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5. | Related Institutions (BR{R#E#E « &5
- 5.1  Adana Chnmber of Agricniture (7 ﬁld‘)!i%iiﬁﬁ)

“This is an orgamzatlon of farmers whlch provides the coordination between the
farmcrs and the Government agencies. It functions as a pressure mechanism
(lobbying) in the process of legislation of agricultural policies. It has been cngaged in
solving the problems of agriculture and that of farmers specifically. It provides
technical assistance to farmers when required. It controls the production process when
the farmers demand, it gives training to the farmers about the usage of fertilizers,
chcmlcals etc. Addxtmnally, it searches for the new marketing channels. Although,
members in the Board of directors in the Chamber are quite intended to solve the
problems, they have no function at all especially on the marketing. |

5.2 Agricultural Cooperative (RE DR S)

~In Adana region there are 131 cooperatives with 23,945 participants. Of the
131 coopcratitfes 104 are agricultural development cooperative, with 19,773 members,
19 irrigation coopcratlves with 3,664 members and eight fishery cooperatives with 508
members. '

The membership of farmers to the cooperatives is not obligatory, but depends

on their personal wishes. There is so called "unity of purpose" between the
| cooperatlvw and the Chamber of Agriculture. Tt also functions as a "pressure lobby”
over the govcrnment about solving the farmers' problems. It can be effective in
~ legislation of the laws & decrees demanded by the farmers. In some cases it can
prcvent leglslatlon of a law which w1ll be dlsadvantageous for the farmers.

The agricultural cooperative has no function on marketing process. The
members in the Board of Directors indicated their interest in marketing process.
However, they complained they are lacking in organization. It does not have any
| function on the financial support to be given to the farmers. Thus it has an indirect
effect on all these procésscs through making political lobbies.

5.3. Turklsh Standards Institutions for Quality Standards
(nnﬁﬁ-ﬁihﬂa?éﬁﬁﬁ)

The quality control of a producc is in line with prevailing quality standards of
the Turkish Standards Institutions (TSI) which is enforced by General Directorate of
Standardization for Foreign Trade. TSI has specialist staff stationed in 46 different
locations in Turkey. Quality controls are generally executed at two locations; at the
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pécking house and again at loading point. According IGEME, there are various
standards for agricultural 'producc, to name a few ‘TS 794 for tomaio, TS 4101 for
plum, TS 1073 for melon, TS 1132 for water melons, TS 42 for peach' and TS 184 for -
pear.  Standards stipulated by TSI are also applied 0 export items. However,
exporters also follow the standards related to the country of destination. |

5.4 Quarantine Control Under General Directorate of Protection and
Control (MARA) (8% &)

Quarantmc oontrol is usder the General Dlrcctoratc of Protcctxon and Control
(MARA) Phyto-samtary certificates are required for exports as well as 1mp0rts These
certificates are issued by local offices of General Dlrcctoratc of Protection and Control
There are more than 93 locations where inspection of produce is authonzcd The
procedure is as follows. An exporter will submit his apphmnon for issuance of
certificate for certain produce to the respective office of protection and control. The
authorized staff will check the produce and will issue the certificate if he finds nothing.
Ifthereisa problém regafding some contaminants, the produce will be sent to the plant .
quarantine department where it will be decided whether to fumigate or to be destroyed.
5.5 Turkish Agricultural Bank for Agricultural Credits

(FILDMERITICH T S MEERANE)

The Agricultural Bank of Turkey is invoi\?cd in the credit operations for
agricultural and non-agricultural sectdrs._ The Agricultural Bank is an important
financing institution in the country. It has more than 1,000 branches in the country.
The Agticultural Bank was established with the main objectives to (1) encourage
investment, (2) increase production and productivity, (3) stim_ulate oWncrship'df land
and farms, (4) encourage processing of agn'cultufal pfoducc and (5) facilitate _thé
marketing of agricultural products.

In agro-finance, the Agricultural Bank is the single mo'st. nnportant supplier of
credit. The bank conducts direct lendmg to produccrs as well as mdlrect lcndmg
through Agriculturat Credit Cooperatives. '

There are two types of credits; short-term and medium/long term credits. About
70 percent of the credits is devoted to short-term loans, and the remamdcr for medium

& long term borrowing. Interest. percentage is dlffcrentlatccl as to purpose and
commodity group.

-é) | Short-term credits are mamiy for agncultural mputs and the mtercst rates rangc
from 35-50%, and the term pcnod is 12 munths Gencrally thc mterest ratc on
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these credits are 34% up to the credit amount of S million lira, 43% for over S
million lira and 50% for decorative flowers. |

by Mcdit_uh-tcnn credits are mainly for agricultural machinery and the credit period
is 5 years . Interest is 55%. Repayment period is 5 years in 5 installments.

¢) Long-term credit is usually for 20 years. Interests van'cé with loan amounts
from 43% to more than 50%. Long term credits are given for animal breeding
(livestock), fishery, citrus/fruit cultivation.

The trend of agricultural credits in Turkey is shown in table 5.1a & 5.1b. The
total credit amount increased from 4,272.8 billion lira in 1987 to 49,036.0 billion lira in
1993. For Adana region (tables 5.2a & 5.2b), the amount of credit was 213.00 billion
lira in 1987 and 9,025.00 biltion lira in 1993. Aocdrding to the regional manager in
Adana, the recovery rate is about 90 percent.

Export credits are provided by the Central Bank of Turkey and it is $150 per
truck of goods' (20 tons) exported. The Central Bank is currently in the position to
decrease this amount to $100 per truck or discontmuc the apphcatlon except for special
items. '

5.6 Seed Registration Institution SEFZ 23 E)

In Turkey there were two separate institutions; the Seed Testing and
_ Certification Institute that was established in 1959 and the Varety Testing and
Registration Institute established in 1960. These two institutions were merged to a
Seed Registration and Certification Centre under the jurisdiction of the Ministry of
Agriculture, Forestry and Rural Affairs and this became effective on January of 1987,
The roles of the Centre are variety registration, and seed testing and certification, and it
is governed under the Law No. 308 "The Registration, Controt and the Certification of
Seeds". The Center is also a member of the International Seed Testing Association
(ISTA) and is authorized to issue Internationat Seed Certificates.

The Center has two divisions regarding technical service; (1) Registration
division and (2) Certification division.

(1)  The Registration division deals with the comparison tests of new bred varictics
with standard varieties and it has six sections as listed below.
) Cool climate cereals (wheat, barley, rye, oats, etc.)
b) Hot climate cereals (maize, rice, sorghum, etc.)

¢) Industrial crops (potato, sugar beet, tobacco, sunflower, cotton, etc.)
d) chetablcs
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. ¢y Edible legumes
f) Forage crops

(2)  The Certification division deals with the testing of all kinds of sced grown in
Turkey and issue International Seed Certificates for export. 1t has three sections
as listed below.

a) Sample receiving and preparation laboratory

- b) Purity analyses laboratory
¢} Germination tests laboratory

The center, bcing amember of ISTA, follows the international rules for testing
seeds as set forth by this orgamzatlon Espemally when an international certificate is
issued, extra care is given to the application of the mtcmatlonal methods. Thc center
takes active part in field mspectlons and sampling,.

Test of hybrid seeds takes two years in three different locations. "Agricultural
Research Institute (MARA) has branches in Turkey and it conducts the tc_sf and cost is
subsidized by the government. Test arcas for vegetable sceds are Antalya, Izmir and
Eskisehir which have different environmental conditions. Request for new areas other
than above can be done. New varieties are published in the official gazcttc.." New
regulation is being deliberated that cost of test must be incurred by producers. |
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6. Processing of Fruit and Vegetables (5% « R0 T)

Information used is based on analyses of National Productivity Center. Turkish

' processing industry regarding the fresh fruits &vegetables sector is compatible with the

European ones. Out-dated technology in the sector from which many complaints were

raised before has been replaced by the new technology which is able to compete in the

international markets. In these new plants containing all up-dated machines and
equipments, all steps of the process are undertaken.

The range of food processing industry in Turkey covers a wide variety of
ptoducts including canned fruit and vegetables, tomato processing facilitics, fruit juice
industries, frozen and dried fruit and vegetables in addition to processing for olive and
the related products. ' '

6.1 Canned Fruit and Vegetables (5% « BRREE)

The Marmara region i$ the most and the fastest developed arca of canned fruit
and vegetable production based on the availability of sufficient and convenient supply
of raw materials needed for the industry. The majority of the organizations active in this
specific sector are private firms, with small shares of village cooperatives also
functioning in the sector.

_ As of 1988 (i.e. most recent data available in 1993) the existing capacities of
related production have been recorded as:

canned vegetable ‘64000 ton/year
- canned fruit: 20000 ton/year
canned food (ready made) _ 17000 ton/year
marmalade and jell 44000 ton/year

Accordingly the used capacity in these ficlds as of 1987 are:

canned vegetable 57%
canned fruit 86%
canned food (ready made)  40%
marmalade and jell - 38%

Canned vcgetables and fruits refer to those products that are processed and
turned into canned products after the relevant stages of processing. Canned ready made
foods, on the other. hand are the products that are pre cooked and could be consumed as

- actual ready made meals. In Turkey, the majority of ready made canned foods are
stuffed grape leaves, bean stew, cooked fresh beans, stew of various vegetables and
etc, '
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The current situation regard_ing.the technology practiced in the sector could be
summanzed as follows: '

- The productu)n of canned fruits and vegetdbles has been a majorly labor
intensive industry up to recent times. Today, all peeling, sorting, classification,
cleaning, cuiting, boiling, packaging, vacuuming and sterilization of all fruits
and vegetables in the process are being done by automatic machmes benefitting
from all technologlcal dev1ces

- The sustenance of low amount of productlon levels has prevented a
transformation into a full industrialized- (automatic machinery) production
facilities.

- In the stages of pasteurization and stenhzatlon during whlch high tcmperature
processes take place, the relevant technology to decrease the temperature
‘(cooling under pressure) has still not been fully developed for current use..

- The tin that have been used in this sector in the 1980s have been produced in the
Eregli Demir Celik Factory. The tin produced in the factory has not been
* qualified by the TSI standards, with 1 mm extension and 4% extra weight.
However within the past years the sector has overcome these problems due to

the technological improvement in packaging industry of canned products

6.2 Tomato Processmg Industry ( E- 4 bﬂuI)

The most Jmportant products belonging to this sector is tomato paste, along
with pilled potato, ketchup and tomato juice.

As is the case with the mdustry of canned fruit and vegetables, the industry is
highly developed in the Marmara and Agian regions stemming from the fact -that
provision and deliverance of raw material that is tomato is much simpler in these
regions compared to other regions of Turkey. There are about 29 tomato processing
companies in Turkey. Below are the figures for used and existing capacities of these
facilities as a whole: | -

1988 280000 ton 13%
1989 285000 ton . 93%
1990 313500 ton 80%

Turkey has started in 1967 to update its technology according to the requirement
of modemn technology and has accelerated the development in the sector based on both
domestic and international demand. Although there has been a stable period between the
years 1974-1980, the sector has increased its capacities again in 1983 and then on. .

Turkey is rated third among the world countries_following. _Raly and Greeee_og
-exports of tomato paste. Mainly for that reason, Turkey's production of tomato paste
has been dictated by the demand for exports for other countrics. Nowadays, related
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facilities in thc sector have adapted their facilities towards the production and
exportation of side products of tomato.

The tomato preferred as raw materials to be used in the processing industry is
that which contain more amount of dry substance within and which have rather thicker
outer skin than that of tomato preferred for consumption at the table. Smaller, thicker
peeled tomato with higher percentage of dry substance is preferred for usage in the
tomato processing industry. Since thick skin tomatoes have higher resistance levels to
outside strokes they can with less harm endure the motions experienced in
 transportation. Followmg the 1960s, first the KOC AS has started the production of
tomatoes for tomato paste production.

6.3 Fruit Julce and Concentratlon Industry (i%&ﬁ)

This industry is concerned with processing fresh fruits and vegetables as raw
matcnals info two intermediate products like concentrate and pulp, and also produce
fruit juices and fruit nectars using the mentioned intermediate products.

Fruit juices are defincd as a group of beverages made up of 100 percent pure
fruit without any supplementary materials, Never the less, today only 50 percent pure
combinations are also referred to as fruit juices. Fruit nectars, on the other hand, are
either 25-50 percent pure. Products currently marketed in Turkey are inostly fruit
nectars. When exportation of these products is of concern concentrate and pulp factors
of production gain importance.

Some of the organizatiohs active in the sector are only involved with processing
concentrate and pulp off of fresh fruits, while others obtain the pulp and concentrate
from other 'firms_ to produce fruit juice and nectar disectly. The number of firms
currently active in the sector is 25, of which two have stopped their activities. 15 of
these cntcrpnses are pnvatc 7 are private while also possessmg some government
shares and the other 3 are cooperatives.

- These firms are generally concentrated in Central. Anatolia, Mediterrancan and
Marmara rcgidn. The Mediterenean region has the highest capacity mostly processing
citrus fruits. The deficiencies in terms of technology in the sector are as follows as

-pointed out by SPO and major private firms in the sector:

- lack of utilization of enzymatic fermentation in "press”ing stages -to penetrate or
~ break through the cell wall to bring out the juice and the color pigments through
.usage of (imported) pectalitic enzymes -pectinase- to develop grounds for
. higher productivity
- insufficient usage of supplementary matenals in the stages of limpidity
-  inefficient preference of evaporator systems which consume too much water
and energy.
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- madcquate pulp storage conditions, not possessing the sufficient cold storage
houses to store fruits _

6.4 Frozen Fruit and Vegetables (/Ai!!!ﬁ&' %%)

Activities in thc frozen food sector have been directed around exports in 1970s.
The actual dcvelopments in the sector have bccn after 1980s.

Only private ﬁrms are active in this sector in Turkey, basmally situated in
Marmara, Agian, Mediterranean and Central Anatolian regions. Cherries have become
the most common product of frozen fruit mdustry to be marketed mtcmatlonally
Strawberries, plums, peaches and nectarin arc the other frozen fruit products in Turkcy
The allium porrum family, cauliflower, potatoes pears, pepper and canots have also
become parts of the frozen foods industry.

There are 16 facilities in Turkey involved in frozen fond production. As of
1990, the annual capacity of frozen food production is stated to bc 90,000 ton. Forfy
percent of the total capacity of annual frozen food production bclong to the facilities
formerly used as cool warehouses (frozen). In 1990 thc used capamty accounts to 73
percent,

6.5 General Producticn Trends in Processed Fruit and Vegetables

(B - REMTOLERE)

The general production trend from 1984 to 1990 is shown bclow
Unit: (1000 tons)

1984 1985 1986 1987 1988 1989 1990

Canned fruits and vegetables 51 31 52 54 62 77 81

Frozen fruit and vegetables 3 8 13 21 .37 45 53
Dried vegetables S 2 22 2 2 3

Tomato pase _ 155 150 105 164 198 290 250
Fruit juice concentrate 39 41 42 49 5 51 62

As observed in the table above, excluding the dred fruits, there has been
differences in the level of production over various yeérs, without . maintenance of a
certain trend. The increasing potential is expected to be seen in the production amounts
of tomato paste as opposed to the other products listed above. The development in the
sector is usually based of the development of international trade in regards to the sector
which will enforce an expansion in the amount of exports and therefore production of
high quality and intemnational standard products and packaging_ activity. The processing
industry technology is expected to be updated/upgraded and work at their full capacity. '

' Even though the frozen food industry has ecently - been facilitated, the -
developing potential is expected to be reflected on external trade of Turkey overall. The



chances of penetration of Turkish frozen fruits arc cxpected to be less than that of
frozen vegetables.

Tomato paste of processed tomatoes are considered to have the highest amount
of consumption in general depending upon the increasing relations with the
international markets and a comparatively higher amounts of domestic production in
relation the other processed products.

6.6 Production Cost ((EER)

In the processed fruits and vegetables industry, the total costs vary depending
firstly on the kind and quality of raw materials, secondly on the packaging cost (cither
in or independentty of the facility), thirdly on the facilities and kind of final product and
lastly on the general management and administration cost. Due to confidentialy detail
cost of processing is not available, except for the general distribution cost in percentage
for some items as shown below. '

Unit:%
Items Tomato paste  Canned Veg Canned Fruits
Raw materials 49.93 46.38 43,74
Packaging ' 23.79 27.29 23.35
Labour _ 13.55 15.69 - 19.10
Utility 7.19 6.14 6.71
Depreciation 5.53 4.50 7.10
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7. Customs Union- Policies Of Agricultural Products To/From EC
(B, E C DMEBE)

The customs union involving Turkey and the European Community, which is
planned to be enforced following 31.12.1996 mainly covers industrial products.
Consequently it is safer to assume that there will not be major alterations in the current
agricultural regime on short term bases in Turkey. Still, it is necessary to underline the
specific outcomes that might/will be brought forward in line with EC's policies
regarding the custom union. The first point to note is that within the contents of the
Common Customs Tariff of Ankara (1963) and the additional Protocol (1973), the
customs union rcquifcs free circulation of all goods both industrial and agricultural.
The common agricultural policy of the EC is more of a protection/interruption oriented
policy, conceming the agricultural products, as opposed to that of industrial products.
For that reason, the discussion on the issuc of agricultural products has not been
finalized, rather stopped within the content of the common agreements between EC and
Turkey.

Nevertheless, the EC commission predicts an approximate transaction time
period of 10 years, in which the absolute free circulation of agricultural products within
the EC countries is to be achicved. Based on these terms, what is to be observed in the
following years is going to be the stages of Turkey's adaptation to the common
agricultural policy applied by the EC and its effects in the domestic market in Turkey,
along with developing of a mutually agreed upon system of Turkey and EC during the
same period, which ultimately will allow the free distribution and circulation of all
agricultural goods.

Consequently, it is urgent to pay attention to the changes to be experienced in
the agricultural structure in Turkey as a result of the application of the common
agricultural policy within the EC. The common agricultural policy which almost ied the
Uruguay rounds into a stop, should certainly be depriving itself somewhat of its very
protectionist characteristics, allowing for a lesser amount of burden on the EC budget.
Though, simultaneously it will cease to be as attractive as it was first planned to be in
terms of its reflections on the common market. Parallel to this idea, within the content
of the ten year projections, when planning investments in the sector, it should be kept
in mind that Turkey's agricultural policy will be structured reflecting the requirements
of the common agricultural policy.

The final point to note regarding the reflections of the Customs Union in terms
of Turkey-EC relations upon the overall agricultural policy of Turkey in the future, is
the status of the agricultural goods, The mentioned goods in this context are the basic
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agricultural goods which have undergone some kind of an industrial process, in other
words which have earned additional industrial value before reaching the consumers.

Assuming that tomato paste or any kind of canned food is taken as an example:
In all calculations or relations of trade, it is necessary to differentiate between the
agricultural value and the industrial value of any one product. The agricultural content
of the product is to be evaluated within the ten year perspective which will ensure the
free circulation of agricultural products within the EC countries. '

The industrial content of the product, on the other hand, is going to be evaluated
within the Customs Union -i.¢. from 1.1.1986 on, the product will be treated on the
bases of no customs tax to EC, and of the amount of tax determined by the Customs
Unien to the Third world Countries. |
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8. Findings in Germany ( | 1 B HE)

The self-sufficiency ratio of each EC/EFTA country is shown below. Germany

~ and other countries, excluding Switzerland have attained a high ratio of self-sufficiency

in vegct_ablé production, and Spain, Greece and Italy have surpassed 100 percent in

fruit production.
Self-Sufficiency Ratio of Fruit/Vegetables in EC/EFTA
Unit: %
Year Vegetables Fruit
Germany 1990 37.7 2.7
UK 1989 88.0 18.6
France 1989 88.8 85.6
Holland 1988 206.7 55.2
Belgium 1990 130.0 68.6
Spain 1990 105.3 109.8
Portugal 1989 121.0 90.3
Anstria 1983 86.0 76.0
Greece 1989 139.4 : . 1210
Denmark 1988 79.7 48.7
Italy - 199¢ 119.5 113.4
- Swiss 1985 53.0

- Source: Agricultural Statistical Yearbook (EUROSTAT)

The German self-sufficiency ratio of fruit/vegetables is shown below. The

overall self-sufficiency ratio of vegetables is a low 38 percent, particularly in fresh

tomatoes at 4 percent. As a result domestic consumption is dependent on imports. In

addition, the self-sufficiency ratio of apples is relatively high, peaches are all imported,

and the self-sufficiency ratio for citrus fruits is zero percent.

Self-Sufficiency Ratio of Fruit/Vegetables in Germany (1989/90)

Unit: 1000 tons

Production - Import

Bxport  Domestic self-sufficiency (%)

: < : Consumption
Vegetables _ 3,848 328 5,649 37.7
Cauliflower 2,129 125 3 219 44.3
Fresh tomatoes 97 414 3 430 4.4
Processed tomatoes 19 622 35 587 0.0
Apples _ . 669 632 61 1,240 54.0
Pears 24 147 14 157 15.3
Fresh peaches 243 2 241 0.0
Processed peaches 77 2 75 0.0
Oranges 608 20 24 0.0
Fresh grapes 271 6 265 0.0
. Fresh fruits - BT7 4,470 1,309 4,038 217
Citrus fruits 3,514 1,277 2,237 0.0
Dried fruits oo 103 7 - 9% 0.0
Nuts 11 295 69 237 4.6

Source: Agricultural Slalisiica_\l Yearbook (EUROSTAT)
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8.1 Import Tends of Selected Agricultural Products and Related
Competitive Environment (M E#HDORALH)

In this section, selected fresh fruits and vegetables are examined, The import
trends of each article 1n relation to the countries of export, seasons and other r'clatéc_i
conditions are analyzed. The actual competitivé environment in Germany concerning
the import of those sclected fresh fruits & vegetables are discussed.

(1)  Tomato o |

The main countries from where tbmétb_is itnported are Spain, Italy, France,
Canary Islands, Belgium, Holland, Turkey. Turkey's share is relatively very small, On
the other hand, domestic production of tomato is also undertaken in Germany. -

The earliest tomato imports t(f)._Gcrmany are. from Spain; where the season
begins in September, continues until January-February. From November or December
tomatoes of Canary Islands enter the German markets, through the month of May.
Italian (tomato) products depict the longest import season to Germany between the
spring time (end of April & beginning of May) and October. In this period, the German
market is almost saturated embodying many products of different origins. Tomatoes of -
Belgium and Holland are imported beginning of April' to July-August. Domestic
products of Germany are also marketed in this period. Domestic tomatoes are usually
seen in the market first in July till the end of September. -

The penetration of domestic products into the market in this Speciﬁc time périod
along with the presence of imported products from Bclgium and Holland during the
same time period result in a decrease in prices in the market for fresh fruits and
vegetables in Germany. Belgium and Holland are among the major tomato producers in
Burope. Importers mostly state that when the products of those two countries begin to
be seen in the European markets, other countries' products loose their chance of
compatibility. The import season of Belgium and Holland tomatoes is between May and
August. In these seasons, these products coincide to relatively low prices, compaicd to
the other imported products of different countries. Therefore the gcneral prices on
tomatoes in the market are pulled down,

The importers of tomato in Germany have not stated the "quantities” m general.
They mostly keep this information confidentially. Only one importer has stated that hc
imports "2500 tons" of tomatoes per year, on the average. '

The import figures obtained from the Hamburg Wholesale market show that
Holland, Canary Islands and Spain are the top three countries from where the tomato is
imported. Average unit price for one kg of tomato import is 1.83 DM in 1993, where
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Turkish and Holland products are the cheapest imports with 1.47 DM and 1.54 DM
unit price respectively in 1993,

(2)  Broccoli

The most important supplier of broccoli for the German market is Italy. France
and Spain are the following exporters of broccoli to the German markets. Germany also
produces broccoli but in relatively small amounts.

The season for Italian broccoli is especially winter. But it continues until the end
of spring. In the spring time products of Spain and France also penetrate into the
market.

The .importers héve not stated any distinct value about the quantity imported.
They prefer to keep it confidential. As of 1992, according to the most recent data
available in the wholesale market for the selected product, (broccoli) had an aﬁcragc
price of 2.47 DM per kg, Turkéy and Hungary imports having the lowest unit price.

(3)  Lettuce

' The main suppliers of lettuce are Italy, France, Spain, Holland and Belgium in
thc import market of Germany. Lettuce is also produced in Germany. Lettuce is
imported cspcmally in the winter time. Import continues until the German products are
harvested and prpvided for the domestic market.

Still the wholesale market information represents an average price of 1.97 DM
on lettuce imports in 1993 of which Holland Spain and Belgium are seen as the top
exporters of lettuce in 1993 whlle UK and Israel supply the cheapest unit price for
lmported lettuce.

4) Radish _

~ Radish consumption is not as high as that of other items in Germany. It is
consumed in very small amounts in Northern Germany, while it is consumed relatively
more in Southem Germany. Importers state that radish is mostly imported to meet the
relevant demand from immigrants living in Germany, especially for Turkish people (as
gcncraliy stated by the Turkish importers). The majority of the importers interviewed
have stated that they import radish in insignificant amounts, while some of them have
stated that they do not import radish at all.

~ 'The season for radish import is winter; starting in November and continuing
* until the end of April. The major supplier of German market for radish is Italy. One of
the Turkish importers interviewed has stated that he imports radish from Turkey also.
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Turkish radishes begin to be imported in December, to stop at the end of thc season in
January

(5)  Melon o

Spain, France, Italy and Israel are the main suppliers of melon. Turkey is also
among the suppliers, though the amount of melon exports to Germany is significantly
low. ' : C : '

Melon is mostly imported in the summer time. The first imports of melon are
from Spain (Galia type), beginning from March. In the fifth month Ialian melon also
begins to be seen in the German markets. The main season for [talian and Spanish
melons is between May and September. "Ihc season for Turkish melon starts in June or
July, ends at the end of September.

~ Onthe contrary, melons imported from Israel are available all year round in the
fruit and vegetables market of Germany regardless of the séasonal changes that all other
products of import of the same kind suffer from, Accordingly "Isracl melons" have
become an ckccptional'msc not only in the German market, but all over the world due
to its sui-generis characteristics. The seed as well as the climate and soil it is produced
on are the ma_]or factors cnablmg a continuous productlon and consaquently exportation .
of Israel melon. As a result, almost all countries involved in melon production prefer to
use Israel seed in their own production p_roccss." wae?er, Turkish'melgjn ptOduccrs
usc "Galia" type of seed in general. Galia seed is a comparatively not durable one, as
stated by the importers. When this production "disadvantage” is combined with the
inexperience and lack of sufficient informativé' ‘background porfray_cd by Turkish
farming and farmers, Turkey is drawn to a position of ihcapable competition in the
international markets, according to the importers. Though the climate in Turkey is still
one of the most suitable ones for high quahty melon production.

The quanﬁty of melon imported to Gcn_nany varies from year to year. The most
important factor determining the amount of melon imports is stated to be the weather
conditions of the related year. Melon consumption increases when temperature atises in-
the country. Similarly, this direct relation between the temperature and conshmption is
also valid for water-melon.

~ In comparison to the previous two year's melon impoits, the lowest aﬁeragc
unit pricc in imports of melon was observed in 1993 with 0.83 DM per kg. Spain
followed by Italy are the top two exporters of melon to Germany whllc melon imports
‘form Hungary are cheaper than Italian imports on the average for the year in question.
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(6) Kiwi

The main suppliers of kiwi-arc Italy, France, Greece, New-Zealand, South
Africa and some of the South American countries like Chile, among which the two
giants of kiwi production are Italy and New-Zealand..

The season for Italian kiwi starts in October and November (almost the same for
Greek and French kiwis), continues until February. Then New Zealand and South
American kiwis are mostly imported starting in June and ending in the middle of
November. Therefore, through the year there are vast amounts of kiwi in German
market. The excess amounts of kiwi supply therefore (higher than demand), pulls the
prices down too low.

Consequently majority of the importers deem it unprofitable to produce and
export kiwi from Turkey considering the high amounts of production cost along with
the export costs. The importers have emphasized that a probable export of kiwi through
Turkey will not be profitable for Turkish partners. Some of the importers interviewed
have even stated that they do not import kiwi anymore from anywhere due to the stated
reasons above. :

Ttaly followed by Greece are the top two kiwi exporters to Germany. When all
other kiwi imports are taken into account the average price for one kg of is determined
as 1.52 DM per kg. - -

(7) Plum - :

The suppliers of plum to the German market are Italy, Spain, France, Turkey
and some of the South American countries like Chile and Argentina. However, Italy is
the biggest supplier. Genmany also produces plum in her own land.

The season for plum imports begins at the end of March to continue for the
folloiwing four months. Lalian products are usually imported at the end of April, ending
in August. Domestic 'G_ennan plums which have the biggest share in the total
cqns’uﬂlpti'on are marketed between the beginning of July and the end of August.
Turkish plums are imported from the middle of August til} the end of September, but in
small amounts. When the season for the imports from the European countries ends,.
South American plums begin to be seen in the wholesale markets of Germany.

In 1993, the avcrége price on plum imports is recorded to be 1.63 DM per kg.
Plum imports from the x eastern bloc countries have the lowest prices pulling the
~ average down, while the highest amount of imports are still from Italy with a unit price
of 1.45 DM per kg as of 1993.
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(8)  Peach :

Italy is stated to be the main supplier also of peach. All of the unporters
interviewed have stated that they nnport peach from Italy. The other suppliers of the
German peach market are Spain, Greece and France. Turkish peaches also exist in the
German market in proportlonatcly smallcr amounts

* The season for peach impert begins in March with the Spamsh and Morocco
products. Spanish peaches continue to be imported until the end of August. Imports of
.Italian.products begin in May and end at the end of July. Peach imports of France
follow the Ttalian imports. July to September are the months for imports of Turkish
products. ' : '

The same problem exists concerning the peach import; the importers do not state
any distinct figure about the quantity they import. Only one of them interviewed has
stated that he imports 100 tons of peach on the average per year.

- The avaﬁable data conccrmng thc product from the German wholesale market
belongs to 1991. In 1991 the highest amount of peach unports have been from Italy,
where as the cheapest unit price on imports has been bid on Bulgarian imports.

©)  Kaki - - |
The consumption of Kaki in Germany is in insignificant amounts relatively to
that of other fruits & vegetables which are subject to our research. In Germaﬁy_ there is
no production of kaki at all. Parallel to the low level of consumption, import of this
product is also realized in small amounts. However, the quantity imported has risen in
recent years, it may have risen due to the considerably large demand of immigrants
living in Germany. The majority of the importers interviewed do.not import kaki at all.

The main supplier of kaki is again Italy. Spain and South American countries
are the following ones feeding the German market,

The season. for iinperts of Italian kaki is Autumn; beginning at the end of
Scptember ending at the end of November. The same applies for the- i:nporté from
Spain. Unlikely, South American peaches (most of the countries of South America)
enter the German market in the spring time. . "

There is no impost of kaki from Turkey, due to the difficulties in picking up,
packing etc. As stated by the importers, Turkish exporters do not give cnough attention
to those procedures which are vital for export.
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(10) . Pears .

Italy, Spain, Holland, Belgium, France, Turkey, South American countries
(especially Chile and Argentine) and South Africa are the main suppliers of pears in the
German import market. The biggest share still belongs to Italian products. Pears are
also produced in Germany.

The season begins in the late-summer for European products. It begins in
August, continues until March, South American and South African pears begin to
appear in the markets in February until the end of July. Thus, throughout the year, the
German fresh fruits market is filled with pears.

The 1993 data from the wholesale market shows an average price of 1.24 DM
per kg of pear imports. As is the case in all the other related imported products, Italian
imports are the top exporter even though Hungarian products are the cheapest.
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Fig. 8.1 Monthly Differences in Price and Amount of Tomato Imports (1993)
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Fig. 8.2 Monthly Differences in Price and Amount of Lettuce Imports (1993)
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Fig. 8.3 Monthly Differences in Price and Amount of Melon Imports (1993)
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“Fig. 8.4 Monthly Differences in Price and Amount of Plum Imports (1993)
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Fig. 8.5 Monthly Differences in Price and Amount of Kiwi Imports (1993)
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Fig: 8.6 Monthly Differences in Price and Amount of Peach Imports (1993}
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8.2  Case Study of Hamburg Wholesale Market (/\ . 7 )17 EIFEHi1%)

An overview of the H'am'bur'g Wholesale Fruit and Vegetables Market for the
selected agricultural produce is presented below to enable an understanding of the
' gcn'cra'l situation of fruit and vegetables in the past three months in relation to earlier
explanations. | |

(1)  May1994

The market is usually more active on the weckends. In the first week of the
- month demand is especially high on strawberry. First class quality Spain peaches are
demanded at a satisfactory level. Pears with stable prices reach satisfactory sales level.
As the demand for peach is high, prices of the peach keeps to be compelling. Prices of
lettuce decreases. In the second week of May the fruit and vegetables market has not
experienécd striking price wise changes over all. The pricing and amounts of sales of
the related goods follow the same trend. Especially Spanish peach imports are mostly
demanded. Both European and South American kiwis are seen in the market. In terms
of overseas stocks, there is a decrease in pear imports. In the last week of May in the
 market sales continue to be alive. Sales of peach fall into the usual pattern, still
consumed at similar amounts. Nectarine- due to quality-has a large price margin but it
keeps its position as a desirable product in the market for the season. For plum,
demand is low, prices are steadily decreasing. With the introduction of Cape goods in
the market, the supply of pears has increased. Kiwi, despite the quality of Chile
products, is under pﬁce:p'réssure since both Italian and New Zealand products are
simultaneously in the market. There is an excess supply of kiwis in the market in May.

Demand for lettuce is met easily by the entry of North German products of high
quality round and colored lettuce. Supply of North German ice lettuce continues to be
limited due to the weather conditions.

(2) june 1994

_ In this period, armking type Italian peach-Nectarines are forced into the market.
Amount of pcach' sales increase because of the price pressure due to great demand. The
mostly.dcmanded types of peaches are especially Steigen B and Schalen C. All quality
(all A, B and C types). | | -

L -quards the end of the week, unexpected movements appéa_r in the market.
Wh]lc thcr;is an inSufficicnt supply of strawberry, sales of peaches still continue at the
samc‘. level, but nbt'satisfaCtory enough. Contrary to the usual conditions in the market,
Il_tal_ian:,i_mpor_t_.s_ maintain their lowest level by the end of the month even though other

A-81-



imported and domestic goods are abundant in the market. The Greek peach and.
nectarines, though of lower quality then the Itallan products seem to increase their
markct share. Plums arc not desired as much '

Also observed in this month, is the cntxy of new products coming from Turkcy
and Greece. Although these products are weak in the market, they posscss influential
power as they increase the overall supply and pull the prices down. Goods of Southem
Germany are mostly prcfcrred in this season. When melon is in qucstlon mostly
Spanish, Italian, Greek and Turklsh goods are seen in the market.

(3)  July 1994

~ Peach is still available in the market. Sales of nectarine have comparatively
decreased. French Guyot pear exist in the market. Demand for well developed round ‘
lettuce is met with difficulty. Because of the drops in- production, North' German ice
lettuce is provided in small amounts, still maintaining its demand stability. In the _
beginning of the month sales are refatively low. However, typical summer crops such
as peach, nectarine and grape encounter a price decrease due to abundance in the
market, Despite the low prices of plums, sales of the product are not found satlsfactory

Nectarine sales are stable when compared to other pcaches but it is harassmg the
stocks.

Overall, lettuce stocks are created by.do_rm_’.stic-supply, Whic_h is ohly affected by
scasonal changes not undergoing major changes in prices for that reason.

8.3 Price Trends of Selected Products and Reasons of Price
Differentiation (MEDOHBEIF & HEDERI{L)

(1)  Factors determining the prices

Prices in the fresh fruits & vegetables market vary. a lot in Germany. "Pri_ce's
change cveryday" according to ome of the fresh fruits & vegetables importer in
Hamburg. He states that it depends on actual supply and demand patterns. Another
importer says that it depends on the crop and the actual conditions of the German
market. ' '

The main factor determining prices of fresh fruits & vegctéblcs is stated to be
the "quality." All of the importers agree on this. Other factors like origin or season are
claimed to be irrelevant. As it is scen through the information above, there i is no distinct
season for any of the products in which a certain product is necessarily. unavallable, all

of the products exist in the market all year round. Origin is an indirect factor reflected - -

through the quality factor affecting the prices. Some countries who have the bi.gges;c
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shares in the German imported fresh fruits & vegetables market, like Spain and Italy,
. already export very high quality products. Thus, the origin determines prices through
quality, :

(2)  Reasons for differences in prices.

Price differentiation regarding the origin of the product occur as a result of a
combination of various stages from the first steps of production till the final stages of
export. The factors determining the quality and thus affecting the price consist of all
steps of production and marketing process, fror_h the kind of seed used to the
transportation. Weather conditions of the related year is another factor affecting the
quality of the crop, consequently the price differentiation.

Therefore the main reason behind the relatively low prices of Turkish products
is low quality, according to the importers. Low quality level stem from the deficiencies
in production, packing and transportation processes in Turkey. Inefficient state policies
about the standard of import and export activities have also been cmphasized, especially
ny the Turkish impcrters in Germany, to point out some of the deficiencics of the
Turkish import and export activitics.

3) * Basis of competition in the fresh fruit & vegetables market

"Price and quality” are stated to be the most important factors determining the
base of competition in the fresh fruits & vegetables market in Germany, The majority of
the importers have stated that these two factors determine the basis together, while
some of them rate price factor as the most important one and the quélity the second.

According to the importers quantity has no function at all as a basis of
competition. However, brand can be the following basis after price and quality, for
several kinds of fruits and vegetables.

8.4 Legal and Institutional Constraints/Incentives Affecting the
Competitive Environment

HABRIRT SHBHEOHOERE A ¥ £ 7 )

Legal and institutional framework of trade activities realized in Germany (export
or import) have been determined by EC rules. Fresh fruits & vegetables trade is also
dependent upon these rules. Thus, any impdrt/ export activity realized with the
countries out of EC is obliged to EC'S'standards, quotas, controls and subsidies of EU,
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(1)  Customs and Tariffs .

No custom duties or tariffs are applied for fresh fruit and vegetables, except for
the ones applied to several articles in certain seasons. The exceptional items and the
applied custom duties accordingly are stated below: ' '

Items - Period : Rate (%)
‘Melon’ 01.11-31.03 ' C 85
o : rest of the year 11.0

Water melon 16.06-31.10 11.0

Egg plant - 01.01-01.04 9.0

Pumpkin -01.03-30.11 16.0 -

Grape 01.01-30.04 0.0

. 01.05-17.06 - 180 -
18.06-17.07 0.0
18.07-31.10 . 22.0
31.10-01.01 _18.0

 Except for those érticlcs, all fresh fruits and vg:gct&blcs are imported without
any custom or tariffs. The rates applied are determined in EC eve_ry month or every
fifteen days. '

This tariff does not include additional taxes which are apphcd in ‘case of low
prices. These taxes will be examined in the following sections,

(2)  Quotas

~ EC quotas are apphcabie accordmg to scasons If the season is the one of
domestic production of the conccmed country, then lmport quotas are apphed
Excluding the seasons determined for each article individually, fresh frults & vegetables
are imported to Germany without quotas,

3 Tax credits
For each kind of food imported to Germany, 7% of VAT is appllcd

(4)  Price control o _

Different reference prices are applied for each article. In case of low prices of
the items imported, additional custom duties togethcr with spcmal added tax are
nnplcmented in order to protect the domestlc markct s0 the produccr '

Price control is also depcndcnt on the season It is dpphed on spemfic scasuns
for each product. ' :
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(5)  Sanitary standards

All kinds of fresh fruits and vcgetables imported to Germany, quality control is
applied. In this process, consistency with the sanitary standards is controlled. It is the
importer who is rcsponsibié for the controlling process. The quality of the product and
paékaging are controlled at the place of destination.

(6)  Subsidies _ _
_ Government subsidies are only available for export activities to the Third World
Countries from EC. Unlikely there are no subsidies for import.

A different kind of subsu!y is given to the domestic market, which is awarded
to the local farms dunng the production process.

8.5 Quality Requirement of the Market (S8 1-x9 3 2= b DER)

The fresh fruit and vegetables market in Germany requires top quality products
due to the existing competitive environment in the related sector and the restrictions of
EC. Thus, to assure high quality, all steps of production and marketing processes
should be achieved according to the determined criteria of the EC. From cultivation to
transportation, all steps should be controlled. Thesc criteria have brought a kind of
"perfectionist” demand to the market actually.

" A product coming to the German market should be a top qualified one with a
very good shape determined by the EC standards. Appropriateness of packaging in line
with the restrictions of EC is another requirement. For instance, recyclable materials
should be used for packaging.'Unavoidably, price is one of the major factors to place a
product in the market. Besides the determining feature of the free market, there are also

- EC restrictions active regarding the price. This has been already examined above, in the
_“price'contml"_scction.

Thus stablhty on the excluswely qualified product w1th a reasonable price
should bc provxdcd

Thesc all show the level of awaréness in the German fresh fruit and vegetables
market of high quality and EC standards. Thus people who will be engaged in this
sector - whatever the stcp is, whether productxon, packaging or marketing- should also
be aware of these rcqunremcnts
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8.6 Consumer Demand for Turkish Agricultural Products m Terms of -
Taste and Seasonallty( HI;:JE;!E%[..R‘}';"%%%) '

There i IS no dlffcrcntlatlon among the cxpcctatlons rcgardmg the demand from
different countries. The demand is determined through the market mechanism and its
current requirements depending on the goods that are already on the market.” A new
good to enter the market regardless of its origin should compete with the ones that are
already in the market. ' o

Seasonality is one of the most important variable in determining the conditions
of the German fresh fruit & vegetables market. However, this concern has mostly been
overruled in Germany due to the continuous flow of goods from all _oim'r of the world.
When the season finishes in the north, goods of the south begin to flow to Burope in
accordance to the demand. For instance, when the kiwis of Italy are complctcly
harvested and consumed in the Furopean markets, New Zealand kiwis begin to be
imported. Thus the domestic market in Germany does not encounter alack of supply of
kiwis or any other likely pmduct Accordmgly the price docs not vary as is the case
previously explained.

Exporter and importer companies are suffering from the lack of proper and
exact information about international markets. Companies. do not supply vegetables in
desirable quality, quantity and in time, sometimes products do not reach to thé importer
by domestic transportation companies on time, which causes the ioss in quality and
price in the market. - B - '

8.7 Suggestions of Fresh Fruits & Vegetfables .Imp'o'rt'ers‘ About the
Import of Fresh Fruit and Vegetables from Turkey

(MLahe DERBE - REBAILHT SR _

In general they state that the fresh fruits & vegetables market has already been
filled up with many goods from many countries. The demand for fresh fruits and
vegetables is mostly satisfied by goods imported from South European countries like
Italy and Spain, cspecially for the goods subject to the research. Instead of those
goods, pepper (esp. type of "California Wonder"), early water-mcloh, melon (types:
"Futuro" and "Galia"), eggplant, cherry, kidney beans, maize and pumpkin (green one)
are recommiended to be mlported to Germany.

Although the importers suggcst to lmport canned fresh fI‘UItb & vegetables to the
German market, they do not recommend to import fl'lﬂt juices, due to the cum:nt
conditions of the market. They mostly state that the new brands of fruit-juices to be

imported to German market will not have too much chance to compete with the already
existing brands.
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The importers, who have been interviewed also emphasize the importance of
"green-houses" in the production of fresh fruits & vegetables that will be imported from
Turkey. Because seasonal advantage is one of the most important points regarding the
import of fresh fruits & vegetables to European Countries. Turkey is directly faced with
this "season” problem, since she has almost the same seasons of production with the
existing agricultural producers in Europe, especially with the two giants of European
fresh fruits & vegetables market; Italy and Spain. Thus in order to compete with them,
production ought to be widened to out of seasons too. This is one of the major
recommendations in relation to fresh fruits & vegetables in Germany.

Additionally, obligatory standards of EC about quality, packaging, etc. should
be followed, according to the opinions of importers.
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9, Findings in Italy (/1 ¢ U 7 RH#EIRE)
9.1 Background (’H"ﬂ)

Italy appears as the major exporter of fruit and vegetables in the European
Community. Germany as importer, is dependent on the Italian fresh fruit and
vegetables market to meet the demand for these products within the country. Due to
Italy's suitable climate along with quality products preferred and required in the
European Communlty market, Italy is treated as the major supplier of fresh fruit and
vcgctablcs in the Commumty

The overall trend in the fresh fruit and vegetables market shows similarities with
the Turkish fresh fruit and vegetables market because of the similar climatic
(_:haraétcﬁstics of Turkey and Italy. Acorriparison of the activities in the fresh fruit and
vcgetablés’ market in Italy will enable an understanding of the demand trends in the
European Commumty towards fresh fruit and vegetables which ultimately w1l1 help
mcorporatc Turkey's potcntlal in the area.

The findings of the study show that within the past years Italy, being the major
expdrter of fresh fruit and vegetables in the European Community is faced with a major
competitor in this ficld, that is another Mediterranean community benefitting from the
same climatic advantages: Spain. Spam has exceeded the export potential of Italy in
fresh fruit and vcgctablcs recently. '

Thc fact that the study was determined to focus on the southern part of Italy has
deprived the study of detemiinat_ion of the major export trends of Italy, since the
country's northemn part only is specialized in exports to the European Country where as
the southern part subjcét to research is concerned more with domestic consumption and
production, The preference of the Northemn part of the country in exports to the EC is
based on the higher quality production in the region.

Paralle] to the statements above, it is not surprising to note that in Rome, most
of the privatc_ﬁfms active in the fruit and vegetable sector are import companies. The
pn'vate firms deal'ing with ckports of fruit and vegetablcs' are mostly located in the north
regions of Italy. These regions are the richest part of the country and the quahty of the
products are hlghcr than the other parts of Italy.

It is necessary to kecp in mmd while evaluating the activities in the fresh fruit

| ~ and vegetables market in Italy that for the past twénty years, the economic life style of

 the country has been radically changed. The cost of production of the selected products
of rmearch have been gettmg hlgher than the past quarter nf the century, based on the
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increasing costs of labor and high standards required by the European Community.
Another point to note is that the labor force percentage in the agricultural scotor has .

been declining since the last quarter, with more forclgn workers than Itallans employed |
in the sector.

9.2 Policy and'Reguiations for Marketing of Agricultural Products in
Mini'stry of Agriculture (&E%@ﬁﬁ!:ﬂ?éﬁﬁéﬁﬁﬂ) : '

As Italy is a member of the European Union, the agncultural pohcy of the
country is directed to be in line with the Common Agncultural Policy of the Union, just
as is the case with any other Member State. The legislative agricultural system abides
by the rules of the Common Policy of the EU. |

- Direction Generale VI-Agnculturc (DG V1) is thc common executlve - gcneral
directory body .of the European Commission. All the Ieglslatwe background_ and
applications regarding the agricultural sector such as trade, comm_erciali_zat"ion, pricing,
production policies, international quotas, sanitary standards, state aids are determined
by this executive organization. | o - |

The local ministries of agriculture of the Mémbér States have adrninistrativc
possibilities to provide the best apphcatlon/nnplcmcntanon of the rules dctermmcd in
Brussels. Thus, the administrative agricultural bodies in each member state are sub_]cct

to the application of the quotas and standards of the Common Agncultural Policy of the
Union,

The items that DG.VI deals with, are dlvndcd among some other local ministries

in practlcc other than the Ministry of Agnculture such as Ministry of Trade, Industry,
Health etc.

The main objective of the Ministry of Agriculture of Italy, is to serve the
producers of agricultural products by protecting and supporting them individually
within the perspectives of the Common Agncultural Policy. Thc protection of the rights
of the producers is of question when the Common Agncultural Policy is applied. The
Ministry is in the position to serve and protect the producers while smultancously
applying the common agricultural standards of the Union. That is since the Common
Agricultural Policy dictates the quantity and quality of agricultural - products both
directly and indirectly over all member states, the Ministry is responsible to assert the
same standards in his or her respectlvc country

As_suming that a resi_den_t farmer has been involved in p_roduction of to'inat'o'c:s_.
and carmning his lifc through cooperation with exporters, the farmer has to achieve the -
quality and minimum price standards implemented by the Common Policy to be ‘able to
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compete -in the international markets. The products of this sample farmer have to
overcome the price cuts that may be offered by the non member states in the European
market for fresh fruit and vegetables, as well as produce just the necessary amount
which will not disturb the import-export balance of the country in relation to the
Community.

While following the quotas implemented by the common Policy, if the Italian
farmer suffers from insufficient amount of production which effects the level of income
of the producer hence the maintained life standard, the Italian government is responsible
for assuring the highest living standards for its farmers and reserve the previous
production capacity of each farmer independent of the effects of the quotas of the
Common Agricultural Policy. The Italian government enforces the application of
subsidization programs, distributed from the funds of the European Community, not
t_hﬁ Italian gdvemfncnt itself, reserved for this purpose to achieve the standards
pn:vic')us_lsr in existence. For example if the farmer produces ten tons of tomato in one
month to be exported to Germany and Germany rejects five tons of the imports, than
the producer is subsidized for the labor and work and the product that is rcgafded as
extra. Clearly, this system i’cquires a body that at least controls or suggests the suitable
amount of production along with the quality of the production. There arc relevant
Chambers- of Agriculture or producers working together or benefitting form the
supervision of the Ministry of Agriculture of other related Ministries in this context.

In short the Ministry of Agriculture in Italy works to apply the European laws in
the country and to protect the rights of Italian producers in comparison to all other
producers over all member states of the European Community. The Ministry as well
aims at maintaining and improving the high level of living standards of agricultural
workers in relation to the labor force employed in the different sectors of the economy
in the country, Italy and the European Community.

The basic prices of agricultural products in the Common Market of which Italy
is a part, are determined by taking the mean of the existing prices in each Member State
in fcrr_ns of European Currency Unit (ECU). The prices of the European Community
are always higher than the international market prices to improve the income level of the
produoer. in an.y the Member States of the Community, The prices of fresh fruit and
o vp_gcfablés vary according to the quality of the product. |

The prices applied in line with the Common Agricultural Policy are declining
due to GA’I'I‘_ncgotiatiqns_ to allow for better relations of world trade. The fruit and
v"cgctablcs'are éubject to lowest protection among other products traded within the
European Union. | |
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The exports of fresh fruit and vegetables from the Mediterrancan countries and
the parties of the Convention of Lome to the Europcan Union are realized easily due to
the special agreements signed with the European Union following pte determined
~ quantity and price quotas.

‘ Marketihg of the agricultural products is undertaken by common studies of the
private firms, the Ministry of Tradc and the Ministry of Agnculture

The coopcratwcs, the nabonal and regional sector orgamzatmns or chambers are
the major lobbymg factors affecting the determined terms of external tradc of frult and
vegetables.

In the proccss of foreign trade between Turkey and the Member States of the
European Union, the main points to study are in the Customs Union negotlatlons _
common to all Member States. The rules and laws of European Union will be apphcd

in all trade rclatlonshxps bctwecn Turkey and Italy, same as that of any other country in
the Union.

9.3 Export Trends of the Selected Agrlcultural Products :
(REHOW L)

The export figures of selected fruit and vr:getablcs over the: prcvmus three ycars
by destinations are hereby analyzed.

The export trends for the sclected products are similar regarding the countries of
origin. That is Germany, France and Switzerland are the countries mostly accepting
exports from Italy. The prices that are applied on exports from Italy vary according to,
the seasonal changes, which actually affect the availability of the products in the

country. In short the export prices for sumnmer products are hlghcr in case of cxpo:tmg
the product in the winter (off season). ' ' '

(1)  Tomato

* Tomato exports of Italy are mostly directed to Germany on an aVer'Age price of -
1.33 thousand lire per kg in 1992, followed by France, Switzerland and Jugoslavia.
France and Germany which import the Italian tomato on an average price which is less
than all the other exports of tomato out of the country. In 1993 a total of 54,170 ton

tomato has been exported on an average price of 0.93 thousand hm per kg, chcapcr
than the past two years of concern.

In year 1993 the average price per one kg of tomato exports is 166_.2 lim in
January and cheaper (1492 lira) in July, corresponding to the seasonal changes
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affecting the availability of the product. Thus, the export prices for tomato show the
same trend as that of domestic prices for tomato, hitting the maximum in the winter
months and decreasing constantly as entering the warmer months of the spring and the
summer.

(2)  Broccoli

Broceoli exports of Italy have been favored mostly by Germany in 1991 and
Switzcrl_and in 1992, The same applies for the year 1993, in which a total of 77,208
tons of broccoli have been exported, priced 1.28 thousand lira per kg on the average.
Germany among other countries of import benefits from the relatively cheaper prices of
~ import as is the case with the tomato imports.

- The export prices for broccoli has not varied over the months as was the case in
the export prices for tomatoes.

(3 Lettuce

Exports of lettuce (cappucio kind) from Italy are concentrated towards Germany
and Austria on an average price of 1.55 thousand lira per kg, in 1993 and 1.45
thousand lira in 1992. Benelux countries along with the former Republics of the Soviet
" Union are other importers of Italian lettuce.

The export prices for the summer and winter months do not vary in lettuce
exports of Italy, an average price of 1.5 thousand lira is depicted in for both summer
and winter in 1993. '

(49) Melon

Most of the Italian melon is exported to Germany, Switzerland and Austria in
1991 and 1992, ‘Germany appears as the major importer for watermelon especially.
The average price for melon exports of Italy in 1992 is 1.17 thousand lira per kg.
Average price for water melon exports on the other hand is 0.41 thousand lira per kg.

In the yéar 1993, the averége prices for melon exports has varied for the
-summer and winter months. The export prices are higher in the winter months as of
January 1993, 957 lira per kg and as of July 1993, 492 lira per kg. This shows that the
seasonality of the product plays an important role in the determination of export prices.

() Pear

As 0f 1993, the total ainount of pear exports of Italy adds up to 171,309 tons,
priced 0.94 thousand lira per kg. Germany followed by France are the two countries
receiving iinports of Italy. Spain surprisingly also imports pears from Italy, amounting
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10 3,440 tons at an average price of 1.38 thousand kira in 1992 and- 4,627 toh_s at ah
average price of 0.82 thousand lira, and the price in 1992 was the highest export price:
per kg of pear in comparison to the other countries, In general the average price has
decreased from 1.57 thousand lira per kg in 1991 to 1.11 thousand lira in 1992 and
0.94 thousand lira in 1993,

(6)  Pum

The latest figures for plum exports of ltaly. in 1993 portray an dverage price of
1.31 thousand lira per kg, a total of 20,951 tons. The price tend to- fluctuate from an
average price was 1.73 thousand lira per kg in 1991 to 1.05 thousand lira-in 1992. '

Average prices of plum exports throughout the year in 1993 .chan'gc according
to the seasons. The average price for the exports is 2110 lira per kg ‘in January and
almost half the amount in July 1450 lira per kg cormresponding to the abundance of the
product in the summer seasons. . |

() Kiwi

A considerable quanties of kiwi are expprted from Italy; amounting to 118,858
tons in 1991 to 231,823 tons in 1993. The main three countries importing kiwi are
Germany, France and Spain. The average price of kiwi has decreased from from 1.60
thousand lira per kg to 1.02 thousand lira in 1993. .

Kiwi appears as the chcapeét one of the selected products in terms of exports
prices of Italy with a stable average price all through out the year.

(8) Peach

The total amount of peach exports from Italy are 416,515 tons in 1991,
507,985 tons in 1992 and 409,023 tons in 1993. The major importer for Italian peaches
is Germany amounting to about 54 percent of total exports of peach in 1993. The
average pricc for one kg of peach exports is 1.38 thousand lira in 1993 overall. The
average price is also tend to flucuate from 1.48 thousand hra in 1991 to 0.99 thousand
in 1992 and 1.38 thousand lira in 1993 '

The quantity and value of exports of selected agricultural produce in January,
July and December of 1993 is shown in tzble 9.1 and the export of Italy by dcstmatlon
is shown in table 9.2
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Table 9.1 Quantity and Value of Exports of Selected Agricultural Produce (January,

July and December 1993
Amount Value Value/kg
(100 kg) (000 1t) (average)

Broccoli _ : :

Jan 93 593 428 75410 484 1270

Jui 93 ' 595 998 75 726 343 1270

Dec 93 77 208 99 202 12.8

Lettuce :

Jan'93 207 052 32594 838 1574

Jul 93 209 342 _ 32920193 1572

_Dec 93 . 28 619 44 775 15.5

Tomato _

Jan 93 228 382 37970 744 1662

Jul 93 - 329174 49 140 410 1492
. Dec93 : 54170 76 757 14.2

Pear ' _

Jan 93 583791 60 768 345 1040

Jul 93 ' 599192 - 62 212 590 1038

Dec 93 171 309 161 010 9.4

Peach

Jan 93 o 451 066 : 62 590 134 1387

Jul 93 ' 1781 642 257943792 1447

Dec 93 . 409023 563 826 13.8

Plum

Jan 93 3917 826 717 : 2110

Jul 93 46311 6715751 1450
- Dec 93 '

Melon _ _

Jan 93 : 79 413 7 602 056 957

Jul 93 491 936 24 180 366 492

Dec 93 12553 17 809 14.2

Kiwi .

Jan 93 1853745 181 412 361 979

Jul 93 - 1857343 181 951 561 980

Dec 93 231823 236 483 10.2

Source: ISMEA BULLETINS, 1993
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9.4 Trend of Domestic Price of the Selected Agrlculfurhl Products
(lﬁ%mlﬁiﬁﬁmlﬂm)
All the statlstlml data are obtamed ﬁ'om the Agrlculture Institute ISMEA and the
listed prices are presented monthly (table 9.3). The prices of some products are not
prcscntcd because they were not reliable data, '

(D Tomato _ _ :

As is the case in Turkey, the prices for tomato portray a trend reflecting the
climatic conditions, being higher in the winter months in the domestic’ market. The
cheapest tomato is available in the market in the months of July and August. F_ébruary, '
March and April are the months corresponding to the highest prices of tomato in the
domestic market, along with an increased amount of exports.

(2)  Lettuce o _
Lettuce is subject to the same changes in pricing in the domestic market in Italy.
The beginning of the summer season, that is the months of May and June are faced
with an abundance of the product with the lowest prices. March and February are
subject to the highest prices of the product, showing the lack of production or
diminishing of stocks, if any, in addition to the inappropriate climate for production of
lettuce, . o | ' |
(3) Radish : o _
Along with lettuce, March and April are the months of highest prices for the
selected vegetables. Since radish is definitely 'a_winter prodﬁct,-thc chcapést prices are
seen in October and November. The prices follow an increasing trend till March and -
April and decrease from April on. ' |

(4)  Broccoli - .

The domestic prices for broccoli in Italy do not depict a regular trend. The
average price per kg varies all throughout the year. For example the year 1993 is.
subject to the lowest price per kg of broccoli in the months of October, January and -
April _ . A | _
(5) Kiwi

Kiwi is mostly found in the market late fall to carly sprmg, the average price per
kg being lowest in February

(6)  Plum/ peach

Since only data for the summer scason is available for these two sclectcd;
products, it is impossible to dictate the lowest prices for the products all through out the -
year. However, because these are summer fruit mbstly, the prices are jowest in July.
and August. The prices are comparatlvely higher in June signifying that thcsc frult face‘_
a high price period just at the time of first appearance in the market -
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9.5 Processing of the Selected Agi-icultural Products (REH O T)

Processing of agricultural products is one of the developed industries in Italy,
Italy is one of the two biggest producers of processed products in the world along with
USA. '

- Approximately hundred percent of the raw materials used in the processing
industry in Italy are provided by Italian producers. The dcvéloped systcni' of
organization regulates and plans the arnohnt and qualify of the supply of the processed
products to be produced. A lot of the cooperatives arc unified under cxecutive
institutions in Italy, for example, (CON.C0.0.SA) to balance the demand in the
~ processing industry and the supply of the prbducers. CON.CO.0.SA is the: second
executive organization of the producer's cooperatives and it is the big'gést one of the
south of Italy. '

The institutions such as CON.CO.0.SA are organized by the producér's
cooperatives and opcra_tc as private firms. In the beginning of the year, during the
winter time the institution negotiates with the processing industry to determine the
amount, kind and quality of the agricultural products demanded- for proceséing.
CON.CO.0.SA, for instance signs a contract in the name of thc cooperative
representing the producers, which includes the order for the approximate raw materials
for the processing industry as a whole following various research and negotiations with _
the factory authorities. The demand for raw materials are then determined for the next -
cultivation period and are based on signed contracts to be executed. by the producers
themselves and directed by institutions like CON.CO.0.SA.

These institutions rcgulatc all the stages of production and delivery of the raw .
materials from the cultivated land of the producer until the end of the period of payment
by the processing companies/factories for the raw materials supplied.

The contract stabilizes the price and the production level. The prices are
determined by European Union pricing standards and the same pricing is applicable in
all over the Member States of the European Union. The determining factors of prlcc are
mostly the quality, type and sanitary standards of the product.

These kind of contracts may be done also with 'foreign c'ustbmcrs The related
institution regulates all the necessary operations to provide the needed product to the
forclgn customer by following the benefits of the local producers

‘These active organizations structured as unions of selected producers in Italy are
also involved with and follow up on the new technological developments. The
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institutions cooperate with relevant universities, research institutions and related experts .
in the field to provide the producers that they are representing the best production
standards.

There are two biggest representatives of the processing product industries in
Italy. There are about 230 processing companies in the country and 160 are represented
by ANICAV, amajor union of producers and another 40 enterprises are represented by
AIPA in the north region of Italy.

Generally speaking, 50-60 percent of the production of the processing products
are realized in the south of Italy. Tomato is the principal product in the processed
products ind'ustry, same as the case in Turkey..

The revenue of these institutions, functioning as private unions of producers in
the processed food industry such as ANICAYV is about 1-2 percents of the total amount
of the invoices provided from the agreed trade activities with the factories of processed |
food industry.

Similar to that of fresh fruit and vegetables, the overall trend for exports of
processed food products from Italy is oriented towards exports to the countries of
European Union.
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9.4 Exports of canned tomatoes in 1993

Value (million 1)

Quantity (ton)
United Kingdom . © 252,321 224,999 - .-
Germany 226,397 209,931
France © 112,457 114,177
Bel+ Lux' : ' : 53,338 50,131
Holland - ' 42,239 38,788
Saudi Arabia : 37,284 37,681
Switzeriand _ : ) . 34,879 33,627
Canada 32,800 29,737
Japan - 30,606 19,013
Sweden 23,127 14,060
Australia 17,815 18,545
Denmark o : 16,551 12,354
Costa D'avoria : 14,870 20,251
Argentin 14,374 10,030
USA - 12,583 . 14,295
Austria 10,626 13,691
Benin 9,768 10,345
Gambia ' 9,387 13,575
~ Zaire _ - 8,780 - 9,932
Guinea . 7,825 © 13,630 .
(Other countries ) 106,170 . 125,803
TOTAL ‘ 1,074,197 1,034,595
Source: ISMEA Bulletin, ANICAV - s
9.5 Export of Tomato concentrate in 1993
. Quantity (ton) Value million 1t} . -
Germany 62,819 : 86,200
United Kingdom 27,690 .44,354
France 23,745 38,629
Holland 17,476 20,506
Costa D'avario 14,781 18,265
Saudi Arabia 14,080 17,912
Bel + Lux 12,478 12,287
Benin 9,729 18,446
Gambia ' 9,346 14,242
Zaire 8,510 13,224
Other countries 96,019 131,788
TOTAL 286,673 415,853
Source: ISMEA Bulletin, ANICAY I ’
9.6 Export of tomato juice in 1993
Quanity (ton) Value (million k)
Germany 27,041 22,336
France 16,230 12,770
Bel + Lux 8,471 6,863
United Kingdom 6,336 6,160
Greece 2,279 2,498
Holland 3,013 2,054
Switzerland 911 1,125
Sweden 1,166 827
Canada ) 406 397
Cuba 326 348
Other countries 2,029 2,381
TOTAL 68,208 57,759

Source: ISMEA Bulletin, ANICAV
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9.6 Production and Processing Cost ML OEEREEER)

The costs of production of the selected products vary due to technological
innovations used in the production process.

The labor force is considered as the highest cost item by the producers of fresh
fruit and vegetables. In the south part of Italy, Africans are employed by the farmers to
cut the cost. Approximately 30.000 Africans are still working on the production lands
in the south region of Italy.(especially in Campania region)

The use of the new technological machinery cuts about 50 percent of the total
cost in the long term as claimed by the interviewers.

The sources contacted during the project were not able to provide us with actual
costs per item of production since there were no published data available.
Approximately, the productidn cost of tomato per hectare was stated to be 7.000.000
lira Italian on the average.

Processing costs diversify according to the size and the kind of organization of
the production companies. Processing costs per item cannot exactly be given due to the
lack of sufficient literature published regarding the subject. The other related institutions
have stated that information about detailed cost break down is confidential, thus could
only provide general information about the costs in the processing industry.

The raw materials (30%) and the packaging (25-30%) are the two highest cost
items of the processing products industry on the average. The balance is divided among
labor force, financial expenses as loans and fixed expenses.

9.7 T.ransportétion W2 2F L)

‘The transportation cost by trucks from Italy to Germany is about 3500 - 4700
DM. per truck. The transport costs varies depending on the related regions of Italy. The
costs for transport is 3500 DM for transports from the northern part of Italy to the
southern part of Germany and 4700 DM to the northem part of Germany,
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