“City Beach Résont ' Hua Hin 152
Bluc Wave - N - | Huva Hin 125
Chivasom Health Resort : Hua Hin - 40
_Total b 3375

‘Note: Exc'_ludc_ small hotels & bungalows & guesthouscs
Source: Tourism Authority of Thailand

(2)  Souvenirand Shopping Facilities

Shopping is an important altraction for visitors, pa‘rticularly’ for international tounsts.

‘Bangkok has a number of specialty and sou_vcnir facilitics including duty-free shops. Also, .

theré are souveiir shops: in major tourist spots. Ratchaburi has the Damnoen Saduak
Floating Market, which was developed by a Govemmeni initiative. There are many small
souvenir shop'_s and restaurants in the vicinity of the hotels in the Hua Hin tourist arca. More
generally, each tourist spot in the WSB sells its own unique products as a souvenir; cookies
in Petchabun city and handicrafts at Bannonyapron provide examples of the unique local
: p'foducts found in the WSB. However, these products are insufficient to attract the attention
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of intemational tourists. The creation of a shopping center or mall focusing on local
specialties would be a key factor for increasing the number of tourists visiling the area.

3) Information Facilities

As noted, there are TAT regional offices in the Kanchanaburi and Cha Am dmncls Tourist
Information Centers, locations where tourists can obtam general tourism information, should

be easily accessible and recognizable, and located in places at the point of entry. to toutist -

altraction spots and areas. - Directional signs indicating the location of altracuons and sites

are insufticient for family drivers (even for ‘Thai tourists) at local spots. - Particularly,

independent intemational travelers are unable to find altrachons identified only wnh That-
language signboards. ' '

(4} - Transportation

Bangkok has a good network of publlc bus services to and from major local tourist areas at

- reasonable prices. Railway semces are also available 1o and from points near the major

* tourist destinations in the WSB region.. [n addition, tourist buses are available to

* Kanchanaburi as part of package tours; however, there are no tounst buses for individual

| package tourists to and from the Hua Hin and Cha Am districts. Individual international

k tourists have to choose either public bus or train from Bangkok the samé as ‘Thai travelers.

A complicating feature is the different systems applzcd in various areas; for example, in

‘ 'Bangkok air-conditioned bus ticket sales are on first oomc—ﬁrst servccl basis, while in
upcountry areas air-conditioned bus tickets are sold on a réservation basis. Such varying’

- praclices can conﬁJsc travelers unfamiliar with Thaitand. - Also, thiere are no information

-notices at bus terminals,

2.6 Conservation and Development of Tourist Aftractions

‘Since the 6th National Development Plan (1987-1991), attention has been givén to the
conservation and de'velopm‘eiit;of tourist attracti_onsi. In 1989, the Cabinét_approved a
budget for the conservation and de\"clopilneﬁt of tourist atiractions. Asa résult,' 69 projects
‘were approved during the 6th plan pén"od alohe, incfuding the folfowing projects in the
WSB: ' '

(i) Kanchanaburi Province (three projects)
- Improvement of road to the Pa Tad project
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- lmprovement of the inner Ha Makham asphalt road
- Establishnent of a tourist attraction information signboard project
(i)  Ratchabun Province {three projecis)
- Development of the Damnoen Saduak floating market project
- Development and conservation of the Khao Ngu project
‘ - Development of the Kphao Bin cave project
(i) Petchaburi Province (six projects)
- Improvement of the road linking Nong Yaplong Pu Namron-Mae Khra
| Dan-Nga waterfalt
Improvement of the road linking between Huay Khasem and Ban
.Linchang
~ Improvement of the road between Phetchakasem and Ruamechit
- Installation of street lamppoles and the setling up of road Signs on Narathip
© road . :
- Construction and improvement of Chao Lai road from Narathip road to the
* south of Nong Chaen | B |
" < Cha Am Beach Project |
(iv)  Prachuap Khirikhan Province {one p_rdject)'
- Asphalt paving on the road along Ruripung Bay |
(v)  Samut Songkhram Province (two projects)
. Construction of a bridge to Don Hoi road
- Construction of road to Don Hoi road
(vi)  Chumphon Province (one project) |
- - Improvement of road lining Bang Son-Bor Mao

During the period of the 6th Development Plan, 203 projects received budgetary allocations
for conservation and development of tourist attractions, with such bud getary funds allocated
amounting to 1,189.4 million Baht. These projects were divided into four types. One type
involved the improvement of roads 10 tourisi attractions, including the grading and paving of -
gra\."e_l road stirfaces, the constiuction’ of asphalt roads, and the improvement of road
surfaces, road shoulders, and the like; there were 87 such projccts,-:with a budgetary
 allocation of 669.9 million Baht'or 563 per cent ‘of the total budget. “A second type of
project - involved the improvement of smiall-scale facilities for tourism, including the
~ construction of tourist service centers, the making. of signboards to introduce tourist
allractions, the installation of electrical and waterworks systems, and the building of boat
fandings; there were 93 such projeclé, with a budgetary allocation of 430.9 million Baht or
©36.2 per cent of the total budget. A third type of project involved landscape improvement,
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including the decoration of landscapes, the dredging of ancient pbnds, and the planting of
flowers; there were 14 such projects, with a budgetary allocation of 38.4 miltion Baht or 3.2
per cent of the total budget. A fourth type of project related to the conservation of‘CLzlitire, |
- customs, and environmental conditions, with projects involving the construction of cultu'_ral
halls and waste water treatment plants, and the improvement and restoration of ancient ruins;
there were niine such fubds with a budgetary allocation of 50.3 million Baht or 4.2 per centof -
the total budget. -

The following projects were proposed and implemented in the WSB region during the ﬁrst. :
half of the 7th National Develop'ment Plan p_cn'éd (i.e., from 1992 to 1994): '

(i) Kanchanaburi Province (three projecis)
- Reconstruction of bridge over the River Kwai
- Tmprovement of Tamakant inner road
_ - Impravement of road to Golden Dragon Cave
(i) - Petchaburi Province (three projects)
- Impravement of Ak Lung cave .
- improvement of 60 years' Petchpracharomyen pubhc park
- Improvement of Wat Mahatatvoraviham '
(i)  Samut Songkhram Province (1 projects)
_ - lmprovcnient of number 2 park
) Chumph6n Province (two pfojecl s)
- Construction of entrance to Dhepmm;j temple,
- Improvement of Rub-Ror cave

~ No project wés inlpléménted in Ralchabﬁuri and Prachuap Khirikhan prdvinces during this
period. ' '

27 Human R_eSources_ in Tourism Development

Based on estimates of the number of accommodation rooms in 1995, total
" accommodation-related employment in the WSB région has been estimated by this Study to
be about 12,600. However, there is a !umover of 20 to 30 per cent of the total emp!oymcnt
cach )car with many employees job- hoppmg to olher acconmlodatlon facilities, to-obtain

higher salaries and better working conditions. ‘ ' ' |

According to the tourism interview survey conducted by the Study Team with local residents
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(50 interviews), -employces of the lourism business (25 interviews), and opinion
-Icadcr's/schblars (25 inler\’ieivs) in the Cha Am and Hua Bin areas, sonie 40 present
expressed their willingness to work in or related with the tourism sector. The interviewees
responded that they would fike to participate in training in various disciplines, including
foreign languages (50 per cent of respondents), management (46 per cent), crafismanship
(46 per cent), communications (26 per cent), and computer skills (22 per cent).

Al present, :th_ejr_e are two institules responsidble for manpower de_velopmcnt in the tourism

scctor: Rajabhat Institute and Rajaménko! Institute in Hua Hin. Rajabhat Institite in
Petchabuii provides tourisni c_ourses_'to second- through fourth-year students, with about
100 enrolled in the program, - The teaching stafl’includes individuals seconded from five
hotels in Hua Hin and Cha Am. - About haif of the graduates of this totrism program found
employment in Bangkok and half in local areas. Rajamonkol Institute set up a tourism
course for fourth-year students in a Royal Project in 1995. Other tourism training courses in
the region are provided at the Vocational School in Raichabusi city. The educational content _
of all of these tourism courses is practical, reflecting the demand.
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‘Chapter 3 .':Tourism Development Strategy |

3.1  Overalf Assessntent

International tousist visitors to “Thailand in 1994 totaled 6.17 million wi:th=tota| receipts of
145,211 mifion Baht. From 1990 to 1994 (except for 1991), towrist receipts in Thailand
were Thaitand's top merchandise expéﬁ itein, as tabulated below, Tourism is still the leading
forcigri-exchange earner for Thailand. - In the WSB.rc‘tgioh, there was a recofded total of
4_72,000intqn1ational visitors, 7.7 per cent of the national total, with total foreign éxcha’nge
receipts from international visitors to the WS_B amounting to:3,04.8 miltion Baht.

Table 8.3.1 Foreign Exchange Earnings

. R ~ {Billion Baht %)

: 1990 1991 1992 1993 1994
Texlile 845 (215 lito @2sn : (21.2) |133° (20.0)
Computer/paris |38.7  (9.9)° [46.5  (10.7) {554 (109 627 (114 [92.1 (139
Rice 278 (D) [30.5 (70 1362 (7.1 [329 6Oy P2 59
Rubber 236 60 250 5.1 (289 (51 (292 (5.3 |48 (63)
Prawn 205. (5.2 |7 6.1y (317 6.2y [378 (68 491 (7.49)
Others 868 (22.1) 973 (2.4 [122  (238) (144 6.1 |1640 (216)
Total 393 (100.0) 436 (100.0) [509 (1000 [S5) (100.0) {661 (1000

Although the WSB region developed at an carly stage as the King's summer resont, other
areas, such as Pattaya, Phuket, and Ko Samui, have been rapidly developed. The WSB has
been lagging behind other areas in the development of alfractive tounst destinations.
However, Thai and foreign tourists who prefer more natural beauty and a quict environment
in resort areas are keen to visit Kanchanaburi natural resort and the Hua Hin and Cha Am
beaches. Key issues inthese areas are the fluctuation in the number of tounst arrivals and the
general stagnation in their growth, The result of this trend is apparent from the room
occupancy rate data, reported earlier. Consider, for example, that the room occupancy rate
in the Kanchanaburi area was only 33.7 per cent in 1993 and 37.9 per cent in 1994, rates that
werc among the lowest of all major tourist arcas in Thailand. L.ow occupancy rates were also
found in the Hua Hin and Cha Am areas, less than 50 per cent. A comparison of the room
occupancy rates between 1993 and 1994 is shown in Table 8.2.3. It would be an imporiant
policy to address the {ow room occupancy rates in this region, Evenin the Hua Hin and Cha
- Am areas, the improvement of tourist altractions is essential to promote higher room
occupancies. |
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Regarding environmental issues, the recent constiuction of high-rise condeminiums in the
Cha Am area has negatively affected acsthetic vatues in the resort arca. Also, there arc
~ serious issues related to the waste water treatment condition in Hua Hin dnd issues
~ petlaining to natural conservation and development in Kanchanaburi. And, while there are
many istands in the Chumphon area, which have tourism development potential, there is a
problem with swallow net collectors. Sammt Songkhram faces a diflicult task of attracting
| ~ tourists because it is refatively close to the Ballgkok area and has limited tourism resources;
the issue there is how to allracl stopover excursionisis and tourists passing thrdugh this
- provinee. The.development'of artificial tourist attractions, such as shopping malls or centers,
amusement parks, and theme parks is necessary if this province is to successfully attract
tourists. Ratchabun has various tourist allractiohs, such as its floating market and caves, but
‘many visitors are excursionists, i.e., making 6nly day lrips.' Strategies similar to those
described for Samut Songkhram would l')e'applicable to this province. The devélopment of
the WSB's existing tourist attractions is essential as well as the development of new tourism
p’roduél's {eg., tourist routes, establishments, specially . products, events/festivals,
prdmdlionai activities) if the region is to altract a growing number of tourists in the future.

3.2 " Tourism Davelopment Policies é;nd Strategies
3.2.1 National Tourism Development Policigs and Strategi‘es
(1) Nationa$ Tqur_ism. l)e'vclopment Plan

The undetling objective of the 8th Nallonal Developmenl Plan in the tourism sector isto
upgrade the "personnel” factor in order to advance the ‘sector. The following tourism
development poiicms arc set out in the Plan:

(i) Reconstruct and take proper care of tourism enwronments in order to better serve
lhmncmasmg number of tourists, by ‘
- issuing press releascs to the people concemed to promote eﬁ1c1ency in
“tourisni deveiopmem and take better care of the environment
- establishing a managemient team by setling up an organization that may
comte from the public or the private sectors to draw up plans and set policies
by area |
- enlarging the role of TAT in solving tourism development problems
- use legal action to control building and construction and 1o protect
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_goverment fand, rivers, stceams, and public water resources |
- supporting the Tourism Development Plan for reconslmc_iion; especially of
historic niins | '
- supporting the development of new tourism sites to attract visitors {e.g,,
beach areas, spbns and he;ilth care facilities)

(i) - Develop personnel for the tourism sector, by
- supporting the souvenir industry, making ‘souvenirs more’ aftractive and -
*interesting _ ' ' : U
- {raining secondaty and vocational school students to be niore mtemational
- ‘giving courses in areas appropriate for each tounsm center

(i)  Promote government and commerce as part of tourism development
- supporting the tourism sector to strengthen coopcrallon between the public : &
-~ and pnvale sectors .
- marketmg tounsm in both domesuc and overseas markets

(iv) - Promote Thailand as the Tourism Center of ASEAN and Inclochma '
' - developmg telecommumcations between towns and to nearby countries
- promotmg and supponmg in-bound tourism dcstmanons '
- coordinating tounsm development activitics with ASEAN and Indochina,
instead of compelmg against each other .
- modifying the rules for tourists travc!mg to and from other countries, ie,
makmg lravelmg more convenient

(2)  TAT's Primary Policies

Following the objectives set by the Government for the Tourism Authority of Thaitand, the
. following policies are to be pursued for'tourisin devcbpment in Thailand:

@) To encourage and mducc tourists from foreagn counincs to travel to
: - Thailand, so that the coumry may eam revenue m the form of foreign

. exchange to enhance, the overall economy - _
- {ii) ~ “To decentralize tounst destinations to local commumly areas so as to . -

' :‘dlslnbute the revenue from tourism people in all provinces

(i)  To conserve and rehabilitate treasures, local cultures, natural resources,
~ and the environment so as to maintain the Thai national identity to the
maximum extent possible |
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(iv)  To develop touirist facilities and services of good standards so as to
impress visiting tourists

(v}  Toincrease securily and safety for both Thai and foreign tounsts, so that
they will be able to travel to various destinations in Thailand with
confidence in the security and <afely of their life and property, and that of
their group

(v}  To promote the domestic travel of Thai people, particularly of low-
income earners and the young so as to spread the bencfits of traveling to
the widest possible range of Thai people

{vil)  To promole an increase in the number of Thais workmg in the lounsm

- industry
(i) To promote more extensive popular participation in activitics related to
| tourism development

- 3.22 Tourism Devélopment Policies and Strategies for the WSB Region

Development Policies

1) Comewalion and dcve[opment of tourist atlracuons ina tranqml and

natural alnlmphere :

Some tourist destinations in Thailand are at an early stage of development, i.e., they
are .u'nderdeveloped' as tourism destinations “and  relatively frec of serious

environmental deterioration. An advantage of such areas is their tranquil and rich

natural atmosphere, even though some of these arcas are re]étively__close to the -
Bangkok Metropolitan Area. Thercfore, it is important that the négaiiv_é impact of '
tourism on natural environmental resources, beautiful ;scenc:y, and local community
values be iminimized in these areas in order to ha’x{e a sustainable tourist industry.

(i) Dwersrﬁcahon from other domcsnc compcmlve touml markcts in the

ngdom

It is absolutcly essential 10 cxplon the unique local tourism producls of a rcg:on
There are rich tourism altractions throughout That]and not only in lhe WSB region

per se; also, many other regions have potential products to de»etop However, the
- \WSB has many beautiful mountains, forests, rivers and dams, beaches, and istands; it

features pletity of virgin natural tourism resources with a unique history and culture
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so that their value as attractions can be maintained and enhanced. Moreover; it is
quite possible to' create new tourism products in the WSB based on a carefol
assessient of loca! resonrces because the region has many attractive virgin tourism
spots that can be developed in the fulure. A focal festival may be used to attracl
visitors, for example. A diversification of tourism products is an important strategy
to win more tourists in the increasingly competitive national, ;égional, and global

" tourism martket. Compared to other popular tourist destinations in Thailand, the - '

© WSB has fewer night-life and amusement spots, which creates an image of healthy

and clean tourist attraction areas of the k‘ind_preferréd by farily tourists and small ~ -

groups of foreign travelers. This established image should be strengthened in the
WSB. "

(i)}  Tourism and community development

The tounsm mdus{:y should 1molve the agncullural and fisheries sectors as well as
the mduslry sector. Tourism products include not only a natural tourist beach or
resont, but also activities in local communities, such as festivals, sports, or cultural
aclivi_tiés:Ne_w tourism producls can be found in' local communities and can be
"~ created to foster sustainable tourism developmiént in the region. -

C(iv)  Development to increase vélue acldéd from- tourism attractions and

o development of new attracttons and products and diversification of the
produict line i in order to cnhance the destination profile of lhe WSB in the
tourist generalmg regions/countries

. Strenglhening of access roads linking surrounding tourist attractions in this regionis
essential 1o increase tourism diversification and value added in the market.

(v) Slrenglhenmg linkages with the Bangkok Melropohtan Area and other
tourist dcsunallons

- The BMA is situated as a gateway to the WSB and has a huge market of
possible tourists and excursionists to the region. International travelers who
prefer to stay in a tranquil and natural atmosphere iay wish to "base”

themselves in' the WSB and visit the BMA on day trips.

(V)  Integrated tourism industry development with surrounding countries
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The WSB has a long intemnational frontier with Myanmar. For example, visitors can
reach the Myanmar border easily from the BMA by taking Route 323 from
Kanchanaburi. It would be possible for the WSB region to develop new products
for the WSB region in cooperation with their counterparts in Myanniar,

Development Strategies

In order to accelerate the development of tourism in the WSB and promote the region's -

competitiveness in the T hai destination market, it is essential that the region aggressively

develop its potential and fully explore market opportunities, in a manner appropriate to the

region's tourism development stage. Recommended development strategies along these

' :lines are presented below:

(® - Improvement and development of tourism facilities fof_Th'ai and foreign
travelers ' '

" There ate no high-grade accommodation facilities (establishments) in' the WSB
- region except in the Cha Am and Hua Hin areas and this limits the experience and

satisfaction of international visitors. - For existing holels, continuous upgmdmg' '
efforts are essential. 1t is nécessary to upgrade the tourist board at each attraction

site so that they: show the fame of atlractions, directions, and at teast a brief

description and interpretation. The development of restaurants and shopping -

.centers, which enhance a visitor's experience and satisfaction, is another important

factor for urban tourism promotion.

(i) Development by stage of tourism -development * potential - in louﬁsny
-zones/staged development based on regional potential

In terms of tourism resource developmcnt and balanced management of the tourist
tlows in the WS1, the region could be divided into four macro-scale tourism zones,

i.e, Kanchanaburi-Ratchabusi zone, Samut Songkhram zone, Pclchabun Prachuap
j Klunkhan zone, and Chumphon zone, It is essent{al that the region in genera! and

cach 7one in parucular develop ns full potential and fully explore market
opportunities in a manner appropriate to its curcent stage of tourism development.

i) Development of tourism cores and corridors

Tourist routes and corridors will contribute to geographical expansion of the tourist
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generating or resource market. The finking of toutist cores and corridors is
recommended. '

(iv)  Package tour generation and activities for independent tourists

Package tours are the main source of growth in tourist arrivals in the WSB region
and their share in the market will grow further. Tourism development planners
- should consider the balance between package tours and'independem_ tourists,

however.
“(v)  Human resource development

llospiia!i(y is a key elenient i developing the tourism industry. Since Thailand has a
- limited number‘ofquaﬁﬁed workers in t__he tourism sector, the development of human
fesources: in the sector should be- accordcd the highest priority. For further
expansion of tourism in the WSB region, the need for human resource development
is becoming more acute. ' ' | - "

(vi) - Development of tourism corridors and sea transportation in the region

Linking tourist altraclions in the region is imponaﬁt to increase the valueadded of

toﬁ:i_st resources. Tourist access roads linking - various tourist spots should be

improved and the deve]opment of sea transport links \#ith-_B'angkok or the ISB
 region should be considered. | ' '

(vii) - Environmental protection measures

* Efforts and investments must be made to implemeni positive prolection measures
that will enhance the value of the region's tourism resources. [Identification and
~ protection of the natural tourism potential of the region is essential.

3 Tﬂi:ll"_iS:III Development Zone

“In general, tourists move toward attractive tourist spots and areas. Since Bangkok is the
rnain gateway for international tourists visiting Thailand at present, day-trip travelers (terméd
"excursionists*) follow major tourist circuits such as Bangkok-Samut  Songkhram-
Ratchaburi-Nakhon Pathom-Bangkok, Bangkok-Ratchabusi-Kanchanaburi-Bangkok, or
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only Bangkok-Ratchaburi-Bangkok. Tourists may stay at Kanchanaburi and retum to
Bangkok on the following day. There are many available package-tour programs and
independent travelers can create their own tourist destinations and plans within their
constraints.” At present, Thai tourists tend to visit only a single destination at a time, such as
| Pattaya, Phuket, or Ayutthaya. Looking longer term, for both Thai and foreign travelers,
tour circuit destinations may be developed in combination with other nearby tourist
destinations without consideration of intemational borders or political difterences (¢.g., a
Thailand—Myamnar package). '

' The conceptual diagram in Figure 8.3.1 illustrates visions of flows from major tourism cores
in the WSB region. The following criteria have been applied in the identification and
classification of tourist resources in the WSB region: o

- Regional development potential and resource networking possibilities (i.e.,
linking prospects) o
- Homogeneity of local tourism resources -
- Administrative units
- Djsta_ncg from Bangkok area

Based on the above broad critena, the four tounsm zones shown in Fi igure 8.3.1 and listed
below were identified. :

1- Kanchanaburi-Ratchaburi Zone

2- ‘Samut Songkhram Zone

3- Petchaburi-Prachuap Khmkhan Zone
4 Chumphon Zone

The boundaries of the zones were determined by taking current administrative boundaries
into account in order to facilitate the use of readily available data. - '
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Figure 8.3.1 Tourist Flows and its Development (Future)

o ‘G‘W-m g,

e Kanchanaburi.Ratchaburi Zone

A

——— Samut Songkhram Zone

"t

SIAILESS,

Phetchaburi.Prachuap Khiri Khan
Zone ‘

o Excursionist {(not stay)

-+—— Tourist (slay)



3.3 Tourism Development Framoework

(1)  Estimation of Tourist Arrivals in Thailand and the WSB Region

“"Ihree alternative cases have been envisaged in estimating tourist arrivals of foreign travelers
(i.e., international tourist arrivals) and two aliernative cases in estimating domestic travelers
(mainly Thai tounsts).

i) Estimated foreign travelers (international tourist arrivals)

According to the World Tourism Organization, strong growth of the tour industries
: can be expected in Indonesia, Malaysia, Philippines, Thailand, and the People's
' Rephb%ic of China, i.e., in countrics in the East Asia/Pacific region. Tounst arrivals
in this region are'expected to continue to grow A7S per cent per annum from 1996
10 2000, and 6 5 per cent per annum from 2000 to 2010, as estimated by WTO. The
number of tourist amivals in the East Asia/Pacific region market would reach 110
nnlhon in 2000 and 190 nnlhon in 2010. ln \new of lhlS pmJecllon three altematwe
cases are set out below

- Case -1 Bas_ed on WTQ growih forecast (foreign tounsts)

Tourist arrwals m Thalland increased at an average of 0.2 per cent annually from_
1991 10 1995, 1n 1993 and 1995, there was a year-on-year increase of' 12 per ceit
from 1992 and 1994, respectively. However, in 1994, the growth ra(e decreased by

7.0 per cent re]atwe to the previous year. Thelev el of growth rates achicved in 1993

and 1995 should be considered excepnonal compared with the 1991 and 1992

growth rates, minus 4 per cent and 1 per oent, respectively.

In vmw of the foregomg, the average annuzﬂ growlh rate was slipulated in Case 1 by
takmg the WT 0 grovith pro;ecl[on for Thailand. The sharc of total tourist arivalsin
-the WSB region was assumed to mcrease by 0.1 pcr cent eachi year, from 7. 5 per
cent in l9_96 10 a 9.0 per cent in201 ], as shown in Table 8.3.2.
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Table 8.3.2 Estimated Number of Foreigi Towrist Arvivals in Thmland
: and the YWSB Region (Case I-1)

Year | Number of Foreign [Growth Rate] Targel Share to No. of Forcign
Tourists (%) the WSB Region|  Tourists to WSB
: (%) Region
1994 6,166,496) (real) 7.0 C(realy 1.1 472,346
1995 6,951,566] (real) 12.7 (real) 7.5 © 521,367
199 7,472,933} (est) 7.5 (est) 7.5 560,490
1997 8,033,403 1.5 7.6 ' 610,539
- 1998 8,635,908 15 29 664,965
1999 19,283,601 75 - . 718 C124,121
© 2000 9979871 . 15 19 788,410
2001 10,628,563 6.5 .80 .t 850,285
2002 11,319,420 65| T8l 916,873 .
2003| . 12,055,182 6.5 82 - 988,525
2004 12,838,769 R 83 © 1,065,618
2005 13,673,289 6.5 84 1,148,556
2006 . 14,562,053 6.5 85) CL237.775
2007] ¢ 15,508,586 6.5 - 86 . 1,333,738
2008 : - 16,516,634 6.5 .87 © 1,436,948
- 2009 © 117,590,226 6.5 . 88| 1,542,940
2010 - 18,733,591 % 8.9 — 1,667,2'90 :
2011 19,857,606 6.0 90| 1,795,615

Source: JICA SiudyTeam :

Case [-2: Based on the estimated GDP gro‘.ﬂh rate in toun’st generaling countrics

The growth of tourist amvala in Thalland in Case 1-2 was calculated bascd on the
; forecast change in the GDP grovﬂh rate of the main townist- generatmg countries for
" Thailand. Fulure GDP growth rates were based on trend from 1991 to 1994 in the
lounst-generalmg countries. Tourist arrivals from these countries estinated using
this approach are shown for 2001, 2006, and 2011 in Table 8.3.3.



Table 833  Estimated Number of Foreign Tourist Arrivals
in Thaifand (Case 1-2)

Year/Target Number of Foreign

Tourists
1990 5,298,860
1991 - 5,080,899
1992 . 5,136,443
1993 5,760,533
1994 : 6,166,494
1996 (est.) 6,474,486
* 2001 (projecied) 7,479,976

1006 (projocted) : 9,151,096 .
2011 (projected) - 12,605,001

Source: JICA Study Team :

‘ 'Qggc I-3: Moderate development based on both Cases land 2

Total toutist arrivals in Thailand are expecied to reach 7.5 miflion in 1996, Tourist
arrivals between 1997 and 2000 are ekpected in Case 1-3 to grow at the rate forecast
by the WTO forecast for 2000, or 7.5 per cént per annium, The T hai touristn indusiry
is expected to experience stable, modest growth in this petiod, which is also in fine.
with \x'orldwide'dema_ﬁd fo‘recasl's.'However, _lhe Thai tourism ihdustry wi II_ receive a
challenge from emerging tourism narkets, such as the People's Republic of China,
Myanmar, and Vietnam. o I

| _Ové.r the entire forecasting honzon (i.'e., untit 201 1)’, annual growth rates in tourist
' a:ﬁ?vals in Case I-3 have been set at the same rates as estimated by WTO, 7.5 per
cent from 1997 1o 2000 (as indicated above), 5.5 per cent between 2000 and 2065
and 5.0 per cent between 2005 and 201 1. }\Iso, tilc share ‘of tolal national tourist
arrivals coming to the WSB region has been assumed to increase from 7.5 per cent in
1995 by 0.1 per cent per year between 1996 }6 2001, when it would reach 8.0 per
cent, a share that has been assumed to then continue until 201 l', as shown in Table
834, '

In sammary, Case 1-3 represents a mid-range adjustment of Case I-1 and I-2, which

was deemed to provide the most reasonable framework to be adopted in this study.,
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Table 8.3.4 Fstimated Number of Forcign Tourist Arrivalsin Tlmland and

the WSB Region (Case [-3)
Year Numbeeof | Growth Rate|Target Sharte to the| No. of Poreign Tourists
Foreign Tourists (%) W51 Region (%) | - to the WSB Region
1995 6,951,566] (actual) 12.7 7.7 521,367 .
1996 1,472,933 (est) 7.5 7.5 560,470
1997 8,033,403 75 1.6 . 610,539
1998 .- 8,635,908 1.5 .7 664,965
1999 9,283,601 - 1.5 18 . rIRViE
2000 9,979,371 “hS 1.9 788,410 .
2001 10,528,764 5.5 80 842,301
12002 11,107,846 © 55 8.0 .. 888,628 -
12003 11,718,777 © 55 30 937,502
L2004 12,363,309 55 8.0 . 989,065
12005 13,043,290 55 80 1,042,463
2006 13,695,454 © 50 8.0 1,095,636
- 2007 14,380,226 50 8.0] 1,150,413
2008 ¢ 15,099,237 50 3.0 1,207,939
2009 15,854,198 50 8.0 - 11,268,336
2010 - 16,646,907 50 : 8.0 1,331,753
2011 17,479,252 50] - - 80f - 1,398,340

* Source: JICA Study Team

(i) 'Eslimatéd'domestictravélérﬂ:_nai_n!y Thai tourist arrivals)

" Case D-1: Based on Thailand's GDP growth rate (domestic tourists}

A total of 2,191,797 domestic tourists Visited the WSB region in 1994, as did
2,375,908 domestic tourists in 1995, The growth of domestic tourist arrivals can be
reasonably assumed 1o be related to country’s GDP growth, The targeted GDP
growth rate during in the period of the 8th National Devclopmeht&Plan (1997—2001)
is 8 per cent per annum, while this Study has assumed growth rates of 7.5 per cent
during the period of the Sth Plan (2002-06) and 7.0 per cent dusing the period of the
10th Plan {2007:11). However, these estimated GDP growth rates might be too
i hlgh for forecashng growth in domestic tourism, particularly since Thai travelers

- may increasingly travel as excursionists, i.e., making day trips only The result of the
Case D-l estimation is shcwn in lab[e 83.5.
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Table 835 - Number of Estimated Domestic Tovrist Arrivals
" in Thailand and the WSB Region (Case D-1)

Year | Projected Thai | No. of Domestic
" GDP Growth Toutists (0 the
. Rale (%) WSB Region
1994 84 2,191,797
- 1995 8.4 2,375,908
1996 8.4 2,575,484
1997 8.0 2,781,523
- 1998 '8.0 3,004,035
. 1999 C R0 3,244,369
2000 .80 3,503,919
£ 2001 o 8.0 3,784,233
2002 | 15 4,068,050
2003 L 15 4,373,154
© 2004 15 4,701,141
2005 15 5,053,727
2006 13 5,432,757
2007 | ‘ 70 5,813,050
2008 0 6,219,964
2009 ' 7.0 6,655,361
2010 : 7.0 7,121,236
2011 A 1,619,723

Source: JICA Study Team . -

Case D-2: Based on income expenditure grawth

TAT statisliéal office has forecast the growih'of Thai fourists at 2.2 per cent per
annum during the ﬁve-'year' period of the 8th Nationat Development Plan, while
NESDB has forecast an annual growth rate of 3 per cent during the same period.
'l{owcv;cr, these forecast growth rates seem too lbw'comparec_lwilh the targeted
GDP growth rate of the 8th National _De‘\:.féTQphleiit Plan and beyond, which range
from f7.0 to 8.0 per cent per annum s notéd in the discussion of the Case D-1.
forecast. | : ‘ |

Therefore, considering future levels of growth in consuier expenditure, the growth
of dosmestic tourist arrivals in Ca_se D-2 has been partially related to the Thai GDP
growlh rate (i.c,, an elasticity of tourism gfcéwth to growth in GDP of less than one.
has been assumed), as shown in Table 8.3.6 and applied in Table 3.3.7below.
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Table 8.3.6 Estimated Growth rates of Domestic Tourist Ar_ri\'a!s

(Case D-2)
Year Estimated GDP | Tourism Growth Growth Rate in

. grownth rate Elasticity ‘Thai Tourists
1997-2001 {8th Plan) | 8.0% pcr annum 40 % “13.2 % perannum
2002-2006 (9th Plan) ' | 7.5% per annum - 50% 3.7 % per annum

. 2007-2011 (10th Plan) | 7.0% per annum C60% - |42 %perannum
Source: JICA Study Team . -

Tahé8.37 - Number of Estimated Domestic Tourist Arrivals
' in Thailand and WSB Region -

Year | Projocted Share of | No. of Domestic
' " | Thai GDP Growth| Tourists to the
. Rate (%) * WSB Region
1995 2.5 2,246,592
1996 25 2,302,757 .
1997 : ‘3.2 2,376,445
1998 3.2 2,452,491
999 o 32l 0 2,530,971
2000 32 2,611,962
71 '1) N SR 32 2,695,545
C 2002 371 2,795,280
L2003 L 3.7 2,898,705
.. 2004 - 37 3,005,957
2005 _ 37 3,117,117
2006 . C37) 3,232,513
2007 S 421 3368279
12008 S 42 . 3,508,747
2009 ‘ 42 3,657,156
: '2010 _ : ‘ 4.2 3,810,757
2001 ' o 4.2). 3,970,809

Qource JICA Study Tcam

(i)  Estinated tounst amvals (mtemanonal and domestic tourists) in the WSB
region

 The total number of tourist arrivals in the WSB region corresponding to the most
likely of the above cases (Case 1-3 for internatiodial tounst amvals and Case D- 2 for
domesuc tourist amvals) is summanzed below. ' ‘



" Table8.38  Estimated Tourist Arrivalsin the WSB Region
' between 1997 and 2011 (Most Likely Case)
. (unit: 1000s)
Target Year | International Tourists in | Domcstic Tounistsinthe 1 Total Tourists in the
the WEB WSB WSB Region

1994 (actual) . 472 2,192 2,661
1997 610 2,380 2,990
2001 840 2,700 3,540
2006 1,100 3,230 4,330
2011 S 1,400 3,950 5,350

Source: JICA Study Team

{2) - Projection of Tourist Avrivals by Tourism Zone

"Table 8.3.8 shows the projected regional distribution of tourist arrivals by tourism zone for |
2011, i, to end of the period of the 10th Plan and the target year for the current Study.
These projections were determined based on the share of tourism resources and potential of
ecach tourist zone. As al present (sce Table 8.1.12), there are more Thai tourists in the
Kanchanabxiri-Ralch'abwi zone and more foreign tourists in the Petchaburi-Prachuap
‘Khirikhan zone (the location of the Hua Hin and Cha Am resorts). The highest growth in
“tourist armvals is expected in the Chumphon zohe, a consequence of the increase in tourist
altractions in the area and improvement of tourist access, both by road and via air transport
with the opening of a new airport in 1997 at Pa'lhiti..?

‘Projected Distribution of Visitor Arrivals (Touns1s+lncu momsls)

Table 8.3.9
R b) ’l‘oumm Zone in the WSB Reglon in 2011
Zone TouriSIS'-- : Ex’cursionisls ) Visitors
L Thai | Forcigner | = That | Forciginer | Thai | Foreigner
~ Kanchanaburi, 1,750 Co400f - 1,200 S 250] - 2,950 630
Ratchaburi zone - ' ' o <5005 - <500>
- Petchaburi, 1,650 850 GO0 250 2,250 1,100
P. Khirikhan zone : i -
S. Songkhram zonc 100| _ 50 o 150 _
. ' . <200> <200>
Chumphon zone 150} 150 50 “p. 300 150
Total of Visi!ors - 3,930 1,400 1,900] - 500 ‘5 850} I 900
5,350 2,400 7,750

{ )Sla\ ofonl\ a l’c“ hours for mghlsncmg g, floating nmkus coconut sugar factory.
“Soutce: JICA Stud) Tcam

{3)  Estimation of Roem Requirentents by Zorie
The number of visitor arrivals was converted into room requirements based on various
assumiptions coniceming the ratio of tourist armvals to total visitors {the latter of which also

“includes excursionists, i.e., day 1ravélers), the average fength of stay (i.c., number of nights),
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average room occupancy (i.c., persons per room), and the average bed occupancy rate {per
cent) by tourism zone. The following table shows the assumptions apphed in deriving room
requirements in the Kanchanaburi-Ratchaburi tourist zone. ‘

Table 8.3.10 Assumptions for Devriving Room Requiremeats

Item Thais | ~ Foreigners
Share of tourist arrivals to total (per cent} 550 800
Average length of stay (nights) . 20| - 25
AVErAge 100 0cCupancy (persons per room) ‘ . W : 1.7
__Room occupancy rate (per cent) : L6000 - 60.0

" Table 8.3.11 shows the resultmg projections of room n,qmrements by tourism zongin 2011,

* The total estimated room requtrement in 2011 was found to be about 24,800; thus by 2011,
some 6,900 new units would be required i in addition to the 17,880 existing units (1995).
Considering income growlh expectations of Thai tourists in the future, the distribution of
room fequirements by room grade was assunted to be 40 per cent for high-grade, 40 per cent
~ for medium-grade, zmd 20 per cent for low-grade rooms. Therefore, an estimated 5,370
| hlgh-grade and 5,480 medium-grade units would be additionally required by 2011, The
3,920 low-grade units should be improved to a higher grade or reduccd'by 2011.

Table 8.3.11 Estimated Room chuimmcntk by Tourism Zone in 2011

Zong - Accommodation | Existing Total Additionat

“Type - Rooins. | Requirement Rooms

: : B : ' : {1995) - for Rooms Regpired
o Kanchanaburi: | ‘High-grade 673 _ 2,928 2,255
* Ratchaburi ‘Middle-grade 1,996] 2,928 932
: Low-grade - | . 4004 o L6 o284
L . Total . 66?3 .39 616
Petchabun High-grade- c - 3,700 ‘5,257 1,557
P. Khirikhan Middle-grade 1,812 - 5257 3415
Lowgeade | zgeol 2629 1071
Fotal 9242| EENTE 3,901
5. Songkhram High-grade 0 ' 251 251
: Middle-grade 62 : 251 189
Lowpaade 093 o3
Total - s 629 i
Chumphon ° - | High-grade - 181 - 1486 1,305
: Middle-grade BRLE1 - 1,486] 942
Low-grade - vesy|l b 38
) Total Leizl T 3] 1,904
: | High-grade ~° 4,554 L9922 5,368
Tolal Middle-grade S L9922 5,478
Low-grade 8884, 49631 -3,921
Total . 17,882 24,807 6,925

Source: JICA Stud} Team
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Chapter4  Tourism D'e\::elopment Policy for the WSB Region

‘4.1 Tourism Development Policy by Zone

' '4.1.1 Regional Tourism

~* The following development policies should be ap_piiecl for tourism development planning for _
" ‘ﬂ"ne: WSB, along with the guidelines of the National Tourism Development Policy for
increasing local enip!oyment oppottunities and boosting regional incomes through increased |

tourist expenditures. ' ' .

(1) Improvement and upgrading of visitor facilitation at major tourist sites
Low room occupancy rates are at least partly the result of poor visitor facilitation
and poor service facilities, as well as of the lack of attractive loba] l_eisu‘ré activities

(e.g., festivals, evcnt’é)._

() Improvement and 'esta_blishmént of tourist access roa'd_s and tourist circuil
- roules . | '
Tourisin planning should be implentented wiih spatial 'deve!opx__nent and transport
planning to create the conditions necessary for extending the stay of tourists in the
région. Road improvements, panicul'arl;y‘_thrbugh creation of tour circuits (e g.,
Bangkok—R'ﬁtchabuﬁkahchanabun’-Bangk'ok), mdy be particularly effective in this

regard. L | | '

(i)  Conservation and development of tourism resources

Resoi_lr;:»e conservation and development is a key factor related to the sustainabiliiy
~of tourism development in the region.

" (iv)  Development of man-made attractions

Man-made tourism attractions, such as theme parks, should be developed to
generate new tourists in the market.
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4.1.2

W

(v)  Provision of a new tounsm information service system

The updating of tourist information services will help generate new tourists and
repeat visitors to the region. The provision of on-site tourist information is essential.

Tourism Development Plan by Zone .

'Kanchanabm'i-lla(chabilri Zone

. (i)  Zonal Characteristics

“The Kanchanaburi-Ratchaburi tourism zone features a ‘rich vaniely of natural

resources, including beautiful forests, mountains, caves, rivers, and waterfalls
compared to other zones and other péf!s of Thailand. The tourist altractions in this
zone provide a particularly favorable :impr'ession to Thais who liiie in the noisy and
du%{y Bangkok area, and for this reason more Thai VlSllOfb than foreigners are
mterested mn w‘utmg this area.

The foltowing major tourist attractlons are located in the Kanchanabun-
Ratchabuiri zone: ' '

Natural Atlractions _
* Sai Yok National Park Erawan Nauonal Park, Snn Nakann Nauonal ;
Park and Calloem Rattanakosin National Park (Kanchanabun)
'« Frawan Walerfall Sai Yok Waterfall (Kanchanabun) _
» Khobin Cave, Khon- -Chongpran Cave, Phra Non Cave (Ratchabun)

Historical Atlracllons

+ The Bridge over the chr Kwai, War Ccmcicny, Three Pagodas Pass
' (Kanchanabun) '

- Man-Made Atlracl!ons

+ Sri Nakarin Dam, Vajiralongkorn Dam (Kanchanabun}
-~ + Damnoen Saduak Floating Market (Ratchaburi)
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Cultural Attractions
» Mural paintings, cloth weaving center, leather shadow puppet show,
ceramics (Ratchaburi) '

(i)  Development Policy

- New tourism products and new tour routes nlus( be developed and new markets
must be opened with Thai visitors as the main target marketing group for the zone.
The conservation of the zone's rich natural and historical legacies sh_dtﬂd be given.
. priority with the protection of the scarce and valuable tourism resources of this zone. -
Therefore, it is imporiant to compile a natural rcsouroc'inventdry survey for the
conservation and development of the zone's tourist attractions. Toursm-related
facilities, especially hotels and restaurants, should be located in urban areas as urban
~tourism facilities and key stations in tours of sites surrounding Kanchanaburi and
Ratchaburi cites. |

(iii) Development Plan and Projects (tentative)

- Toutist Center wnh Historical and Naiural Museum Project :
.- ImptovemPnt and upgrading of the existing natural museum for lhe purposd
~of educating young generations and thei paren@s as well as forei gn visitors.

Resort Developmem and Redevelopment PIO_]CCt _
- COntmuous lmprovement and upgrading of existin g tounsm facnhhes for bolh
Thai and forelgn {ounsls

River Kwai Cleanup Project _
~ - Environmental improvement of the River Kwai water quality and measures
to address environmental deferioration in surrounding areas. Eifforts and
investment must be made to implement positive protection measures that
wﬂl enhance the value oflhe tourism resourccs in this zone,

- Amusement Cenler Pro;ect (Ratchabun)

- Creation of fannly type amusement facilities for e\ccumomsts from lhc
Bangkok area. - ' '
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"Fruit Line" Road Project (Ratchaburi)

- Creation of a new attractive tourist circuit route for developing cultural
attractions in Ratchaburi, as well as Samut Songkhram in the adjoining
tourism zone. Orchard visits and picnics are among the tourist attractions
envisaged. '

Samut Songkhram Zone

(@) Zonal Charactenistics

* The Samut Songkhram tourisnt zone features fruit plantation and salt farms. Almost

all visitors to this zone are on day excursions ffom the Bangkok area. The following

- major tounist attractions are located in this zone.

Natural Attractions
* Bank of fossitized sheils inchuding lube—hke shell umquc to the area
(Don Hoi Lot} '
* Orchard farms and coconut sugar factory

' Ihslonca! Attractions

- '« 'Wat Phat Samut Worawihihaan B
Cultural Atiractions
- » Floating market (Ban Noi and ThaKha)

(i)  Development Policy

The main target marketing group is excursionists from the Bangkok area. Agro-’
related, cralt, and cultural industries, inchxding' coconut sugar factories and local
villages (featuring art and crafis, folklore, and dance and music atiractions) should be
_develbped as new tourism attractions in the Samut Songkram zone. The promotion .

*of "incentive" tours from Bangkok wouild be suitable for family groups. Man-made

tourist attractions and package-tour carcwt progrdms should be prepared for sho:t— '_
tenn visitors. ‘

(iii) - | [_)evé!opmc.nl Plan and Projects

- Souvenir Shops Improvement Project l

- - Since visitors to the Samut Songkram tourism zone generally stay only a few
~ hours, it is important to consider how to encourage longer stays. Attract
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persons passing through the region is also imporant.

Anmusement Park Project
- Man-made attractions {e.g., a theme park, soft advenlure Sports, races)
should be developed as the main direction for tourism development in the
Zone. |
Free Trade Area & o
" In the event that a Free Trade Area (FTA) is developed in Samut
Songkhram, it w ould offer an aitraclive spot for retail tourism both for Thais
" and foreign visitors. ' '

Petchaburi-Prachuap Khirikhan Zone
a Zonal Charactetislics

The Hua Hin and Cha Am tounsl areas form the core ceniter of the Petchabun-

‘Prachuap Khirikhan zone as well as the regionat tourism center of the WSB regton
“Hua Hin is distinguished as Thailand’s oldest prestigious beach resort, including a '
_ summer palace of the King from the early 20th century. Cha Am has been
_apprecrated by Thais for many years as an inexpensive vacation resort. Thei tmagc of _
- 'the King's resort in Hua Hm altracls more foreign tourists than does Cha Am. '

The followmg major tounst attractions are located in thc Petchabun Prachuap
' _Khmkhan zonc '

Nalural Attractlons
+ Kang Krachan Natlonal Park (Petchablm)
« Tham Phraya Nakhon Cave (Petchabun)
» Sam Roi Yot National Park (Pelc‘nabun)
« - Virgin beaches (Pelchabun and Prachuap Kh:nkhan))
» Thalu istand o

5 'Hlsloncal Attractions’

. +.0ld City (Petchabun)
» Hua Hin
Manmade Attractions : |
» Prajomklao science park {Prachuap Khirikhan)



(i)  Development Policy

It is apparent that the Petchaburi-Prachuap Khirikhan area will continue to
emphasize Hua Hin, particularly for foreign tourists, considering its strong image as
the site of the King's summer palace. Hua Hin and Cha Am should offer a broad
variely of tourist attractions consisting of relaxed spots and natural setlings.
Continuous upgrading of existing hotels is essential. - Internationat convention and
seminar activities at both mountain and beach resort areas should be promoted with
suitable tourism faciities.

(iii) - Development Plan and Projects

Shopping Center Project (Hua Hin and Cha Am)
" - Souvenits and shopping are important to the modern tourist and significant
- conlributors to forcign exchange eamings.‘Co.ns_ider, for example, that a
‘recent queslioﬁn’aife survey of Japanese tourists in‘H.aw'aii'ﬁ)und that
sho'ppi.ng was their ﬁ'rst pﬁoﬁty for enjoying their stay. Therefore, it is
recommendcd that specsalty shops and souvenir klosks be integrated in
urban areas. ' ' |

: ~ Cultural and Recreational Center Pl’OjeCl

- At present, the zone has no special cullural and recreation center that fealures o

traditional ouitures, music, dance, and arts. Creation and/or i improvement of
such facilities is essential to meet expectations of visitors to the area.

Resort Development Project (Prachuap Khirikhan) :
- There is a potential to develop a new beach resort altraction near the
proposed science park.

Seaside Rehabititation Pro;ect (Hua Hin)
- Land use control is essenua! on the beachfr011l in the Hua Hin ared. I or
example, restaurant decks dlsrupt the open beach ambiance of his seaside
deslmatlon ' fr

Seca Water Quality Monnonng System Pro;ecl
- Sea water quality of the Cha Am and Hua 1lin area is reported 10 have been
deteriorated in recent years. Together with the sewage treatment project to
“be exccuted in urban areas, a monitoring system of sea water quality and the
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environnent should be established in these areas.

Human Resource Development Project (Rajabhat Institute, Petchabusi)

- Human resource development is a main development target of the 8th
National Development Plan. Rajabhat Institute, Petchaburi already offers
tourism management courses, which should be strengthened and diversified

" to cover related fields in order to meet the growing demand of tourism
indusicies in this region. Tt is desirable that the tourism management courses
be of high mtemahonal standards |

Chumphon Zone

() Zonal Characteristics

The Chumphon tourism zone is located at the junction of roads leading to Surat
Thani and Ranong-Phuket. Skin diving on virgin istands and exploring @:avr;s are .

" main tourist atiractions for young independent travelers; therefore, these attractions '

offer the greatest tourism development potential for this zone.
Thc followin_g major tdun’st attractions are located in this zone:

Natural Attractions _ -
» Ko Chorakhe istand, Sai Ri, Pharadonphap, Pha Daeng beaches.
. Nam Tok Kapo foreet park

}lnstoncal Altracl:ons ‘
« The shnne of Ills Royal Highness Pnnce Chumphon
+ Father of the Royal Thai Navy '

‘Manmade Auracuons
. Forpcdo Ship ("The Royal C humphon")
* Dr. PomsGarden

(iiy  Development Policy

The target market of tourists for the Chumphon zone is nainly younger visitors. It
is recommended that environmental sensitivities be taken in {0 account, e.g, with
respect 1o the activities of fisherfolk and swallow net collectors in the istands.
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4.2 Development of New Tourism Products

{1) Development Policy

Continuous upgrading of the existing tourism attractions and products in the Chumphon
zone is necessary in order to cope with the changing desires and needs of today's tourists.
© Scattered tourism resources and attractions should be connected effectively by access links
to particular tourism resources (e.g, with tourist circuit roads).

Fruit harvesting and eating at orchards can be new tourist altractions and visiting agro-
processing factories (e.g.,a coconut sugar factory, the coconul copra industry, an oil-palm
" factory, a dairy f‘arin) may provide special types of tourism attractions and activities for urban -
- Thais and foreign children. Fish culture ponds and sea fi shmg may provide additional tounsl

- attractions for the area.

Cultural dances, shadow puppet. shows, and festivals may provide man-made tourist
altractions in the zone. Such tourist auracl:ons would atlract fanuly-lype tourists from both
Bangkok and overseas.

4.3  Marketing and Promotion

TAT condueis marketing aclivities, ‘sales,: and public relations activities with the relevant
agencies in bolh the public and private sectors. A easy-access, user-friendly” fourist
information office is a standard feature in most major tourist destinations today.  The siting
of visitor information centers in key towns is especially important for cultivating niche
tourism markets in Thailand. While independent international travelers request the latest
information on the attractions to be found in local areas, inf'onnation' from books and
pamphlet is somcumes out of date. Free handouts {maps and pamphlets) with the latest
_mfonnanon should be prepared by local authonncs (Iocal ofhces) inasimple style. The dates
of local feshvals and cultural events should be included in these handouts to enhance local
product niche market with a diversified producl line including culture, folk arts, folk life,
performing aits, theme events, and sports events and competitions.” Finally, tourism business
associations in each province should be integrated by tourism zone to promote beiter and
more effective markeling activities and information exchange.
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Project No. TO!

1.  PROJECT TITLE ' Zone-Wise Development Program

2. LOCATION Four zones for area development
3.  AGENCY j TAT
4, OBNCTIVES ' (1) To utilize tourism to strengthen comparative . -

advantages and diversify local economies in
each zone defined for area development

(2) To promote sound and sustainable use of
indigenous resources for the benefit of local’
people!comnmhiiies

5. - PHASING | o In tine with respeclwe area devefopment
' programs

6. DESCRIPTION

Tourism development in the WSB is programmed by zone : the Kanchanaburi/Ratchaburi . -
zone, the Pctchabuanrachuap Khirikhan zong, the Samut Songkhram zone, and the
Chumphon zone. Each zong has a well-cralted development program. Tourism is expected
- to strengthen comparative advantage of each zone, dwers:fymg local economies based on
indigenolis resources.

The comparalive importance of tourism varies among different zones; hence, a zone-wise
- development program. ‘ In the Kanchanaburi/Ratchaburi zone, promotion of eco-tourism in
and around the four national parks, development of a tourism center with a historical-natural
© museuny, and improvement of amenities along the Kwai river are among the measures
‘programmed. In the Samut Songkhram zone, man-made tourism atiractions are proposed
capitalizing on proximity to the BMA aud the large area of abandoned shrimp farms. Evenin
zones for industrial development, their promotlon of local specialty products will contritrite
to tourism development. -

7.  RELATION WITH

OTHER PROJECTS RP4 (Scemc Coastal Road)
: - RP5 (Secondary/Feeder Roads)
_ WT? (Tounst P!Ci’) -
8. COST (Appréxi:ﬁété) . . Phasel = $65nnlhon
©  _ Phase = $3.5 miltion
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Project No. TO2

1. PROJECT TITLE Amenity Preservation Program
2. LOCATION Cha Am - Hua Hin area, and
coastal areas further south
3.  AGENCY ‘Ministry of Science, Technology and
' Environment
4. OBJECTIVES b To preserve and enhance the quatity of

environment and amenities in the Cha Am -
- Hua Hin beach area and coastal areas
further south

(2) To increase tourist visits, including foreign
tourists, and tourism incomes by enhancing
the image and diversifying attractions

5. PHASING o Phase I for improving social infrastructure in
' : the Cha Am - Hua Hin area; further -~ :
- improvement in the southern coast in Phase . |

6. :DESCRIPTION'

‘The Cha Am - Hua Hin area is a well eslabllshcd beach resort popular mamly among That
visitors. Hua Hin has a pari:cularly strong intage as the site of the King’s' summer palace.
This area can be further developed pamcularly for foreign tourists, if tourist attractions are

- diversified, more conference ‘tourism is ‘accommodated, and complementary hnks are |
' slrengthened wath tounsm objects n the further south.

In :he Cha Am - Ilua Hin'area, pol!utlon of sea water and lhe beach area is progrcasmg due
- mainly to the discharge of domestic sewage without treatment. Beach erosion is also a

-+ problem: Improved social infrastructure is 2 prerequisite for the further development of

~ tourism potentials as recommended by a JICA study concluded in 1992. The coasial area
from the estuary of the Petchaburi river extending through Hua Hin, Cha Am and Kui Burito
the south of Prachuap Khmkhan should be deSIgnated as a coastal amenity zone for
preservation.

7. RELATION WITH S | o
- OFHER PROJECTS | - BV3(Waste Water Trealment)
‘ o ' . EV4 (Solid Waste Management)

8. COST{Approximate) " Phasel = $I million
_ : - Phase I1= $1 million
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Project No. TO3

1.  PROJECT TITLE Tourism-Related Infrastructure Improvement

Program
2. LOCATION All tourist zones
3. AGENCY _ Respeclivé sector agencie_s
4.  OBJECTIVES ~ (l) To improve the access to tourism areas and

- diversify tourism routs and attractions
through improvement of the transportatlon .
network :

(2) To enhance the quality of environment and
- amenities through the improvement of
sewerage facilities and other socral

mfraslmclurc
5. " PHASING o e Phase 1 and Phase 1I for prioritization of the
‘ ' ' -improvements and implementation  for prmmy.'
:schemes

6. DESCRIPTION

Good access o tourism areasfobjécts is in- genera'l an essential condition for tourism
development.  This is particularly true for the WSB tourism, since the WSB region is a
narrow and long strip of land between mountain ranges and the Guif of Thailand. Tmproved -

- access by sea as well as by road network will enhance the tourism potential in the WSB.

Further links with tourism development in Myanmar w:lf add 1o the potem:al

Another essential condilio_n‘for WSB tourism devclopmen’t is to improve amenities. The
© .upper watershed areas should be preserved, allowing limited use for eco-tourism. Sewerage
systems need to be improved in main tourism centers. Water supply for tourists as well as for
residents should be ensured through forther water resources developmenl with
dams/reservoirs and better management

- 7. RELATION WITH I EV3 {Waster water Treatment)
"~ OTIIER PROJECTS - EV4 (Solid Waste Management)
" RP4(Scenic Coastal Road)
RPS (Secondaryfl‘ccder Roads)
- RP8 (Upgraded Road Maintenance)
WT7 (Tourist Pier) ‘ :

8. COST (Approximate) " Phasel = $10 million
Phase Il = $6 miillion
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Project No. TO4

1. PROJECT TITLE Lodging Facility Upgrading Program

2.  LOCATION - All tourist zones, particularly Kanchanaburi

3. " AGENCY ' Private se;:ior, BO1

4, OBJECTIVES | | () To inérease and upgrade lodging facilities |

to meet requirements particularly for high
and medium class hotel rooms

' (2) To guide the location of lodging facilities
in line with the envisioned WSB tourism
development

5. PHASING ' * Phase I for introducing a new incentive system
B ' applicable to lodging facilities.

s DESCRiPTIO\J

By 2011, more than 10,000 high'and medium class hotel rooms will be addiuonally reqiiired
in the WSB (o et the upper fier tourisni demand. TFhese requirements wilt be met largely by

private sector initiative. - Their localional decisions, however, need to be guided in line with
' _the WSB_ Master Plan in general and ifs tourism developmcnt plan in particular.

A new incentive system will be mtmduced 1o gmde the pnvate sector mveslments in lodgmg
 facilities in the WSB. It may inchide special loan facilities, accelerated deprec:ahon and other
~ incentives linked to environniental protection. - Location- spemﬁc mcenlwes may also be
-' mtroduced wnhm lhc ovcrall mduslnal promotlon policy.

7. RELATION WITH

OTHER PROJECTS
8.  COST (Approximate) - Phasel = $40 million {private sector)

Phase 11 = $40 million (private seclor) B
Phase 11l = $40 million (private sector)
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Project No. TOS.

1. PROJECT TITLE : Tourism Information Service Promotion
: Program

2. LOCATION
3 AGENCY o . 'i"A’i‘ , local goveraments, private sector

4. " OBJECTIVES ' o ‘(l) To provxde area speaﬁc detalled and .
. o . up-to-date mf‘ormalmn on tourism sites

- {2) To enhance awareness of local peopIe f'or
' tourism effects through their pamcnpahon m
o mformahon generation and dissemination -

5. - PHASING B ' :Phase | for setting up a “tourism promotion
council” : :

6 DESCRIPT[ON

“ Touristn information services provxded by the Tourism’ Authority of Thaitand are qmte '_
centralized. It is important that tourists are guided by area-specific, detailed and up-to-date -
information on tourism sites as lhey travel. Such information should be made available at -
major hotels and tourism spots in respechve locahtles

- A “tourism promollon councnl should be established in ¢ah tourism development zone to
generate localized tourism inforimation and to organize dissemination of the information,
Local businesses involved in tourism development as well as local people should participate

-in the council. This would help a!so to enhance the public awareness of tourism eflects, both

 positive and negalwe

7. RELATION WITH TLS (Tourism Information System)

OTHER PROJECTS
8. - COST (Approxim'ate). Phase I = $2 million
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Kanchanaburi Tourism Promotion Initiative

1. BACKGROUND

1.1 Tourism Aftractions in Kanchanaburi

The Kanchanaburi tourism- promotion initiative has as ils target area the whole of
Kanchanaburi province. ‘Kanchanaburi has a high potential for various types of tourism
~ development; the province fea!ures a nch variety of natural resources, mcludmg; |
beautiful forests, mountains, caves, rlvcrs,_ and waterfalls.

Tfekking, hiking, camping, auto-camping, and rafting aclivities are available for visitors
to Kanchanaburi province. Wild animal and bird watching activities in the Thung Yai
Naresuan Wildlife Sanctuary, National Parks, and forest reserve areas are additional
_tou_rism attractions m the province. Mountain tourism attractions that feature a rich
naiural legacy can be appreciated by visitors in ling with the policy of eco-tourism.

“The "death railway" bridge originally constructed during World War 1f is. an
internationatly well-known tourist attraction in the area. An old invasion route through
“the Thai-Myanmar border crossing at Three Pagodas Pass is another Idufism resource.
Lak Meuang Shrine, Wat-Tham Mongkon Thong, Wat Tham Seue, and Wat Tham Noi
are popu!ar tourist spots particularly for Thai visitors seekmg rellglous sﬂcs howcver

- these sites could f‘orm a new tour circuit for foreigu VlSltOFS as well ' '

‘ ,'Kauéhanablz'ri has an adequate road:hatwdrk inclludi.n.g Route 323 connected to
- Myanmar through Three Pagodas Pass, Routes 398 and 324 connecling to Suphan Buri

province, Route 3199 connecting to Si Sawat, and Route 3272 to Pitok.

~In ]996 Chulalm\gkom Umversﬂy conducted a tourism development study in the WSB

- regaon including Kanchanaburl province, The study identitied the tourism attraction

spots in Kanchanaburi province as shown in Table A2-1 below,
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Table A2-1

Tourist Attractions in Kanchanaburi Area

{Natural Attractions)
1. Stinakbarin Garden
2. Saltabankuha Cave
3. Madae Cave

4. Sai Yok National Park

5. 8ai Yok Walcrfalls
6. Khao Phang Waterfalls

7, Lawa Cave

8. Dawdung Cave

9. Wangvadan Cave -
10. Saithong Cave

11. Hin Da Hot Spring

12, Phadat Waterfalls

13. Khao Laem Dam

14. Khao Laem National
Park

15. Kroengkrawia Waleﬂ‘alls

16. Daichongthung Watcrfalls
17. Sangkhlaburi Forest
18. Crity Waterfalls

19. Thung Yai Narcsuan Wildlife
Sancluary

Rusri Lablae, and Neramit C'ncs
Naturat Land Forest Animal
Study Cender of Khao Nam Phu
Erawan National Park

Erawan Watcrlalls

Phratad Cave

Sinakharin Dam

20.
21

22.
23,
24,
25.
26. Sinakharin Dam National Pafk;
27. Huay Kha Min Watcrfalls

28 Chalermrattana-Kosin Nat. Park
29. T_harn Lod Noi Cave

30. Tai_-'f‘ung Watcrfalls

138

3l
32,
33

M.

Tham Lod Yai Cave
Tharn Guen Waterfalls
Tharn Thong Wateifalls

Maihom Mountain

3s5.
36.

Kampang Mountain
Fhuron Mountain

Sawan Lon Mountain

Wachiralongkorn Dam

Thathungna Dam

Matchawangsang-Kawad

Park

41. Salakphra "Animal Kind
- Care" Zone

42 Kroengkrawia Swamp

43. Khajeiigleng Waterfalls

37.

39.
40.

i. River Kwai Bridge

2. Death Raitway

3. Ak-Sa Muscum

4. War Museum

5. War Cemetery _

6. Don Rak Cemetery |
7. Chongkai War Cenictery
8. Muadg Khao Kanchanaburi
© Aricieni :

(lhstory[Rehglous Aﬂractlons)

9. Ban Kaoco Muscum

10. Muang Smg Hlsloncal Park
11. Chong-Kao-Kad

12. Wat Wangwiwe Karam

13. Three Pagodas Pass

14, Wat Tham Khao Noi

15, Phongtuk Ancient Bulldmg

16. Donchedi Ancient Building

17,

Wat Tham Mangkon-
Thong

Wat Thamkhaopun

Wat Phra Thaen Dongta ng
Wat Tham Sua

Chanasuk Pagodas -

Wat Tham Phuwa

i8.
i%.
20.
2L
7.

(Culture/Tradition)

1. River Kwai Bridge Feslival
2. Phu Phra Cave _

3. Kanchanaburi’s Culture

Tower

4. Pitok Minc _
5. Pegnan SamPrasop Community -
6. Stone Ming in Bophloi

7.'K'ing's Projecl' '

‘8. Vlalamluk Garden

Source: Chulalongkorn University

1.2

Potential of Kar_ichanaburi Tourism

Tourism in Kanchanaburi was origihally developed for Thai visitors as one of the weli- |

known tourist spols near Bangkok. While the access to the provincial capital has

improved with the recent motorization of the Thai sociely, there is a general lack of

interest in tourism potentials in the interior.

These factors combined to increase the

number of excursionists (i.e., day-trip visitors) to Kanchanaburi and to reduce hotel
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occupangy rates in the area. The State Railway of Thailand operates a tour train to the
province on Sundays, which has proven attractive to foreign visitors. -

When a proposed motorway between the BMA and Kanchanaburi is completed, the
present road distance of 130 km would be shortened to 88 km, with even greater
reductions in travel time. The demand from Thais living in Bangkok to stay overnight at
resort hotels in forests and other natural surronndings in Kanchanaburi may be expected
to inicrease under the proposed eco-tourism development scheme. |

Kanchanaburi may be able to develop tourism products that are new for Thailand
through cooperation with their counterparts in Myanmar. Particularly, when the planned
Kanchanaburi-Tavoy {Dawei) Corridor is completed, the tourism lihkage with Myanmar
-could be greatly strengthened. |

2. BASIC CONCEPT AND OBJECTIVES

2.1 Development_Constrainls

A_ccdrding to an’ interview ‘su'rv_ey' of Thai tourists conducted by-'Chialéiongkofn
~ University, almost half (47.2 per cent) of the respondents pointed out the inconveniexjme'
of telecommunication services in Kanchanaburi.- The need for improved access roads to
" tourism spots was also noted by 39.7 per cent of respondents. In addition, the need for
| upgrading of service and tourism information including the need for more and better
signboards was stated as |mportant by 34.3 per cent of the respondents to the survey.
Rest facilities were also noted by 32.1 per cent. The result of the interview survey
suggests that improvement of these facilities would increase the value added of tourism
resources in this area. '

~~ Major constraints and issues to be addressed by the Kanchanabun Tourism Promonon

Initiative include the following:

(i) [nadequate access to the interior on the one hand, and need to protect 'pﬁsline
" environment on the other; ' R |
(ii) Shortage of accommodalion'fatillli_es for both Thai and foreign tourists,
(i) Lack of attractive tourism products, including new tour circuils and nian-made -
tourism attractions; | '
(iv) Lack of popular participation in local-fevel community activities; and
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{v) Need to develop and strengthen the linkage with touiism 1o Myanmar,

2.2

Development Objectives

The 6bjectivcs of the proposed Kanchanaburi Tourism Promotion Initiative (Program)

- include the following:

RCN

(i)

To promote eco-tourism as environmenfally sound and * non-resource
consumptive economic activities and also as means of enviconmental education;

To generate various employment opportunities related to tourism and increase

- income levels and diversify income sources of people in rural areas; and

| (ii:i)

‘To promote interactions and communication between people of - different
" backgrounds, both Thai and foreign, including immigrants from Myanmar, as

- means for lively. community development as well as for ensuring secusity in

2.3

border areas.

‘Development Stra_tegies :

The proposed Kanchqnabun Tounsm Promotion !mualwc has the followmg basic
developmcnt slrategles

{iy

(i)

Amphoe Muang Kanchanabun should be snuated as the tourism grow1h center
of the Kanchanaburi tourism development zone. ‘A program should be prepared
for the development of urban tourism facilities at ‘Amphoe Muang Kanchanaburi
to meet the demand for tourists coming from the BMA, which offers a potenllai
market of‘ tounsts and cxcursuomsls to the Kanchanabun area.

Major highways in the Kancﬁahaburi area should be upgraded to provide more

~ effective access 16 scattered tourlsm resources and allracllons A new tour

(i)

'curcmt road shouid also be estabhshed

The tourism facilities in Kanchanaburi, having a tranquil and natural atmosphere,

~should be de'velop'ed carefully according to regulalions relating to building
* density, height, and color. Hotel developments along rivers and lakes should be
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examined, paying due regard to the requirements of the Iinhancement and
Conservation National Environmental Quality Act (nvironmental Act) of 1992,

“(iv) The diversification and upgrading of tourism products is essential to win more
overnight tourists. Man-made tourism attractions such as a naturat museum and
souvenirs (agro-processing products) should also be developed in cooperation
with other industrial sectors to generate new tourists. -

.+ (v) It isimportant that tourism development activities be carried out in coofdination
with locat comlminities The aclwe paﬂlmpalton of Iocal communilies is an
‘essential condition for sustainable eco-tourism deve!opmcnt

(vi) Itis essential that this program develops its full potenﬁal and fully explore market
~ opportunities in a manner appropriate to the achievement of international
standards with cooperation between the public and the private sectors,

3.  DEVELOPMENT FRAMEWORK
3.1 Totirist Demand in the Kanchanaburi Tourism Zone

Atotal of 472 ,000 null:on forelgn tourists or 7 7 per cent of the total tourists to Thailand

wsned the WSB region in 1994, Total tourist amvals (Thal and foreign) in ‘the
- Kanchanaburi zone in 1994 were 1:24 million. It is predicted that tourist arrivals in the

" Kanchanaburi-Ratchaburi zone in 2011 would reach 2. 15 million in tota!, of which 1.75

million will be Thai and 0.4 million will be fbreign tourists. This selatively conservative
projection of demand increase in the number of tourists to this zone (3 3 per cenl per
year) represems a sustainable growth rate that rcﬂects the need to consider
envuonmemal impact in lhe zone. '

7 ‘Further, it is predtcled that 1.45 miflion excursmmsls (I e, day lnp visitors) would visit
" this zone in 201 1, of which 1.2 miltion will be Thai and 0.25 million foreign excursionists.
' The total number of excursmmsts in this zone in 1994 was 1.1 million and is e\(pccted o
‘grow at a relatwely low rate towards 2011 (1.6 per cent per year) because pottion of‘
" the excursionist market segmeint is expected to stay overnight in the future. |

Note: Definitions of Visitor, Tourist, and Excursionist
*1: Visitor - Any person going to or leaving a city or provinee, which is not histher usual
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“place of residence, with or without staying over night in this zong.
*2: Tourist - Visitor who stays overnight in the zone.

*3: Excursionist - Visitor who docs not stay ovcmight in the zone.

Itis Sltggeslcd that 40 per cent of the hotel rooms in this zone should be high class, 40
per cent middle class, and 20 per cent lower class. The improvement of restaurants,
parking lots, and public facilities (e.g. rest rooms} is also required.

’ 3.2  Development Targets and Programs

In terms of tourism resource development and balanced management of the tourist flows

o, from, and in Kanchanaburi, the Kanchanaburi tourism zone is proposed to be divided
into three tourism sub-zones, namely, Eco-Tourisin Zone | (Upper Zone), Eco-Tourism

“Zone 1F (Medium Zone), and Urban Tourisin Zone (deer Zone). Location of these’

Zones is illustrated below.

Figure A2l Three Tourism Pevelopment Zoncs in Kanchanaburi Area

T2 : Gtner Provinges

Y Ec'ofwwlo;;'i\
A \

To: Oher Ficvinces - . {;{3

(1) Eco-Tourism Zoncl(Uppet Zone)

Eco-Tourism Zone I includes three districts afong Route 323, namely Sang Khia Buri,
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Thong Pha Phum, and Sai Yok. This zone features places of natural wonder in a
stunning landscape with a breathtaking blend of forested lills, deep valleys, waterfalls,
caves, Khao Laem Dam/reservoir, and the River Kwae Noi; the zone also features an old
invasion route across the Thai/Myanmar border. 1n view of the features of the zone, it is
proposed that the development target is to encourage foreign tourists to visit this sub-,
zone.

(2)  Eco-Tourism Zone IT {(Medium Zone)

Eco-Tourism Zone I, coinciding Targely with Si Sawat district along Route 3199, has
hilly to mountainous terrain and features the Kwae Yai iver. This sub-zone offers a rich
variely of natural resources, includiﬁg beautiful forests, mountains, caves, tivers, and
waterfalls within casier reach from Kanchanaburi city. Tourist attractions in this zone
* should be developed along with the linkage with Amphorc Muang Kanchanabun The
development of tourist attractions in this sub-zone should offer weekend resorts for
Thais and opportunities for study toun’campmg for children, cspcmally those livinginthe
BMA. '

(3)  Urban Tourism Zorne (Lower Zone)

ZThe_urbén tourism zone includes the urban areas of Amphoe Muang Kanchanaburi, Tha
- Muang, Tha Maga, Phanom Thuan, and Bo Phloi districts. The development policy in
~ this urban tousism zone is lo 'establishfimprove various toﬁris’t'f‘acili(ies and urban

" amenities for overnight tourists. “This sub-zone is expected 1o serve as a reglonal tourist
center of the Kanchanabun Ratchabun area.

4. TOURISM PROJECTS AND PROGRAMS

4.1 Dovelopment Guidelines

" Table AZ 2 summames gmde!mes for unprovcment and developmem of -tourism
" facilities in the Kanchanabun Tour:sm Promotion Initiative.
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Table A2-2 Development Guidelines of the Kanchanaburi Tourism
Promotion Initiative
{tems Recommended Improvement and Development

(13 Road

-limprovernent of access roads 1o tourism spots from Routes 323, 3199,
and major urban centers.

-Arrangement of footpaths on trekking routes in an environmentally
friendly manner with the use of indigenous logs or bamboo,

“(2) Trekking and Hiking Paths

-Devetopnient of trekking and hiking footpaths due to the increase in
demand for outdoor sports and leisure among Thais.

-Installation aleng trckking and hiking paths for rest or for avoiding
thunderstorms. _

-Development of mulliple hiking couises - offering a range of
geographical features, difficulty, and trekking time - to provide variety
for all kinds of hikers, including families with younger or cldedy
members.

-Including tourist attractions involving the special fauna and flora of the
area in the trekking courscs mentioned above.

-Development of footpaths in the tourist areas in consideration of the
envirorimental impact at each afiraction spot.

(3} Boat and Raﬂmg Related
Facilities

-Improvement of existing boat picss and landing areas.
-Development of boat service facilitics as an urban tourist atiraction.

(4) Patking Lots

-Provision of parking lots at the lermmal poml of the access roads and
tourism atiractions.

-Development of parking lots at lhe fourist areas in cons:dcrahon of the
environmental impact al each attraction spot.

(5) Public Rest Rooms

-Review not only of the construction of rest room facilities but also their -
‘maintenange and cieamng al tourisl spots. .

(6) Auto-Camp Spots

-Selection of appropriate auto-camp locations  in conmdcralmn of
envirojuméntal impact assessment..

(7) Camp Silés

-Toi improve and vpgrade Op-erauon and mamtcnancc of cxisling camp
siles.

(8) Acconimodation Facilities

-Upgrading and dc\elopmcni of aﬂcommodauon facﬂmes fo scive
projected future demand,

-Developmient of fous- and fiv e-slar hoicls to altract more l‘orc:gn and
upscale Thai tourisls.

(9) Resort De\'elop'in'cm

-Review of resort aclivilics, such as golf horse ndmg, and clephant '
riding, and de\elopmenl of further aclmucs as required to serve
demand.

(10} Other Tourism Facilities

-Installation of s:gnboards in at {east one and preferably more foreign
languages plus Thai.

(1} Man-Mad¢ Allractions

-Development of man-made lourist attractions, such as local folk
dancing and souvenirs, '
-Operation of a tourist center with a hlslortcal and nateral muscum as
¢ducation and inforniation resources for Thai and foreign visitors. .

4.2 Development Projects/Programs

The térgcl year of the proposed tourism promotion program, which forms part of the
WSB regional development master plan, is 2011, 1t is recommended that the following

projects/programs be carried out by phase in line with the development guidelines noted

above.
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(1) Shost-term Tourism De\;'clopmcnt Plan (for the 8th Development Pian Period)
In the short term, the tourism development plan and recommendations worked out by
the Chulatongkorn University study should be implemented.  Improvement of the

- existing tourisin attractions would increase value added in tourism.

- The following developments and improvements are additionally recommended to be -
carried out during this planning period (1997-2001). =

Lawa Cave Tourist Atraction

" (i) Improvement of boat piers and landing sites at Lawa Cave to accommodate the
" increase in international visitors. : |
(i}) Improvement of tourist access road from the boat picrs to Lawa Cave,
(i} Improvement of tourist service facilities, such as rest sooms, restaurants, and
~ 'shopping spots. . ' e
- (iv) Provision of s:gnboards in English with bl‘l& descnpnon and mterprelahon

Khao Laem Dam Tounst AUraction

(i) Development of a visitor center wnth audiofvisual exh:bns to- show how this
water resources development project has been developed and are beaefiting the
country (this will cenamly contribute to the human- cenlered development
encouraged by the 8tk National Plan).

- {ii} Arrangement of parks for famliy VI:»I{OTS and school excursmmsts

(i) Dissemination of information m_atcnals on site by tourist service facilities.

Sai Yok National Park
'(1) Visitor center with dudiofvisual exhibits, descnptlon and explanahon of the park

+ history, fauna, and flora in the area.
(i) ‘Signboards at each tourist altracﬂon showmg the name_of thc aftraction, and a
* brief clescnpuonf nterpretation. .
'(m) Preparation of general: information matcnals such as maps, brochures and
pamphlcls

.Chaloeni Ratanakosin National Park

(i) Development of trekking routes with amenitics, such as footpaths, benches,
shelters, and kiosks. . .
(i) Signboards showing directions, the name of the attraction, and a brief
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description/interpretation.

Various Spots

To develop the camp sites and auto-camp sites

Additionally, it is suggested that a natural science museum plan contemplated by the
Royal Forestry Departnient be invited to locate in the Kanchanaburi zone and
~ implemented during the 8th plan period. '

- TAT should carry out the propo.séd developmeitt programs in close cooperation with
other'ton'rism-relét.ccl agencies, such as the Royal Forestry Department, the Ministry of
Education, the Department of Highways, and the Provincial Governments, as well as
private entrepreneurs.

{2)  Medium- and Long-term Tourism Deveclopment Plans
~ Development of ‘man-niade attractions in the urban tourism zone would be a key element
. of the medium- and long-term tourism development plans. It is projected that the

' following be incorporated into the Development Plans: '

(i) Consiructionfimprovement of the lourist center, as well as a historical and
natural museun; ' : s

(i1)- Rehabilitation of the ‘exisling floating piers or boat piers on the lakes and rivers
Cwith boat fandings, - : ‘ o

(i) Development of tourism circuit routes and corridors, including physical links
between the altractions of Ratchaburi, Samut Songkhram, and the BMA,

(iv) Developrient and improvcn'xem of Rotite 323 as an international highy\-fay;

'{v) Resort development in the areas surrounding Khao Laem Dam, with appropriate
“environimental 'proteciién'; and '

(vi) Improvement of tourist circuil roads (i.c., Routes 323 and 3199) along with the

Kanchanabur'i-Tavoy (Dawei) corridor which would induce tourism linkages
with Myanmar,
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For medium- and long-term tourism development plans, environmental aspects at the
tourist atfraction sites should be addressed through the evaluation of the siting and
design of facilitics, forecast volumes of tourists, and corresponding road tratlic volumes
for sustainable eco-tourism development.

5, PROJECT ASSESSMENT

6.1 Project Costs

Estimated project costs are shown in Table 2 below. - “The total costs of this tourism
“promotion initiative would be around US$44 million up to 2011,

Table A2-3  Estimated Cost of Kanchanaburi Tourism Promotion Program
Units: 1JS$°000s
Development | Project Type o No.of : Unit | Estimated
.~ Phase : Project Sites - | Cost ~ | Cost
 Short-term {1} Tourist Spot Improvement* 1 _ - 15 spots 200 o 3,000
: {2) Camp Site Improvement¥2 | 4spots 300 1,200
1 (3) Auto-Camp Developrient*2 B ' 4 spols 400 1,600
(4) Holcl/Lodging Facilitics Development*3 700 units 12| 8400
_ . _ o : Sub-fotal (14,2000
‘Medium-tersm | (1) Tourist Spot Improvement o R E spots 200 0 3,000
(2) Camp Sitc Improvement C 2 spots §00) £00-
(3) Auto-Camp Development  © . 2spots © 600 1,200
o (:4) HoteWLodging Facilitics Dev clopmenl 700 units 2] 8400
(5) Natural and Historical Muscum . 1facility - | 6,000 6,000
: o S B Sub-total . - £19,400)
. Long-term_ | (1) Tourist Spot Improvement. C10spots . | . 200 2,000
' © 1 (2) HotelfLodging Facilitics Development : © 700 units 121 8400
o R : _Sub-total - | - (10,400)
Estimate of Total Cost of the : 1
Kanchanaburi Tourism Promotion = : 44,000
Initiatives (Program) '

Note: *1-Tourist spot improvement includes ¢osts of acoess roads, parking lots, and restreom facilitics.
*2-Camp site improvement and aato-camp develepnient includes costs of related facilities such
* as short access roads, parking lots, and restrooim facilitics.

*3-Hotellodging facilities \\ould be developed maml) by the priv ate- sector.
Source: Study Team

I is noted that the costs required for the development of a visitor center and exhibition at
the Khao Laem damsite are to be separately earmarked by the Electricity Generating
Authority of Thailand (EGAT), with a possible partial contsibution by the Royal
Terigation Department (RID).  Likewise, the costs required for the development of a
natural science museum are to be budgeted by the Royal Forestry Department.
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5.2

Observations

- Major observations in evaluating the resources and investment in the tourism promotion

initiatives.

RUR

Tourism resources can be evaluated bascd on their own inherent attributes,

~ accessibility, standard of tourism-related facilitis stirrounding them, tour prices,

hospitality of tourism service employees, and local community participation. The

- development and improvement of access links 1o the scattered tourism resources

- and attractions in the arca is aIs'o_importam to increase the value added of tourist

Gy

FESOUTCEsS,

Easy access to tourist information is a key factor for any tourism proniotion
program. The tourist center and signboards should be renewed regularly to

~ assure that tourists have a good and satisfying experience. In order to cope with
the changmg tastes and needs of present and future foreign visitors, the latest
' mformatlon should be given to visitors in English and othier Ianguages Since

hospitality at the local levelis a key element in developmg a tourism mduslry, the

- developiment of human resources in the sector should be accorded the highest

. priority.

(i)

A diversification of tourism products and active' promotional activities are

_im'poriant' strategics to attract more tourists in the increasingly competitive :

national, regional, and global tourism markets. 'ThcrcforE' an effective action .

- -program should be planned by the tourism busmess association for the sho: t-,

(iv)

)

nmedium-, and fong-tern periods.
‘Regulations under the Environmental Act should be properly enforced and
environmental protcctmn policies should be strengthened through appropnate

mon:tonng procedures during the p!annmg penods

Promotion of public and privatc par{ncrship _is_ess_e'ntia'l for the él’ﬁcien; and

effective development of the proposed tourism promotion program. Support by

the public sector should not be limited to investment in tourism infrastructure,

but extended to financial and institutional support.- For instance, an accelerated
depreciation system would stimulate the private investment in hotellodging
facilitics development contemplated by the proposed promiotion progran.
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5.3 Initial Environmental Examination {|EE}

The areas are located on hilly to mountainous tercain northwest of Kanchanaburi
municipality and relatively flal terrain in Kanchanaburi mwnicipality. The areas in
mountainous terrain are embraced with well-conserved natural forests that, together
with a plenty of important aesthetic and historical resources, contributes to toumism
attractions. 1t is believed there are a wide variety of indigenous species in mountainous
areas.

At the stage of implementation, existing road improverient and new tourism circuit road -
operation would cause increased levels of air and noise pollution, possibly adversely
affecting inhabited wildiife. Potential degradation of sanitary conditions would also be
anticipated due to an improper management of increased volume of sotid waste and/or |
waste water discharged from tourism facilities. o

" Recomunended mitigation measures include: careful investigation for 'delemiin_ing the
tourism facil_ily;sitcs, eXiSting road’ improvement sections, and new tourism ciréuit
- foules; ins'lallati_o:n of waste water treatment systems into tourisin facilities, sefting up
solid waste disposal boxes, and proper management of collected wastes.

Provided all the mitigation measures are taken, it can be concluded that the
Kanchanaburi - Tourism Promotion Initiative will ot result in any significant
environniental impacts. A summary IEE table and EE checklist are herein attached.

6. RECOMMENDED ACTION
The following actions are recommended:

) The proposed improvement and develop'ment progréms suggesied require
o coopérali'oh of other sectors, such a-s the road, teTc’communic.atio'ns, and agro-
forestry sectors. Therefore, the Tourisin Authorily:o'f -Thai!'_and (TAT) should
coordinate activities with the relatéd agencies to ensure interagency efforts for

the eflicient execution of the proposed programs. For instance, TAT and the
Kanchanaburi provincial government are suggested to initiate discussions with
EGAT with the aim to set up an exhibition center at the Khao Laem damsite to
show how the danvreservoir project is benefiting the country. '
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(i)

(i)

(iv)

‘A tourism business association is proposed to be formulated in the Kanchanaburi

zone with joint public-private sector cooperation. 1t is recommended that the
existing tourism associations be integrated into a larger unit to support this
program. The prime function of the tourism business association is 1o cooperate
with TAT in marketing, sales, and promotional activitics to cultivate the area’s
niche tourist market. However, it is important that the tourist-friendly service
provided by the small associations be continued.

More aagressrvc lourrsm promotion should be performed at the local level by
" TAT's Kanchanaburi regional office (Central Region I), which should funclion as

~a center of the tourism promotion activities. Advertising and promotional
“aclivities should be carded out with due attention to the eco-tourism

devclopment aspects.

It is recommended that the provincial goveraments share responsibility for the
proposed devclopment and rmprovemem activities wuh proper budgetary ~

allocations for this program.
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