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Annex1 Questionnaire Survey at the International Airports

1. Objectives of the Survey

The questionnaire survey conducted at Kenya's two international
airports (in- short: Airport Suivey, AS) was aimed at obtaining
information from international visitors to Kenya on the following
chracteristics :

- Demographic profites,

- " Duration of travell and travell patterns,
-. Evaluation of Kenyan tourism, and

- . Tourism expenditure p'ltterns

The survey results prowdcd an input basis for establishing the
following aspects of the national tourism master plan :

- Creation of a deveiopm'cnt concept and strategy,
- Identification of development targets by tourism region, and
- Economic and financial analysis of proposed projects.

2. Methodology
(1) Survey Period and Sample sze
Phase-I survey (off-seaso mand
From May 10 to May 23, 1994.
1057 samples.
~ Phase:lI survey r_high ea on demand
.From }ulyS to ]uly 28, 1994,
: ?050 samples
: : Ph se-111 sgrve_y_{(;hns(mas hlgh §eagg ngand)
| From December 19,1994 to ]anuary 10,1995,

2066 samiples.

Annax 1 Alrpost Question.naire Suivey A



(2) Survey Sites

The international: departure lounges of Nairobi and Mombasa
International Airports.

(3) Sampling Method

Targel for the sampling were international travelters leaving Kenya.

~“Fast African residents (Kenya, Tanzania and Uganda) and transit
~passengers were ¢xcluded from the survey.

Pilot surveys were conducted at the internatinal departure lounge at
Nairobi Airport on May 6th and 7th, 1994, and December 16th, 1994,
in order to test the questionnaire, the appropriate random sampling
method and logistical constraints.

Benchmark targets, as shown in Table A. 1, were set to ensure that

the distribution of survey samples in proportion to the existing
statistics. The benchmarks were based on data contained in the
Economic Survey 1992 and Statistical Abstract 1991. Considering the
concentration of charter flights to Mombasa during the Christmas
season, the benchmark share of Momabasa samples for the
December survey was set to 50%; increased from the 40% of the May
and July surveys..

Table A.1  Benchmark Target for the Alrport Questionnalre Surveys

Region Purpose of visit Airport (May & July) _ (December)

Europe 50% Holiday 80% Nawobi 60% - 50%
Alrica 10% Business 15% Mombasa 40% 50%
North America 10% Otheis 5%

Easl Asia 7%

Qthers 23%

Souse: JICA Study Team, Economic Survey 1992, Statistical Abslract 1991

Surveyors targeted as a potential sample every 3rd, 4th, or 5th
passenger entering the departure lounges. These passengers were
screened by asking a few questions from a "call sheet”, in order to
eliminate East African residents and transit passengers. After this
process, questionnaire sheets were handed to the passengers to be

‘completed by themselves, but surveyors were always on hand to

answer any questions and provide clarification. Call sheets were

- analyzed on a daily basis to ensure that samplings were within

acceptable margins of the pre-set benchmarks.

A2



{4) Data Tabulation

Data in the completed questionnaire sheets were input into a
computer database, after a careful check by asite supervisor. As the
number of samples for the first survey (May, 1994) was half the size
of other surveys, they were weighted two limes as against other
~survey samples. This was done to ensure that the three surveys
" have the same importance. The total number of the tabulated

results are therfore 6230, though the actual number of samples was
5173. . :

3. Surveyors

Delonttes & Touche Management Consultants Ltd. was sub-
contracted by the JICA Study Team to conduct the survey.

4. Findings :
4.3. Overview of the Survey Results

For an effective overview of the surv ey results, the ]ICA study team
devised a new market segmentation by combining two
questionnaire items as described below.

Table A.2  Definftions of Market Segméntabon

“Market segnwnl ramg Descnphon S i Share
-Package Those who travelled for fokiday, and Used a pad(age tour from their  40%
origin country
Non-package Those who fravefled for holiday, and purchased tour(s) inKenya of 31%
_ did nol usaatour
VER | Those whotravelled to visit friends andrelatives 10%
- Business Tmse WhG Travelied To7 DuSiass, noentve lravell conference and 19%
' olher unclassified pu;poses

Sourceé: JICA Study Team
A more detallcd analysis on specxﬁc topics is discussed in section 4.2.

4.1.1. Demographic Profile
(1) AgelSex |

- More than 50% of the visitors on business were men in the 30 to 50
age brackets, while those for VFR ¢oncentrated in the less-than-30
age bracket for both, male and female. Comparing the Package with
the Non-package market segment, the latter had a higher share of
the less-than-30 age bracket and a lower share of the 40-50 bracket .
than the former ( Table A. 3 refers).
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Table A.3  Age/Sex Distribution by Market Segment

: Tolal- Package - Nonpackage - VFR Business
Male -30 | 956 15%} - 354 14% 867 18% il 9% 112 10%
Male 30-40 - | 1061 17%| 364 15% 304 16% 82 14% 302 26%
HMale 40-50 974 16%| 359 15% - 273 4% 42 7% 292 25%
- Male 50-60 598 10%| 229 9% 475 9% 34 6% 158 14%
Male 60- 235 4% 98 4% 66 3% 25 4% 44 4%
Female -39 883 14%| 376 15% 309 16% 108 8% 75 6%
Female 30-40 609 10%| 251 10% 202 0% 77 13% 72 6%
Female 40-50 479 B%| 249 10% 125 6% 42 7% 54 5%
Female 50-60 194 3%] 82 3% 89 3% 23 4% 28 2%
Female 60- 65 ] 22 % 15 w17 3% 9 1%

Source: "Airport Questionnaite Survey® JICA Study Team

(2) Marital Status

37% of the respondents were single, while 57% were married and
6% were "others”, induding divorced and widowed. Reflecting the
younger demographic profile of the segments, Non-package and
VFR had higher shares of "single" than the rest {Table A. 4 refers).

Table A.4  Marital Status by Market Segment -

Tolal Package Non-package VFR ~ Busingss
Sing'e 2321 371% 769 31% 825 43% 251 49% 409 35%
Married 3524 57%| 1537 ©3% 981 5i% 258 43% 706 60%
Others 372 6%| 142 b% 125 6% 48 8% 55 5%

Source: "Airport Questionnaire Survey" JICA Study Team

(3) Origin Regions

Europe accounted for 73% of the respondents. It was followed by
North America with a 13% share and Africa with a 7% share. 85%
of package tourisis were from Burope. Africa and North America
had higher shares in VFR and Business (Table A, 5 refers).

Table A.5  Origin Reglons by Market Segment

Tolal Packate . Non-package VFR Busingss .
Africa 443 7% 44 2% 127 1% 54 9% 209 18%
Europe 452% 73%| 2086 85% 1454 75% 385 64% 556 48%
Nogih Amenica 818 13% 219 9% 197 16% 111 15% 280 24%

NearMiddie East 39 1% 6 0% 18 1% 4 1% B 1%

South Asia 55 1% 1 0% 19 % 7T 1% 26 2%
Easl Asia S0 2% 23 % 19 2% 10 2% 35 3%
~ Oceania 198 3%] 70 3% - 64 3% . 26 4% 3 3%
Others 22 0% 2 0% 10 % 1 0% 8 1%

Source: "Airporl Questionnaire Survey” J!_'CA Study Team




{4) Origin Cmmlrles.

Visitors from the UK accounted for 23% of the total respondents. It
was followed by Germany with a 19% share. The two countries
‘differed in that the UK concentrates in the Package segment, while
Germany concentrated in the Non-package. France and Italy were
relatively important in the Package segnent.

As for VFR, UK surpasses other countries with a 34% share in the
segment. USA and South Africa had relative importance in the
Business segment (Table A. 6).

Table A.6  Origin Counlries by Market Segment

__Total Package Nod-package VFR Business
UK : 1462 23%| 706 29% 203 15% 205 34% 245 2%
Gemany 1158 19% 422 17% 613 32% 41 7% 68 6%
- France 5650 9%} 371 15% it 6% 16 - 3% 50 4%
Haly _ 365 6%] 232 8% 87 4% 17 3% 26 2%
* Switzeland - 186 3% 76 3% 74 4% 13 2% 22 2%
USA~ : 695 1% 207 8% 15¢ 8% 13 12% 247 21%
South Africa o192 3% 33 1% 46 2% 34 6% 78 - 1%
Auslralia 173 3% 64 3% 56 3% . 7 3% 35 3%
Others 1442 23% 341 14% 496 26% 182 30% 396 34%

“Source: "Airpert Quéstionnaire Survey" JICA Study Team

4.1.2. Itinerary
(1) Length of ltinerary

The average length for the whole itinerary was 23.0 nights, and that
of the itinerary within Kenya was 15.7 nights. 10-14 nights was the
most common length both, for the whole itinerary and the itinerary
in Kenya, accounting for 33% and 35%, respectively. The package
segment had the shortest itinerary, while VFR and Business
travelled longer than other segments. The business segment was
polarised between the short business trip and the lengthy stay for
purposes like study in remote areas {Table A.7 and Table A. 8 refer).
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Table A.7  Length of the Whole Itinerary by Market Segment

. Total Package - Non-package VFR - Busingss
1-4 nights 180 3% 16 1% 34 2% 9- 2% 119 W%
5-9 nighls 1179 19% ) 569 23% 268 14% 3% 7% 293 26%
10-14 nights 2047 33%| 1012 42% 630 33% 131 23% 253 22%
15-19 nights 864 14%| 420 7% 240 13% 7% 14% 113 10%
20-24 nights 872 14%| 283 2% 347 18% 134 23% 48 9%
2529 nights . 203 3% 43 2% 74 4% 52 9% %
30-59 nights 49t 8%| © 65 3% 185 10% 92 16% 133 12%
More than 60nights| 285 6% 19 1% 12t 6% 46 8% 92 8%
Average length 23.0 158 24.6 30.1 314

Source: “Airport Questionnaira Suivey” JICA Study Team

Table A.8  Length of the tinerary within Kenya by Market Segment

Total Package  Non-package VFR Business

1-4 nights 573 9% 75 3% 143 7% 3% 7% 306 26%
5- nights 1648 27%| 765 31% 394 20% 79 13% 399 34%
10-14 nights 2178 35%| 102 45% 713 37% 151 25% 192 17%
15-19 nights 630 10%| 244 0% 206 1% 90 15% 74 6%
20-24 nights 649 10%| 222 9% 279 14% 92 17% 44 4%
25-29 nights _ 146 2% 26 1% 62 3% 38 6% 18 2%
More than 30 nighls| 387 6% 16 1% 133 7% 101 7% 130 1%
Average 15.7 12.3 160 216 8.8

Source: *Alrpont Queslionnaiie Survey” JICA Study Team

(2) Itinerary within Kenya

The most visited area in Kenya was the Mombasa coast (Mombasa
city, Mombasa South, Mombasa North and Malindi), where 64% of
the respondents stayed.” It was followed by Nairobi with 59% and
- Masai Mara with 36% (Table A. 9 refers).




Table A. 9

Places Visiled and Average Length of Stay by Market Segment

Total Package  Non-package VFR Business

Nawrobi 3661 59%| 945 39% 1082 56% 509 85% 1067 9%
Average nights sper] 7.2 24 ' 6.4 123 9.9
Mombasa coast 4002 64%] 1995 '81% 1384 72% 306 5i% 269 23%
Average nights 105 9.9 T 115 8.4
{Mombasa Gity) 754 2% 229 9% 309 16% 95 6% 1z 10%
{Average nights) 65 4.4 7.2 10.0 56
{Mombasa South} 1720 28%| 879 36% 582 30% 136 23% 99 8%
{Average nights) 100 100 - 100 . 9.9 89
(Mombasa North) 1398 22%] 716 29% 475 25% 93 16% 98 8%
(Average nights) 1. 102 10 19 8.8 51
“(Mafindi} : 650 10%| 323 13% 236 12% 51 &% 34 3%
{Average nights) 8.5 8.9 8.8 A 4.1

Lamu 280 4% B0 3% 14 7% 33 6% 22 2%
Avetageé nights 4.7 22 61 5 . 3.5
Tsavo 1194 19% 741 30% 347 18% 42 7% 48 4%
Average nights 18 16 2.0 20 16
Amboseli 1008 - 16% 655 27% @ 263 14% 30 5% 46 4%
Average nights 18 15 19 2.0 17
MasaiMara 1884 30%] 971 40% 594 31% 128 21% 170 15%
Average mighls 26 23 - 25 31 43
MiKenya 1030 7% 508 21% 280 4% 116 19% f20 0%
Average nights’ 28 21 37 3.0 2.6
Naivasha 1092 18% 569 23% 302 16% 109 18% 99 8%
Average nights 20 15 25 33 22

_ Baringo&Bogoria 573 9%| 306 12% 164 &% 38 6% 59 5%
Average nights 2.7 20 32 2.0 4.9
Waeslermn 282 5%| 76 3% 86 4% 60 10% 55 5%
Average nighls 77 23 8.0 75 108
Northern i22 2% 34 1% 52 3% 18 3% 18 2%
Average nights 23 1.8 5.9 52 37.8

Tana 27 0% g 0% 5 0% 7 1% 3 0%
Average nighls 19.9 2.3 5.0 37.4 4.7

Source: "Aliport Questionnaize Survey” JICA Study Team

80% of the Package segment and 72% of the Non-package segment
included the Mombasa area in their ilinerary, staying 9.9 nights and
11.4 nights, respectively. Other areas, in which the Package segment
‘showed special preference were Tsavo, Amboseli, Masai Mara,
- Naivasha & Nakury, Mt. Kenya and Baringo & Bogoria.

The number of nights spent in Nairobi differed conspicuously
depending on market segments. VFR and Business stayed more
than 10 nights, while Package stayed only 2.4 nights.
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The Packag&. market scgment stayed only2.2 nlghts in Lamu, but the
Non-package stayed 6.1 on average. This shows that the area is
currently a stop-over for sight-seeing for package tourists, but is a
resort destination for those who travell independently. - This may
suggest a potenlial of the area for further development as a resort
that could cater even for package tourists.

{3) Combined Destinations

‘Tanzania inland was the most commonly combined destination

with Kenya, as 11% of the respondents visited the place. Other
popular combined destinations were Tanzania Coast, Zimbabuwe,
Uganda and South Africa. 79% of the Package segment visited only
Kenya (Table A. 10 refers).

Table A. 10 Combined Destinations with Kenya by Market Segment

Total Padage _ Nonpackags  VFR Business
None | 4237 68%| 1947 79% 1291 61% 373 62% 566 48%
 Tanzania infand 68t 1% | 224 9% 260 3% 49 8% 137 12%
Tanzaria Coast 370 o%| 71 3% 164 8% 46 8% 88 8%
Uganda 274 4% 37 2% 88 5% 28 5% 21 10%
Zaie 9 %) 24 1% 24 % 8 1% 30 3%
Ethiopla 74 1% 6 0% 22 1% 6 1% 39 3%
Somalia 80 1% bo% W 1% 4 % 61 5%
Sudn 21 0% 2 0% 8 0% 4 1% 13 1%
Egypt 5 %] 20 1% 18 1% 5 1% N 1%
Zambia 88 %] 16 1% 41 2% 9 2% 22 2%
Zimbabwe 330 5%) 94 4% 120 6% A0 % 74 6%
Malani 94 2% 10 o% 54 3% Ot 2% 19 2%
Mozambique 28 0% 3 0% 10 1% 8 1% 7 %
Madagascar 9t | 28 % 32 2% 4 % 27 2%
Bolswana 23 0% 1 0% 6 1% 2 0% 4 0%
S. Africa 186 3%| 33 1% 55 3% 20 3% 76 6%
Mauritius - 67 | 29 % 7 1% 7 % 14 W%
Seychelies ' 92 | 47 2% 34 2% 3 1% 8 1%
Other Africa 168 3%| 4 1% 48 2% 13 2% 91 6%
Others ' 284 0] 69 3% 66 3% 35 6% 112 10%

Source: *Airpont Queéstionaaire Survey® JICA Study Team
(4) Camping

The figures include only stays in self-catermg camp sﬂes 11% of
the respondents experiénced cam pmg while they stayed in Kenya,
and those who experienced camping spent an average of 5.5 nights
at camp sites. Non-package and VER enjoyed camping more than
other segments (Table A. 11 refers).
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Table A. 11 Use of Self-Catering Camp Sites by Markel Segment

{lass Brackel Total Package Nonpackage VIR Business
Experencedcampind 684 11% | 203 8% 288 15% 91 5% - 90 8%
Average nighls sperf 5.5 4.8 - 56 5.0 6.1

" Source: "Alrport Questionnalre Survey® JICA Study Team

4.1.3. Travell style
(1) Purpose of Travell

Government statistics classify visitors into four categories, that is
"holiday," “business,” “transit,” and “others." The AS intended to
make a more detailed breakdown of the holiday and business
categories.

71% of the respondents were tourists {those who travell for pleasure
purpose). VFR that would have been classified as " holiday” in the
government statistics constituted 10% of the respondents.

~ Incentive travell, which is an important market segment for many

_of the successful tourist destinations, was almost negligible for
Kenya, accounting for only one percent (Table A. 12 reférs).

Table A. 12 Purpose of Visit by Market Segment

(;lass Brackel Total Package - - Nonpackage VFR Busingss -
Holiday 4433 N%| 2453 553 1935 43.7 0 0% 0 0%
VFR 598 10% 0 O ¢ 0% 598 100 0 0%
tncentive 58 1%| . ¢ 0% 0 0% 0 o% 58 5%
Conference 21 4% 0 0% 0 0% 0 0% 231 20%
Business 744 12%] 0 0% 0 0% 0 0% 744 64%
Others 137 2% 0 0% 0 0% ¢ 0% 137 12%

Source: "Airport Questionnaire Survey” JICA Study T

| {2) Main Attractions

79% of the respondents gave "nature and wild life” as their main

attraction to Kenya. It is followed by "beach” and "history and

culture.” Sports activitics were also important attractions to Kenya,

as "diving" accounted for 11%, "fishing" for 2%, "mountain
 climbing for 2% and "golf” for 2% (Table A. 13 refers).
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Table A.13  Maln Attractions inKenya by Market Segmeht

Class Bracket Total - Package . Non-package VFR Business
Beach 1813 41%) 1030 42% 783 40% - . - -
- Diving 478 U%| 274 1% 202 0% . -
© Entedainment 220 5% 98 4% 122 6% - -
Fishing . 103 2% 47 2% 56 3% - -
Food 389 8% 164 7% 225 1% - -
Golf 66 2% 33 % 33 2% - -
History&culture 812 19%] 449 18% 363 19% - -
Mountain climbing a8 2% 24 % 74 4% - -
Nature&wildlife 3474 79%|] 2058 84% 1416 73% - -
Shopping 264 6%| 127 5% 187 % 0 - -
Spoits 64 1% 2 % 32 2% .
Others ' - 194 4% 95 4% 99 5%

Source: "Airport Questionnaire Survey" JCA Study Team
(3) Companion

29% of the respondents travelled with their spouse, 26% travelled
alone, 23% with their family niembers and 19% with their friends.

The shares of those who travelled alone were higher for VFR and
business travellers. Package tourists had the highest share of those
travelling with their spouse (Table A. 14 refers).

Table A. 14 Travell Companion by Market Segment

Class Brackel Total Package Non-package VFR. Business
Alone 1645 26% 211 9% 432 22% 267 45% 721 62%
Spouse 1789 "28%] 1105 45% 482 25% 106 18% 8 7%
Family 1062 17%| 491 20% 397 2i% 125 21% 29 2%
Family & friends 231 4% 110 4% 80 5% 16 3% B 1%
Family & refatives | 153 2% 74 3% - 54 3% 16 3% 6 1%
Friend(s) 959 15%|] 384 16% 430 22% 62 10% 73 6%
Businéss associaleld 257 4% 27 1% 18 1% 4 1% 208 8%
Others W 120 2% 49 2% 25 1% . 2 0% 35 3%

Source: "Airport Questionnaire Survey” JICA Study Team

() Use of Package Tour

42% of the respondents purchased package tours in their countries
of residence, while 51% did not use package tour at all-(Table A. 15
refers).

Table A. 15 Use of Package Tour by Market Segment

Total Package _ Nonpackaga VFR Business
Purchasedinorigin | 2622 43%] 2453 100 0 0% 42 % 122 10%
PurchasedinKenya | 420 7% 0 0% 302 16% 45 8% 3 6%
Not used 3121 51%f 0 0% 1633 B4% 498 85% 969 83%
Source: "Airport Questionnalre Survey” JICA Study Team '
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(5) Repeat Visit

63% of the respondents visited Kenya for the first time. The
percéntage was the highest for Package and low for VFR and
Business. The average times the respondents visited Kenya was 3.1
including this visit (Table A. 16 refers).

Table A. 16 Times Visited Kenya by Market Segment

Class Brackel ~ Total Package Non-package VFR Busingss
First 3937 63%] 2000 82% 1202 62% 229 38% 458 39%
Sacond 826 13% 226 9% 297 15% 123 21% 162 4%
Third 378 6% 9 4% M8 6% 49 8% 12 10%
Fourlh 220 4% 29 1% 84 4% 41 % 63 5%
59 times 348 &%) - 47 2% 105 5% 68 1% 124 1%

-~ Mora than 10 tmes 422 1% 41 2% 105 - 5% 57 10% 219 1%
Average 31 1.6 _ 28 4.3 6.4 :

Source: "Alrport Questionnaire Survey” JICA Study Team

4.14. Expenditure

The data on tourist expenditure presented in this section are taken
only from the Phase Il survey conducted in December, 1994 as this
phase of the survey has more reliable information. The average
total expenditure of the respondents was US$ 2,466. The Business
segment spent the highest and VFR spent the lowest (Table A. 17
refers). S

Table A. 17  Total Expenditure by Market Segment for the Whole Trip

Class Brackel Total | Package  Non-package VER Business
[ess han 1000 467 23%] 223 26% 98 14% 113 33% 22 24%
1000-2000 446 22%} 206 24% 173 25% 44 13% 17 18%
2000-3000 451 20%] 170 20% 169 24% 45 13% 13 14%
3000-4000 213 10% 83 10% . 100 %4% 16 5% 7 8%
4000-5000 0 3% 30 3% 26 4% 8 2% 4 4%
5000-6000 50 2% 23 3% 9 1% 14 4% 2 2%
6000 & over 109 5% 57 1% 21 4% 15 4% 8 9%
Average 2,466 2,426 2,531 2373 2,730

Source: "Airport Questionnaira Survey" JICA Study Team

The average expenditure per tourist within Kenya was US$ 747.
The Business segment was the highest spender in terms of both,
total amount and per day expenditure.

Although package tourists are low spenders, it has to be considered
that they had paid for accommodation in their home countries and
that their low amount of spending derives partly from the fact that
they stay the shortest. Package tourists spent US$ 46 per day for
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items other than accommodation, while no_n—package tourists spent
US$ 53 per day including accomniodation (Table A. 18 refers).

Table A 18~ Expenditure inKenya by Market Segment only

Class Bracket Totat Package Non-package VFR . Business
Less than $500 1004 49%] 549 63% 261 37% 142 1% 32 34%
500-1000 411 20%] 135 6% 194 28% 52 15% 19 20%
1000-1500 148 7%[ 44 5% 62 9% 29 8% 6 6% -
1500-2000 85 4% 26 3% 40 6% 10 3% 1 8%
2000-2500 34 2% 12 1% 14 2% 6 . 2% I B
2500-3000 17 % 5 1% 5 1% 5 1% 0 0%
$3000 & over 65 3% 18 2% 27 4% i 3% 8 9%
Average - 747 _ 568 841 962 1,160

Per day expenditure] 48 46 53 45 62

Source: "Airport Quastionnalre Survey” JICA Study Team

Average expenditure for shopping in Kenya was US$ 200. VER
spent the highest and Package spent the lowest (Table A. 19 refers).

-Table A3 Expentidure for Shopping in Kenya by Markel Segment

Class Brackel Total Package Noo-package VER Business
- Less than $100 055 46%| 465 53% 284 42% 136 2%% 39 42%
100-200 327 16% ) 138 16% 124 -18% = 40 2% 15 16%
" 200-300 139 7% 54 - 6% 52 7% 26 8% 2 2%
. 300-500 184 9% 81 9% 69 10% 22 6% 6 6%
500-7G0 86 4% 29 3% 38 5% 3% i 4%
700-1000 25 %) 10 1% 12 2% 3 1% 0 0%
$1000 R over | 45 2%] 1 % 14 2% 14 4% 5 5%
Average 200 174 194 288 258
Per day expentidure] 13 14 . 12 : 13 14

Source: "Airpor Questionnaire Survey” JICA Study Team

A breakdown of expenditure is shown in Figure A.1. Since package
tourists pays for accommodation in their origin countries, they
spent the most outside of Kenya.




Figute A. 1
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Source:  "Airpor Questionnaire Survey” JICA Study Team

4.1.5. Market Competition

{1} Competitors

The Caribbean and Mediterrancan were the major competitors
“when the respondents made a final decision to visit Kenya. The
* Caribbean and the Indian Ocean were more formidable rivals for
those who used package tours than those who travelled

~ individually (Table A. 20 refers }. .

Tabla A.20  Competitor Destinations by Market Segment

: L , Total Package  Non-package yrd Business
Mediterranean 568  13% 314 i3% 254 13% - -
Other Europe 197 4% 109 4% 88 5% -

Caribbean 847 19%| 532 22% 315 16%

C.A4S. America 235 6%F 133 5% 102 5%

Horth America 202 5% 130 5% 72 4%

N.&M. East 57 1% 39 2% 18 1%

North Africa C 185 4% 99 4% 86 4%

Sub-Saharan - 188 4% 83 4% 99 5%

South Asia |62 4wf 92 4% . 70 4% -

Southeast Asla 1280 6%| 146 6% 134 7% -

EastAsa | 92 2%l 61 2% - 31 2% -

Oceania& Pacific | 128 3% 76 3% 52 3% -

indian Ocean ' 180 4% 4 5% 66 3% -

Others 212 8%| 115 5% 97 - 5% .

Nore 855 19%| 404 6% - 451 23% - -
Séurce: "Aisport Questionnaire Survey” JICA Study Team
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(2) Strength

42% of the respondents gave "tourist attractions” as the prmczpal
reason for finally Chosmg Kenya (Table A. 21 refers)

Table A.21  Strengths of Kenya by Markét Segment

Tolal Package - Nonpackage ~ VFR - Buisiness

Lower price 554 13% 346 14% . 208 1% - - -
" Travel time 245 6% 99 4% 146 8%

Security - - 58 - 1%]| 28 1% .. 30 2% -

Tourist alvactions | 1846 42%| 1159 47% 687 36% -

Tourist sefvices 130 - 3% 74 3% 56 3% .

Shopping 17 0% 4 0% 13 1% .

Relaxing almospherd ~ 442 10%| 225 9% 217 1% -

Others ) 1004 23%) 479 20% 525 27% -

Séurce: "Alpont Questionnaire Survey" JIGA Study Team

- (3) Media

“"Travell agents" and "friends" were two major media that
influenced visitors to choose Kenya.

The "Kenya Tourist Office" accounted for only 2%.. This figure is
considered to be very low, as a survey conducted in Thailand by
another JICA study team reveated that some 10% of ils respondents
gave overseas tourist offices as the principal factor that influenced
them to visit Thailand.

"Travell agent" and “brochure more influenced package tourists,

while "friends” influenced individual tourists more than other
segments (Table A, 22 refers).

Table A.22  Mediathat Moli\_raled to Visit Kenya by Market Segment

Tolal Package Non-package VPR - Business
Travel agent 1797 41%| 1214 49% 583 30% . - - -
Brochures 808 18%] 595 24% 213 {i%
Advertisement 439 10%| 270 1% 169 9%
Magazinesinewpapel 452 10%| 287 12% 165 9% - - .
Friends 1562 36% 735 30% 827 43% - - - -
Kenya tourist office 73 2% 43 2% 30 2% - - . -
Qthers 446 10% 182 7% 264 14% - - -

Source: "Airport Questionnalre Survey® JICA Study Team

A-14



4.1.6. Evaluation of Kenyan tourism
n Rgvisit.
81% of the respondents wished to visit Kenya again. The percentage

is the towest for package tourists and the highest for visitors for
- business and study purposes (Table A. 23 refers).

TabloA.23  Intention to Revisit by Market Segment |
“Jotal | Package  Nonpackage VPR Business

Interested 5038 81%| 1903 78% 1560 81% 503 84% 1018 87%
Not sura 869 14%| 397 16% 277 14% 73 12% 110 9%
“Not interested 252 4% 135 6% 73 4% 13 2% 27 2%

Source: "Aisport Questionnaire Survey” JCA Study Team

(2) Destinations for a Revisit

" 50% of the respondents chose Masai Mara as the destination for
their next visit to Kenya. - It was followed by Mombasa Sotth,
Nairobi, Amboseli, Mount Kenya and Western Kenya (Table A. 24
refers). R

Table A.24  Destinations for a Next Visit by Market Segment

Tolal Package - Nonpackage VFR - Business
Nairobi 1580 25%] 547 22% . 447 23% 219 37% 346 30%
Mombasa Cily 989 16% 233 9% 282 15% 126 1% 332 . 28%
Mosbasa South 1592 26% 537 22% 522 2% 176 29% 330 28%
Mombasa North 1112 18% 387 16% 355 18% 20 20% 236 20%
Malindi 984 16% 380 15% 330 17% 109 18% 154 13%
Lamy 974 16% 299 2% 344 18% 135 23% 187 16%
Tsavo 1182 9% - 519 21% 365 19% il 19% 179 15%
Amboseli 1578 25% 730 30% 496 26% 10 18% 230 20%
Masai Mara 3107 50%| 1406 57% 887 45% 283 47% 501 43%
MtKenya 1557 25% 615 25% - 462 24% 203 34% 261 22%
NaivashadNakueu 951 15% 337 4% 298 15% 13t 22% 170 15%
Baringo&Bogoria 901 14%]| 358 15% 263 14% 1o 16% 162 14%
Western 1419 23% 641 26% 410 21% 133 22% 221 19%
Northern 1036 18% 404 16% 367 19% 125 21% 189 16%
Eastern 439 7%) 163 1% 140 % 57 10% 72 6%

Source: *Airport Questionnaire Survey” JICA Study Team

However, the above figures are largely influenced by the numbers of
those, who actually visited the respective places and it therefore
does not always reflect on the attractiveness of the areas. Section 4.2
discusses these results more in detail.
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(3) Needs analysis

- Improvement scores were calculated, in order to assess the needs for
improvement of aspects of Kenyan tourism, by giving one point to

"no need for improvement,” two to "little need for improvement,”
three to "needs improvement,” and four to "strong needs for
improvement.”

The highest improvement score of 2.8 was given to “environmental
protection”, closely followed by "local venders and beach boys” with
2.7. "Taxi service and public transport” and “security” also recorded
high scores. The scores were relatively low for "hotels” and “foods
and restaurant.”

The beach boy problem was the highest concern for package tourists,
more than 80% of whom stayed at the coast. "Security" was
considered more seriously by the VER and Business segments than
tourists (Table A. 25 refers). -

Table A. 25 Imprd?emenl écwes by Market S.egn.w.*nl'

Total Package  Nonpackage ~ VFR Business
Secutity 2.4 .22 25 2.8 28
Beach boys 2.7 2.8 28 2.7 26
Enterlainment | 21 . 2.2 20 18 20
Foods 19 2.0 18 18 18
Hotel 17 1.7 17 16 1.7
Contacl wflocals - 21 2.2 20 19 A
Shopping 20 2.t 20 19 2.0
Ervironment 28 26 30 2.9 2.8
Information 22 22 22 2.2 21
Local cultures 21 21 2.4 20 21
- Tour operator ig 18 19 2.0 2.0
- Public transport 25 C 25 25 2.8 25

~ Source: "Airport Questionnaire Survey” JICA Study Team




4.2, Specific Analysis
(1) Bednights’ Distribution

Bednights’ distribution by market segment was calculated from the
“survey results as shown in Table A. 26. The coast occupied a 50%
share of the total bednights generated by international visitors,
followed by Nairobi with a 30% share. The figures in the table,
however, do not correspond to the figures in the government
statistics for the following reasons :

- Domestic tourists that occupy approximately 15% of the total
bednights were not included in the survey, '

- There aré considerabte numbers of unregistered accom modations
in Kenya, while government statistics are based on the reports
submitted by well-established hotels, and

- Governiment statistics on accommodations do not cover VFR
- visitors, who tend to stay at private homes.

Table A.2% - Bed-Nights Distribution by Market Segment

_ Tolal] Package ~ Nea-package VFR Business
Tétal 100.0% - 100.06% 100.0% . 100.0% 100.0%
Nairobi T 29.9% 1.7% 23.4% 51.8% - 665%
Mombasa City 5.5% 3.4% 7.5% 7.9% 3.9%
Mombasa South 19.5% 29.8% 19.7% 11.1% 6.2%
Mombasa Notth 16.2% - 24.3% “19.1% 6.8% 32%
Malindi 6.3% 9.8% 1.0% o 32% 0.9%
Lamu 5% 0.6% 2.9% 1.4% 05%
" Tsavo 2.3% 4.0% 2.3% C07% 0.5%
- Amboseli 1.5% 33% 0 1% 0.5% 0.5%
Masal Mara 5.6% 1.6% © 50% - 33% 4.6%
‘MiKenya - - 3.2% 36% 5% 2.9% 2.0%
Naivasha o 25%) - 2.9% - 256% 3.0% 1.4%
Baringo&Bogoria 18% 21% 1.8% - 08% 1.8%
Weslem 2.2% 0.6% 23% 3.7% 3.7%
Northém 1.3% 0.2% 1.0% 0.8% 4.3%
Tana Basin 0.4% : 0.4% 0.1% 2.2% 0.1%

Source: "Airport Quéstionnaire Survey” JICA Study Team

Bednights generated by the VER and Business segments concentrate
in Nairobi, while those by tourists show noticeable concentration at
the coast.

‘Within tourist segments, Non-package shows higher shares in
Nairobi, Lamu, Mt. Kenya, W estern and Northern than Package. In
other words, the result show that these areas, except for Nairobi,
tend to be neglected by tour packagers in the source markets,
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probably due not only lack of sizable market demand, but to the
constraints in accommeodation and transportation suitable for group

tourists. Higher concentration of non-package tourists in Nairobi

reflects the function of the city as the only gateway for scheduled
flights from major source markets, and the cenire for arranging
travells in Kenya as well as its neighbouring countries.

Bednight distribution by origin and tourism region was calculated as
shown in Table A. 27. 60% of bednights generated by visitors from
Europe concentrated in the Coastal Tourism Region, while the
shares are far smaller in other regions ranging frem 19% (America)

t0 27% (Oceania, Africa).

Table A.27  Bed-Night Distribution by Origin and Tourisr Region

L ‘Total] Africa Europe ~ America Asia Oceania

~ Tolal 100.0% }100.0%  59% 100.0% 73.5% 1000% 13.9% 100.0% 2.8% 100.0% 3.6%
Nairobi 1302%f 62.7% 3.7% 224% 165% 49.3% 68% 587% 16% 398% 1.4%
Cenlral 58%} 36% 02% 4.9% 36% 99% 14% 65% 02% Oi% 03%
Masafand 75%| 47% 03% 63% 50% 99% 14% 79% 02% 196% 07%
Weslemn 25%| 13% 01% 26% 19% 26% 04% 08% 00% 29% 01%
Turkana 09%] 06% 00% 0.4% 03% 36% 05% 07% 00% 10% 00%
Noithern 0.4% 00% 00% 02% 02% 18% 02% 03% 00% 05% 00%
Tama 06%| 00% 00% 02% 02% 382% 05% 0.0% 00% 02% 00%
Coast 49.6%| 27.0% 16% 59.2% 43.5% 194% 26% 250%  0.7% 266% 10%
East 25%) 07%_ 00% 3% 23% 07% 01%  00% 00% 03% 00%

Source: "Airport Questionnaire Survey* JiCA Study Team

(2) Arxea Evaluation by Visitors to Kenya

The ratio of those, who would like to revisit a place, is an indicator
to measure the current attractiveness of the area. It is, however,
influenced by the number of people, who actually visited the place.
To offset this mﬂuencmg factor, two revisit ratios have been
calculated, that is by areas by those, who actually visited the place.
Figure A. 2 .
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(3) Visitor Flow

The following tables show the visitor flows for both, within Kenya
and among contbined destinations.

It is pointed out that Nairobi is the hub for mutli-country travell as

“most visitors that combined other countries with Kenya stayed in

Nairobi. Among wildlife safari destinations in Kenya, Tsavo and
Amboseli were closely combined with the coast, as 93% and 81% of
the visitors to the areas stayed in the Mombasa Coast, respectively.
At least 50% of visitors to inland areas of Kenya stayed in the
Mombasa Coast.
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Table A.28  Visitor Flow within Kenya and Combined Destinations {1/6)

Tolat Nairobi = Mombasa Lamy Tsave Amboseli  Masai Mara
Coast . S
Tolal 6230 100% ] 3651 100% 4002100% 280100% 1194 100% 1008 100% 1884 100%
Nairobi _ 3651 59%) 3651 100% 1597 40% 197 70% 318 27% 497 49% 1403 74%
Mormbasa coast 4002 64%f 1597 44% 4002100% 208 74% 1108 93% 812 8% 1217 65%
Lamu 280 4% 197 5% 208 5% 280100% = 63 5% 60 6% 108 6%
Tsavo 1194 19%] 318 9% 1108 28% 63 23% 1194 100% 489 4%% 278 15%
Ambosel 1008 16%| 497 4% 812 20% 60 21% ~ 489 41% 1008100% 508 27%
Masai Mara 1884 30%| 1403 38% 1217 30% 108 39% 278 23% 508 50% 1884100%
ML Kenya - 1030 17%| 900 25% 530 13% 59 21% 106 - 9% 260 26% 705 37%
Naivasha & Nakuru | 1092 18%] 956 26% 654 16% 84 30% 179 15% 2908 30% 832 44%
Baringo & Bogoria 573 9% 531 15% 314 8% 43 15% 68 6% 125 12% 431 23%
Western : 282 5%| 259 7% 157 4% 22 8% 25 2% 31 3% 426 I%
Turkana & Northern| 122 - 2%| - 110 3% 69 2% 12 4% 7 1% 20 2% 65 3%
Eastern ' 27 0%] 24 % 20 0% 2 1% 3 0% -4 0% 14 1%
None 4217 68%| 1928 53% 3179 79% 170 6% 1049 88% 783 78% 1265 67%
TZ infand 681 1i%| 577 16% 332 8% . 50 {6% 59 5% 103 0% 215 11%
TZ Coast 370 6%| 324 9% 192 5% 40 4% 28 2% 42 4% 101 5%
Uganda 274 4% 252 7% 108 3% 19 % 13 1% i 1% 66 4%
Zaire 9 1%| 87 2% 3% 1% 7 3% 2 0% t 0% 27 1%
Ethiopia 74 %] 74 2% 23 1% 5 2% 4 0%. 6 1% 14 %
Somalla 80 %] 76 2% 23 1% 3 1% 3 0% 5 0% 8 0%
Sudn 27 0%] 25 1% 5 0% 1 0% 0 0% 1 0% 2 0%
Egypt 5 1%] 40 1% 33 1% 3 % 5 0% . .6 1% 17 1%
Zambia 88 1% 84 2% 33 1% 4 1% 5 0% 7 % 21 %
Zimbabwe 330 5%| 307 8% 121 3% 2i 8% 1 1% 39 4% 120 6%
Malavd 94 2%| 89 2% 46 1% 10 4% 3 0% 1 0% 20 %
Mozambique 28 0%] 25 % 8 6% © 0% i 0% i 0% 5 0%
Madagascar of %] 72 2% 32 1% 6 2% 5 0% 9 1% 22 1%
Botswana 23 0% 22 1% 10 0% 0 0% 0 0% 1 0% 3 0%
S. Alrica 186 3%] 169 5% 55 1% g 3% 10 1% 14 % 50 3%
Mauritius 67 %] 49 1% 33 % 5 2% 6 - 1% "% 22 1%
Seychelles 92 1% 7T 2% 35 1% 3 % 9 1% 15 - 1% 54 3%
Other Africa 168 3%] 153 4% 46 % 8 3% T 7 1% 24 1%
Others 284 5%| 268 7% 85 . 2% 10 . 4% 7 1% . 38 4% 138 7%
Source: "Airport Questionnaire Survey" JICA Study Team
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Table A. 28 Visitor Flow within Kenya and Combined Destinations (2/6)

Total MiLKenya Navasha& Baringo&  Western  Tukana & Tana
. L _ . Nalu -Bogoria . _Notihetn
Tolal 1 6230100%| 1030 100% 1092 100% - 573100% _ 282100% . 122 100% 27100%
Nairobi 3651 59%| 900 87% 956 88% 53t 93% 259 92% 10 90% 24 89%
Mombasacoast | 4002 64%| 530 51% 654 60% 314 55% 157 56% 69 57% 20 74%
Lamu 280 4%} 59 6% 84 8% 43 8% 22 8% 12 10% 2 7%
Tsavo t194 19%] 106 10% 179 16% 68 12% 25 9% 1 6% 3 1%
Arnbosel 1008 16%| 260 25% 298 27% 125 22% 31 ii% 20 16% 4 15%
!_v!asaiMara 1884 30%) 705 68% 832 76% 431 75% 126 45% 65 53% 14 52%
M.Kenya - 1030 17%] 1030 100% 551 50% 366 64% 107 38% 54 44% 12 44%
Naivasha & Nalury | 1092 18% | 551 53%  1092100% 373 65% 144 51% 62 51% 5 19%
Baringo & Bogoria | 573 9%| 366 36% 373 34% 573100%  8I 29% 48 3% 6 22%
Western ' 282 5%) 107 10% 144 13% 81 14% 282100% 36 30% 9 33%
. Turkana & Norhen| 122 " 2%| 54 5% 62 6% 48 8% 36 13% 122100% = & 22%
Eastém 27 0% 12 % 5 0% 6 1% 9 3% 6 5% 27100%
None 4217 68%| 634 62% 705 65% 334 58% 158 656% 73 60% 14 52%
¥Z inland 681 11% | 140 t4% 149 14% 95 17% 57 20% 20 16% 4 15%
TZ Coast 370 &%| 52 8% 73 1% 42 1% 34 12% 2 0% 5 15%
Uganda 274 4% 43 4% 6 6% 26 5% 37 13% 14 1% 3 1%
Zaire ol %) 5 1% 32 3% 9 2% 19 7% 9 7% 1 4%
Ethiopia 74 1% 7 1% 0 17 2% 6 1% 7 2% 7 &% 1 4%
Somafia B0 1% 9 1% 2 1% 3 % 4 1% 2 2% 2 7%
Sudn : 27 0% 4 0% 5 0% 4 1% 1- 0% 3 2% 2 %
Egypt 56 1%| 6 1% 7 1% 6 1% 2 % 1 1% 0 0%
Zambia ' 88 1% 16 2% 21 2% 2 2% 7 2% 3 2% 0 0%
Zibabwe 330 5% 78 8% 92 8% - 72 13% 32 1i% Ho 8% 3 1%
Maltawi 84 2% 13 1% i 2% 14 2% 8 3% 5 4% 0 0%
Mozambicue 28 0% 2 0% 5 0% 3 1% i 0% 1 1% 0 0%
Madagascar 91 1% it 1% 10 1% 9 2% 3 1% 0 0% t 4%
Bolswana 23 0% 3 0% 8 1% 2 0% 1 0% 3 2% 0 0%
S. Afiica 86 3%| 27 3% 30 3% 21 4% 6 2% 5 4% 0 0%
Mauritius 67 1% 16 2% 14 % 7 1% 3 1% i 1% 1 4%
Seychelles 92 1% 22 2% 25 2% 6 1% 2 1% t % 0 0%
Other Africa 168 3%) 19 2% - 23 2% 14 2% 10 4% 3 2% 2 7%
Others | 284 5% 97 9% 5 7% . 63 % 22 8% & 5% 1]

. 0%
Source: *Aiport Questionnaiie Survey" JICA Study Team :
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Table A. 28 Visitor Flow within Kenya and Combined Destinations {3/6)

Total - None TZlntand  TZCoast - Uganda - Zaire . Ethiopia |
Total 6230100%] 4217100% 681 100%: 370100%  274100% . 01 100% - 74100%
Nairobi 3651 59%] 1928 46% 577 85% 324 88% 252 92% B7 96% 7 4100%
Mormbasa coast 4002 64%] 3179 75% 332 49% 192 52% - 108 39% 35 38% 23 31%
Lamu 280 4%| 70 4% 50 7% 40 1i% 19 7% 7 8% 5 7%
Tsavo 1194 19%] 1049 25% 59 9% 28 8% 13 5% 2 2% 4 5%
Ambaosedi 1008 {6%] 783 196 103 5% 42 1% 15 5% 1 1% 6 8%
Masai Mara 1884 30%| 1265 30% 215 32% 101 27% - 66 24% - 27 30% 14 19%
ML Kenya 1030 179 | 634 15% 140 24% 52 14% - 43 16% 15 16% 7. 9%
Nalvasha & Nadwru | 1002 18% ] 705 %% 149 22% 73 20% 61 22% 32 35% 17 23%
Baringo & Bogoria | 573 9%| 334 8% 95 14% 42 1% . 26 9% 9 10% 6 8%
Western 282 b5%] 159 - 4% 57 8% 34 9% 37 4% .. 19 21% 7 9%
Turkana & Nottherin] 122 2% 713 2% 20 3% 12 3% 14 5% - 9 10% 7 %%
Eastern 27 0%] 14 0% 4 1% 5 1% 3 1% 1% 1 1%
Nore 4217 68%| 4247100% = 2 0% 0 0% 0 0% 0 0% 0 0%
¥Z Intand 681 11% 2 0% - 631 100% 200 54% 96 35% 38_ 42% 14 19%
¥Z Coast 370 6% 0 0% 200 29% 370100% 60 22% 19 21% 14 19%
Uganda 274 4% 0 0% 96 4% 60 16% 274100% 46 51% 12 16%
Zaite St 1% ¢ 0% 38 &% 19 5% 46 17% 91 106% 3 4%
Ethiopia 74 % 0 0% 14 2% 14 4% 12 4% 3 3% 74100%
Somvafia 80 1% c 0% 7 1% 7 2% 7 3% 2. 2% 7 %%
Sudn 27 0% 0 0% 7 1% 6 2% 8 3% . 2 2% 3 4%
Egyp! 56 1% 0 0% 17 2% 6 2% 6-2% 1 1% 3 4%
Zambia 88 1% 0 0% - 39 &% 25 % 15 5% 5 5% 3 4%
Zinbatwe 330 5% 2 0% 138 20% 85 23% 42 15% 18 20% 12 16%
Malawi 94 2% ¢ 0% 49 7% . 43 12% 15 8% 71 8% 4 5%
Mozambique 28 0% 0 0% i2 2% T 2% 1 0% 0 0% i %
Madagascer 81 % 1 0% 29 4% 20 &% 4 % 3 3% 10 14%
Bolswana 23 0% 0 0% 12 2% 1 3% 3 1% 3 3% i %
S. Afica 186 3% 1 0% - 46 7% 28 8% 17 6% + 1% 4 5%
Mauritius 67 1% 0 0% 168 2% 6 2% 3 1% 0 0% 3 4%
Saychelles 92 1% 0 0% i 2% 13 4% 4 1% 1 % ¢ 0%
Other Africa i68 3% 1 0% : 31 5% 26 1% 35 3% 21 23% 8 12%
Others 284 5% 0 0% 22 3% 9 2% 14 5% 6 7% 4 5%

Source: “Airport Quéstionnairé Survey” JICA Study Team

A-22



Table A. 23 Visitor Flow within Kenya and Combinod Destinations (4/6)

Total Somafia - Sudan Egypt Zambia . Zimbabwe Malawi
Total 6230100%F 80100% - 27100% 56 100% 88 100%  330100% 94 100%
Nairobi 3651 59% 76 95% 25 93% 40 7% 84 95% 307 93% 89 95%
Mombasa coast 4002 64%) 23 29% 5 19% 33 59% 33 38% 12t 87% 46 49%
Lamu 280 - 4% 3 4% 1 4% 3 5% 4§ 5% 2i 6% 10 H%
Tsavo 1194 19% 3 4% 0 0% 5 9% 5 6% it 3% 3 3%
Ambosel 1008 16% 5 &% 1 4% 6 1% 7 8% 39 12% 1 1%
Masai Mara 1884 30% 8 0% 2 7% 17 30% 21 24% 20 36% 20 21%
Mi. Keriya 1030 17% 9 1% 4 15% 6 1% 16 18% 78 24% 13 14%
. Naivasha & Nakuru 1092 18% 9 1% 5 19% 7 13% 21 24% . 92 28% 18 19%
Baringo & Bogoria 5713 9% 3 4% 4 15% 6 H% 12 14% 12 22% 14 15%
Waslemn 282 5% 4 5% 1 4% 2 4% 7 8% 32 0% 38 9%
Turkana & Nodhen| 122 2% 2 3% 3 11% 1 2% 3 % i1 3% 5 5%
Easlern 27 0% 2 3% 2 1% c 0% 0 0% 3 1% 0. 0%
Neoa 4217 68% 0 0% 0 0% ¢ 0% ¢ 0% 2 1% 0 0%
TZ Inland 683  11% 7 9% 7 26% 17 30% 39 44% 138 42% 49 52%
TZ Coasl 370 6% 7 9% 6 22% 6 1% 25 28% 85 26% 43 46%
Uganda 274 4% 7 4% 8 30% 6 1% 15 17% 42 13% 15 16%
Zaire 9. 1% 2'3% 2 7% 1 2% 5 &% 18 5% 7 7%
Ethiopia 74 1% 7 9% 3 W% 3 5% 3 3% 12 4% 4 4%
Somalia 80 1% 80 100% T 26% 1 2% 9 0% 5 2% 0 0%
Sudn 27 0% 7 9% 271100% 3 5% T 1% 1t 0% 2 . %
Egypl 56 1% i 1% 3 1% 56100% 8 9% i 3% 2 2%
Zambia 88 1%| 0 0% § 4% 8 14%  88100% 57 17% 24 26%
Zimbabwa 330 5% 5 6% 1 4% 11 20% 57 65% 330100% 61 65%
Mdlawi - 84 2% 0 0% 2 % 2 4% 24 27% 61 18% 94100%
Mozambique 28 0% 2 3% 2 1% 3 5% 5 6% 16 5% 8 9%
Madagascar 91 1% t 1% 0 0% 4 I% 7 8% 18 5% 4 4%
Bolswana 23 0% 0 0% . 0 0% 0 0% 5 7% 15 5% 8 9%
S. Africa 186 3% 1 1% 0 0% 2 4% H 13% 68 21% 23 24%
Mauritius 67 % 6 0% 0 0% 4 1% 4 5% 11 3% 1 1%
Seychelies 92 % I 1% 0 0% 6 1% 0 0% 6 2% i 1%
Othér Alrica 168 3% 9 1% 6 22% 0 % 9 10% 24 7% 4 4%
Cthers 284 5% 5 6% 0 0% 5 9% 3 3% 20 6% 4 4%
Source: "Airport Questionnaire Survey™ JICA Study Team
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Table A28 Visitor Flow within Kenya and Combined Destinations (5/6)

| Tolal | Mozambique WNadagascar  Bolswana 6. Afaca  Maurtus  Seyeholes
Tolal | 6230 100%f  28100% 91 100%  23100% 186 100% 67 100% 92100%
Nalrobi 3651 59%] 25 89% 72 19% 22 96% 169 9% 48 73% 77 B4A%
Mormbasa ctast 4002 64%F 8 29% 32 35% 10 43% 55 30% 33 49% 35 38%
Lamy 280 4% 0 o% & 7% 0. 0% 9 5% 5 7% 3 3%
Teavo 1194 16% 1 4% 5 5% 0 0% 10 5% 16 24% ¢ 10%
Amboseli 1008 16% 1 4% 9 10% I 4% 14 8% it 6% 15 16%
Masal Mara 1884 20%| 5 8% 22 24% 3 13% 50 27% 22 33% 54 50%
Mt Kenya 1030 17% 2 T WO 12% 3 13% 27 15% 16 24% 922 4%
Naivasha & Nakuru | 1092 18% 5 18% - 10-.11% 8 35% 30 16% 14 21% 25 27%
Baringo & Bogoria | 573 9%| 3 1% 9 10% 2 9% 2 1% 7 10% 6 7%
Weslern 282 5% 1 4% 3 3% 1 4% 6 3% 3 4% 2 2%
‘Turkana & Northern| 122~ 2% t 4% 0 0% 3 13% 5 3% 1 1% 1%
Eastern 271 0%| 0 0% 1 % 0 0% 0 0% 1 % 0 0%
Tere 4217 68%| 0 0% i % 0 0% 1 1% ¢ 0% 0 0%
12 Infand 681 11%| 12 43% 29 32% 12 5%% 46 25% 16 24% 15 16%
TZ Coast 370 6% 7 25% 20 22% 11 48% 28 15%° 6 9% i3 14%
Uganda 274 4% 1 4% 4 4% 3 13% 17 9% 3 4% 4 4%
Zaire 1% 0 0% 3 3% 3 13% 1 1% 0 0% 1%
Ethiopia 74 1% 1 4% 10 1% 1 4% 4 2% 3 4% 0 0%
Somalia 80 1% 2 7% 1 1% 0 0% 1 1% 0 0% 1 1%
Sudn 27 0% 2 % 6 0% 0 0% 0 0% 0 0% 0 0%
Egyp! 56 1% 3 1% 4 4% 0 0% 2 % 4 6% 6 7%
Zambia 88 | . 5 1% 7 &% 6 26% i1 6% 4 6% O 0%
Zimbabwe 330 5%| 16 57% 18 20% 15 €5% 68 31% 1 16% 6 7%
Malzwi - 94 2%| 8 29% 4 4% 8 385% 23 2% i 1 1%
Mozambique 28 0% 28100% 3 3% 4 47% 8 4% 4 6% 2 2%
Madagascar 9 1% 3 1% 9 100% 1 4% B 4% 12 18% 14 15%
Bolswana 23 0% 4 4% ot 1% 23100% 12 6% 1 % 1 1%
S. Alica 186 3% 8 29% 8 9% 12 52% 186100% 5 7% 5 5%
Matiritius 67 1% 4 14% 12 13% 1 4% 5 3%  67100% 14 15%
Seychelles 92 1% 2 7% 14 15% 1 4% 5 3% 14 2%  92100%
Othes Africa 168 3% 4 14% 12 13% 4 97% 14 8% 1 1% 3 3%
Others 284 5% 2 7% 3 3% 1 4% 7 4% 3 4% 7 8%

Source: "Airport Questionnaire Survey” JICA Study Team
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Table A.28  Visitor Flow within Kenya and Combined Destinations (6/6)

Tolal  fjOther Africa  Others
Total 6230100% ) 168 100%  284100%
Nairobi | 3651 59%|) 153 9i% 268 94%
Mormbasa coast 4002 64%| 46 27% 85 30%
Lamu . 280 4% 8 5% 10 4%
Tsavo 1194 19% 7 4% 7 2%
Amboseli 1008 16% 7 4% 38 15%
Masal Mara 1684 30%| 24 14% 136 48%
Mt Kenya 1030 17%| 19 1% .97 34%
Nalvasha & Nakuru | 1092 18%] 23 14% 75 26%
Baringd & Bogoria | 573 9%| .14 8% 63 22%
Weslern | 282 s%| 10 6% 22 8%
Tukana & Northem| 122 2% 3 2% $ 2%
Easlern 27 %) 2 % O 0%
fone 4217 68%| ¢+ % 0 0%
T2 inland 681 1% i 18% 22 8%
TZ Coast 370 6%) 25 5% - 9. 3%
Uganda 274 4%| 35 21% 14 5%
Zaire 91 1% 2 13% 6 2%
Ethiopia 74 %] 9 §% 4 1%
Somalia g0 1%} 9 5% 5 2%
Sudn 27 0% 6 4% ¢ 0%
Egypt- 56 1% 0 % .5 2%
Zambia 88 1% 9 5% 3 %
Zimbabwe 330 5% 24 _14% 20 7%
Matawi 84 2% 4 2% 4 1%
Mozambique 28 0% 4 2% 2 1%
Madagascar ot 1| w2 1% 3 %
Bolswana 23 0% 4 2% 1. 0%
8. Africa 186 3%| 14 8% 7 2%
Mauritius 67 1| 1 % 3 1%
Seychelles 92 1%| 3 2% 7 2%
Other Alrica 168 3%} 168100% 11~ 4%
‘Others 284 5% i1 7% . 284100%

Source: "Alrport Questionnaire Survey” JICA Study Team
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5. Survey Results

Table A. 23 By Month of Survey (1/4) &

Tolal May July tecember
Total | 6230100%] 2114 100%  2050100%  2065160%
01. Experience of Kenya | o ‘ o j
First 3937 63%| 1244 59% 1433 70% 12860 1%
Second 826 13% 298 14% 229 1% 299 14%
Third 378 G| 130 6% 16 6% - 132 6%
Fourih 220 45| 84 4% 54 I, 82 4%
5-9 times 348 EB%| 124 &6 00 5% 14 &%
More than 10 times 422 TH| 185 @ 16 6% 120 6%
Average 31 35 2.9 3
02.Travel companmion : ’ . .
Aone 1645 26%] 740 3%% 528 26% 377 18%
Spouse 1789 29%] 610 29% 569 28% 610 30%
Family 1062 17%1 - 150 7% 492 20% 500 24%
Family & {riends 23 4% 58 X% 60 3% 1 5%
Family & relatives 53 26| 34 =% 44 2 75 4%
Friecd{s) 959 15%| 322 15% 323 16% 314 15%
Business associate(s) 257 %) 182 ™ 8 4% 24 %
GCthers 120 2% 46 X% 26 T% 48 2%
T3 Whole Wnerary _
1-4 nights 18 3%] 18 5% 45 % 27 T
5-9 nights 179 10%] 642 26% 201 10% 436 21%
10-14 rights 2047 33%] 606 29% 701 4% 740 36%
15-19 nigh!s 864 14%] 230 1% 342 1% 202 4%
20-24 nighls 8712 14% 190 9% 393 19% 289 4%
25-29 rights 203 | s2 2% 76 4% 75 4%
30-59 nights 491 &1 166 B% 199 1% 125 &%
More than 60 nights 315 5%) . 166 8% 86 4% 63 3%
Average length 230 26.8 225 - 196
04 Nights in Kenya - :
1-4 rights 573 9%y 260 12% 196 10% "7 6%
5-9 righls 1648 26%] 700 33% 366 18% 582 28%
10-14 nights. 2178 35%] 616 29% 796 3% 766 37%
15-19 nights 630 10% 182 % 228 1% 220 1%
20-24 rights 649 10%] - 134 6% 297 4% 218 H%
25-29 rights ) 146 2% 44 2% 47 % 56 3%
More than 30 nighls © 393 6%} 176 8% 14 &% 103 5%
Average 157 174 153 144
05 Tourist type : : . : )
Holiday 4433 H%) 1326 83% 1506 73% 1601 77%
VFR - 598 10% 134 6% e 6% 345 17%
Incentive 58 s 32 % 14 o 12 %
Conlerence 31 4% 128 6% - 92 4% it %
Business 744 12%] 410 19% - 265 13% 69 3%
Others _ - 137 2% 84 4% 52 % 1 0k
06.Competitor destinaliorg ) : ) )
Mediterranean 574 13%] 220 0% . 236 12% 118 6%
Other Europe 198 -4%) 75 4% 65 3% 57 3%
Caribbean 853 19%[ 228 1i% . 202 14% 343 17%
C.AS. America 237 5% 90 4% 81 &% 66 3%
Nevth America 202 5% 50 2% 99 5% 53 ¥%
N.&M. East 57 8 % 26 1 %
North Alfrica 185 4% 62 3% 73 4% 50 2%
Sub-Saharan 190 4% 62 3% 85 4% 43 2%
South Asia 163 4% 40 2% 55 3% 68 3%
Southeast Asia 283 6% 76 4% 106 5% W1 5%
Easl Asia 94 2% 22 46 2% 26 %
Cceania & Pacific {28 3% B 2% 85 3% 25 Th
Indian Ocean 186 4% . . - - 186 9%
Othess 212 5% 66 8% 67 3% 79 4%
Nong 871 20%] 278 $3% - 220 P 373t

Source: “Airpont Questionnaire Survey® JICA Study Team
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Table A. 29 By Month of Survey {2/4)

December

Tolal May July
07 Kenya's slrength - _ :
Lower price 558 13%| 292 16% 193 13% 147 9%
Travet time 247 &% 63 5% 45 3% 1M 6%
Securily 60 F6| 16 B W7 B 27 %%
- Tourist altractions 1868 42%} 420 32% 742 49% 706 44%
Tourist services 132 8% 48 4% 37 & 47 3%
Shopping 7 0% 2 0% 6 % 9 fe
Relaxing almosphere 447 1061 108 8% 123 8% 216 13%
Others 1001 23%] 414 3% 323 21% 274 17%_
08. Infuential media
Travel agenl 181 41%] 524 40% 645 43% 642 40%
- Brochures 817 18% 4 6% 332 2% 2 1T»
Advertisement 442 10| 134 W6 172 1% 136 8%
Magazines/newpapers 454 1re] 138 10% 173 U% 183 %
Fiiends 1579 36% 426 32% 556 37% 597 31%
Kenya lourist office 74 &% 20 2% . 29 2% 25 &%
Others _ 448 1086 154 2% 152 10 142 9%
03 Prncpal altractions L .
Beach 1831 41% 550 41% . 609 40% 672 42% .
Diving 479 Wk 133 10% 145 10% 196 12%
Enterlainment 227 5% 84 6% 73 5% 70 4%
Fishireg 164 2% 36 3% 20 *o 43 3%
Food 350 $6| 134 0% 1688 1% 88 5%
Golf 67 2%} 16 P 18 B 33 2%
History&culture 819 18%) 280 21% 315 21% 224 4%
Mountain dimbing 98 2% 28 2% 38 I 32 %%
* Nature&wildlife 3505 79%| 1042 79% 1259 84% 1204 75%
Shopping 265 e%] 96 7% W7 % 52 3%
Sports 64 T 15 th 28 2% 20 %
Ciheirs 196 4% 40 3% 08 T% 48 3%
10Package tour _
Used a packaged hofiday| 2622 42%] 794 38% - 912 44% 916 44%
Purchased lour(s) in Kenyl - 420 7% 130 6% 145 7% 145 7%
Not used - 321 50%] 1190 56% 976 48% 955 46%
11 Places stayed . _
14.1.Nairobi 365% 59%f 1262 €0% 1277 62% 11i2 54%
Avérage nights spent 1.2 83 6.5 6.8
11.2 Mombasa City 754 12% 318 5% - 23 1% 205 10%
Average ’ 6.5 - 51 85 6.4
11.3.Mombasa South 1720 28% 570 27% 570 28% 580 28%
Average 100 105 104 9.0
11.4 Mombasa North 1398 22%] 374 18% 493 24% 533 26%
Average fo2 86 LA 2.9
11.5 Malink 650 0% 78 8% 163 8% 303 15%
Average 85 8.1 82 8.9
A RAET T 280 4% 106 5% 77 &% 97 5%
Average 4.7 45 50 55
11.7.Tsavo 1194 19% 374 18% 472 23% 348 17%
Average 18 1.6 17 21
“11.8 Amboseli 1008 16% 368 17% 340 17% 300 15%
Avarage 1.6 1.7 15 16
11.9 Masai Mara 1884 30%| 558 26% 659 32% 667 32%
Average 25 28 25 25
11.10. ML Kenya 1030 17%} 324 15% 351 17 355 7%
Average 23 25 .26 33
11t Naivasha 1092 8% 302 14% 405 20% 385 19%
Average ] 2.0 2.2 59 2.0
11,12 Baringo& Bogoria 573 o%] 162 8% . 318 16% 93 5%
Average 27 a7 24 19
11.13.Weslem 282 5% 868 4% 96 5% 98 5%
Average . 7.7 8.2 5.0 9.8
1%.14 Norlbem 22 2% 38 2% 38 2% 46 %%
Average 9.3 198 4.7 4.4
11.15Tana 27 O 6 . 10 o ot B
Average 199 4.0 46 424

Source: “Airport Questionnaire Survey" JICA Study

Teamn
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Table A. 20 By Month of Survey (3/4)

Tolal May July Uecember
12.Use of camp sites . : ‘
Stayed ' ' 631 1%| 218 10% 218 Y% 245 12%
Average 55 4.5 5.1 59
13.Combined destination ' .
None | 4217 68%| 1470 70% 1289 63% 1458 7%
12 inland 631 f1%] 236 H% 248 2% 197 10%
TZ Coast 370 6% 120 6% w8 ™ 12 5%
Uganda 274 4% 104 5% 15 6% 55 3%
Zaire 9 T 6 ®&% 39 2% 36 T
Ethiopia 74 B| 34 oA 23 ® 172 i 3
Somalia _ 80 % 48 2% 19 % 13
Sudn ' 27 UL 14 T & s 7 Uk
Eqypt 56 1o 26 th 18 B 12 T
Zambia 88 K% 30 ™% 35 % 23 T
Zimbabwe 33 S%] 14 5% 155 8% N 3%
Malawi _ 94 2% 38 2% 3z 2% 24 B
Mozambique 28 Ol 8 0% 10 0% JLRY
Madagascar B 9 % 18 s 47 26 26 Th
Botswana 23 0% 8 % o 0% s 1%
5. Africa 185 3% 50 2% 76 4% 60 3%
Maurilius | 67 1% 32 % 8 % 7 o
Seychelles 92 fh 18 % M & 43 &%
Other Alrica - 168 3% 56 3% 77 4% a5 &%
Others 284 51 120 6% 100 5% 64 3%
Improvement neads scoref ;
14. Score {or Security 24 2.5 24 25
15.Beach boys 2.7 2.7 27 2.7
16 Entertainment 21 21 c21 20
17.Foods 9 19 ig 20
18 Holel 3.7 17 16 37
19.Contact whocals 21 2.1 29 21
20.Shapping 2.0 2.0 20 23
21.Environment 28 28 28 28
22 Information 22 2.2 21 23
23.Local cultures 2.1 21 21 22
24 Tour operator 1.9 19 i8 20
25.Public lransport - 2.5 2.5 2.4 27
25.Tolal expenditure . :
Less than 1000 : 467 23% . - 467 23%
1000-2000 446 22% - - 446 22%
2000-3060 : 41 20% - - 41 20% -
3000-4000 ‘213 10% . - 213 10%
4000-5000 70 3% . - 70 3%
£000-6000 50 2% . - 50 2%
6000 & over 108 5% . - 109 5%
Average 2,456 - - 2,466
27.Expenditure in Kenya o
Less than $500 1004 49% - - 1004 49%
500-1000 41 20% - - 441 20%
1000-1500 148 Tn - . 148 7%
1500-2000 ‘ a5 4% - - 85 - 4%
2000-2500 C 3 X - - 34 %
2500-3000 7B - - 7
$3000 & over 65 3% . - 55 3%
Average 747 - - 747 -
28.Shopping in Kenya _ -
Less than $100 955 46% - - 955 46%
100-200 327 16% - - 327 16%
200-300 ' 139 % - : 130 7%
300-500 184 9% - - i34 9%
500-700 86 4% - . 86 4%
700-1000 25 Th . . . 25 ™
$1000 & over - 45 % - - 4
Avérage 200 - - 200

Souice: "Airport Questionnaira Survey” JICA Study T
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Table A. 29 - By Month of Survey (4/4)

. Tolal May July December
23 Revisit _ _ _

Intecested 5038 81%) 1724 82% 1683 82% 1631 79%

Not suré 869 %] 286 4% 277 1% 306 15%

Not inletested 252 4%y 90 4% 68 % 94 5%

30.Fiaces Tor next visit

Nairobi - 1he0 25%] 578 27% 509 25% 493 24%

Mombasa City 989 6% | 354 7% 366 18% 269 13%

Mombasa South 1592 26%) 492 23% 561 7% 539 26%

Mombasa Nodh 1412 18%] 368 #7372 8% . 372 8%

Malindi 484 16%) 338 16% ~ 309 i5% = 337 16%

Lanw 974 16%]| 320 15% 316 15% 338 6%

Tsavo 82 19%| 436 2% 405 20% i TR

Amboseli 1578 25%] - 534 25% -574 28% 470 23%
- Maszi Mara 3107 S0%] 1046 49% 1034 50% 1027 50%

Mt.Kenya _ 1557 26%| 460 22% 5167 25% . 581 28%

NaivashadNakur 651 15%] - 304 14% 304 5% 343 1%

Baringo&Bagoria 901 14%]| 208 14% 327 6% 276 13%

Western 1419 25%) 462 22% 487 24% 470 23%

Nonthern 1086 183%| 356 17% - 354 7% 386 19%

Eastern - 439 Tl 128 6% 315 6% 196 %
3334 Age-Sex , - _

" Male -30 956 15%1 304 14% 373 18% 279 14%
Male 30-40 1068 176 418 20% 333 16% - 310 15%
Male 40-50 074 16%| 380 8% 279 14% 315 15%
Male 50-60 598 107 224 1% - 0 206 10 168 &%
Male 60- 235 4%| 80 4% 68 I 87 4%
Female -30 883 14%] 262 1% 324 6% 297 #4%
Female 30-40 609 10| 200 &6 170 8% 239 12%
Femalo 40-50 479 8%| 122 % 149 7% 208 10%
Female 50-60 194 F% 58 3% 67 b 69 Fh
Female 60- 66 %% 22 1% 17 fh 26 %%
352.0rqin afea T o ' '

Ahica 483 | 76 &% 152 T 115 6%
" Europe 4529 73%] 1510 #% 1441 70% 1578 76%
- North America - 818 3%} 298 14% 303 15% 217 1%

Near&Middie East 3§ | 12t 5 12 %
- South Asia 55 % 32 % 6 Fo 7 0%
. Easl Asia 1o 2| 28 6 27 P 55 I

Oceania 198 3% 50 2% 81 4% 67 3%

Others 22 %% 2 0k 10 b 10 0%
- 356 0ngin country N

UK 1462 23%| 436 21% 461 22% 565 27%

Germany 158 19| 350 7% 445 22% 363 18%

France 550 o] 284 1% 108 5% 158 8%

italy 365 6% 76 4% 70 3% 219 1%

Switzedand 186 %] 52 2% 62 ¥ 72 %

USA 6§95 1% ] 244 1% 274 13% W8 %h

South Afiica 182 3% 84 44 54 I 54 3%

Australia 173 3% 36 2% 16 &% 61 3%

Others . 1442 3% 552 26% 494 24% 396 19%

36 Mantal status _ -

Single 2321 37%] 774 7% 781 38% 766 3%

Married 3524 67%] 1230 £8% 1i59 §7% 1135°55%

Others 372 6%] 108 &% 106 B% 158 &%

‘Susvey R L R
May 2114 24%]| - 2114 100% 0: 0% 0 (e
July 2050 33% 0 ¢ 2050100% 0 ®

- Decembet 2066 33% 0 0% 0- 0%

Saurce: "Alrport Questionnairé Survey® JICA Study Team

- P068100%
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Table A.30 By Purpose of Visit (1/4)

. Jiotal [Hoiiday VIR Incéntive ~ Conférénée” Business ~ Olhers
Total | 6230100%| 4433100% 5U8100%  GAI0FL 23l 10%  /44100% 137 0%
0. Expenience of Kenya . _ ‘ -

First - | 3845 62%] 3231 73% 229 38% 28 48% 127 55% 230 3i% 73 53%
Setund ' 807 13%] 536 % 123 1% 9 16% 2712 112 5% 14 1%
Third 360 6%| 216 5% 49 & 2 % 20 ¥ 73 W% 17 2%
Fourlh 215 ¥ 5 % 4 % 1. 2% 4 5% 54 % 4 3%
59 times 333 5%} 14 88 11% 3 % 19 &% 89 12% 13 %
Moce than 10 times 410 7%| 146 % 57 0% 15 26% - 28 12% 164 22% 2 %%
Average 31 2.4 4.3 56 37 7.8 33
02.Travel companion _ ) B L : K

1579 25%] 652 15% 267 45% 27.41% 132 57% 501 67% 6t 45%
Spouse 1765 28%] 1597 36% - 106 18% 1 19% 13 6% 38 5% 19 14%
Famiy : 1051 17%| 907 20% 125 21% 1 2% 6 3% 12 X% 10 #

Family & friends 225 4| 200 5% 1B 3% 1 &% . 2 ™ -6 T 6 &%
Family & relatives O 1 IS O Vet I 16 % 2 3% -2 Th 2 0
Friend{(s} 936 15%] 819 8% 52 0% 7 12% 20 &4 28 4% 18 13%
Businéss associatels) 252 48] - 45 4 % 6 10% 46 20% 151 20% 5 &%
Otheis 94 2] 15 &% 2 % 3 5% 9 4% - 5 B 18 13%
03 Whole Thnerary o
1-4 nighls 175 3% 52 % 8 = 3 5% 22 10% 89 12% 5 &%
59 nights 153 19%| 845 1%6 39 ™ 17 29% 76 3% 176 24% 24 18%
10-14 nights (2019 32%| 1659 amh 131 22% 9 16% 52 23% 168 23% 24 18%
15-19 nights 846 4%} €67 15% - - 79 3% 10 17% 33 15% 57 &% 13 %%
20-24 righls 857 4%} 636 14% . 134 22% &5 9% i8 &% 64 % N1 &
25-23 nights 202 3%} 10 I% 82 ¥% . 1 %% 5 &6 24 3% 1 f
30-59 nights 459 TH| 261 6% 92 15% 4 Th 16 7% 86 12% 27 0%
More than 60 rights 278 4% 151 % 48 ® o 6 10% 6 % 67 ¥ 30 22%
Average length 230 196 304 403 173 324 46
04 Nights in Kenya - '

1-4 nights 552 | 224 5% 3 T 9 16% 39 17% 248 32% 17 2%
5-9 nighls 1616 26%| 4168 26% 79 3% - 27 47% 95 41% 247 33% 30 2%
10-14 nighls 2149 J4%] 1831 4% 151 25% 7 12% 56 24% 104 14% 25 18%
15-19 nights 614 10%) 460 10% 90 15% 4 T 15 TH. .44 & 10 T
20-24 nights . 83T 1W%] 504 1% 9% 1% 3 5% i 5% 20 % 10 7
25-29 nights 143 2% 83 2% 38 6% 0 % 4 %% 12 2% 2 T
Mote than 30 nights 342 &%) 150 b W0 W . T 12% 10 4% .74 10% 43 3%
Average 157 139 216 . - 206 107 175 - 387
05.Tourist type . \ :

Holiday 4433 71% | 4433100% 0 e 00 0 0% 0 b o 0%
VFR 593 0% 0 O 508100% 0 B 0 0% 0 % o o
incentive 58 & 0 O 0 (6 s8100% - O % 0 0% o %
Conlerence : 231 % 0 % 0 o6 0 Uh o 231100% 0 0% o 0%
Business . 744 12% 0 " 0 0 ¢ 0 0% 744100% G 0
Others 137 % 0 % 0 0 G o & 0 0% 137 100%
06.Compelitor destination ' _ .

Mediterranean 574 3] 574 13% - - - - - - - .-
Other Eutope 188 &%) 198 4% - . - - . - - - -
Caribbean 853 16| 853 19% - - <. CO - . - .
C.AS. America 237 5%| 237 &% - - - - - ‘ - . - .
North America 202 %% 202 % - - - - - - - - -
N.AM. East 57 Th 57 e - . - - - . - - - -
North Africa 185 4%) 185 4% - - - . - - - - - .
Sub-Saharan 19 %] 190 % - - - - - < - - .
South Asia 163 &%) 1583 4% - . - . - . < .
Southeast Asia 283 6%| 283 €% - . e e - .
East Asia 94 2% 94 X% <. s - . . - .
QOceania & Pacific 128 %] 128 & . - ) <. .
Indian Ocgan 186 4% 185 &% .. - - . - -

Others 212 5% 212 &% T - .. S . -
None 871 20%] 871 20% - - .. .. -

Source: "Airport Questionnaire Survey" JICA Study Team
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TableA.30 8 Puw
Toltal Y oliday

of Visit (2/4)
i Incentive Coalerence  Dusingss olheis
B7 Kenya's stréngih :
Léwer price ' 558 13%| 558 13% - - - - . - - .
Trave) time 247 &%) - 247 6% - - - - - - - -
Security . 60 ¥6] €0 - - - - - . - ‘ - -
Tourist attractions 1858 42%] 1868 42% - . - - : - - - -
Tourist services 132 | 132 ;% - - - - - - - -
Shopping B T Y IR ¥ 1.3 - - - - - - - - -
Relaxing atmosphere 447 106] 447 0% - - - - - - - - - -
Oihels it 23%f 1011 23% - - - - . - - - - -
‘38 Tnfuential meda ;
Travel agent 1811 41%) 181 1% - - - . - - - -
Brochuses 817 18%] 817 18% - - - - - - - .
Advertisement 442 10%| 442 0% - - - . - - - - N
Magazines/newpapess 454 10%| 454 10% - - - - - - - - -
Frends 1579 36%| 1579 36% - - S - - - - - -
Kenya lourist office 74 ol 74 2% - - . . - - - -
Otheis . 443 10% 448 10°% - - - - - - - - - -
TIPrinopal eliachons _
Beach S1831 41%] 1831 41% - - . - - - - - -
Diving - 478 %] 479 1% - - - - .. - - - -
Enlerlainmeént 227 5% 227 5% . - - - . - - - -
Fishing 104 26| 104 =% - - - - - - - - -
Food 390 9% 390 9% - - - - - - - - - -
Golf 67 26l 87 % - - - - - - . - -
Historykouliure 812 18%) 819 18% - - . - - - - - . -
Mountain climbing 98 2% 98 2% - - - - - - - - -
Naturedwildlife 3505 78%] 3505 79% - - - - - - - - -
Shepping 265 6%] 265 6% - - - . - -
Sports 64 Tk 64 T&% - - - - - - - -
Others | _ 196 4% 196 4% - - - - - - - - -
10.Pacxage lour ] : .
Used a packaged holiday | 2622 42%] 2453 55% 42 T . 20 34% 34 5% 41 6% 27 20%
Purchased tour(s) in Kenyd 420 7%| 302 7% 45 & 5 9% 23 10% 35 5% 10 7%
Not used 8121 50%] 1633 37% 498 8I% 33 57% 174 75% 653 BY% 99 72%
T1.Places siayed _
114 Nairobl - - a5t 59%| 2054 46% - 509 85% 47 81% 218 94% 688 92% 114 83%
. Average nights spent 7.2 45 iz3 7.8 83 9.0 189
1.2 Mombasa City 754 12% 541 12% 95 16% H o1 W 5% 69 9% 21 5%
Average 6.5 6.0 “ 100 1.7 47 7.3 2.7
11.3Mofmbasa Soulh - 1720 28%] 1475 33% i35 23% 8 14% 13 6% 52 ™% - 26 19%
Average 100 100 99 51 48 55 225
11.4 Mombasa Norh 1308 22%| 1204 27% 93 16% 15 26% 8 I% 52 7% 24 18%
Avérage w0z 108 - 88 47 48 49 5.9
11.5.Mafind 650 10% 563 13% 5 9% 3 5% 3 e 17 &% i 8%
Average 85 88 7.7 17 43 42 45
11.6Lamu 280 4% 222 5% 33 6% 4 T 1 0% 14 2% 3 &%
Average 4.7 4.6 . 50 38 40 34 390
15.7.Tsavo 1494 95| 1099 25% - 42 T% 5 9% 8 ¥% 20 ¥% 15 1%
Average 18 7 2.0 5.2 19 16 ‘15
11.8. Amboseli 1008 16%)] 929 21% 30 5% 9 1% 10 4% 12 2% 15 1%
Average 1.6 1.6 20 16 i5 20 16
. 1.9 Masai Mara C1884 30%] 1575 36% 128 21% 16 28% 33 4% 79 % 42 %
Average 2.6 24 2l 22 28 63 23
11.10. Mt Kenya 1030 17%| 790 18% -~ 146 19% 14 24% 26 1% 6t &% 13 14%
Average ' 28 | a7 - 30 26 a5 22 3.0
11.11 Naivasha 1692 18% 878 20% 103 18% 14 24% 15 6% 53 Th 17 1%
Average 20 8 33 1.7 15 19 a9
11.12 Baringo&Bogoria 573 A 474 1% 38 6% 6 10% 18 &% 16 2% 19 14%
Average N 2.4 2.7 52 .27 28 8.7
1113 Westemn 282 5% 162 4% ' 60 10% 2 3% 3 B 36 5% 14 1%
Avegrage 7.7 5.3 75 20 100 94 160
11.14.Northem ) 122 26| . 86 %% 8 ¥e 4 - 7% 0 Ok 6 Th § 6%
Average 9.3 43 - s2 1206 - i8 23.4
11.15Easlem 27 O] 0 M 0% i 0 % 0 o § 6 2 F
Avérage 199 33 34 . 10.0 20

Source: *Airport Questionnaire Survey” JIGA Study Team
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Table A,30 By Purpose of Visit (3/4)

. Tolal Holiday VFR Iacentive  Conlerence  Businass Qthers
12.Use of camp sile - -
12.Stayed 681 1% 434 1% 91 15% 1’ A% 15 6% 39 5% 24 18%
Average nights spent 5.5 53 6 41 - - 49 8 5
13.Combined destnabon ] . _

None 4217 68%] 3266 74% 373 62% 32 55% . (43 62% 325 44% 65 48%
TZ Infand 681 1% 493 1% 49 8% 10 17% 15 &% 92 12% 20 15%
T2 Coast 370 o%| 235 s 45 &y 4 % 8 3% 6% ¥ 7 %
Uganda 274 A% 126 3% 28 5% 7 12% 6 3% ‘96 13% 2 9%
-Zalre b I 7 50 T% 8 T 7 12% 2 % 20 - 3% 1 B
Ethiopia 74 T 28 ¥ 6 T 3 5% 7 3% 254 % 5 4%
Somaha 80 % 13 0% . 4 K 0 06 0 0% 5 ™% U &
Sudn 27 O% 10 0% 4 0 0% o 0% n % 2 &
Egypl 56 40 5 % 0 0% .2 T 8 M 1
Zambia 88 57 T 9 X% 2 % 4 2% 16 2% 0 %
Zimbabwse 330 5% 215 5% 40 7% I 2% 15 6% 57 &% 1
Matawi 94 % 64 T4 " 2 0 0% 1 0% 16 2% 2
Mozambique 28 0% 13 0% 8 Fe 0 s 1 Os 6 fe 0 o6
Madagascar 91 Th §0 T 4 4 3 14 2% 6 %
Botswana 23 0% 7 % 2 0% 0 & 0 0% 4 % 0 %
S. Alrica 186 3% 90 2% 20 3% 2 3% g 4% 61 8% 4 3%
Mauritius 67 Th 46 Fn 7 w0 O 2 % 12 2% ¢ 0%
Seychelles 92 8 2% 3 % 1 2% 0 ¢h 7 ¢ %
Othet Alrica 168 3% 62 % 13 2% 4 T 12 5% 63 8% 12 9%
Others 284 5% 135 3% a5 % 2 I 29 13% 59 &% 22 16%
Imprevement needs score j

14. Score for Security 2.4 23 28 2.7 29 28 2.6
15.Beach boys 27 28 27 28 2.7 2.6 2.6
16.Enterialnment 21 21 19 20 20 20 2.0
“17.Fouds 1.9 19 18 2.2 19 18 is
18.Holel . 17 17 16 18 18 17 i8
19.Contact wllocals 21 21 19 25 23 21 t9
20.Shopping 2.0 S 21 19 21 19 2.0 8

21 Envircament ] 2.8 28 2.9 - 26 2.7 29 28

22 Information 2 22 2.2 .22 20 24 2.0
23.10cal cultures A 21 2.0 24 24 21 19

24, Tour operator 19 19 20 20 19 20 19

25 Public transport 2.5 25 2.8 2.5 2.3 2.5 2.5

26 total expanditure ) : S ] . ]

Less than 1000 501 24% 350 22% 125 36% 5 42% 5 45% i3 19% [
10040-2000 462 22% 385 25% 47 14% 3 25% i 9% 12 1% 1 100%
2000-3000 420 20%] 350 22% 47 14% 0 1 9% i3 19% 0 %
3000-4000 219 1% 193 12% 17 5% 1 8% 1 9% & % 0 Gh
4000-5000 72 3% 58 4% 8 X% 1 66 . 0 % 3 4% 0 0%
§000-600¢ 52 3% 35 % 14 4% o U6 0 0% 2 % 0 0%
6000 & over 115 &% 83 &% 15 4% 1 8 - §F % 8 12% 0 0%
Average 2,460 2,458 . 2215 3.065 2,13 3,217 1,318

27 Expenditure in Kenya o o ‘

Less than $500 ) 1039 50%} . 842 53% 152 44% & 50% 6 55% 22 32% 1 100%
500-1000 414 20%) 337 211% 52 15% 3 25% 2 18% 15 22% 0 %
1000-1500 15 7% 1 7% 30 9% i 5% 0 Oh 5 7% 0 R
1500-2000 86 4% 68 4% 10 3% i 8% 1 9% > T R
2000-2500 34 %] 26 2% & % 0 % 0 0% 1. % 0 %
2500-3000 17 1% 1 5 Fb 0 o 0D 0% 0 U O 0%
$3000 & over . 69 ¥% 48 3% 12 3% t 8% 1. 9% 7 10% 0 %
Average 746 688 841 1,033 1,422 1,166 16
ﬁopping in Kenya i :

Less than $100 927 45%| 731 46% 147 43% 7 58% 6 55% 26 38% 110004
100-200 335 16% 274 W% 40 12% 3 5% 0. s 13 19% o %
200-300 ) 142 7% 108 7o 30 ¥ 0 0% 0. 0h 2 % o 0%
300-560 185 6| 152 o% 22 6% 1. 8% 1% 4 6% 0 0%
500-700 ' 90 4% 73 5% 13 4% T 8% - {9 2 3%- o 0%
700-1000 27T Fo] 24 ® 3 ™M 0.0% 0 5 o % 0 Us
$1000 & over 5% 2% 26 2% 16 5% 0. 1 % T 1% C b
Average 212 183 285 13 - 508 416 10

Source: "Aifport Quastionnaire Survey® JICA Study Team
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Table A. 30 By Purpose of Visit (4/4)

L Total Holiday Vi Theenive  Gonletence Dusiess  Othess
23 Hevist ' _ : L
Inlerested ‘5038 81| 3403 79% 503 84% 48 83% 196 85% 670 90% 104 76%
Not sure 86 14%] 684 15% 13 12% 6 10% 3 13% 5t 7% 22 6%

© Nl inlerested 252 4%] - 12 S% 13 % 3 5% 4 %% 12 %% 8 6%
30 Places lor next \ﬂsd _ ' _
Nairobi 1580 25%| 1005 23% 219 371% 14 2% 50 22% 244 33% 38 28%
Mombasa City 989 16%] 523 1% 126 2% it 17% 79 34% 2 2% 42 31%
Mombasa South 1502 26%| 1074 24% 116 2% 7 i2% 56 24% 236 3% 32 2%
Mombasa North 112 18%| 748 17% . 120 20% 4 b 33 4% 168 3% 30 2%
Matindi G634 16%] 787 16% 109 18% 9% 25 % 85 1% - 33 24%
Larru 974 16%| 6456 15% 135 23% 7 12% 34 15% 120 6% 26 19%
Tsavo Ciia2 1] 889 20% tH 9% 6 10% 40 1% 102 14% 3 23%
Ambosel 1578 25%] 123§ 28%  {l0 18% 18 31% 54 23% 124 Y% 34 25%
Masal Mara 207 50%] 2312 2% 283 41% 25 43% g5 41% 314 42% 67 49%
MLKenya 1557 25%] 1084 24% 203 34% 1 1% 42 18% 175 4% a7 27%
Naivasha&Nakuru 4951 15% ) 640 14% 1Y 2% T 2% M O13% 109 15% - 23 1T%

- Baringo&Bogoria S90t M%]| 627 14% 10 16% 6 10% 22 1 11 15% 0 23 17%

Weslemn 1419 23%] 1058 24% - 133 2% " o19% 48 21% 124 17% 38 28%
Northern 1006 t8%] 775 17% 125 21% 1 12% 36 6% 10 15% 36 26%
Eastern 439 Thp 305 T% 57 10% 3 5% T 3% 52 Th 10 7%
33-34. Age-Sex _ : -
Male -30 956 15%] 726 6% i1 1% 8 4% 19 8% 65 & 20 5%
Male 30-40 1061 1r%] 676 15% 82 14% 6 10% - 55 M% 242 20% 29 21%
Male 40-50 974 16%f 639 1% - 42 % 15 26% §2 23% 214 20% o8
Male 50-60 - 548 10%]- 404 $6 34 6% 4 T 32 #4% 110 15% 12 9%
Male 60- 235 4%] 166 4% 25 &% 3 5% i2 5% 22 3% 7T 5k
Female -30 . 883 14%] 692 6% - 108 16% 9 16% 9 4% 27 &% 30 22%
Fema's 30-40 609 10%| 457 10% 77 13% 4 ™% 19 &% 38 5% 1t 8%
Fernale 40-50 479 Be| W\ ¥H 42 TH 5 % 14 6% 27 & 8 6%
Femalo 50-60 194 %| 142 % 23 &% 0 0% 9 4% B % 4 3%
Female 60- 65 % 38 17 ¥ 2 F% 4 7% 1 0% 2 fth
3Ba.0agin afea -
Alrica 443 7| 178 &% B4 ¥ b ¥ 69 30% 116 16% 19 14%
turope 4529 73%] 3572 81% 385 64% 44 76% 66 29% 383 5% 63 46%
North America 818 13%] 420 9% 0 1%% 8 10% 63 20% 160 22% 46 M%
Nzar&Middie East 3% B 24 th § 0 0% 2 Th 8 T t
South Asia 55 | . 22 0% 7 B 0 o 2 B 20 W 5 %
East Asia 110 2% 64 B . 10 2% 0 b 4 % 28 4% 3 %%
Oceania 198 %] 134 3% 26 4% 3 Bk 10 4% 24 3% o o%
Others 22 % 12 6% 10 0 7 3% 0 &% 1_f
A5b Onigin country
UK 1462 2%} 1008 23% 205 34% 6 10% 22 10 206 28% il 8%
Germany 1158 19%] 1045 24% 1 ™% 1 &% 5 %% 48 % 14 10%
France 550 5| 484 1% 1§ 3% 23 40% 5 %% 7 % 15 11%
aly . 365 6% 320 TH . 17 I 4 Th 2 T 15 2% 5 4%
Switzerland 166 %] 11 3% 13 r 4 5 % 1B % 2 &
USA - | ess wn]| 36 &% 73 1% 5 9% 6327% 133 18% 46 34%
South Africa 192 3% 80 ¥% 34 6% 0 0% ¢ &% 66 %% 3 2%
Australia 173 %] 12 3% W % 2 - 10 4% 24 3% ¢ ¥
Othérs 1442 23%] B854 19% 182 30% 16 28% - 109 47% 230 31% 4 3%
36 Marital status ' o S B -
Single S 2320 %] 1606 36% 2 49% 24 41% 0 T 1% 24433% 70 51%
Married 3524 57%| 2548 57% 258 43% 20 50% 152 66% 470 83% - 55 40%
Others 372 O%F 260 B% - 4B &% 5 9% 8 % 30 &% 12 %%
Survey _ ' _ _ . '

" May 2114 -34%] 1326 30% - 134 22% 32 55% 128 55% 410 55% 84 61%
Jufy - 2050 33%] 1506 34% 119 20% 14 24% 92 40% 265 6% 52 %
December 2066 33%] 1601 36% - 345 8% 12 21% 5% 69 9% 1 ¥

© Ssurce 'AlrpOrt Questionnaife Survey JICA Study Team
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Total Alrica Eurgpe  North Americi Oceania =~ N.AM . Easl  EastAsia
qolal 4435310006 78 100%  3572100%  420100% 134 100% 24100% . 64100%
01. Experience of Kenya _ . ' .
First 323% 73% 91 51% 2662 75% 304 72% B8 66% 17 H% 48 75%
Secdnd 536 12% A 1% 400 1% 6t 5% 26 19% 1 4% 8 3%
Third 216 5% 20 W% 152 &% 19 5% 16 .12% 1 4% 2 3%
Fourth 5 | 6 3% 80 Ik 1 % 3% 0 0 3 5%
59 times i 3% h & 123 % "N ¥ 1w 1 4% 1 2%
More than 10 tires 146 3% i3 ™% 14 3% 2 3% 0 0 4 1% 2 ¥%
Average : 21 4.6 20 A 15 4.5 2.4
02.Travel companion _ . _
Along €52 15% 43 24% 435 12% . 99 24% 39 29% 8 3% 14 2%
Spouse 1597 36%| 42 24% 1378 39% 118 28% 39 29% 2 & 12 1%
Family 907 20%] © 45 25% 731 20% 74 18% 24 6% 6 25% 19 30%
Family & Ifends 200 5% 5 o 160 &% 30 ™ 1 #® 0 0% 0 %
Family & refalives 128 3% & % W ¥ 9.5% 1 1% 0 0. 1%
Frend(s} 819 18% 25 14% 675 19% 67 5% 29 2% 7 29% it 17%
Business associale(s) 45 % 9 &% - 25 @ 6 tH 0 b 1 %% 4 &%
- Others : i5 %% 3 %% 60 % 6 % 1 © 0 O 3 5%
03.Whole inerary . o _
1-4 nighs 52 T4 17 0% 22 ® 6 T 2 % &% 2 3%
59 nighls 845 19% 55 3% 707 20% 42 10% 4 b 5 2% 21 42%
10-14 nighls 1659 37% 45 26% 1450 4% 114 27% 24 19% 3 13% 16 25%
~ 4519 nighls 667 15%] - 22 2% 540 15% WL W0 T 6 25% -5 &
- 20-24 nighls 636 14% 20 1% 509 W% 0 7% 17 3% 2 10 16%
2529 nights 120 3% 3 %% 9 % 17 &% 6 4% 0% 1 %
30-59 nights 261 &% H oe% 139 4% 59 4% 423% 4 7% {1 &%
- Moce than 60 nights 1 3% 2 B 17 %% . 33 Bh 28 A% 3 13% 2 %
Average length 196 148 176 ab 44 - 295 14.2
04 Nights in Kenya _ : ]
14 nights 224 5% 28 6%  HI 3% 44 W% U 8% 3 13% 18 28%
59 nighls 1168 26% 65 371% 884 25% 134 32% 38 8% 7 29% 33 62%
10-14 nights 1631 4% 53 30% 1572 44% 1483 35% 42 31% 3 15% 5 8%
-15-19 nights 460 0% 13 B 318 1% 37 ¥ 16 12% 6 5% 2 3
20-24 nights 504 11%| 14 8% 443 12% 26 6% 13 10% 2 &% 3 5%
25-22 nighls 89 2% 3 % 13 %% 8 3 2% 0 0% 1 %
More than 30 nights 150 3% i B 106 3% 22 5 1 8% IR K5 2 3%
Average 139 105 142 4 - 14 215 84
05.Tourist type , - ] _
Holiday 4433100% |  178100%  3572100%  420100% 134 100% 24100% 64100%
VFR 0 % o O% O h 0 0 O O 0 0% 0 0%
“Incentive 0 0% 0 0% 0 0% 6 % 0 0% o 0 %
Confefence o 0% 0 % 0 e 0 % 0 0% 0 ¢k G 0%
Business o % ¢ 0% 0 &% 0 % ¢ 0% 0 ¢ o 0%
Others 0 0% 0 _Uh 0 0% 0 b O 0% ) o O
06.Competitor destinations o . -
Mediterranean 574 13% 23 1% 451 13% 64 15% 28 21% 0 5 &%
Other Europe 198 4%f - % 5% 148 &£ 26 &6 T 5% 006 B 13%
Caribbean 853 19% 15 & 785 22% 34 8% 0. 1 &% & &%
C.8S. América 231 % 5 ¥ 183 6% 19 5% 19 14% 6 25% 4 &
" North America 202 5% 4 % 16 Th 13 % 5 4% 0 % 2
N.&M. East 57 % (I 46 T 8 Z% 0 &% H
North Africa 185 4% 6 % 144 6 4 8§ 6% 2 &, 5 Bk
Sub-Saharan 190 &% 14 86 115 3% 44 10% 0. 7 1 % 3 5%
South Asia 163 4% 0 o 18 4% 10 &% 5 &% 2 &8 3 5%
Southeast Asia 283 6% § 2% 250 T% 9 2% 5 &% 2 B .2 %
East Asia 94 2% 0 0% 0 Z i3 3% 4 3% 2 8% 1 2%
Oceania & Pacific 128 3% 6 3% - 91 W% 17 4% B8 6% 2 g 4 6%
Indian Ocean 186 4% B3O 156 4% 12 3% 0. 066 1 &% 2 3
Others 212 5% 231 B 4% 22 S 8 6% 2 & 0 o
Nons 871 20%] 54 30% 650 18% 193 27% - 16 1% 2 &% 18 3%

Table A.31 By Visitors' Origin Reglon - Totirists (1/4)

Source: "Airport Questionnaire Survey” JICA Study Team
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Table A. 31 By Visitors' Odgin Region (2/4)
Tolal -~ Alnca Eutope  Horh Amenc Oceania_ NGM, Fast  FastAsia
U7 Keniya's shrength - ]
Lower price 558 13%| 24 13% 493 4% 21 5% 12 9% 3 13% 1 2%
Travel time 247 e%| 26 15% 86 5% - 10 24 14 0% 5 2% 3 5%
Security £0 15 2 T 47 th 4 Ta 3 % 6 Ok 4 €%
Tourisl allractions - 18568 42%] 51 29% 1442 40% 237 56% 81 60% 8 33% 37 58%
Tourist séevices 1w % 8 4% 96 % 9 % 5 4% 2 8% 0 0%
- Shopping 17 O 1% 7 Uk 7 %V B ¢ 0% 1 2%
- Retaxing atmosphere 447 10% 24 13% 371 10% 26 6% 3 % 1. 4% 12 19%
Others 1011 - 23% 40 22% 856 24% 84 20% 12 % 5 21% 4 &%
T8 Tnluental meora ‘
Travel agent B 4% 42 24% 1558 44% 140 33% 48 36% 5 21% 15 23%
Brochures 817 1% 12 7 660 18% 80 21% 40 30% 0 ¢ 8 3%
Advertisement 442 0% 14 &5 355 W% 34 &6 15 U% 4 17% 14 22%
Magazines/newpapers 454 10% 23 13% 328 P 64 15% 27 2% 5 21% 14 22%
Friends ) 1579 36% 67 38% 1221 34% 203 48% 42 3% g 3% 13 20%
Kenya lourist office 4 7% 3 % 53 B - 13 3% 3 % 0 0% 2 3%
. Qthers ‘ 449 10% 23 13% 312 Y% 72 7% 21 16% 4 17% 9 14%
T¥ Principal altractions _ . _
Beach 183 41% 78 44% 1637 46% 76 18% 24 18% 6 25% 3 5%
Diving 473 H% 23 13% 41 12% 9 T 3 % 0 0% 2 F%
Enteitainment 2271 5% 12 % 190 5% i 3% 4 3% 3 3% 3 5%
Fishing 14 2% 18 e 83 2% 1 Oa 1 i 4% 0 0%
Food 390 9% 4 =% 361 1056 6 4% 5 4% 1 &% i 2%
Golt &7 2% 8 & 5 & 5 % 1 o T 1 %%
History&cuiture 819 18% 25 14% 662 9% 81 19% 34 5% 2 8% 9 4%
Mountain climbirg 98 . 2% 6 36 - 65 Za 18 4% . 5 4% 1 4% 3 5%
NatureSwildlite 3505 79% 9 51% 2663 80% 333 80% 118 88% 17 7% 52 81%
Shopping 265 6% 13 % 176 5% 40 W% 13 1% 6 26% 8 13%
Sporls 64 T 0 Uk 57 2% & T4 1 4 0 0% 0 e
‘Others 196 4% 5 3% 160 4% 25 6% 2 % 1 4% 1 2%
T0.Package tour ‘
Used a packaged holiday] ~ 2453 55% 44 25% 2086 58% 219 52% 70 52% 6 25% 23 36%
Purchased tourls) in Kenyh 362 %] 15 8% 100 5% 47 W% 19 % 7 29% 18 28%
Not used 1633 37% 12 63% 1264 35% 150 356% 45 34% o 46% 23 36%
I1.Places stayed . B
11. 1. Nairobi 2054 46% 134 75% 1272 36% . 405 96% 121 90% 22 92% 62 97%
Average nighls speot 45 53 44 48 54 i1 4.4
11.2. Mombasa City 541 12% 24 13% 413 12% 62 15% 27 20% - 2 ©% 5 &%
_Average 60 4.6 6.1 56 3.0 465 3.4
113 Mombasa South 1475 33% 60 34% 1343 38% 38 w20 19% 5 2% 4 6%
Average . 100 5.2 10.4 66 42 74 4.5
11.4 Mombasa Norh 1204 27% 38 2i% 1101 3% 38 ¥ 2 6% 1 4% 2 3%
. Average 108 5.1 12 55 109 6.0 45
11.5Mafindi 563 13% 13 Ts 506 14% 21 8% 17 3% 2 8% 3 B
Average 8.8 5.4 2.3 4.4 3.9 4.0 4.0
§1.6.Lamu 222 5% 12 7% 184 5% 30 M 13 106 i 4% 1 2%
Average 46 3.8 48 39 57 50 2.0
11.7.Tsavo 1099 25% 19 1% 1042 29% W0 T 4 3% i 4% 2 I
Avgrage 7 16 17 20 55 10 10
11.8 Amboseli 929 21% 16 % 174 22% 92 22% 27 20% 1 4% 18 25%
Average i6 18 . 15 57 .20 10 . 2.3
15.9 Masal Mara 1575 36% 44 25% 1121 3% 262 62% 81 £0% 15 63% 37 58%
Averaga 2.4 27 23 2.6 2.6 23 22
1110 Mt Kenya 790 18% 25 4% 487 4% 185 44% 54 40% 9 38% 17 27%
Averags 27 25 25 32 18 23 18
- 1111 Naivasha 878 20% 26 5% 616 17% 728 30% 64 48% 13 54% 23 36%
Average - 18 238 i8 17 17 25 B B
11.12 Baringo&Bogoria 474 1% 12 7% 284 &5 123 29% 45 3% 5 21% 3 5
" Average ‘ 2.4 1.8 2.7 22 20 16 13
11.13.Weslen 162 4% 4 2% 99 % 3 W% 17 3% 1 4% 4 &%
Average .. 53 22 6.6 36 35 10 18
11.14.Northem 86 2% 0 0% 55 2% 15 & 10 7% 4 1% 2 3%
©° Average 43 00 33 78 4.6 30 6.0
#1.15.Tana 14 0% ¢ U6 10 3 ® t *6 0 U% 0 s
- Average : 33 0.0 3.8 10 5.0 0.0 0.9
Source: "Airport Questionnaire Susvey* JICA Study Team
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Table A.31 By Visitors' Origin

Total Alrica Europe

12.Us8 of camp sites ) . S :

Stayed 494 U% 20 W% 38 9% B4 2% 50 3% 4 7% 7 1%

- Average 53 52 4.1 6 -

13 Combined destination _ o

. None 3266 74%| 114 64% 2931 82% 141 34% 18% &1% 24%
TZ infand . 493 1% 8% 276 8% 127 30% 45% 13% 16%
TZ Coast 235 &% 10 &% 144 4% 43 10%. 24% &% 2 3%
Uganda 125 3% i 4% 56 2% . 32 8% 6 19% 3% I 2%
Zaire 50 f6 4 X% 18 % 0 2% 1% ;)% 0 s
Ethiopia 28 6 1 8 0% 12 Fh 2% 4% 2. 3%
Somalia 13 0% 0 6 0% 5 ™ 0% (128 G 0%
Sudn 10 0% 0 % 7 0% t 0% ™% Ok ¢ 06
Eoypt 40 B 0 ¢ 19 T 1 3% 2% 4% 2 %
Zambla 57 T4 3 % 26 % 10 2% 10% U% 2 %
Zimbabwe 215 5% 8 4% 8 2% 42 W%k 5 56% O 7 W
Malawi 64 f4 8 4% 35 ®% 4 F& 1% 0% 1 2%
Mozambique i3 ™% O o 9 % 0% ;] 0% 1 %
Madagascar 60 B 4 % 21 T 22 5% &% & 1 2
Bolswana 17 0% 3 % 0 o 0 0% Fh 0% 0 Uk
S. Alrica 90 2% it &6 H O 16 4% 14% {079 4 6%
Mauritius 46 ©: 1 &% 37 w% i 0 % % 4 &h
Seychéllas 8t 2% 8 2% 9! %% 26 6% % 4% 2 3%
Other Africa 62 8 4% 34 % 12 3% ¥k U 2 3%
Others ) 135 3% 4 2% 34 th 66 16% % 13% 16 25%
Improvemen! needs sooie . . .
14. Score for Secunty 23 2.6 2.2 2.3 3.0
15.Beach boys 238 2.8 2.8 2.7 27
16.Enleriainment 24 19 21 18 22
¥1.Foods 19 18 13 18 22
18.Hotel 7 16 i.7 17 290
19.Contact wiocals 21 20 24 20 22
20.Shopping C 24 22 2.4 19 23
21 Environment 28 25 28 27 29
22.Information 22 290 2.2 22 2.4
231ocal cuitures 21 2.2 22 20 24
24 Tour operator 19 i8 18 §7 21
26 Public lransport 25 2.4 25 23 2.9
26.Tota! expenditure _
tess than 1000 329 2t% 12 5% 304 24% 6 4% 73 0 b 3
1600-2000 382 24%] 18 26% - 340 27% 100 % b 78 1 0% 3 T
2000-3000 344 21% 10 15% 299 23% 16 12% 19% 4 40% 5 12%
3000-4000 190 12% 3 4% 145 1% 23 7% 1% 2 20% 9 21%
4000-5000 56 3% 1 & 3t 2% 4 W% % 0 ok 5 2%
5000-6000 33 &% 2 3%k 2 4 W% 4% o % 2 5%
6000 & aver 84 5% 3 & 28 2% 37 21% 10 2% 2 0% 2 5%
Average 2,464 2,513 2,074 4,792 - 5,551 3,078
2T Expendilure in Renya ] . .
Less than $500 821 6i% 16 24% 724 57% b4 40% . 26% 2 0% il 26%
500-1000 335 21% 20 29% 274 21% 18 3% 19% 2 20% 9 2%
1000-1500 10 T% T 0% 70 5% 18 4% 15% 220% 4 %%
1500-2000 67 4% i % 43 3% 12 9% 6% 1t W% 4 9%
2004-2500 26 2% 1 1% 8 % 4 3% 4% LI 0 %
2500-3000 0¥ 0 Ok 6 0% 3 2% 4% 0 % 0 0%
$3000 & over 46 % 3 4% 23 %% 8 13% s W% 1 2%

- Averags 687 348 602 934 907 836

- 28.5hopping in Kenya . . : . . o
Less than $100 772 48%| 21 3% 681 53% - 45 33% 30% 3 0% 4 9%
100-200 267 17% 8 12% 210 5% 27 20% 28% 2 20% 3
200-300 W7 % 10 5% 59 5% 7 13% 13% 0 0k 13 30%
300-500 151 9% 2 o 1R W% 10 ™% o5 220 . -4
500-700 7 4% 2 3% 45 4% 12 %% % 1 10% -4 9%
700-1000 22 T 3 &% 11 te 1 8 2% 0 o 0 %
$1000 & over 25 Z%h 2 3% 14 % 5 4% 2% i 10% i 2%
Average 181 324 166 222 - 268 266

Source: *Alrport Questionnaire Suivey” JICA Sludy Team




Table A. 31 By Visitors' Origin Region (4/4)

Tola) Alrnica Ewope Norp Amenc: Oceanma  NAM Fast EastAsia
2% Revisil o _ ‘

-~ intetested 3493 79%] 1427 80% 2815 79% 330 79% 97 2% 18 15% 58 M%
tot sure 634 15% 26 5% 550 15% 57 16% 25 19% - 5 21% 5 6%
Nol interested 212 5% 9 5% - 167 5% 1 5% 12 9% 1 4% 1 %
30 Places fof nent visit .

Nairobi 1005 23% 33 1% 842 24% g8 21% 16 12% 4 7% 9 14%
Mombasa Gity 523 12% 36 A% 0 W ¥ 106 2% 25196 0 5 21% 15 23%
Mombasa South 1074 24%] -5 0% B3 3% 122 29% 28 2% g 38% 23 36%

" Mombasa North 748 7% 33 19% | 549 15% 94 22% 37 28% 7 29% 16 25%
Malindi 7 16% 23 3% 613 17% 5 12% 20 15% 3 13% 3 5%
Lamw 646 15% 22 12% - 500 14% BG 19% 25 19% 4 17% 8 13%
Tsavo 880 20%| 23 13% 73 0% 97 23% 25 %% 0 % 9 14%
Ambaseh 1231 28% 22 12% 17 28% - 12 27% 46 37% 0 4 1T% 18 28%
Masai Mara 2312 52%| 65 37% 1941 53% 228 54% 49 3% 10 42% 30 47%
Mi Kenya 1094 24% 45 25% - 801 22% 143 35% 42 3% 10 42% 20 1%
NaivashaANakuru 640 14% 5 8% 515 14% 65 5% 17 13% 1 4% 15 23%
Baringod Bogoria 627 14% 18 10% 497 14% - 81 19% 14 1R 2 8% 9 14%
Weslern 1058 24% 25 14% B84 25% 108 26% 19 14% 3 13% 9 14%
Northem 775 1% 24 13% 626 18% 76 18% 20 15% 4 1% 14 2%
Eastern 305 T% 4 Zh 240 Tk 34 86 U 8% 1 4% 3 5%

- 3334 Age-Sex . :
Male -30 726 16% 28 6% = 5856 16% 56 13% 27 20% 4 1% 16 25%

- Male 30-40 676 15%] - 35 20% 531 15% 57 4% 22 16% 8 33% 12 1%
Male 40-50 639 14% 25 14% B2 15% 0 63 1% 8 % 3 13% H ot%
Male 50-60 0L ¢ 5% 329 ¥ 45 1% 1 8% 2 & 5 &%

"~ Male 60- 166 4% 7 &4 125 3% 26 66 5 4% o 0% 2 3%

" Female -30 692 16% 29 16% 577 16% 42 1% 31 23% 4 1% 8 13%
Female 30-40 T 48T Wk 23 13% - 383 1% 32 &% 10 7% 0 & .1 W%
Female 40-50 s 96| 15 &% 310 ¥ 39 % 7 5% 31% 3 %
Female 50-60 142 3% 5 3% 05 3% 28 T - 4 3% 0 Gk 0 U
Female 60- - T 38 Tk 1 B 24 T 1 3% i b 0 0% 0. Ok
- 353.04ipn area o ‘ }

Alrica 178 4%]  178100% 0 &% 0 O o 0 % 0 %
-Europe 3572 Bi% 0 % 3572100% o e 0 0% 0 % 0 0%
North Amierica 420 9% 0 % 0 % 420100 0 % 0 % 0 0%
NeardMiddie East 24 T 0 % ¢ O 0 ¢h 0 0% 24100% 0 %
South Asia 22 e 0 0% 0 6 0 % 0 Uk 0 % 0 %
East Asia 64 B 0. 0% 0 % 0 0 0 % 0 L 64100%
Cceania 134 3% 0 0% ¢ U6 0 0% 134100% 0 0% 0 0%
QOthers - 12 el 0 % 0 @ 0 Oh -0 % 0 0% 0 %

. 35b0ngn country : _ .
1w 1008 23% 0 0% 1003 28% 0 O % 4 0% ¢ 0%
Germany 1045 24% 0 0% 1045 29% 0 0% o 0% 0 0% o %
Frante 484 11% 0 (%6 484 14% 0 &b 0 0% 0 0% 0 %

- laly 20 7 0 06 320 9% 00 0 0% 0 ™ 0 O
Switzerdand 151 3% 0 L 1 4% 0 % 0 0% 0 Ok 0 O

©OUSA - 370 &% 0 0% 0 % 3708% 0 6 0 0% 0 %
South Affica 80 2% 80 45% 0 6% -0 G 0 0% 0 0 %
Australia 120 %] 0 Gk O B . 0 % 120.90% 0 o

© Others 854 19%] 98 655% 564 16% 50.12% 14 10%  24100% 64 100%
36.Marital status . ' - '

Single 1606 36% 61 34% 1249°35% 177 42% 1 53% 1 46% 28 4%
Married 2548 51%| 113 63% 2081 58% & 222 53% .56 42% 13 54% 34 53%
Others 269 6% 4 2 235.-Th 21 5% 5 4% 9 0% 2 P

- Survey o _ T

May 1326 30% 66 37% 1102 3i% 98 23% 32 24% 8 3% 6 9%

- July 1506 34%) 44 256% 1190 33% 186 44% 55 41% 6 25% 15 23%
Decamber 1601 35%] 68 38% 1280 36% 136 2% 47 5% 10 42% 43 67%

" Source: "Airpoit Quéstionnaire Survey" JICA Study Team
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Table A.32 By Tourist Origin Country - Tourists {1/4)

. Total UK Gemmany  France fialy . Switzeriand  USA  Souln Aldd Australia
Total . | A83100% 1 1000 100% 1045100 484100% 3201000 _ 151 100% _ 31010006 BOI00% 120 100%
01. Experience of Kenya _ . . D ‘

Fiss! 3231 73%| 734 73% 789 76% 411 85% 218 €3% 84 56% 270 73% 52 65% - 79 66%
Second 536 12%| 117 2% 130 2% 33 7% 30 ¥b 2819% 51 14% 43 6% 23 19%
Thitd 216 5%] 48 5% 46 4% 20 4% 18 6% B 5% 16 4% 7 6 M4 12%
Fourth 15 %] 29 3% 20 2% 2 0% 15 5% 4 % 10 3% 3 4% 3
59 times 154 3%] 38 4% 30 3% U % 15 5% 6 4% 4 3% 3 4% - § B
More than 10 fimes 146 3%] 3 3% 27 3% 2 ®% 17 5 W WhH 10 3% 2 3% -0 O%
Average 21 20 19 1.4 23 3.7 2.2 3.5 15
02.Travel companion . )
Aoce 652 15%] 148 15% 45 1% 32 T 3 0% 3020% T A% il W% 3221%
Spouse 1597 36%| 443 44% 262 35% 254 52% 128 40% 37 26% 99 271% 26 BB 37 3%
Family 907 20%| 160 16% 23522% B4 117% 41 13% 37 25% 67 18% 17 21% 2017%
Family & Iriends 200 5% 33 b 35 3 15 3% 4013% 9 6% 30 &% 4 % 1 %
Family & refatives 129 3| 29 B 34 3 13 ¥ W ¥ 2 fh W7 % O 0% 1 K
Friend(s) 819 18%| 183 168% 24023% 60 12% 6019 3020% B518% 14 8% 28 23%
Business associalels) 45 Th 4 Oh 1 % 14 3% 2 ®H 2 6§ 2% 1 9% 0 O
Others 75 26 7 B 19 &b 12 X% 7 ¥ 4 X% -6 X% 1 % 1 F
"03Wrole Minerary o _ o _ R

1-4 rights 52 T 6 Th fF 06 3 B 2 F% 2 fth 6§ &% 81 2 &
59 nights 845 19%] 106 1% 78 1% 27557% 140 44% 28 19% 39 11% 2835% - 4 3%
10-14 nighls 1659 37%] 457 45% 532 51% 80 7% 84 26% 66 44% 110 30% 2228% 19 6%
1519 nighls 667 15%| 189 19% 84 8% '9319% 53 18% 2617% F420% 7 % 10 8%
2G-24 nighls 635 14%| 128 13% 250 24% 20 &% 13 4% 16 1% 64 7% 11 W% 16 13%
25-29 nighls 120 3| 32 3% 34 3% 4 B 4 O 6 12 % 1 T 5 4%
30-59 mights 261 6%| 49 5% #1 4% 6 P W 3. 3 % 42141% 1. th. 38 32%
Mora than 60 nighls 51 3%] 39 4% 2 % 0 G 3 e 4:3% H 6% 1 ™ 252%
Averaga length 196 201 178 BRIA] - Rre 1712 255 132 448
M.ﬁi&ts in Eenya -

t-4 nights : 224 5%) 33 3% B T 9 % 2 & 4 T 4i % 1316% 10 8%
59 nighls 1168 26%| 150 16% 104 10% 285 59% 161 50% 44 29% 123 33% 30 38% 33 28%
$0-14 nights 1831 41%] 515 51% 559 53% 99 20% 82 26% 66 44% 135 36% 25 31% 4y 34%
15-19nights 460 10%6] 126 3% 72 T 70 14% 351 192 13% 31 8% 4 5% 14 12%
20-24 nighls 04 1160 108 1% 24223% 1 3% 10 % 13 ¥ 21 6 7T & 10 8%
2529 nighls B9 2] 28 3% 25 X% 3 P 6 2% O 06 4 ® O O 3 3%
More than 30 nighs 150 3%} 3% 4 33 3% 4 f 11 3% 5 3% 4 £ 01 9 &%
Average 139 ¢ 154 162 - 104 il5 136 127 106 - 128

05 Touris) fype _ .

Holiday 4433100% | 1008100¢6 1045100%  484100%  320100% 151 100% 370100%  80100% - 120100%
VFR ¢ | O 0% O 0% 0 06 O 06 0 B O 0% O 0 0 O%
Incentive 0 ol O % O 6 O G O 06 0 0% O O O 0 0%
Conference 0 06l 0 &% O G5 0 0% 0 06 00 00 O 06 0 O%
Business 0 el O % O 0% 0 0% 0 0% 0 6 O Ok O 06 0 0%
Others 0 %] 0 0% 0 6 0 0% 0 0% 0 6 0 O 0 b 0 0%
05 Compelllor destinalioh : j .
Mediterrangan M 1] 112 1% 180 97% 20 4% 20 6% 21 14% 60 16% - 9 1% 24 20%
Other Europe 198 4%] 39 4% 38 4% 27 6% 7 2% 10 7% 23 &% 4 5 5 &%
Caritbean 853 19%] 265 26% 27226% 5B 12% 0331% 2416% 31 &% 1013% M %
C.&5. America 237 5%) 43 4% 35 3% 36 TH 23 TH 05 I T % 5 6% 1% 16%
North America 202 54| .58 6% 40 4% 32 76 ¥4 &% 9 &% 12 % 4 5 5 4%
N.&M. Easl 57 f] 4 T 12 B 9 2% 7 &% 0 8 2% 0 L 0 0%
North Afiica 185 4] 33 3% 45 4% 23 6% 20 6% 8 5% 1 3% 0t fh - 6 &%
_ Sub-Saharan 190 4%] 40 4% 2b % 4 ©% 12 4% 3 oo d7 0% 5 6% 10 &%
South Asia 163 4%] 58 €% 34 % 19 4% 6 2% 2 P 8 2% O 0% 5 &%
Southeast Asia 283 6%] 52 5% 89 % SO W% 10 I 1510% 1 6 3 4% 6 4%
Easl Asia S04 %] 28 I 13 P 6 T 2 ©% 4 3% 5 2 0 0% 3 %
Oceanfa & Pacific 128 3%) 18 2% 27 &% 19 &% 5 2% 2 ¥ 16 4% 5 6% 6 &
tndian Ocean 18 4%| 55 6% 25 2% 27 6% 30 ¥ 7 S 12 ¥ 6 & O 0%
Others 212 5% 35 3% 35 8% 39 8% 7 ¥ 7 5% 18 5% 1013% 6 5%
None 871 20%] 158 16% 175 1% 108 22% 60 18% 34 23% 18 23% 15 13%

Sourée: "Airport Questionnalré Survéy” JICA Study Team

107 25%
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Table A. 32 - By Tourist Origin Country (2/4)

Tolal UK Gemmany  France Ny Swizerant  USA __ South Alc” Austratia
07 Kenya's strength ] o ] ]
Lower price 553 1% ] 168 16% 54 5% 54 1% 32 0% 22 %% 17 5% 9 1% it ¥
Travel ims 247 E%) 29 3% 69 % 28 6% 39 12% 8 &6 10 3% 1 4% 12 10%
Security _ 60 B t 0% 2t 2% 5 B 8 %% 3 %% 4 B 4 fb 3 3%
Tourist allraclions 1868 42%] 399 40% 463 44% 191 3I9% 84 26% 49 32% 216 58% 18 23% 72 60%
Touris! services 132 3%] 30 3% 15 F 26 5% N 3% 3 X% 19 5% 1 &% 5 4%
Shopping 37 el 3 6 2 05 1 R 0 06 O O 7 2 1 T 1 %5
Relaxing atmésphere | 447 TP} 127 13% 73 7% 23 6% ' 02 20% 22 15% 22 6% 11 4% 2 2%
Others 1ot 23] 226 29% 242 23% 140 29% 5y 16% 37 25% 65 18% 26 W% 11 ¥
08 Trfuential media .
Travel agent 1311 41%| 356 35% 551 3% 195 40% 154 48% 73 48% 128 35% 28 35% 44 37%
Brochures 817 15%] 334 33% 107 10%e 82 7% 19 6% 20 13% 87 24% 5 6% 3933%
Advedisément 442 1006] 122 1296 107 1% 39 &% 22 TH 12 8% 32 9% 2 3% 13 %W
Magazinesinewpapers | 454 10% 80 8% 69 T% 8518% 13 6% 15 10% 58 16% 14 15% 25 21%
. Friends | 1579 36%| 287 38% 208 20% 76 36% 132 4% 47 31% 176 48% 27 34% 41 34%
Kenya tourist office 74 2| 4 B 13 B 4 B 1 G 2 T 13 4% 0 0B 3 %
“Othess ) 448 10%] 108 1% 58 &% 39 8% 21 7% 10 7% 64 6% g 1% 16 13%
03 Principal atfraclions o )
Beach 1831 41%] 547 54% 461 44% 291 44% 1423 38% 68 45% 54 1% 4 5% 21 18%
Diving 479 1%} 119 12% 156 5% 42 9% 44 125 17 U% 7 OB 14 18% 3 3%
Entertalnment 227 s5%f 33 3% 100 W% 21 4% 15 5% 4 3% 7T 2% 2 ¥% 3 3%
Fishing ’ 104 2% 272 3% 17 2% 8 &% 16 5% 4 Th 1 % 13 16% 1 =%
Food 390 4| 63 &4 2031%% 21 4% 16 3% 16 Ws 12 &% 2 ¥% 5 &%
Golt 67 26| 26 3% 6 B 7 ®H 3 T 5 ¥, 4 B 3 & 1 W
HistorySculture 819 18%] 15 7% 210 20% 104 20% 59 18% 97 11% 73 20% 8 156 34 28%
Mountain climbing 98 2%} 26 3% M B 8 2%t O6 4 T 6 4% 4 5% 5 4%
Natuwredwildlife . 3505 79%] 750 74% B6O 82% 433 00% 244 76% 117 11% 305 82% 46 58% 107 89%
Shopping 265 %] 38 4% 45 4% I8 TH 12 4% 7 5% a5 9% 6 8% 12 10%
Sporls 64 Bl 17 2% 14 B 9 2% 3 B 3 2% 3 ® 0 0% 1 %
Othérs 196 4%] 55 5% 44 &% 13 3% 8 3% g & 24 6% 1 T 9 0%
10.Package tour o ) i
Used a packaged holidap2453 65%)] 706 70% 422 40% 371 77% 232 13% 76 50% 207 56% 33 &1% 64 53%
Purchased tour in Kerya| 302 7] 47 5% 29 3% 43 % 6 2% 12 &% 38106 6 &% 17 14%
Nol used 1633 37%| 246 24% 584 56% 68 4% 81 25% 62 1% 124 33% 40 50% 39 33%
11.Places stayed : . )
11.1.Nairobl 2054 46%| 464 46% 190 18% 167 35% 69 22% 41 27% 355 96% 54 €8% 107 89%
Average nights spent 45 | 52 35 28 4.4 45 41 43 54
11.2 Mombasa City 541 12%] 31 3% 57 5% 126 26% 23 M 1 T 53 14% 13 16% 25 21%
_Average 6.0 1.5 54 4.3 638 143 59 4.8 3.0
11.3. Mombasa South 1475 33%) 358 35% 486 47% 197 &% 39 2% S637% 30 &% 33 4% 16 13%
Average 100 . 01 125 69 81 9.9 75 58 486
11.4 Mombasa North 1204 27| 337 33% 403 39% 127 26% 31 10% 53 35% - 28 8% 22 28% 20 V7%
Average w0s - |04 140 59 Ny s 6.2 53 12
11.5 Maiindi 563 13%) 143 14% 77 7 23 5% 199 &% 14 48 19 5% 8 1% 15 13%
Average 8.8 8.9 136 - 43 93 121 41 55 " 40
_ 11.6Llamu 202 5%} 48 5% 4% 4% 24 5% 14 4% 5 % 21T 7% 4 5% 10 8%
Average 46 58 6.1 29 44 44 3.7 28 6.9
§1.2.Tsavo 1009 26%] 283 25% 365 35% 160 33% 7025% 3413% 26 % 8 s 3 %
Average 1.7 1.7 19 12 24 1.9 20 24 17
118 Ambossii o2g 21l 121 12% 242 23% 230 48% 25 &% 27 15% B523% 6 8% 26 2%
Average 16 18 15 14 12 18 1.7 13 20
11.9 Masat Mara 1575 36%| 247 25% 279 27% 213 55% 42 13% 50 33% 234 63% 21 26% 73 61%
Average 24 24 23 2.2 21 28 30 23
11.10.MiKenya 700 18%| 181 16% 5% €% 99 20% 21 T% 19 13% 172 46% B 10% 51 43%
Average 2.7 25 8 i8 4.8 2.2 26 . 15 .7
41.§1.Nalvasha 878 20%| 228 23% 100 10% 107 22% 12 &% 16 (1% 112 30% 10 13% 60 50%
Avesage 18 2.0 17 16 19 4.6 16 39 7
11,12 BaringodBogoria | 474 1% 108 H% 43 £ 45 6 - 8 Fh 10 TH NI % 3 4% 42 35%
Average ] 24 37 ~ 20 15 3.8 24 22 20 19
1113 Westemn 62 4%} 38 4% 22 % 1T T 1 0% 0 0% 27 7 1 B 16 13%
Average _ 53 I 56 9.8 2.0 i0 42 30 3.6
- $1.14 Northern 86 2] 14 ©®% 14 K& 9 % 3 te 2 12 3% 0 0% 8 T%
Averafe 43 6.1 25 12 . 2.0 6.5 78 0.0 " 55
il.i5Tana 4 o6 3 0% -0 0% 2 0% 0 % 0 0% 3 1 0 o 1 F
_ Average 3.3 1.7 0.0 2.0 - 0.0 0.0 - 1.0 0.0 5.0
Source: "Alrport Quéstionnaire Survey” JICA Study Teamn
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urist Origin Country (3/4)

. Table A. 32 %E To _ o
Tolal Germany  France Taly — Swilzeflanc  USA~ South Alici_Australhia
12 Usé of camp sites - _ _ . o '
Stayed 494 1% 93 b 57 5% 52 1% 29 6 16 tik 66 18% il 14% 44 37%
Average 53 6.0 3.6 3.4 2.2 4.6 6.4 5.6 7.7
13.Combined destinalion _ ' o ‘ L
None 2266 74%| 514 81% &% 85% 426 88% 275 B6% 122 81% 129'35% 59 Td% 23 19%
TZ Ifahd 493 1% | 84 8% 66 6% 15 F% B 6% 13 % 16 3% 4 5% 54 45%
TZ Ceasl 235 5%| 50 &% 31 ¥ 8 2% N % 1 T 401% 5 &% 27 23%
Uganda 125 3%| 256 2% &8 P . 3 ™ 2 Th 3 2% 23 6% 0 (%6 21 6%
Zaite 50 Fo| 10 B 1 0% 2 0% 1 0% 0 06 6 %0 (% 12 10%
Ethiopia 28 T4 3 % 0 % o 0% 2 T 0 9 % 0 0% 3 I
Sornalia 13 0% 2 0 0 % 2 U0 0 0% 0 O% 4 Fa 0 & 0 Ok
Sudn 0 0] 5 0 O 06 0.0% 0 0% 0 % 1 ¢ 0 2 2%
Egypt 40 B{ 3 0% 3 0% 7 P - 0 0% 1 B i3 4% 0 0% 3 ¥
Zambia 57 | 6 ®% 6 P 0 06 0 06 1 F5 9 X% 2 3% 13 i1%
Zimbabwe 215 5% 35 3% 20 2% 0 0% 0 0% 3 2% 33 9% 4 5% 6857%
Malawi 64 B 17 2% 5 Ta 2 0 0 0% ¢ % 4 4 5% 83 1%
Mozambique 13 ] 2 065 2 0% O 0 1 0% 1 T 1 ¢ 0 0% 2 2%
Madagascar 60 Pl 1 0% 18 X% 2 0% 1 Ok 1 B 21 6% 0 0% 6 5%
Botswana 7ol 1% 2 0 0% 106 2 B O 00 3 3%
8. Africa 90 2% 11 B 9 B O 0% 1 Ok 2 B 15 4% 6 8% 15 13%
Mauritius 46 T% 8 ™% 17 2% 4 fs 2 % 2 1 0 b 2 %
Seychelles 8 Zel B 12 £ 5 B 2 B 1 B 24 6% 1 B 4 X%
Other Alrica 62 ®6) 15 ®% 6 6 1 W6 2 T 2 B 1 ¥ 2 F% 4 ¥
Others . 135 - % g 2 0% 6 th 1 Ok - 3 2% 55 15% 0 0% -8 T%
Improvement éeds storp ) . i
14. Score for Security 23 23 290 23 2.5 2.4 22 22 27
15.8each boys 2.8 24 28 26 2.7 2.7 27 3.0 29
16.Entertainment 21 2.2 21 23 23 19 18 20 20
17.Foods 19 21 18 21 241 18 18 249 2.0
18 Hotel w7 17 16 18 8 16 17 17 18
19.Contact whocals - 21 2.0 21 25 23 20 20 19 21
20.Shopping 21 22 24 21 2.0 21 19 25 2.0
21.Environment 28 25 3.2 25 2.4 2 26 2.4 29
22 Information 22 23 21 24 26 19 2.2 2 23
23.L6cal cultures 24 20 21 24 2.6 20 19 21 21
24.Tour cperator 19 2,0 18 2.0 2.2 16 - 17 18 18
25 Public transport 2.5 2.6 23 2.7 2.8 2.3 2.2 23 2.4
?Efﬁmmﬁgl?lure ) . .
Less than 1000 29 24%] 23457% 16 5% 16 1% | 2613% 3 5% 5 4% B27% 4 9%
1000-2000 382 24%| 110 271% 83 25% 3423% 7537% 14 23% 10 8% 4 1% 4 9%
2000-3000 344 21%| 18 4% 125 3% 48 33% 63 N% 19 32% . 15 t2% 7 23% 8 18%
3000-4000 100 12%F O 0% 73 22% 21 14% 22 1% 8 13% 20.16% 1 3% s W%
" 4000-5000 56 % 1 0% 14 4% 7 5% 4 2% 1 2% 14 1% 0 % 3
5000-6000 33 % 1 0% 5 th 2 % 0 0% 1 & 14 11% i 3% 2.5
6000 & over 84 5% 7 2% 5 T 3 Fb 4 2% T 2% 35%528% 2 T 10 23%
Average ~ 12464 1,143 2,607 2,529 2,106 2,438 4,754 2,403 5,456
27 Expenditure in Kenya . : _ -
Less than $500 821 51%) 328 B1% - 153 47% - 76 52% Q6 47% 28 47% 51 40% 10 33% H 25%
500-1000 335 21%) 28 TH 116 35% 30 2i% 6029% 4 9% 16 13% 6 20% 9 20%
1000—1500 10 7% T 2% 21 &% 13 ¥ 16 8% 4 Th 19 15% 3 0% 6 t4%
1500-2000 67 4% 2 0% 16 5% 6 4% 10 5% 2 % 10 86 O O% 3 T
2000-2500 26 M| 0 o% 0 0% i 8 4% 2 3% -4 3%t 3% 1 %
2500-3000 il % 0 0% 2 Th 2 e 1 8 0 % 3 2% 0 2 5%
$3000 & over 46 %] 5 B 7 2% 5 % 3 th 0 % 8 6% -2 T 6 14%
Average €87 375 685 740 701 564 944 . 1,188 1,423
23.Shopping in Kenya ) S o
Less than $100 772 48%] 313 77% 172 51% 53 36% 66 32% 29 48% 44 35% - 9 30% - 13 30%
100-200 267 17%) 32 6% 71 2% 3323% 4422%  915% 2419% 3 10% 13 30%
200-300 107 7%| 14 3% 19 &% 2 &% 8 4% 2 3% 16 13% 3 W% 5 1%
300-500 Bt ¥ 6 T 41 1% 21 W% 572% 2 % 9 TH % % 0 0%
500-700 4% 2- G 5 4% 5 3% 12 & 4 T 12 1% 2 7% 5 1%
700-1000 22 ]l 0 2 B 5 3 4 %% 01 2% 1 B2 1 2%
$1000 & over 25 2%} 3 ™M ) 0% 4 FH 3 P 0O P 4 T 2 T 1 2%
Average 181 1 156 243 . 235 136 207 545 213

Source: "Alrport Questionnaire Survey” JICA Study Team
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Table A.32 By Tourist Origin Country (4/4}

. Tolal UK Germany  France Maly  Swilzerlank USA — South Alrici Australia

Revisit
Interésted 13492 79%| 807 80% 882 84% 354 73%. 227 1% 116 77% 296 80% 62 78% 84 70%
totsure - 684 15%) 148 15% W3 11% 92 20% 66 21% €2 15% . 65 15% 14% 25 2i%
Not interesled 212 S| 49 5% 34 3% 24 5% 23 T 7 5% 17 8% 6 8% 1 g%
30.Places Tor next visit -
Nairotd 1005 23%] 261 26% 236 23% 124 26% 87 21% 2215% 7520% 12 15% 12 0%
Mombasa City 523 12%] 96 10% 74 7% 471¥0% 26 &b 7 5% 9225% 6 10% 19 16%
Mombasa South 1074 24%] 219 22% 315 30% 8317 34 1% 3020% 100 27% 25 31% 25 2i%
Mombasa North B A7) 185 18% 174 17% 0 54 1% 20 6% 4 %% 77 21% 13 16% 34 28%
Matindi N7 16%) 228 23% 151 14% 7B 16% 62 19% 19 13% 40 1% 13 16% 17 4%
Larmu 646 5% 166 16% 104 106 74 15% 60 19% 20013% 66 18% 14 18% 23 19%
Tsavo 889 20%) 227 23% 204 20% 94 19% 64 20% 31 2% 86 23% 13 8% 23 1%%
Ambasel 1231 28%] 254 25% 305 23% - 132 27% 113 35% 49 32% 101 27% 10 3% 43 6%
Masai Mara ' 2312 52%] 559 55% 553 53% 251 2% 184 58% B3 55% 199 54% 36 45% 43 36%
MtKenya 1084 24%) 293 20% 156 15% 127 26% 68 21% 37 25% 126 34% 19 24% 38 32%
Naivasha&Nalun 640 14%| 162 16% 118 % 80 17% 45 14% 2617% 5415% 6 8% 14 12%

- BaringodBogoria 627 14%| 152 8% 89 & 88 i8% 51 1% 21 1% 63 17% 10 13% W %
Westeimn 1058 24%] 236 23% 243 23% 143 31% 114 36% 29 19% 97 26% 13 6% 15 13%
Nosthern TI5 1r%) 153 15% 153 15% 105 22% 91 28% 24 16% 67 18% 5 6% 19 16%
Easlemn 305 THE 61 6% 54 5% 48 10% 3992% 1510 29 &% 0 % 9 &%
33-34 Age-Sex .
Male -30 726 16%| 189 1% 191 8% 37 &% 6f 6% 26 17% 41 U% 15 9% 24 20%
Male 30-40 676 15%) 134 13% 155 5% 98 20% . 30 12% 21 W% 42 % 3 16% 18 i5%
Male 40-50 632 14%] 155 15% 144 1% 69 14% S417% 31 21% -4512% O Nk B T
Mala 50-60 404 Ll 63 6% 16 11% 6513 24 €% 7 56 4432% 3 &% 9 6%
Male 60- 66 4%] 46 5% 46 4% 13 ¥ 8 % 4 Fb 24 6% 2 I 5 4%
Female -30 692 16%| 159 16% 157 15% 68 14% 68 21% 16 V1% 39 1% 12 15% 28 23%
Female 3040 457 Wa| W16 126 102 1% 66 1% 20 ¥ 21 14% 31 8% 10 W% 8§ Tk
Female 40-50 381 $e| 91 9% 82 8% 39 8% 29 & 13 F& 376 U W% T 6%
Fema'e 50-60° 42 %] 26 o 22 % 17 4% 12 4% 6 4% 28 8% 4 5% 4 3%
Female 60- 38 B 4 % T ® 3 f6 4 4 Ik W % 1 F 1 %
35a.Origin atea _
Alrica 1713 4% 0 0% 0 0% O 0% 0 0% 0 0% O (% &80100% O 0%
Eurcpe 3572 1% 1008100% . 104510006 484100% 320100% 151100% O (% O (% O 0%
Norh America 20 ¥y 0 ® 0 0 O % 0 (% 0 G 370i00% O 0% 0 Uk
Near&Middle East 24 B O 0% O 06 0 05 O 0% O . 0 (%6 0 0% O 0%
South Asta 22 G%) O 0 O Ok O 0% O 0% 0 06 O 0% O 0% O U
East Asia 64 F5 006 0 0% O O O 06 0 Ok Q0% -0 0 0 Us
Oceania 3% 3| o0 00 005 0 06 O O 0 o 0 % 120100%
Others 12 0] 0 O 0 0% O 0% 0 0% 0 0% O 0% 0 Ch O O
“350.0rigin couniry i '
us 1008 23%41008100% 0 0% O 0% O 06 0 0% 0 0%k 0 Ok 0 O%
Germany 1045 24%] 0 (% 1045100% O 0% O 0% 0 0% O 0% O 0% O 143
France 484 1% 0 (P 0 0% 484100% O 0% -0 0% O % O O O 0%
faty 30 7] O e 0 (%6 O 0% 320100% 0 G O U6 O 0% O 0%
Switzerfand 151 %] 0 0% 0 0k O 0% O Ok 1100 O 0% 0 Ok 0 UK
UsA 376 8% 0 0% 0 0% 0 0% 0 0% O 0% 370100% O 0% O 0%
South Africa 80 2%} 0 ¥ 0 ® 0 0% 0 0% 0 O O (% 8010% O Ok
Australia 120 ¥ o 0 % 0 0 0 06 O e 0 0% 0 0% 120100%
Others g4 19%) 0 0% 0 O 0 O% 0 0% O 06 0 O 0 O O 0
36.Mantal status _ _ . o - :
Single 1606 36%] 358 36% 98 38% 117 24% -1 35% 68 45% 153 M% 28 35% 63 53%
Married 2548 57%] 608 60% 566 54% 329 68% 194 61% 72 48% 193 54% 49 6% 52 43%
Othets 260 6%] 42 &4 78 TH 36 T 13 4% i T 19 8% 3 4% 4 F%
Surve 1 '
May d ' 1326 30%] 248 25% 296 28% 246 5% 58 18% 4026% 74 20% 34 43% 26 22%
July 1605 34%| 353 35% 414 40% 92 19% 58 18% 51 34% 170 46% 16 20% 50 42%
December 1601 a6%] 407 40%. 335 32% 146 30% 204 64% 60 40% 126.34% 30 3% 44 31%

Sourrca: *Alrport Questionnaire Survey” JICA Study Team
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6. Survey Sheet

1. How many tifnes have you visited Kenya including this visit? (Please

complete)
( Ytime{s}
2. Who is your travell companion? (Please circle only one)
1. Alone : 5. Family and relative(s)
2. Spousé 6. Friend(s)
3. Family 7. Business associatle(s)
4. Family and friend(s) 8. Others (Please specify _ i }

3. How long is your whele itinerary including nigh!s spent ouiside of Kenya?
{Please complete)

{ Y night(s)

4. How many nightsdid you spend in Kenya? (Please complete)
{ Ynight(s)

S. What was the main purpose of your visit io Kenya? (Please circle one
answer only)
1. Hotiday

2. Visit friends and felatives

3. Iacentive travell

4. Conference and convention

5. Business

6. Treansit

7. Others (please specify - )

If you chose 2 to 7 in the above question, please proceed to Question 140,

6. You might have considered ofher destinations before .you firally chose
Kenya. YWhat was the most prospective destination next to Kenya? {please
circte only one} .

1. Mediterranean Europe (Spain, France, ltaly, Groece etc.)
2. Other Europe

3. Caribbean Islands

4. Other Central and South America

5. Norh America

6. Nearand Middle East (Tuskey, Syria efc.)

7. North Africa (Morocco, Tunisia, Egypt eic.)

8. Sub-Saharan Africa

9. South Asia (Iran, India, Sri Lanka, Nepal, Bhutan)

10. South Bast Asia (Thai, Indonesia, Malaysia, Singapore, Phahppmes elc.)
11. East Asia (China, Hongkeng etc.)

12. Oceania and Pacific Islands

13. Indian ocean (Seychelles, Mauritius, Reunion, Maldives, Comoros & Madagascar)
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14. Others (Please specify

15. None

7. What was he mosl lmporlaris reason for choosing Kenya? (Please circle

only one)
L. Lower price

2. Shorter travell time

3. Better security condition

4. Richer tourist altractions

5. Beiter tourism related sesvices
6. More appealing shopping ilems

7. More relaxing almosphere

)]

8. Others(please specily

8. How did you come to know Kenya as a tourist destination

thal apply)
1. Travell agenl

2. Brochures

3.  Advertisement (Postet, TV, Radio, Magazines)
4. Magazine and newspaper érlicles

5. Friends

6. Kenya tousist offics abroad

7.

Other (please specify

)

9. What were your principal attraciions in Kenya? (Please circle all that

apply)
. Beach 7. Golf
" 2. History and culture 8. Mountain climbing
3. Nature and wild life 9. Fishing
4. Shépping 10. Diving {stuba or snoikel)
5. Entertainment 11. Other sports(Please specify )
6. ¥Food : _ 12. Others (Please specify )

10.Did you use package tour? (Please circle one)
i. Used package tour from yout country of residence o Keaya

2. - Used package tour(s) purchased in Kenya
3. Did not usé package tour

(Please circte all

11.How many nights did you spend In the foXlowing aréas in Kenya? (Please

camaplete)

1. Nairobi

i. Mombasa city

3. Mombasa South Coast
4. Mombasa North Coast
s.

Watamu and Malindi -

— - e,

ynight{s)
Ynight(s)
Ynight(s)
Ynight(s}
Ynight(s)

" Annex 1 Airport Questionnalre Survey
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6. Lanwandits vicinity

7. Tsavo, Taita Hills and its vicinity

8. Amboseli
9. Masai Mara

10. Aberdare, Meru, Mt. Kenya, Einbu and Samburu

11. Nawasha and Nakuru

12. Baringo and Lake Bogoria

13, Kisumu, Lake Victoria and Mt Elgon : Westera Kenya
14. Lake Turkana, Marsabit and Losai- Northern Kenya

5. Tana River Basin and Garissa - Eastern Kenya

— e e e

}night{s)
Y night{s)
Y night(s)
Y night(s)
)nighl(s)
Ynight(s)
I night(s)
) night{s)
Ynight(s)
)nighl(s)

12.White in Kenya, how many nights d&id you spead al self-ca!ering camping

sites?
{ Y nights

13.What are your combined destinations with Kenya?

1. Noné (Kenya only)
2. Tarzania inland

3. Tanzania Coast

4. Wganda

5. Zaire

6. FEthiopia

7. Somalia
8. Sudan
9. Egypt
10, Zambiza

11. Zimbabwe
12. Malawi

13. Mozambique

¥4, Madagascar

15. Botswana

16. South African Republic

17, Mauritius
18. Seychelles

19. Other African countrdes (Pls. specily
20. Others (Please specily

How do you rate the adequacy of the following issues regarding Kenyan

Tourism?
No need for Little need for Neéds Strong need fos
improvement |improvément |improvement limprovement
14.8ecurity ! 2 3 4
15.Control over vendors, 1 2 3 4
guides & beach boys _
16. Availability of entertain- 1 2 3 4
ment & night activities
17. Availability of good foods i 2 3 4
and restaurants . -
18. Availability of good ho!els ) 2 3 -4
19.Chances to sée and expe- ¥ 2 3 4
rignce local community : :
20.Availability of atiractive 1 2 3 4
shopping items '
21.Environmental proteéction H 3 3 4
22 Toudst information } 2 3 4

A-44



23.Chances 1o seé tribal | 2 3
cultutes '

24 Reliability and quatity of t 2 3
tour operators

25.Taxi service and public | 2 3
Iransport

246.1low much have you spent for the whole trip including air lare, tour package

fare and haotels?
Currency( ) Amount{ ) for.(

27 While in Kenya approximaleiy. how much did you spend?
Curreéncy( ) : Ameount{ )} for.§

Ypersons

ypcrsons

28.While in Kenya approximately how much did yoil spend on shopping only?

Curtency( ) Amount{ ) for.(

}persons

29.How interested would you be in visiting Keaya agaid? (Please cirele Ol’l'j;

one)
1. Interested

2. Notsure
3. Notinterested

30.1f you are intefested in visiting Kenya again, which areas would you like to

¥isit next time? (Please circle all that apply)

1.Nairobi 9.Masai Mara

2 Mombasa City 10. Aberdace, Mers, Mt.Keaya, Embu & Sambur

3. Moinbasa South Coast 11.Maivasha and Nakuru

4 Mombasa North Coast 12.Lake Baringo and Lake Bogoria

5. Watamu and Malindi 13 Kisumy, Lake Victoria and M. Elgon

6.Lamu and its vicinity i4.Lake Turkana and Marsabit - Northern Kenya

1. Tsavo and its vicinily 15.Fana River Basin and Garissa - Fasteen Keaya
8. Amboseli

31.1f you are not interested in visiting Kenya again, please specily your

reasons.

32.What aspecis of your staying in Kenya did you not like?

The following questions arconly to be used for a papulation profile. We would appreciate it very

“much if you could answer as appropriate

33.Age group (Please circle only one)

1. 1519 7. 45-49
2, 2024 8. 50-54
3. 2549 9. 55-59

4

30-34 10. 60-64

Annex 1 Alrgort Questionnaire Survey
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5. 35-39 11, 65-

6. 40-44
34.8ex

I. Male

2. Female

35.Couniry of residence

( )
36.Marriage sfatus

1. Single

2, Married

Thank you for faking the time to complete this questionnaire. Your responsé is important and will
help vs'to improve our services. We appreciate your cooperation.

Enjoy your Might!
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Annex2

Tourist Facility Survey

1, Introduction

1.1 Background

The Government of Kenya (GOK) has embarked on "The Study on
the National Tourism Development Master Plan" with the
technical assistance of the Government of Japan (GOJ). The Japan
Intemational Cooperation Agency (ICA), being the official
executing agency for GOJ technical cooperation programme is
undertaking the Study collaborating with the Ministry of Tourism
and Wildlife (MOTW).

"The Study Team has conducted four special field surveys which

are summarized in this volume. The Facility Survey, hereafter the
Susvey, was aiming at the present condition survey of tourist
facilities, emphasizing accommodation facilities and their utilities,
and was performed by the cooperation between JICA Study Team
and local consultant, with close collaboration of MOTW.

2. Objectives of the Survey

The Suwvey objectives is to collect updated information to
examine and evaluate the present condition of tourism facilities,
in particular accommodation facilities and their utilities.

3. Suﬁr'ey Items

Major survey Items can be summarized as shown below ;

a. General Information

- Néme and location

- Year of Construction

-  Siteand flo_or.area

- Number and rate of guest rooms

- Available facilities, etc.

b. Infrastructure and Utility

- Water supply; amount of consumption, source of water, elc,

- Sewage disposal; amount of sewage, treatment system, etc.
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- Garbage disposal; amount of garbage, method of disposal

- Power supply; amount of mlistlm]ﬁtioil, source of power, etc. -
- Telecommunication; No. of telephone lines, other facility, ete.

- Access Transportation; mode of arrival, travel d_i_stance, ele.

- Other inrfastuctural constraints |

¢. Hotel Operation

- Number of guests per annum and their origins -

- Occupancy rate by month

- Average length of stay

- Average expenditure, etc.

d. Hotel Service Level

- Guest room facility and equipment

- Restaurant and bar

e. Others |

- Future development plan, etc. -

Questionnaire in detail, refer to the attached survey sheet;
4. Mobilization

Three survey teams were set up under the leadership of
coordinator and  assistant coordinators. The ~teams - were
developed according to their survey fields as follows ;

- Nairobi and its environs
- Coastal Area, mcludmg the Town of Mombasa

- The Rift Valley and Western Area. ie. Nawasha, Nakuru,
Eldoret, Klsumu, Kitale, etc.

'The Survey was commanded on May 4th, 1994 and concluded on
June 7th, 1994.
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5. Survey Melhodolo‘gy

5.1

5.2

Survey Mode

The Study Team, the Survey Team and MOTW have discussed
thoroughly and agreed three survey methods which were
implemented as follows ; : '

a. Face-to Face Survey

“The Survey Teams were to make actual visit to the sampled

hotels and carry out face-to-face interview survey with
respondents within the management of the respective
facilities.

b. Headquarters Survey

There are thirteen chain hotel company in Kenya which
manage about seventy hotels. For these kind of hotels, the
Survey was carried out at their Nairobi headquarters by
interviews to their personnel in charge of management.

c. Postal Survey

- Sampled facilities which are out of the list of the face-to-
face survey, most of them are located in the remote places,
were covered through the postal survey. For the postal
survey, another simplified survey sheet was used.

Sampling

In the process of sampling, the Survey Team considered the

conditions, i.e. i) limited duration and number of samples of this
Survey, if} accessibility to samples, iii) importance of the facility in
the area as a key facility, iv) necessity to reflect both geographical
and star-class distribution. The sampling method was discussed
with the Study team and MOTW in detail in prior to the
performance. As a result, the final samples were drawn in such a
way as to ensure the followings ;

a. The samples were to cover all the star-classes, but where
possible, they were based, in favor of hotels of 3 and 4
stars. Because these classes are the major classes of hotels
accommiodating normmal class international tourists and

 were considered that constraints they are facing were the
most common ones.

" b. - Sampling was basing on the list of MOTW' Star Class

Hotel. Thus, not to miss out-of-list facilities, the Survey
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Team was selecting adequate facilities on site, which were
not included in the preliminary sampte list.

C. A rational geographical representation in the relation of

already existing tourist facilities and limited survey
duration, the following areas and towns are selected for
face-to-face survey; :

- Nairobi and environs  : Nairobi, Kiambu, Thika,
Karatina, Nyeri

- Rift Valley and Western : Naivasha, Nakuru, Eldoret,
Kitale,Bungoma, Kakamega,
Kisuwmu, Kericho

- Coastal 1 Mombasa City, South Coast,
North Coast

Detailed result of sampling, refer to Table ___ .-

6. Result of Survey

6.1 | Number of Collected Resulls

~The Survey Team collected survey resulls as follows by survey

modes;

- Face-to-face survey & 85 Units

- Headquarters survey 16 Units

- Postal survey : 16 Units
Total _ 117 Units

Distribution by the Tourism Regions and star classes are as
follows ;

5SGtars 4 Stars 3 Stars 2Stars 1Star  NoStar Total

Nairobi 4 2 9 4 ;) 6 23
Central "3 1 9 7 6 p 28
Masailand 2 _ 1 1 1 5
Western 1 i 4 3 1 10
Turkana

Northérn

Tana Basin

Coastal 4 8 17 4 24 39
Eastern 2 2

Total 16 12 40 19 16 14 117
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6.2

621

Major Results
General Information and Hotel Management

Major indicators of facilities, ie. average number of rooms,

average occuparcy rate, average room rate, average length of stay
by star classes are summarized on Table ___.

(1) Average Number of Rooms -

Average number of rooms per facility through out the country

~ and classes is 76. When examined by tourism region and classes, 5

stars in the Coastal Region has the highest number of 236, which

“reflect the fact that high class beach resorts for mass tourists are

concenlrated in the Region. The second is 5 stars in Nairobi, 178,

- which shows the rather moderate scale of international urban

hotels.
(2) Average Occupancy Rate

National average occupancy rate is 63 %, quite a sufficient rate
comparing with international level. The highest is that of 5 stars in

- the Eastern Region, or Tzavo West National Park, 90 %. This is the

result of their location. In Tzavo West, accommodation facilities
are still in sufficient considering the park's fame and number of
visitors. The second is 87 % of 2 stars in Nairobi, where long stay

~“young travelers and workers are staying. Besides these cases, 5
~ stars of Nairobi and the Coastal Region reaches 75 % and 72 %.

' (3) Average Room Rate

National averagé room rate is $ 69, which is topped by 5 stars
with $ 165, and followed by 3 stars and 4 stars with $ 81 and $ 77
respectively. 2 stars and 1 star shows the result of $ 35 and $ 21.
These results presents the fact that classified or stared hotels are
grouped by three, high rate group with rates over $ 100, medium

‘between $ 50 and $ 100 and low under $ 50. Anothes result is that

no star hotels has an average rate of $ 40, higher than 1 star. This
makes us aware of that no star hotel does not only mean the
towest, in the sense of rate and quality, but ircludes some "out of
classification" qualified hotels, or homestay, safari camp and other

free-style accommodation.

(@) Average Length of Stay -

Average length of stay in Kenya comes 3 nights. ranging from 1
night in the Eastern Region upto 11 night in the Coastal Region.
These can be grouped by two groups, 1 or2 nights short stay with
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styles of circuit or safari tour, long stay more than 10 nights with
resort stay style in the Coastal Region. Nairobi's case of 9 nights
can be concluded that this number i a result' of mixture of

business and holiday stay. I it is observed carefully, holiday

- maker's stay in Nairobi may be much shorter, 2 or 3 nights.

{5) Share of Foreign Guesls

Share of foreigi guests in sumple cases was 77.8 % in total. The
highest is that of Nairobi 5 stars’, 97.0 %, and followed by
Masailand’s no star, 94.3 %, and Coastal’s 3 star, 92.0 %. By class,

4 stars’ 86.2 % is the highest, followed by 5 stars’ 81.9 %, 3 stars’

79.9 %. 2 stars and 1 stars stay on the lower level 454 % and
30.0% respeciwely No star class shows quite high level of 76.8 %,
because it includes extreme high class camps and resort out of
official classification. By region, Masailand has the highest rate,
93.7 %, follewed by Coastal’s 87.8 % and Nairobi's 74.1 %.
Western shows low rate of 117.8 %, which may tell that the region
is not established as a tourist destination for normal tourists.

6 Type of Guests
Types of guests were surveyed by categories of traveling style as

tour groupe, indevidual through agent, individual, walk-in and
others, such like airli crew orcontracted company staff. The result

is presented on “Table XX. On this table, number of answers of top
category is compliled. In géneral, it can be said that higher class

facilities are tend to depend on tour group’s and lowers onto
walk-in tourists. In Nairobi, airline’s crew shares much of 5 stars
hotels, 75 %. In Masailand, all the facilities, 100 %, are chiefly

- depending onto tour groups. In the Coastal Region, 73 % facilities

are answering tour groups. Later itwo cases show the
characteristics of Kenyan tourism, mass group lourism.

(6) Number of Employees

Average number of hotel employees per bed is 0.77 in total. 6

“region x class” s show over 1.00, namely Catnral 5 stars, 1.74,

Masailand 5 stars, 1.50, Masailand no star, 1.37, Nairobi 5
stars,1.33, Nairobi 4 stars, 1.09 and Masailand 2 stars, 1.04. By

" region, Masailand marks the highest, 1.05 because of its labour

intensive safari tourism. On the other hand, Coastal stays low
level of 0.68, which shows rationalized service system. By class 5
stars ranked first with the rate of 1.06, a quite natural result of

‘higher level service.
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(7) Land and Building Ownership

In national total, 71 % hotels and lodges own their fand. By star
classes; it is notable that 91 % of 4 stars hotels owns their lands,
while others show quite shimalar percentage of around 70 %. By
region, the Coastal Region shows high mark of 89 %, while the
Masailand shows law ones of 25 %, which may reflect the region’s

- delicate situation of ownership. In building ownership, 93 % is
owned by hotel’s own. It is remarkable that 100 % of 4 stars hotels
are self owned. '

6.2.2 Infrastructure and Utility Service
(1) Water Supply

Generally speaking, water supply to hotels are managed by local
authorities, but in some regions depending on safari type tourism.
They are supplied by their own boreholes. In the coastal area,
they are supplied water by local authorities but with
supplemental water systems of borehole, 87 %, because of serious
short of piped water. Through the survey, it is clarified that
pumping up underground water in the Coastal region causing a
‘serious problem of salination from sea water. Thus, the
improvement of the supply system can be said one of the most
urgent works in the Coastal Region as well as the development of
new supply system.

(2) Sewerage Service

Urban sewerage system is not widely applied in Kenya, but
Nairobi and Mombasa, thus sewer is treated by individual or
private system in most cases. Waste water quality standard is
guided by the Government, but the result of the survey suggest
that waste water quality is not controlled sufficient or enough to

- answer the standard. Thus the expansion and development of
sewerage system in urban areas is urgently expected. At the same
time, the control and monitering system forindevidual treatment
system is required.

(3) Power Supply

Most of hotels, or 92 % of samples, are supplied power from
KPL's main grid but safari lodges in the Masailand region and the
Easter region, or Tzavo. Black-out is very common in every
regions but in Nairobi cenire. Maintenance and operation of
power supply system is the biggest problem than preparing new
systems.
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(4) Garbage Disposal

68 % of samples is answering that they are served local
authorities’ collection service. But through the eye observation
during the Survey, collection service ‘is not workmg well or
enough. Cleanness in tourism area is an important factor for
building an mlage of preferable touristic area, thus an operataon
of collecting service must be well maintained, In safari regions
like the Masailand and the Eastern region, garbage is buried in
pits or burned. Controlled disposal must be done especially in

these delicate regions naturally.

A-54



Table A 34

Sﬁmmary of Survey Result (1/5)

Ho. of

Ho. ot Ave.No. Ave.Oce. Ave.Rate Avelen. " Foreigner Employces Ave. Area
Facifiles Booms olRcoms PRale(%)  (US$) ~  ofStay  Ratio(®)  ger Bed  peérBm
Nairobi 6 Stars 4 FAY| 178 75 190 2 . 97 1.33 101
45urs 2 277 133 7 63 5 75 109 80
3 Stars 9 014 102 74 58 6 75 0.65 69
2 Stars 4 . 156 39 87 26 18 51 0.57 58
¥ Star 8 256 a2 54 15 7 29 0.66 62
' No Star 6 230 ag 80 28 16 69 0.81 64
TotalfAve. 33 2,544 1?7 72 54 9 74 . 092 72
Central 5 Sars 3 204 68 63 187 2 55 1.74 44
4 Stars 1 56 56 50 100 3 67 0.95 27
3 Stars 9 505 56 45 66 3 76 0.72 53
2 Stars 7 328 46 20 19 3 8 053 na.
§ Star 6 120 20 40 16 3 63 08 65
o Star 2 63 32 45 78 1 83 0.69 19
TolatAve. 28 1@ 45 42 5¢ 2 63 08 57
Maszifand  5Surs 2 59 30 63 168 2 g2 1.5 n.a.
4 Stars
3 Stars 1 75 75 70 175 2 n.a. 0.61 33
2 Stars 1 26 26 0.3 14 na n.a. 1.04 n.a.
1 Star
Mo Star 1 51 51 60 242 2 94 1.37 78
TolaliAye. 5 21 42 65 178 2 LY} 1.05 52
Western 5Stars 1 50 50 n.a. 120 2 n.a. n.Aa. n.a.
4Suars 1 a5 45 45 50 1 29 0.81 36
3 Stars 4 285 71 50 48 2 i8 0.73 47
2 Stars 3 69 23 45 i3 3 13 0.85 36
1 Star )
No Star 1 26 26 35 15 n.a. 0 0.65 46
TotalAve. 10 a3 48 48 a2 2 18 0.75 43
Coastal 58%rs 4 044 236 72 134 g 84 0.7% 47
4 Stars 8 1,376 172 66 95 74 97 0.73 22
3 Sars 17 1,475 67 67 57 1 92 0.68 40
2 Stars 4 258 65 58 84 14 $0 05 29
1 Star 2 65 33 45 32 § 0.83 42
Mo Star 4 179 45 55 38 2 83 043 42
TotaliAve. 39 4,297 0 67 73 11 83 0.68 42
Eastern & Stars 2 160 50 90 148 ] na. n.a.
4 Stars
3 Stars
2 Stars
1 Sar
No Star .
TolaifAve. 2 100 50 90 148 1
National 5 Stars 16 2,068 129 73 165 - 1 82 1.06 64
4 Stars 12 1,754 146 66 77 5 85 0.79 A
3 Stars 40 3,254 Y 62 81 5 20 0.68 48
2 Stars 19 834 44 47 35 5 45 0.57 52
$ Star 6 441 28 49 21 -4 30 0.73 47
No Star 14 549 -39 65 40 5 77 0.68 49
* Totatpve. 117 8,900 - 76 63 69 -3 78 0.77 53
Souréa : JICA Study Team :
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TableA34  Summaty of Survey Resull (/5) %)
Major Typs of Guests
-Tous Indevidual
Group . thru. Agent  Indevidual -~ Walk-in - Others
Nairobi 5 Stars 25 75
4 Stars 100 '
3 Stars .29 42 29
2 Stars . 25 25 5G
1 Star 25 75
No Star \7 66 17
TotalAve. 19 23 45 13
Centrat & Stars 100
4 Stars 100
3 Stars 37 13 50 .
2 Stars 29 71
+ Slar 33 12 50
No Star 100
TolalfAve. 42 4 19 35
Magaifand  §Suars 100
4 Stars
3 Sars 100
2 Stais 100 )
1 Sar
No Star 100
TotaliAve. ‘100
Western 5 Swars
4 Stars 100
3 Stars 75 25
2 Stars 33 67
1 Star
Ho Star ) 100
TolalfAve. 33 22 22 23
Coastal 6 Stars 75 - 25
4 Stars 87 13
3 Stars 88 b 6
2 Slars 25 25 50
1 Star 1060
. No Str 75 25
TolalAve. 73 14 11 2
Eastern 5 Stars 100
4 Stars
3 Stars
2 Stars
i Star
No Star
Tolal/Ave. 100
National & Stars 73 7 20
4 Stars - 91 9
3 Stars 71 3 20 3 3
2 Stars 26 1 26 37
1 Star 40 20 40
No Star | 6 7 7 60
TolallAve. 56 7 17 16 4

Source ; JICA Study Teamn
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Table A34  Summary of Survéy Result {3/5)
Manageément Status (96)] Ownership - (55)
International Domestic Land ~ Building
Chain independent  Chain  Independent] Yes No Yes No
Nalrobi § Stars 33 O 33 33 100 Q 100 0
4 Stars 50 it 0 50 S0 50 50 50
3 Sars 0 (4] 33 o7 71 29 83 17
2 Stars 0 0 0 100 100 0 100 0
1 5ar 0 0 7 83 86 14 &6 14
Ha Star 0 4] 33 67 67 33 100 0
TotalAve. 8 o 21 7 79 2 89 1
Central 5 Suars 100 o ¢ 0 33 67 100 0
4 5ars 0 1) 0 C100 100 0 100 0
3 Stars il 0 33 56 56 44 100 0
2 Stars 0 0 17 83 83 17 100 0
1 Star 0 0 60 40 40 60 40 60
Ha Sar 1] 0 0 100 100 Q 160 O
TotavAve, 16 0 28 56 62 38 88 i2
Masaitand  SSurs 0 0 100 0 50 50 100 0
4 Slars
35urs 100 0 - Q o 100 0 00 0
2 Stars . .
1S i
No Star 160 0 G 0 100 ‘0 100 0
TolalAve. 50 Q 50 ) 75 25 100 0
Weslern 5 Stars 0 0 100 o] 100 Q 100 0
4 Stars 0 0 4] 100} - 100 o] 100 Q
A5ars Q Q 50 50 50 50 50 50
2 Sars 4] 0 ¢} 100 33 67 33 67
1 Sar B .
Mo Star 0 0 a 100 4] 100 i00 0
* TotalAve. ¢] 0 30 70 50 50 60 40
Coastat 55U 50 W] 50 0 a7 33 50 50
4 S1ars Q 57 14 29 100 0 100 0
3suars 13 6 31 50 75 25 88 13
2 Siars 0 0 0 100 160 0 100 0
18 0 4] 0 100 50 50 - 50 - 50
No Star 0 33 0 67 100 0 100 -0
FotalAve. 9 19 22 - 50 8z i8 88 12
Eastern  6Stars 0 0. 100 o] 100 0 100 4]
4 5hars
3 Sars
2 Sars
1 Star
‘No Star o
_ Tolalave. 0 0 100 0 100 0 100 0
Nationat 5 Sars 38 Q 54 8 71 29 92 8
48ars g9 36 bt 45 a1 9 n 9
3 Suars 11 3 33 53 65 32 86 14
2 Stars 0 1] 7 93 8¢ 20 88 13
© 1St 0 0 3t 69 64 36 64 36
Mo Star 11 1t " 67 79 21 100 0
o . TotaVAwe, 11 6 27 56 73 27 a7 13
“Source ! JICA sTudy Team -
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Table A34  Summary of Survey Result (4/5)
Major Structure . {%)}] No. of Storeys Water Supply
_ T - | moiahan
RC Steel Stone  Wood  Otheis } . 2 3ta6 7 Enough
Nairohi 5 Surs 100 o 0 0 0 33 a3 a3 100
45n5 0 0 100 0 0 S0 50 V) 100
35y 71 0 29 o 1) 17 S0 33 33
2 8urs 75 0 25 0 v} 25 50 25 100
156 33 0 67 1) 0 71 29 57 43
Ho S 77 0 83 i ) 0 20 80 50 50
TotwavAve. 50 0 50 0 0 37 48 15 25
Certral §Surs &7 (1 33 0 0 50 50 0 100 0
4 8acs 100 'S 0 0 0 100 0 o 100 (4]
35 1 ] 89 0 0 78 1 ] 7 29
2 &tars 0 0. 160 0 ) 33 67 0 83 17
"t 5ar 20 0 86 [} [\ 80 20 0 80 20
Né Slar ¢ ¢ 50 [») 50 F} 100 0 100 ]
Toulave 19 ) 77 0 4 &3 33 4 83 17
Masailand . 55uars 0 0 100 V] ) 100 1] 0 100 o
) 4§ Stas
. 3Starg [\ [ ¢ 1] 100 100 L} ¢ 100 0
2 Sars 100 Q
¥ Star .
Mo Sar 1] Q 100 1] 0 160 1]
TolaVAve 0 0 75 0 5 160 -4 0 0 100 1]
Westérn 5510 100 0 0 ] 0o 100 0. 0 -
4 Sury 0 0 100 0 0 100 0 0 100 o
astars 100 o 0 0 0 50 50 K 75 25
2 5um 0 0 100 0 0 100 0 Y, 67 33
¥ Sar
No Star 100 0 [H] 0 0 100 0 0 0 100
TolaVAve 60 0 40 v] 0 80 20 o 67 33
Coastal $ Stars 100 0 0 0 0 33 67 0 100 0
45tars 43 0 S7 0 0 29 71 0 &8 i3
3 5urs EY] 0 53 3 0 S0 50 0 60 40
252n 25 0 75 0 0 33 67 0 100 0
1 sar 0 o 100 © 0 0 50 50 0 100 0
No Stas 50 0 50 0 O} 100 o 0 ] 100
TotaVAve. 43 o 54 3 0 49 L3 0 3 29
Eastern 55 o 0 100 0 1] 100 0 0 100 o
£ Sas
I Stars
25
18ar
No Star
Tolabave 0 0 100 1] Q 100 Q0 0 100 0
Mational 5 Stars 69 0 31 0 1] 58 33 8 100 ]
4 Sars 36 0 64 o 0 45 55 0 92 8
3 Sars 45 0 50 3 3 s3 a9 8 70 .30
25un 24 0 76 0 0 44 50 6 89 11
15 23 0 77 o ¥ 71 29 -0 7t 29
Ho Star 2% [}] 64 (4] 7 55 45 Q 46 54 -
TolaiAve. 39 0 58 1 2 54 49 5 76 24

Source ; JICA Study Team
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Summary of Survey Result {(5/5)

-Table A 34
Complaints on (No. of Replys)| Service Equiprients (%)
infrastructure :
Road Water Shower  Bath Tab Soap Towel  Shampoo Tel. TV Set
Mairabi 5 Stars } 1 0 1 100 100 100 100 100 100 100
S F-re 2 2 2 1 100 100 100 100 100 160 100
35 4 ) 0 1 100 100 100 100 . 33 100 33
2sun 3 1 1 1 100 75 100 100 0 160 0
1 5tr 4 3 3 . 4. 100 23 100 100 0 Fa| 0
No Sear 3 2 2 2 . 83 77 83 100 0 50 ]
TotalAve 17 ] 8 10 ag 61 98 100 25 82 25
Central 5 Starg - | i 1 1 100 67 100 100 67 33 0
4 S % i 3 o 100 100 100 100 [ 100 a
35y 5 3 3 4 100 33 100 100 44 44 0
2 S 4 o2 2 z 100 17 100 100 17 33 17
1 8tar 2 z2 - z 2 30 30 100 100 ¢ 0 1]
No Star 1 (| 1 0 100 100 100 100 50 0 0
TotavAve. t4 10 10 10} 92 56 100 100 32 28 4
Masaitand s Stas 2 Q 1] 1) 100 50 100 100 100 0 )]
4 Suars
Isurs 3 1 1 1 100 0 100 100 100 0 0
285urs 1 L] 1 [¢]
1 Star
No Star 1] 1 1 1 100 100 100 100
Tota¥Avs 5 2 3 2 100G 50 100 100 75 0 25
Westera & Surs 0 0 ¢ 0 100 160 160 100 100 0 0
4 5un 1 T i 1 100 100 100 160 0 100 0
3583 4 ! 4 4 1006 160 100 100 - 25 160 0
25us 3 - 3 3 -3 ‘67 100 100 100 33 €7 0
¥ Star . :
NoStar - 3 1 | ] 104 100 100 o 106 0
TotavAve. 9 9 9 9 80 a0 100 100 30 80 ]
Coastal 5 Surs 3 3 3 3 100 100 100 100 33 100 a3
1sun 6 5 5 S 100 71 100 100 29 71 14
3sun 10 9 9 9 100 56 100 100 19 75 25
25 3 2 2 2 100 33 100 100 0 33 33
156 0 ¢ 0 1 100 100 T 100 100 1000 SO 1]
Nostar 2 2 2 2 100 23 100 106 o 50 0
Tole¥Ave Z4 z1 21 22 100 60 100 100 V7 69 20
Eastern 5Stars o "0 (V] (¥ 100 o 100 100 100 56 O
4 Sars
350
250
1 Sar
No Svar .
. TotaWAve. "] 0 (1} i 100 [ 100 100 100 50 Q
Hational 5 Stars 7 5 4 5 100 7i 100 100 79 57 36
456 10 5 9 ‘8 100 80 100 100 40 80 30
35 24 17 17 19 100 69 100 100 3 72 17
2 Swrs 14 8 9 8 94 50 100 100 13 56 13
1.8tr 6 s 5 7 86 50 160 100 y] 43 ¢
o Sar 8 7 7 6 93 16 93 100 ? 43 0
TotzVAve 69 51 $1 3 96 61 99 100 28 il 15

Soucce : NCA Study Team
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Figure A3 Average Room Rate and Length of Stay by Tourism Region
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